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Journalists,  readers,  civic  leaders,  adver¬ 
tisers  and  the  sponsors  of  cultural  and 
recreational  events  all  have  hailed  the 
Chicago  Daily  News  WEEKEND  Magazine 
as  something  vitally  fresh  in  newspapering. 

This  new  magazine  has  become  Chicago’s 
trusted  guide  to  weekend  activities. 

Attendances  have  doubled  and  tripled 
beyond  the  average  at  places  mentioned  in 
the  magazine.  Whether  it’s  auto  races  or 
zoos,  sports  or  special  events,  spectators 
and  participants  by  the  hundreds  of  thou¬ 
sands  have  followed  the  Chicago  Daily 
News  WEEKEND  Magazine  lead. 

One  reason  for  its  success  is  that  it  is 
recognized  as  a  discriminating  directory. 

People  looking  for  Saturday  and  Sunday 
satisfactions  are  “sold"  before  they  turn 
the  pages.  From  dozens  of  activities  they 
make  a  choice  of  how  to  use  their  leisure 
time  most  profitably. 

This  receptive  mood  is  an  achievement 
sought  by  all  magazines.  In  the  Daily  News 
publication  this  confidence  is  aroused  in 
every  idea,  suggestion  and  advertisement. 

In  less  space  and  fewer  words,  it  has 
what  a  national  magazine  editor  calls 
“tough  liveliness." 

It  is  going  great  in  Chicago. 
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CHICAGO  DAILY  NEWS 


FAMOUS 


WORLD  OVER 


where  Quality  counts... 


KAHL  ULLSTEIN,  head  of  the  house 
of  Ullstein,  West  Berlin,  Germany,  is 
equipping  a  new  plant,  now  in  course 
of  construction,  with  the  world’s  finest 
Reelroom  Equipment.  He  has  ordered 
from  WITTON-JAMES,  of  London, 
England,  WOOD  licencee,  a  complete 
modern  Reelroom  equipped  with: 

WOOD  REELS, 

WOOD  PNEUMATICALLY 
CONTROLLED  TENSIONS 
and  WOOD 

AUTOMATIC  AUTOPASTERS. 
This  equipment  will  be  custom-built 
to  conform  with  the  rigid  specifica¬ 
tions  and  high  standards  of  the  WOOD 
NEWSPAPER  MACHINERY  CORPO¬ 
RATION,  Plainfield,  N.  J. 


WOOD  are  makers  of  the  world’s  finest  Presses,  Color  Units,  Reels,  Tensions, 
Autopasters  and  Stereotype  equipment.  Literature  available  upon  request. 


IT’S  6000 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PIAINFELD,  NEW  JERSEY  •  Execute  &  Sales  OffkK;  501  Fifth  Avemie,  New 


Quick  action  can  get 

“THE  INNOCENT” 


by  Amitha  Christie 


Agatha  Christie,  queen  of 
mystery  writers,  has  at  least  140 
corpses  to  her  credit  — and  made 
more  money  from  murder  than  any 
other  woman  in  the  world! 

Her  “Witness  for  the 
Prosecution.”  a  hit  play  in  London 
and  New  York,  was  produced 
as  a  motion  picture. 

Among  the  serials  she  has 
written  for  CT-NYN  Syndicate 
are  “Eyewitness  to  Death,” 

“Blood  Will  Tell.”  “A  Pocket 
Pull  of  Rye,”  and  “Destination  X.” 


Rachel  Argyle,  an  obsessive  maternal 
woman,  had  five  adopted  children.  All  but 
one  of  them... and  the  passive  husband 
. . .  turned  against  her  because  “mother 
was  always  right”— and  she  was  found 
murdered! 

An  adopted  psychopathic  son,  Jacko, 
was  declared  guilty,  and  died  in  prison. 

But  two  years  later,  Arthur  Calgary,  a 
scientist  back  from  an  Arctic  expedition, 
reopened  the  case.  The  family  still  had 
horrible  doubts  about  which  one  of  them 
was  the  murderer. 

Jfas  it  Hester  Argyle  ...lovely,  willful, 
over-dramatic— who  might  have  killed  her 
adopted  mother  in  a  fit  of  adolescent 
rebellion? 

Or  the  husband,  Leo?  He  might  have 
murdered  his  wife  to  find,  with  Gwenda, 
his  secretary,  the  warmth  and  happiness 
long  denied  him. 

Did  Gwenda  strike  the  fatal  blow? 

Possibly  the  oldest  daughter,  Mary, 
calculating  and  unimaginative,  killed  to 
escape  the  mothers  domination? 

Or  was  Micky  Argyle  the  killer?  He 
hated  his  real  mother  who  had  sold  him 


as  a  child  for  £.100  to  Mrs.  Argyle— and 
transferred  the  hatred. 

Perhaps  it  was  Tina,  the  half-caste 
daughter  —  the  only  adopted  child  who  is 
supposed  to  have  loved  the  murdered 
woman? 

Or  Kirsten  Lindstrum,  the  foreign 
nurse,  who  helped  bring  up  all  of  the 
children?  She  had  warned  the  family  to 
suspect  everyone— even  Kirsten  herself... 

Skillfully  unraveling  the  tangle  of  clues 
...probing  minds  and  motives ...  Agatha 
Christie  has  written  one  of  her  finest 
psychological  murder  mysteries! 

The  gripping  serial  story  has  suspense, 
intrigue,  action,  professional  plotting... 
will  hold  the  reader  on  chair’s  edge  from 
the  stark  start  to  the  surprising  climax. 

Edited  for  newspapers,  “The  Innocent” 
sustains  interest  in  high  key  through  each 
installment— will  help  your  newspaper  get 
and  hold  circulation. 

Starting  soon  in  the  Chicago  Tribune, 
the  New  York  News  and  client  papers 
before  publication  in  book  form.  For  full 
details  and  first-run  rights,  wire  or  phone 
immediately! 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 
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Summer 


...on  the  Suncoast 


For  the  six  months  ending  Sept.  30,  1  958,* 
compared  to  the  same  period  of  1957, 
the  St.  Petersburg  Times  gained  in  circu¬ 
lation  by 

7,375 

That’s  indicative  of  summer  grov/th  be¬ 
cause  The  Tirnes  goes  into  93.8%**  of  all 
occupied  homes  in  the  City  Zone  and  Re¬ 
tail  Trading  Zone 

COMBINED! 


‘Publisher's  Statement  to  the  A  B.C. 
*  ‘Figure  from  AAAA. 
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!  Jan.  8 — Arizona  Associated  Press  Association,  annual  meeting,  Pionee' 
j  Hotel,  Tucson,  Ariz. 

!  Jan.  8-9 — Allied  Daily  Newspapers  of  Washington,  annual  meeting.  Wash, 
ington  Athletic  Club,  Seattle,  Wash. 

Jan.  8-10 — Arkansas  Press  Association — National  Editorial  Associatloa, 
Midwinter  Convention,  Arlington  Springs,  Hot  Springs,  Ark. 

Jan.  8-10 — Arizona  Newspapers  Association,  annual  convention.  Pionstr 
Hotel,  Tucson,  Ariz. 

Jan.  8-10 — National  Editorial  Association  meeting,  Arlington  Hotel,  Hot 
Springs,  Ark. 

Jan.  11-13 — Northeastern  Classified  Advertising  Managers'  Association, 
meeting,  Park  Sheraton  Hotel,  New  York  City. 

Jan.  12-15 — National  Retail  Merchants  Association,  48th  annual  con¬ 
vention.  Hotel  Statler,  New  York. 

Jan.  12-23— American  Press  Institute.  Circulation  Managers  seminar,  Co¬ 
lumbia  University,  New  York. 

Jan.  17-18 — Texas  Associated  Press  Managing  Editors  Association  annuil 
meeting,  Robert  Driscoll  Hotel,  Corpus  Chrlstl,  Texas. 

Jan.  18-20— Great  Lakes  Newspaper  Mechanical  Conference,  annual  moot- 
ing,  Statler  Hilton  Hotel.  Detroit,  Mich. 

Jan.  18-21— Newspaper  Advertising  Executives  Association,  annual  moat¬ 
ing,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  20-22 — Now  England  Association  of  Circulation  Managers  WIntor 
convention,  Hotel  Kenmore.  Boston. 

Jan.  22 — North  Carolina  Associated  Press  Club,  annual  meeting,  Carolirs 
Inn,  Chapel  Hill,  N.  C. 

Jan.  23-24— New  Mexico  Press  Association,  annual  convention  Alamogordo 
New  Mexico. 

Jan.  23-24 — ^Wyoming  Press  Association,  60th  annual  meeting.  Plains  Hot» 
Cheyenne,  Wyo. 

Jan.  23-24— Virginia  Press  Association,  annual  mid-winter  convention,  Mon- 
ticello  Hotel.  Charlottesville.  Virginia. 

Jan.  25-28 — Southern  Classified  Advertising  Managers  Association,  I3tt 
annual  Business  Conference,  Francis  Marion  Hotel,  Charleston,  Soult 
Carolina. 

Jan.  29-31 — Kentucky  Press  Association,  Mid-Winter  meeting.  Brown  Hotd 
Louisville,  Ky. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual  con¬ 
ference,  Sheraton  Hotel,  Chicago. 

Feb.  1-3 — New  York  State  Newspaper  Publishers  Association  and  N.  T 
State  Society  of  Newspaper  Editors,  joint  Winter  meeting.  Plaza  Hot» 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  N*« 
York  City. 

Feb.  2-13— American  Press  Institute  seminar.  Advertising  Directors  of  news¬ 
papers  under  75,000  circulation,  Columbia  University,  New  York  Ch 

Feb.  5-7 — Ohio  Newspaper  Association,  annual  convention,  Deshler  Hilton 
Hotel,  Columbus,  Ohio. 

Feb.  5-8 — California  Newspaper  Publishers  Association,  annual  conventio” 
Sheraton-Palace  Hotel,  San  Francisco. 

Feb.  13-14 — Northwest  Daily  Press  Association,  annual  meeting.  Pick- 
Nicollet  Hotel,  Minneapolis.  Minn. 

Feb.  14-15 — Mississippi  Valley  Classified  Advertising  Managers  Association 
annual  meeting.  Hotel  LaSalle.  Chicago,  III. 

Feb.  15-16 — Midwest  Newspaper  Advertising  Executives  Association  meet¬ 
ing,  Hotel  President,  Kansas  City,  Missouri. 

Feb.  15-17 — Inland  Daily  Press  Association,  Winter  meeting,  Drake  Hote^ 
Chicago. 

Feb.  19-21 — Pennsylvania  Newspaper  Publishers  Association — Interstate 
Advertising  Managers  Association,  display  advertising  conference.  Pen" 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  27-28 — Newspaper  Advertising  Executives  Association  of  the  Carolina' 
annual  meeting,  O.  Henry  Hotel,  Greensboro.  North  Carolina. 

March  2-3— New  England  Newspaper  Advertising  Executives  Association 
Winter  meeting,  Parker  House.  Boston,  Mass. 

March  2-4 — Press  Congress  of  the  World,  University  of  Missouri,  Columba 
Mo. 

March  7-9— Northwest  Mechanical  Conference,  16th  annual.  Hotel  St 
Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division).  Hoti 
Texas.  Fort  Worth.  Tex. 
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No.  07  in  a  series  of  friendly  talks . . . 

Film  Companies  Lay  Millions  On 

/ 

Line  For  Theatre  Entertainment 

Regardless  of  what  the  recession  may  have  done  to  other  industries,  there 
was  no  loss  of  confidence  among  the  American  motion  picture  producers. 

Eloquent  testimony  to  this  fact  is  given  in  a  headline  in  a  recent  issue  of 
The  Hollywood  Reporter,  motion  picture  trade  paper.  The  head¬ 
line:  “$127,000,000  in  Unreleased  Pics.”  The  headline’s  bank  elaborates  as 
follows:  “8  H’wood  Majors  Have  112  Features  Ready  To  Go.” 

The  story  gives  the  titles  of  the  pictures,  but  all  we  wish  to  point  out  here 
is  that  the  companies  have  laid  their  faith  on  the  line  as  follows: 

Allied  Artists,  12  pictures;  Columbia,  19;  MGM,  10;  Paramount,  14; 
Twentieth  Century-Fox,  nine;  United  Artists,  22;  Universal-International, 
two;  and  Warner  Brothers,  14. 

This  should  be  good  news  for  newspapers  and  their  readers  for  it  shows 
two  things: 

( 1 )  That  the  newspapers  will  not  lack  for  motion  picture  news  ( or  motion 
picture  advertising) ; 

( 2 )  That  their  readers  will  not  lack  for  the  best  in  entertainment. 

Many  of  these  pictures  will  be  coming  to  theatre  screens  in  the  near  future. 

This  should  be  good  news  for  newspaper  readers.  Why  not  print  it? 

The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  NewYork  36,  N.Y. 

GET  MORE  OUT  OF  LIFE. ..GO  OUT  TO  A  MOVIE 

Editor  &  publisher  for  December  13,  1938 


Are  they  legitimate  solicitors  or  not?  You  want  to  be 
sure. 

If  a  Seventh-day  Adventist  solicitor  calls  at  your  home 
this  Christmas  season  you  can  be  sure  that  he  represents 
a  sound,  accepted  program  of  public  service: 

1.  The  INGATHERING  work,  or  world  missions  ap¬ 
peal,  in  which  he  is  engaged  has  a  55-year  record  of  com¬ 
munity  support  throughout  the  nation. 

2.  He  is  an  unpaid  volunteer  worker. 

3.  Your  contributions  do  not  go  to  the  support  of  his 
local  church  but  help  speed  humanitarian  and  educational 
work  around  the  world. 

4.  His  denomination  last  year  performed  welfare  services 
worth  more  than  $24,000,000,  yet  received  less  than  one- 
fifth  of  this  in  public  contributions. 

5.  He,  himself,  gives  generously,  more  than  10%,  per¬ 
haps  20%  of  his  income. 

6.  He,  and  we,  wish  you  personal  happiness,  not  only 
for  this  season  but  also  for  an  eternity  to  come! 

For  a  complimentary  copy  of  this  year's  INGATHER¬ 
ING  brochure,  describing  the  program  in  detail,  write: 

Sevenfb-day  Advenfhf 
Information  Services 


■¥ - 

WORLD  HEADQUARTERS:  NEW  YORK  OFFICE: 

Washington  12.  D.  C.  227  W.  4«th  Street 

Randolph  3.0800  •  H.  B.  Weeks  JUdson  &-233&  •  Helen  F.  Smith 

Other  pablie  relatione  oflieea  are  lilted  in  Editor  dk  Publithor  Yearbook, 
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Good  leads,  happily,  are  being  contributed  from  all  over.  IncidenUUt, 
Hyman  Goldberg,  New  York  Sunday  Mirror  Magazine,  told  rae  lit 
once  ghosted  a  story  for  True  Experience  with  this  truthful  lead:  ‘I 
shot  and  killed  my  lover,  the  father  of  my  twin  illegitimate  sons.”  Here 
are  some  current  offerings: 


Frank  K.  .\lilgren.  Editor,  Memphis  (Tenn.)  Commercial  Apptd: 


“Your  Nov.  22  column  and  nostalgic  ledes  inspired  by  Earl  Wilsot 
reminds  me  of  several.  (You  asked  for  it.) 

“The  most  famous  in  my  book  was  written  by  a  wire  correspondent  kt 
the  Memphis  Daily  Appeal  after  the  first  day  of  the  Battle  of  Shiloh.  Ym 
remember  the  Confederates  had  initial  success.  His  lede  read:  “We  slcjl 
last  night  in  the  enemy’s  camp.’  Robert  Ette  was  the  correspondent 
“.\nd  then  1  am  reminded  of  the  lede  on  a  story  by  one  of  the  A’« 
York  Sun’s  greats  (probably  Terhune — but  it  might  have  been  anotbe 
newspaper  and  two  other  guys)  about  a  little  girl  who  fell  from  the  to( 
of  a  tenement  roof  while  playing.  It  went  something  like  this:  ‘A  lilllt 
I  girl  stepped  off  into  the  dark.’ 

“.Another  one  I  treasure  is  Ring  Gardner’s  introduction  to  a  piece  aboc 
I  Irvin  S.  Cktbb.  Ring  wrote:  ‘Irv  Cobb  loves  to  spend  an  evening  at  how 
with  his  books — of  which  he  has  a  complete  set.’ 

“I  am  sure  you  are  going  to  get  a  number  of  contributions  and  I  hope, 
seriously,  you  will  consider  putting  them  in  pamphlet  form.  In  these  din 
of  word  count.downs  and  perceptibility-in-depth,  1  think  our  youngsten 
'  (and  oldsters)  could  stand  a  refreshing  reintroduction  to  the  imaginatk 
!  if  sometimes  flamboyant  practitioners  of  yore.” 


Odom  Fanning,  Midwest  Rf'searcli  Institute,  Kansas  C.ity,  Mo. 


“How’s  this  for  an  obit  lead :  ‘A  three-foot  midget  in  a  man-size  work 
'  Friday  went  to  glory  in  a  six-foot  grave.’  It  was  written,  about  1946,  k 
Frank  Daniel,  Atlanta  (Ga.)  Journal,  about  a  famous  circus  midget  wk 
lived  in  Atlanta.  Frank  had  written  many  features  about  this  man  mi 
his  objections  and  adjustments  to  fullscale  furniture  and  other  object 
!  His  masterful  lead,  reminiscent  of  Vachel  Lindsay,  has  always  stuck  wit 
'  me.  (Frank  is  still  on  the  Journal,  where  I  used  to  work  with  him)." 


Earl  J.  Johnson,  General  News  Manager,  United  Press  Int«' 
national : 


“The  ‘good  leads”  are  a  rich  vein  for  recollections.  I  suppose  ewn 
newsman  has  several  classic  first  paragraphs  floating  around  at  the  rn: 
of  his  brain.  One  of  my  contributions  would  go  back  to  Chicago  in  tk 
early  20s.  Harold  F.  McCormick  of  the  International  Harvester  famih 
was  divorced  from  Edith  Rockefeller  and  was  courting  Ganna  Walslu. 

I  Polish  soprano.  Before  marrying  her  he  reserved  a  wing  of  Wesley  Meno 
rial  Hospital  (for  secrecy)  and  submitted  to  an  operation  in  which  a 
gland  was  transplanted  from  another  patient.  We  broke  the  story  will 
this  lead  by  (2arl  Victor  Little:  ‘Millionaire  Harold  F.  McCormick  trip 
bought  a  poor  man’s  youth.’  New  York  came  on  the  wire  at  once  with  i 
kill  and  then  sent  a  sub  which  was  so  undistinguished  that  nobody  wouk 
remember  it.  Weeks  later  McCk>rmlck  appeared  before  a  Boy  Scout  troop 
and  demonstrated  his  rejuvenation  by  turning  handsprings.” 


Oark  Aten,  Texarkana,  Texas: 

“In  the  late  1920s  I  was  city  editor  of  the  Corpus  Christi  (Teus 
Caller-Times.  One  night  a  roller  coaster  went  off  the  track  at  its  ap« 
Four  people  died.  I  had  just  cleaned  up  this  story  when  two  people  wee 
killed  in  an  auto  accident  at  the  city  limits.  I  had  just  cleared  this  whe: 
a  boy  was  drowned  when  he  fell  off  the  stern  of  a  pleasure  boat  while  * 
a  Sunday  school  picnic.  Seven  violent  deaths  in  a  town  of  less  than  50, (W 
people  in  less  than  three  hours.  My  lead?  It  was:  ‘Death  rode  with  pleasor: 
seekers  in  Corpus  Christi  last  night.’ 

“I  suppose  the  most  disclaiming  lead  I  have  ever  seen  was  one  bulleti^ 
by  the  Dallas  bureau  of  the  Associated  Press  early  in  the  1930s. 
sent  an  overhead  Western  Union  wire  to  the  AP  at  Dallas,  telling  t^ 
about  a  rumor  and  asked  them  to  check  it.  Instead,  they  sent  the  followiiia 
bulletin:  ‘The  Clorpus  Christi  Caller-Times  tonight  says  it  has  been  »■ 
formed  that  Lt.  Lee  Miller  of  the  Texas  Highway  Patrol  says  he  has  b«« 
informed  that  it  has  been  reported  that  two  of  his  men  have  captni'*^ 
John  (Jack  The  Barber)  Factor  and  two  of  his  abductors  near  Harlingf^ 
Texas.’ 

“This  was  my  first  experience  with  a  rumor  being  turned  into  a  bullft'®- 
In  the  30  minutes  it  took  to  kill  it,  we  answered  phone  calls  from  all  o'** 
the  world — London,  Toronto,  Paris,  and  all  points  in  the  United 
The  bureau  boys  at  the  AP  hadn’t  wanted  any  of  the  credit  or  discjrii 
for  the  break.  By  the  same  token,  apparently  they  hadn’t  been  able  » 
raise  anyone  for  confirmation,  but  didn’t  want  to  get  beat  on  a  story, 

EDITOR  SC  PUBLISHER  for  December  13,  I’’* 


SYRACUSE 
HOLDS  ITS  RANK 
AS  No.l  TEST 
MARKET,  U.S.A. 

IN  19SS,  SALES  MANAGEMENT  MAGAZINE  rated  Syracuse  the  top  test  market  of 
America  based  upon  an  audit  by  Selling  Research  Inc.  of  503  test  market  operations  con¬ 
ducted  over  a  nine-year  period. 


NOW.  .  .  IN  1958  ..  .  Selling  Research  has  given  SALES  MANAGEMENT 

a  report  on  1,177  test  campaigns  conducted  during  the  12-year  period  1946  thru  1957.  It 
shows  that  Syracuse,  year  after  year,  continues  to  be  the  market  most  preferred  and  most 
frequently  used  for  testing  operations  by  national  advertisers. 


THERE’S  A  REASON:  Syracuse  is  the  commercial  hub  of  a  15-county  area 

having  a  population  of  1,432,700  and  annual  buying  power  in  excess  of  $2  billioni  And  .  .  . 
The  Syracuse  Newspapers  deliver  100%  saturation  coverage  of  the  families  in  metropolitan 
Syracuse,  plus  effective  coverage  ...  up  to  76%  ...  in  the  14  surrounding  counties. 


No  Other  Combination  of  Media  in 
the  1 5-County  Syracuse  Market  Will  Do 
a  Comparable  Job  at  a  Comparable  Cost 


Represented  Nationally  by 

MOLONEY,  REGAN  &  SCHMITT 


the  SYRACUSE 


HEDAID-JOURHAI  i  HERAID  ANERICAN 

Evening  Sunday 


CIRCUUTIOM:  Combined  Daiiy  241,159  Sunday  Hcrald-American  205,658 
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editorial 


Deliverers^  Strike  in  N.Y, 

^  I  ^iiK  Strike  by  delivery  workers  against  New  York  Ciity  news|)aj)ers, 
which  laste<l  lor  eight  hours  Monday  morning  then  was  resinned 
^Vednesday  morning  because  the  meml)ers  voted  against  accepting 
the  settlement  recommended  by  their  negotiating  committee,  is  com¬ 
pletely  unrealistic  and  unwarranted. 

The  basic  wage  for  the  union’s  mendters  has  been  $1().S.82  for  a 
forty-hour  week.  The  union  had  demanded  a  SIO  increase  including 
fringe  Itenefits  over  two  years,  a  thirty-five  hour  week,  twelve  holidays 
instead  of  eight,  four  week’s  vacation  instead  of  three,  forty-pound 
bundles  instead  of  fifty-three,  etc. 

1  he  “settlement”  accepted  liy  the  negotiators  on  Monday  was  for 
a  S7  increase  (the  same  as  granted  to  the  Newspaper  Guild  recently) 
and  a  reduction  in  bundles  to  fifty  pounds. 

Now  the  deliverers  believe  they  are  entitled  to  favored  treatment — 
that  they  should  ask  and  receive  more  than  other  newspaper  workers. 
This  attitude  reflects  a  total  lack  of  understanding  of  the  entire  labor 
picture  as  it  exists  on  New  ^'ork  newspapers  tcxlay. 


Restrictions  Spread 

T N  THK  Westmoreland  County  (I’a.)  case,  a  judge  held  newsmen 
in  contempt  for  taking  pictures  in  a  public  corridor  of  a  public 
court  house  against  his  wishc*s.  We  protested  that  decision  in  vain, 
as  did  most  newspaper  organi/ations,  asserting  that  such  coverage 
tcK)k  place  in  a  public  jilace,  not  in  a  courtroom,  and  was  therefore 
outside  the  judge’s  jurisdiction.  ER:1*  foiesaw  that  extension  of  a 
judge’s  authority  in  this  manner  might  eventually  lead  to  assumption 
of  jurisdiction  over  the  streets  around  the  courthouse.  That  is 
exactly  what  h:is  happened. 

In  .\tlanta,  Ga.,  a  Superior  Court  judge  ruled  that  no  photographs 
of  any  party  to  any  trial  conld  be  taken  in  the  courthouse,  on  the 
steps  or  adjacent  sidewalks  or  streets.  If  a  judge  can  extend  his 
authority  to  this  extent,  what  is  to  prevent  some  other  judge  from 
forbidding  photographs  of  defendants,  witnesses,  etc.,  wherever  they 
may  be? 

The  press  historically  has  representc'cl  the  |>ec)ple  in  witnessing  and 
reporting  events  in  the  so-called  public  courts.  .Are  the  jteople  to  lie 
denied  the  privilege  of  enjoying  their  own  freedoms,  including  their 
right  to  be  informed  about  events  that  take  place  on  their  own  streets? 


Marie  Torre  Case 

^  I  ■’in  negative  action  of  the  .Supreme  Court  in  refusing  to  grant 
review  of  the  contempt  action  against  Marie  Torre  of  the  AVie 
York  Herald  Trihitue  was  disappointing  to  most  newspafter  people 
who  had  looked  for  some  elucidation  on  the  cjuestion  of  confidential 
news  sources.  This  refusal  has  left  standing  as  final  a  recent  decision 
of  the  U.  S.  Circuit  Court  of  .Appeals  that  the  constitutional  guarantee 
of  freedom  of  the  press  does  not  provide  absolute  protection  against 
revealing  a  confidential  news  source  when  it  runs  into  conflict  with 
the  constitutional  guarantee  of  fair  trial. 

We  hc)|)e  that  some  grounds  may  be  found  for  a  petition  for  rc‘- 
hearing  before  the  court.  The  sanctity  of  confidential  sources  of 
news  is  one  of  the  foundations  of  resjxmsiltle  and  reputable  journalism. 

It  has  been  legally  recognized  by  statute  in  12  states.  These  statutes 
stand  in  jeopardy  because  of  the  judicial  precedent  of  the  Circuit 
Court’s  opinion.  The  question  merits  an  opinion  from  the  highest 
court  of  the  land.  ' 

6  EDITOR 


For  every  one  that  asketh  receireth; 
and  he  that  seeketh  findeth;  and  to  him 
that  knocketh  it  shall  he  opened.— Lukt, 
lit  10. 
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Blank  Company — Adrian’s  Most  Pro¬ 
gressive  Fool  Store.  —  Adrian  (Mich.) 
Daily  Telegram. 


Win  Free  Prizes — 1959  General  Elec¬ 
tric  Mobil-Maid  Dishmasher.  —  Sacra¬ 
mento  (Calif.)  Bee. 


Blank  &  Co.  Dependable  Insulting 
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CARTOON  IDEA  OF  THE  WEEK 


letters 


LACK-LLSTER 


I  fully  agree  with  Exiward  A.  Mahar 
that  the  colorful  reporter  has  vanished. 
Perhaps  Mr.  Mahar,  obviously  a  former 
rip-roaring  reporter,  is  too  discreet  to 
state  the  underlying  reasons  for  the  wan¬ 
ing  interest  of  the  modern  reporter,  name¬ 
ly,  unionism,  underpaying  of  top  reporters 
and  re-write  men.  the  capitulation  on  the 
part  of  management  to  the  policy  of  fringe 
benefits,  and  the  “progressive”  notion  that 
older  men  must  not  l)e  hired  regardless  of 
their  talents. 


As  a  former  Hearst  service  reporter,  I 
might  add  that  the  “conforming”  require¬ 
ment  of  a  college  degree  by  management, 
balanced  by  a  union  card  “must”  by 
unions,  are  probably  important  factors  in 
discouraging  the  go-getters  from  entering 
the  newspaper  field.  Mr.  Mahar’s  brilliant 
reporting,  and  his  means  of  obtaining  the 
facts  2.5  or  so  years  ago  would  be  frowned 
upon  today  by  many  editors  on  metro¬ 
politan  papers  who  seemingly  prefer  a 
lack-luster-account  glossed  by  a  few 
standard  phrases  picked  up  in  some  fresh¬ 
water  school  of  journalism. 

C.  Coleman  Martel 

New  York,  N.  Y. 


DANDY 


Arthur  Settel’s  piece,  “Russians  Hang 
Hate  Lines  on  U.  S.  Writers”  (E&P,  Nov. 
29)  is  a  dandy. 

Richard  G.  Cushim; 
Director,  Office  of  Public  Information. 

U.  S.  Information  Agency, 

Washington.  D.  C. 


AD  BUDGETS 


CHRISTMAS  GREETINGS  i 

Talburt.  N.  Y.  World-Telegram  &  Sun  I 
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Why  all  the  sniping  at  TV  advertising? 
During  the  past  10  years  or  so.  I  have 
transcribed  more  than  2500  radio-TV  com¬ 
mercials  for  national  advertisers  which  I 
know  for  a  fact  also  buy  tremendous 
amounts  of  newspaper  space. 

From  my  personal  contact  with  ad 
agencies.  1  know  that  the  greater  volume 
of  business  built  through  any  one  adver¬ 
tising  mevlium  results  in  increased  adver¬ 
tising  budgets  for  other  mediums. 

You  re|)ort  dissatisfaction  on  the  part 
of  “millionaire  advertisers”  with  TV  air 
time  costing  them  $500  a  second.  But  the 
im[>ortant  thing  is  how  many  prospective 
customers  are  attracted  in  that  segment 
of  time.  That's  up  to  the  ad  men.  spon¬ 
sors  and  program  producers.  Not  to  cost 
accountants. 

And  how  many  seconds  on  the  average 
does  the  average  newspaper  reader  spend 
concentrating  on  any  single  printed  ad¬ 
vertisement?  If  we’re  going  to  slide-rule 
the  comparison.  I’d  be  interested  in  sta¬ 
tistics  along  such  a  line. 

Gloria  Wood 

Hollvwood  28.  Calif. 


FINDING  PHOTOGS 


A  letter  published  in  your  columns 
several  weeks  ago,  in  which  I  referred 
to  the  value  of  hiring  cameramen,  then 
training  them  as  reporters,  has  resulted 
in  several  letters  to  me. 

Each  of  these  Vriters  feel  that  I  told 
a  big  nasty  lie  when  I  said  there  were 
photographers  who  would  like  to  learn 
the  work  of  professional  newsgatherers. 
All  seemed  to  ask  exactly  where  can  these 
men  be  found. 


The  best  way  to  find  a  good  cameraman 
is  to  advertise  in  E&P,  but  don’t  be  evasive, 
ask  for  what  you  want,  a  photog  who 
is  willing  to  learn  reporting. 

Professional  photography  schools  will 
be  glad  to  refer  graduates  to  newspapers. 
Or,  contact  your  best  area  professional 
photographer. 

Bob  De  Piante 

Oneonta  (N.  Y.)  Star 


LOW  STANDARDS 


When  I  read  Shop  Talk,  November  29th 
(“Pay’s  Good,  Come  on  In”)  I  fell  into  a 
fit  of  despair  and  decided  to  go  out  the 
very  next  day  and  sign  up  for  unemploy¬ 
ment  insurance.  Since  I  haven’t  lost  all 
of  my  self-respect  yet  I  finally  decided 
against  it,  but  I’ve  Ijeen  boiling  about  that 
damned  column  all  week. 


So  you’re  worried  that  journalism  isn’t 
getting  its  share  of  young  talent  and  you 
think  it’s  l)ecause  a  bunch  of  embittered 
old  men  have  spread  the  rumor  that  it’s 
a  “poor  pay  game.” 

How  many  newspapers  are  there  in  the 
country  totlay  that  actually  command  the 
respect  of  anyone  who  knows  a  damned 
thing  al>out  journalism?  I’d  have  a  hard 
time  counting  10.  And  there’s  where  we 
come  to  the  pith  and  substance  of  the 
whole  problem:  since  journalism  has  lost 
its  ability  to  command  respect  as  a  ]>ro- 
fession  it  has  sunk  to  the  level  of  “just 
another  job.”  Where  salary  used  to  lie 
secondary  it  is  now  primary.  Whereas 
journalism  formerly  attracted  top  talent 
in  spite  of  a  generally  low  salary  scale 
it  has  now  reduced  itself  to  a  level  where 
it  has  to  compete  with  related  fields  (PR, 
Advertising.  TV,  etc.)  on  their  terms. 
And  the  terms,  of  course,  are  almost  al¬ 
ways  monetary,  and  let’s  not  kid  our¬ 
selves  almut  the  salaries  in  the  top  brackets 
of  journalism  as  comjwred  to  comparable 
ones  in  advertising.  TV,  and  PR. 

Ask  for  a  job  with  a  big  daily  that  ob¬ 
viously  needs  new  blood — “sorry,  we  don't 
need  anyone.  Don’t  call  us,  we’ll  call  you.” 
You  people  don't  need  to  offer  better 
salaries,  all  you  have  to  do  is  raise  your 
standards  a  bit!  And  as  long  as  90%  of 
the  papers  in  this  country  are  staffed  by 
complacent  hacks  those  standards  are 
going  to  stay  right  where  they  are. 

Hl.nter  S.  Thompson 

New  York,  N,  Y. 
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Where  do  you 


come  in  when  national 


advertising  schedules 

You  can  have  the  best  market  story  in  the  state - 

You  can  have  the  biggest  home-delivered  circula¬ 
tion  in  your  market  — 

You  can  have  an  ideal  community  for  test 
campaigns  — 

And  yet,  somehow,  you  never  seem  to  get  as  much 
linage  as  your  sales  story  warrants. 

Why?  Chances  are  you  are  not  consistently  reach¬ 
ing  the  men  and  women  who  allocate  advertising 
budgets,  who  make  media  decisions. 

The  chances  are,  too,  that  you’re  not  telling  your 
story  in  The  New  York  Times.  And  you  should  be. 
For  this  one  newspaper  reaches  more  advertising 
executives,  at  agencies  and  among  advertisers  - 
reaches  more  than  any  other  U.  S.  newspaper. 

And  it  reaches  them  when  they  are  thinking,  plan¬ 
ning  advertising.  It  reaches  them  in  the  biggest 
advertising  medium  in  the  world’s  biggest  adver¬ 
tising  center. 

Tell  the  story  of  your  market  and  your  ability  to 
sell  that  market.  Tell  your  story  in  The  New  York 
Times,  first  among  all  U.S.  newspapers  in  media 
advertising. 

Slje  fork  Eime^ 

“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT" 
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are  being 
planned  ? 
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New  York  Stay  out  Follows 
Printers’  Refusal  To  Work 


Won’t  Cross  Deliverers  Line; 
Furlough  Notices  Sent  Out 


New  York  City’s  second  com¬ 
plete  newspaper  shutdown  in  5 
years  began  Thursday  morning, 
December  11th,  with  no  indica¬ 
tion  that  publication  would  be 
resumed  over  the  weekend. 

Events  leading  up  to  the  sus¬ 
pension  of  9  newspapers,  all 
members  of  the  Publishers  Asso¬ 
ciation  of  New  York  City,  were 
as  follows: 

1.  The  newspaper  and  mail 
deliverers’  union,  representing 
about  2,000  employes  on  the  af¬ 
fected  dailies,  struck  at  12:01 
A.M.  Monday  in  an  effort  to 
gain  a  pay  increase  greater  than 
the  $7.00  two-year  package  ac¬ 
cepted  by  the  Newspaper  Guild 
a  month  ago. 

A  Strike  On  and  Off 

2.  Marathon  sessions  under 
auspices  of  the  Fedei’al  Mediation 
Service  ran  from  10:00  A.M. 
Sunday  until  daybreak  Monday 
and  resulted  in  the  drivers’ 
union  negotiating  committee  ac¬ 
cepting  the  $7.00  offer,  plus 
some  other  fringe  benefits.  The 
deliverers’  strike  was  called  off 
at  8:00  A.M.  Monday. 

Early  editions  of  morning 
papers  were  advanced  to  Sunday 
evening  and  distribution  was  al¬ 
most  normal  but  deliveries  of 
late  editions  was  impeded. 

3.  The  deliverers’  union  mem¬ 
bership,  voting  by  secret  ballot 
after  its  executive  committee 
had  disapproved  the  settlement, 
rejected  the  contract  by  a  mar¬ 
gin  of  105  votes.  The  strikes 
were  resumed  at  10:06  P.M. 
Tuesday. 

4.  New.spapei-s  published  nor¬ 
mal  editions  JFor  Wednesday  and 
offered  them  for  sale  at  their 
offices.  Thousands  of  persons 
queued  up  to  buy  copies,  singly 
Wd  in  bundles.  This  was  a  repe¬ 
tition  of  the  promotion  spectacle 
of  July  1947  when  publication 
was  continued  during  a  17  day 
strike  of  the  deliverers. 

B.  While  most  of  the  other 

Editor  &  publisher 


unions  and  guild  refused  to  honor 
the  drivers  picket  line,  some  print¬ 
ers  individually  declined  to  enter 
the  News  building  to  work  from 
midnight  and  2:00  A.M.  Wed¬ 
nesday.  Four  were  discharged. 
Grievance  procedure  for  rein¬ 
statement  w’as  instituted  by  the 
union. 

Printers  Won’t  Heed  Leader 

6.  A  crowd  of  printers  marched 
outside  the  News  building  Wed¬ 
nesday  afternoon  demanding  re¬ 
instatement  of  the  four.  Francis 
Barrett,  President  of  the  “Big 
Six”  Local  of  the  Typographical 
Union,  appealed  to  the  men  to 
work  and  pleaded  with  them  to 
follow  him  through  the  picket 
line.  He  implored  them  to  con¬ 
sider  that  they  were  handicap¬ 
ping  themselves  by  not  living  up 
to  the  union  policies  of  staying 
on  the  jobs.  “You  may  be  out 
yourselves  in  a  week  or  two,” 
he  said,  “but  let’s  do  it  legally.” 
The  plea  failed. 

7.  A  meeting  of  the  News 
chapel  voted  overwhelmingly  to 
stay  out,  it  was  announced,  at 
7:15  P.M.  The  chapel  chairman. 
Van  Calabese,  said  the  reasons 
were  the  dismissals,  respect  for 
picket  lines,  and  threats  against 
those  who  tried  to  cross. 

8.  The  News  was  unable  to 
get  out  a  paper,  none  of  its 
crews  of  700  printers  reporting 
for  work. 

Furlough  Notices 

9.  The  Post,  an  evening  paper, 
informed  employes  by  home- 
delivered  messages  during 
Wednesday  night  and  Thursday 
morning  that  it  would  not  re¬ 
quire  their  services,  except  for 
a  few  selected  persons.  “This 
small  independent  newspaper,” 
the  notice  said,  “was  without 
the  resources  to  accommodate 
the  economic  strain  of  continu¬ 
ing  to  publish  and  not  have  full 
delivery. 

10.  Other  papers  followed  suit, 
for  December  13,  1938 


one  by  one,  in  keeping  with  the 
Publishers  Association  warning 
that  a  strike  against  one  mem¬ 
ber  paper  would  be  considered  a 
strike  against  all  and  there 
would  be  a  complete  suspension. 
This  included  the  seven  New 
York  City  dailies  and  the  New- 
house  papers  on  Long  Island, 
the  Press  and  Star  Journal. 

11.  The  Mirror,  Times,  and 
Herald  Tribune  issued  skeleton¬ 
ized  editions  Thursday  morning, 
mostly  without  advertising,  ex¬ 
cept  for  classified.  Crowds  of 
buyers  continued  to  pick  up 
copies  at  the  offices. 

12.  The  Newspaper  Guild  pro¬ 
tested  that  its  members  could 
not  be  furloughed  under  the 
newly-signed  contract,  without 
three  weeks’  notice  of  suspen¬ 
sion.  In  some  cases  the  editorial 
and  business  staffs  were  kept  at 
work. 

Action  Against  All 

The  Times’  announcement  of 
suspension  said  it  considered  the 
printers’  concerted  refusal  to 
work  equivalent  to  a  strike 
against  all  parties  to  the  joint 
contract. 

The  next  negotiation  session 
was  set  for  Friday  afternoon 
with  the  drivers  and  it  would  be 
Sunday  at  the  earliest  before  a 
membership  vote  could  be  taken, 
if  there  was  a  contract  pro¬ 
posal. 

The  last  full  black-out  of  pub¬ 
lishing  in  New  York  occurred 
for  11  days  in  December  1953. 
That  began  with  a  strike  by 
photoengravers. 

Deliverers’  strike  against 
wholesalers  in  1953  and  1957 
curtailed  newspaper  delivery  in 
the  suburbs  for  11  days  and 
six  days. 

Father-Son  Union 

The  deliverers’  union,  which 
is  not  affiliated  with  the  AFL- 
CIO,  has  a  reputation  of  being 
one  of  the  tougher  bargaining 
grroups.  Files  of  the  National 
Labor  Relations  Board  con¬ 
tained  citations  against  it  for 
discrimination  against  non¬ 
union  men  in  hiring.  The  union 


itself  is  known  as  a  “Father- 
to-Son”  organization  because  of 
its  membership  requirements 
that  allow  only  sons  of  deceased 
members  to  join  the  union. 

A  remark  made  by  the  union’s 
president  a  decade  ago — “I  am 
putting  you  on  notice  that  those 
bundles  won’t  have  feet  on  them 
tonight” — is  used  to  character¬ 
ize  the  militancy  of  the  group 
which  embraces  every  job  con¬ 
nected  with  the  delivery  of 
newspapers. 

Barney  G.  Cameron,  chairman 
of  the  Publishers  Association, 
noted  that  less  than  40%  of  the 
unions’  eligible  members  voted 
on  the  contract  offered. 

“These  figures,”  he  said,  “give 
some  real  indication  that  a  good 
many  of  the  union  members  feel 
that  our  offer  was  a  fair  one; 
and  that  if  all  eligible  to  vote 
had  voted,  this  unnescssary  and 
harmful  strike  never  would  have 
been  called.” 

A  union  spokesman,  in  re¬ 
buttal,  said  he  believed  the  vote 
to  reject  the  contract  would  have 
been  greater  if  all  had  voted. 

Compensation  Ceases 

In  most  instances  the  furlough 
notices  were  directed  first  to  the 
members  of  the  Typographical 
Union,  placing  the  blame  on 
them  for  violating  the  contrac¬ 
tual  provision  for  maintenance 
of  existing  conditions. 

“Your  compensation  will  cease 
as  of  the  last  shift  you  have 
worked,”  the  Times’  notice  to 
the  composing  room  said.  “This 
is  not  notice  of  termination  of 
your  employment,  but  is  only  a 
notice  of  a  period  during  which 
there  is  no  work  to  be  per¬ 
formed.  You  will  be  informed  at 
the  appropriate  time  when  you 
may  return  to  work.  The  Man¬ 
agement  regrets  that  this  situa¬ 
tion  has  been  forced  upon  it.” 

By  a  margin  of  105  votes,  877 
to  772,  the  Newspaper  and  Mail 
Deliverers  Union  rejected  a  $7 
two-year  wage  increase  package 
negotiated  by  the  Publishers 
Association  of  New  York  with 
the  union’s  contract  committee 
headed  by  Samuel  Feldman, 
president,  and  Asher  Schwartz, 
attorney. 

’Big  Turnout' 

The  negotiating  committee 
recommended  acceptance  of  the 
new  agreement  but  the  union’s 
executive  conunittee,  it  was  an- 

(Continued  on  page  74) 
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WASHINGTON  STAR 


Huge  Monday  Edition 
Follows  Guild  Strike 


mained  for  about  30  minutes, 
posed  for  newspictures,  and  left. 

The  strikers  had  also  picketed 
the  newsprint  warehouse.  Team¬ 
ster  union  members  refused  to 
cross  the  lines  to  deliver  paper 
and  drivers  for  food  companies 
declined  to  make  deliveries  to 
the  cafeteria. 

The  Post  and  Times-Herald 


Washington  c 
A  strike  against  the  W ashing-  t 
ton  Star  called  by  the  News-  s 
paper  Guild  and  supported  by  « 
other  trade  unions  ended  Sun-  1 
day  evening  (Dec.  7)  after  three  I 
days  of  suspended  publication. 

The  Evening  Star  came  out  , 
Monday  with  242  pages,  com-  ( 
pared  to  a  customary  46-48 
pages.  It  had  about  double  the  , 
normal  Monday  advertising.  In¬ 
cluded  were  the  regular  Sunday 
features — comics  in  color,  Tele- 
Vue,  This  Week,  the  Star’s  own 
magazine  section  and  other  sup¬ 
plements.  The  entire  package 
went  to  all  subscribers  for  home 
delivery,  including  appi'oximate- 
ly  30,000  who  take  only  the  Sun¬ 
day  Star. 

Scale  Goes  to  $141 

In  a  compromise,  labor  and 
management  agreed  on  an  im¬ 
mediate  $7  weekly  increase  for 
reporters,  other  newsmen  and 
photographers  now  earning  $127 
a  week  or  more.  Additional 
raises  of  $7  ai-e  provided  during 
the  next  two  years,  moving  the 
top  minimum  scale  to  $141. 

The  guild  had  strived  for  a 
two-year  agreement,  but  ac¬ 
ceded  to  a  three-year  term.  In 
the  settlement  the  Star  gained 
an  additional  three  months  so 
that  the  contract  runs  until  Dec. 

7,  1961. 

Dues  checkoff  provisions  are 
tightened  and  there  is  agree¬ 
ment  that  steps  will  be  made 
to  bring  wages  of  commercial 
employees  into  parity  with  those 
of  editorial  employees. 

The  guild  entered  final  days 
of  negotiations  with  a  demand 
for  a  $19  increase  of  the  top 
scale  over  a  three-year  period, 
but  dropped  the  figure  to  $15  on 
the  eve  of  the  strike.  The  Star 
offered  $12,  and  mediators  rec¬ 
ommended  $14. 

The  contract  also  provides  for 
a  38%  hour  week  for  affected 
employees  starting  Feb.  1,  and 
a  37%  hour  week  beginning  Dec. 

8,  1959. 

S<-uffle  on  Picket  Line 

After  five  months  of  negotia¬ 
tion  failed  to  produce  a  new 
agreement,  the  guild  walked  out 
Dec.  5.  Violence  broke  on  the 
picket  line  on  the  first  day.  A 
14-page  edition  appeared  that 
day.  But  when  members  of  me¬ 
chanical  trades  refused  to  cross 
picket  lines  management  aban¬ 


doned  attempts  to  publish.  Nego-  ‘^s  Sun- 

tiations  continued  under  the 


surveillance  of  Commissioners 
James  A.  Holden  and  William 


ments. 

John  H.  Kauffmann,  business 


Rose  of  the  Federal  Mediation  manager,  said  the  Evening  Star 
ui  Newspaper  Company  lost  $70,- 

eivice.  ^  QQQ  $80,000  by  reason  of  hav- 

Awaiting  trial  on  assault  jj^g  i-gfjuce  a  planned  84-page 

charges  are  the  Washington  edition  to  14  pages  on  the  first 
Guild’s  president,  A.  Wesley  day  of  the  strike. 

Barthelman  Jr.,  an  assistant 

city  editor  of  the  Washington  * 

Post  and  Times-Herald,  and  •  ,  T?  J 

Louis  B.  Richardson,  an  ITU  rnilterS 
member  employed  by  the  Star.  ^ 

Charged  with  disorderly  conduct  loriQcl  Strike 
is  another  picket,  Arthur  L. 

Singleton  Jr.,  who  allegedly  used  Jacksonville,  Fla. 

profanity  toward  a  non-striker.  ^  three-dav  strike  of  nrinters 


Jacksonville,  Fla. 
A  three-day  strike  of  printers 


A  Federal  Court  restraining  ended  at  the  Florida  Times- 
order  had  been  summarily  issued  Union  on  Dec.  4. 
putting  pickets  on  notice  that  Russell  Waterson,  representa- 
they  must  confine  their  activities  tive  of  the  International  Typo- 
to  orderly  persuasion  or  face  graphical  Union,  said  the  mem- 
criminal  prosecution.  They  al.so  bers  of  Local  162  voted  to  go 
were  enjoined  against  marching  back  to  work.  He  said  no  further 
in  a  formation  which  interferes  efforts  are  planned  to  negotiate 
with  the  right  of  any  person  to  a  contract. 

enter  the  Star  Building.  The  The  printers  have  been  work- 
fir.st  day’s  line  of  approximately  ing  under  verbal  agreements  at 
150  pickets  blocked  the  entrance  the  Times-Union  since  Novem- 
by  a  shoulder-to-shoulder  tactic,  ber  1947.  They  struck  Dec.  1  in 
A  1  >  nti.»  r-of,..  effort  to  get  a  signed  con- 


Appeal  to  Other  Crafts 

Bystanders  agreed  that  the  The  company  said  the  union 
scuffle  which  resulted  in  arrest  wanted  control  of  new  printing 
of  Barthelmes  and  Singleton  are  processes. 

not  likely  to  be  recorded  among  The  newspaper  continued  pub- 
the  “battles  of  the  century.”  But  lication  during  the  strike, 
they  supplied  the  excuse  for  me-  Mr.  Waterson  said  negotia- 
chanical  union  members  to  re-  tions  for  a  new  contract  at  the 
main  away  thereafter.  It  would  Jacksonville  Journal  were  tem- 
be  unsafe  for  them  to  do  other-  porarily  adjourned.  There  was 
wise,  they  submitted.  The  Wash-  strike  at  the  Journal, 
ington  Publishers  Association,  , 

which  negotiates  citywide  con¬ 
tracts  for  those  unions  (the  Profit-Sharing  Voted 
guild  has  separate  contracts 

with  each  paper)  telegraphed  t*  .  •  ^^^^^STER,  N.  Y. 

national  officers,  calling  on  them  ,  with  employees 

to  restore  performance  under  °  payroll 

contracts  throughout  1958  was  authorized 

T,.  .  i  a  fu  1  1  4  at  a  meeting  of  directors 

The  telegrams  said  the  local  of  Gannett  Co.,  Inc.  Directors 
unions  had  been  assured  that  of  the  company  recommended 
the  police  would  require  guild  that  similar  action  be  taken  by 
pickets  to  be  sufficiently  spaced  the  boards  of  subsidiary  corpor- 
so  that  there  would  ^  no  danger  ations.  The  profit-sharing  tra- 
of  physical  contact  with  any  jition  of  the  Gannett  Group  was 
picket  in  the  event  a  person  established  in  1936 
wishinp:  to  enter  the  building 
feared  bodily  harm,  • 

The  American  Newspaper  Board  Chairman 
Guild  s  president,  Joseph  A. 

Collis,  assistant  managing  edi-  New  Haven,  Conn, 

tor  of  the  Wilkes-Barre  (Pa.)  James  H.  Ottaway  Jr.,  son  of 


New  Haven,  Conn. 
James  H.  Ottaway  Jr.,  son  of 


Record,  was  on  the  picket  line,  the  president  of  Ottaway  News- 
John  R.  Foley,  labor  lawyer  who  papers,  has  been  elected  chair- 
was  elected  to  Congress  from  a  *iian  of  the  1960  board  of  the 
nearby  Maryland  district  last  Yale  University  Daily  News,  an 
month,  donned  a  placard,  re-  undergraduate  publication. 

EDITOR  Si  PUB 


Paper  Files 
Complaint  on 
ITU  ‘Control’ 


Los  Angeles 
A  complaint  filed  with  the 
regional  office  of  the  National 
Relations  Board  charges  Orange 
Typographical  Union  No.  579 
(ITU)  has  insisted  on  negoti¬ 
ating  contract  clauses  with  the 
Orange  Coast  Publishing  Co, 
which  would  have  an  illegal 
effect. 

The  company,  which  publishes 
the  Costa  Mesa  Globe-Herald  & 
Pilot  three  days  a  week,  had  a 
contract  with  the  typographical 
union  until  last  May  9.  Six  union 
members  of  the  14-man  com¬ 
posing  room  force  struck  Dec.  3, 
but  the  paper  is  continuing  to 
publish.  (E&P,  Dec.  6,  page  10). 

According  to  Walter  Bur¬ 
roughs,  publisher,  there  was 
complete  agreement  on  wages, 
hours,  working  conditions  and 
other  issues  but  the  union  re¬ 
fused  to  negotiate  two  requests 
by  the  publisher.  These  were: 

1.  That  all  members  of  the 
union  would  promptly  set  into 
type  all  copy  submitted  to  them 
by  the  editorial  department 
without  questioning  or  censor¬ 
ing  its  content. 

2.  That  all  hiring  and  other 
operations  be  in  strict  compli¬ 
ance  with  federal  and  state 
statutes  and  administrative 
rulings. 

The  latter  point  is  made  in 
the  complaint,  in  respect  to  con¬ 
tract  provisions  which  vest  ex¬ 
clusive  control  of  the  composing 
room  in  the  foreman  (a  union 
member)  and  retention  of  ITl 
General  Laws  governing  union- 
management  relations. 

“I  feel  that  we  would  be  leav¬ 
ing  oui’selves  wide  open  for  suit' 
for  triple  damages  if  we  agreed 
to  the  contract,”  said  Mr.  Bur¬ 
roughs.  “If  we  were  to  refuse 
to  hire  a  qualified  man  off  the 
street  and  we  hired  a  union  man. 
we  would  be  a  perfect  target 
for  a  suit.” 

Mr.  Burroughs  said  the  dis¬ 
pute  started  Oct.  30  as  the  re¬ 
sult  of  an  editorial  which  was 
critical  of  the  tactics  of  Harry 
Bridges,  head  of  the  longshore¬ 
men’s  union.  The  editorial  wa' 
set  after  an  argument,  Mr.  Bur¬ 
roughs  said,  and  thereafter  the 
composing  room  went  into  » 
slowdown. 

Vern  Bronson,  secretary  of  the 
local  union,  said  “one  man  was 
snow’ed  under  with  copy  and 
didn’t  get  to  the  editorial.  It  was 
passed  to  another  machine.” 
LISHER  for  December  13,  195« 


Austin  Report  Advocates 
Career  Appeal  to  Youths 


Educator  Finds  ‘Poor  Pay’  Notion 


Major  Factor  in  ‘Talent  Famine’ 


The  newspaper  industry’s  need 
for  about  3,500  “bright  young 
minds”  every  year  might  be 
filled  more  readily  if  something 
were  done  to  dispel  the  wide¬ 
spread  notion  among  young 
people  and  career  advisers  that 
“the  news  profession  pays 
poorly.” 

Prof.  Alvin  E.  Austin  of  the 
University  of  North  Dakota  sug¬ 
gests  this  partial  remedy  for 
the  “talent  famine”  on  news¬ 
papers  in  a  summary  of  his 
manpower  survey  during  1957- 
58  which  was  sponsored  by  Dow 
Jones  &  Co.,  publisher  of  the 
Wall  Street  Journal,  and  the 
Dow  Jones  Foundation. 


Two-thirds  of  135  large  and 
small  dailies  said  the  “shortage 
of  manpower”  was  one  of  their 
leading  problems. 

The  manpower  requirement 
indicated  by  one  of  his  studies. 
Prof.  Austin  said,  is  about  1,000 
more  than  the  current  annual 
crop  of  college  journalism  grad¬ 
uates.  But  it  is  clear,  he  advised, 
that  the  quest  of  the  profession 
must  be  for  quality,  not  mere 
quantity. 


Enrollment  Is  Down 


said,  “offers  greater  professional 
attractions:  integrity,  excite¬ 
ment,  prestige,  a  way  of  life.” 

His  surveys  developed  these 
statistics: 

$5,398  a  year  is  the  average 
news  staff  salary  on  109  new’s- 
papers,  big  and  little. 

Of  146  dailies  answering  ques¬ 
tionnaires,  slightly  more  than 
half  employ  editors  or  reporters 
earning  more  than  $10,000  a 
year. 

24  editors  would  hire  be¬ 
ginners  at  more  than  $100  a 
w’eek;  10  wrould  offer  $91  to  $100 
for  new  men;  27  were  in  the  $81- 
90  range,  60  in  the  $71-80  range 
and  39  would  pay  $70  or  less  to 
beginners. 

The  average  weekly  wage 
accepted  by  the  whole  1958  crop 
of  college  graduates  was  ap¬ 
proximately  $99,  Professor  Aus¬ 
tin  said. 


the  best  minds  available  to  per¬ 
form  their  vital  task  of  keeping 
the  public  informed.  Never  has 
this  been  truer  than  now%  a  time 
of  scientific,  social  and  econ¬ 
omic  breakthroughs.” 


With  release  of  a  summary 
of  Professor  Austin’s  report,  an 
unrelated  annual  surv’ey  showed 
a  continuing  dowmward  trend  in 
journalism  school  enrollment. 
The  present  senior-class  enroll¬ 
ment  in  96  schools  w’as  found  to 
be  2,403,  as  compared  with  2,469 
a  year  ago. 

One  major  reason  for  the 
newspaper  industry’s  problem  in 
recruitment  of  personnel.  Pro¬ 
fessor  Austin  noted,  wras  plain 
apathy.  His  report  calls  atten¬ 
tion  to  several  outstanding  ex¬ 
amples  of  efforts  by  newspapers 
to  make  reporting  and  adver¬ 
tising  careers  attractive  and 
emphasizes  that  the  approach 
must  be  made  in  the  high  school 
years. 


Professional  Altrarlions 

Professor  Austin  gave  pri¬ 
mary  importance  to  the  matter 
u  while  recognizing 

that  “hardheaded  new’spaper  ex¬ 
ecutives”  know  that  money  alone 
cannot  attract  a  good  reporter 
or  editor. 

‘The  good  new'spaper,”  he 

Editor  &  publisher 


Salaries  Improving 


“Newspaper  salaries,”  he 
added,  “have  been  improving 
faster  than  information  about 
the  gains  has  been  getting 
around.  Yet  the  industry  must 
face  up  to  the  fact  that  its  pay 
structure  does  have  weaknesses, 
and  it  must  consider  what  can  be 
done  about  them.” 


High  school  and  college  stu¬ 
dents  are  greatly  underesti¬ 
mating  the  career  opportunities 
w'hich  exist  on  the  reporting  and 
editing  staffs  of  newspapers. 
Professor  Austin  said. 


Greatest  Talent  Pool 


The  greatest  pool  of  talent  for 
newspaper  staffs  of  the  future 
is  to  be  found  today  on  college 
and  school  papers,  the  study  con¬ 
cludes.  It  suggests  most  student 
editor  would  welcome  volunteer 
professional  advice  on  putting 
out  their  publications,  and  that 
association  with  the  pros  could 
lead  many  young  people  to  chose 
a  journalistic  career. 

New’spapers  confront  a  mild 
dilemma.  Professor  Austin  notes, 
because  their  hiring  concen¬ 
trates  on  smart  college  students 
— but  impressions  about  careers 
are  pretty  well  fixed  in  most 
youngsters’  minds  several  years 
before  they  graduate  from  col¬ 
lege.  This  means  the  papers 
must  capture  imaginations  at 
high  school  age,  if  not  before. 

As  evidence  that  newspapers 
have  largely  failed  to  do  this,  he 
shows  that  staffs  on  high  school 
new’spapers  (some  30,000  of 
them,  with  $20  million  annual 
production  costs)  have  been 
largely  abandoned  by  the  boy 
students,  just  within  the  last 
few  years.  He  quotes  ap¬ 
provingly  the  remark  of  a  pro¬ 
fessional  newspaperman:  “High 
school  boys  are  not  convinced 
the  profession  is  one  with  a 
future,  and  don’t  want  to  w’aste 
time  on  it.  If  we  can  convince 
them  of  its  opportunities,  they 
will  return  to  the  fold.” 


The  Austin  report  blames  the 
majority  of  newspapers  them¬ 
selves  for  a  widespread  failure 
to  inform  young  people  of  the 
opportunities  on  news  staffs. 

“To  the  extent  that  journal¬ 
ists  have  succeeded  in  tearing 
down  the  traditional  stereotype 
of  the  hard-drinking,  bullet- 
dodging  star  reporter  (still  pur¬ 
veyed  by  movies  and  television) 
they  seem  to  have  left  only  the 
wrong  impression  that  news- 
papering  is  a  dull  and  routine 
job,”  says  the  Austin  report. 

Attracting  bright  young  minds 
“is  the  newspaper  industry’s 
problem;  many  individual  papers 
are  tackling  it  with  imagination 
and  vigor,”  it  adds.  “But  it  is 
also  a  problem  of  importance  to 
the  whole  American  society. 
Newspapers  always  have  need^ 


Guidance  Books  Outdated 


YOUTH  EDITOR  — Joan  Hicker- 
son,  a  Penn  State  journalism  grad 
and  former  employee  of  Inter¬ 
national  Business  Machines  Corp., 
is  now  school  reporter  and  youth 
page  editor  of  the  Lexington  (Ky.) 

Leader. 


looked,  ironically,  is  the  fact 
that  the  U.  S.  Department  of 
Commerce  lists  newspapers 
among  “growth  industries,”  a 
rating  justified  by  the  big  in¬ 
crease  in  totals  of  employes, 
payrolls,  circulations. 

Should  the  young  person  aim¬ 
ing  at  a  news  career  go  to  a 
college  journalism  school?  The 
report  notes  that  debate  on  this 
point  still  rages  among  news¬ 
paper  executives.  Of  128  man¬ 
aging  editors  questioned.  91 
would  definitely  hire  journalism 
school  graduates  ahead  of  gen¬ 
eral  college  grads;  29  firmly 
favored  the  latter  over  the 
former;  just  eight  had  no  prefer¬ 
ence. 

Professor  Austin  argues  that 
the  question  is  perhaps  less 
crucial  than  it  might  seem,  since 
newspapers  agree  that  most  of 
all  they  want  young  people  with 
a  broad  liberal  education,  and 
this  is  obtainable  either  in  or 
out  of  journalism  schools. 


Why  Tliey  ‘Love’  It 


One  problem  is  the  vocational 
guidance  material  available  in 
schools  and  public  libraries.  Of 
151  town  libraries  surveyed,  one 
in  New  Hampshire  gives  a  rough 
idea.  Its  books  on  newspaper 
work  include  volumes  published 
in  1912,  1913, 1915  and  1919.  The 
freshest  of  the  lot  is  dated  1940. 


The  Austin  report  admits  that 
its  numerous  surveys  could  not 
compile  statistics  on  some  of 
the  greatest  attractions  of  a 
career  on  a  good  newspaper.  To 
sample  these,  the  report  quotes 
individuals  who  are  in  the  pro¬ 
fession  and  love  it.  Here  are 
three  of  them: 


The  Austin  report  says  even 
school  gpiidance  counselors  who 
try  to  keep  current  have  in  their 
files  journalistic  career  infor¬ 
mation  that  is  wrong  or,  at  best, 
unlikely  to  spark  enthusiasm. 
Much  of  it  springs  from  the 
U.  S.  Department  of  Labor, 
which  has  the  newspaper  busi¬ 
ness  tabbed  as  a  declining  indus¬ 
try,  mainly  because  there  are 
fewer  dailies  and  weeklies  than 
in  the  1920’3.  Largely  over¬ 


“No  two  days  are  alike.  Work 
is  stimulating,  creative,  and 
every  situation  is  different. 
Boredom  is  impossible!  The 
people  themselves  are  exciting 
and  congenial,  too.  Everyone 
seems  to  be  closely  knit  and 
working  for  a  common  goal.” 

“I  feel  as  though  I  belong, 
and  often  get  satisfaction  out 
of  the  idea  that  at  least  a  few 
souls  in  our  area  honestly  de- 
{Continued  on  page  72) 
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Navy^S  High  Poteet  Collects 

Honor  Given  Case 

New  Orleans 
The  New  Orleans  Newspaper 
1  O  XLv5|JOI  Id  Guild  has  announced  a  settle- 

ment  of  the  grievance  growing 
out  of  the  discharge  of  Ewing 


Brunswick,  Me. 


kii 


Less  than  a  week  after  his  Pot^t,  music  critic  of  the /tern 
60th  birthday,  Harry  G,  Shul-  m  February  1957.  The  case  had 
man,  veteran  Brunswick,  Maine,  in  the  f^eral  courts  on  an 


man,  veteran  Brunswick,  Maine,  •  ^-p  *1  spoke.  Presiding  over  the  Beck 

correspondent  of  the  Guy  Gan-  issue  of  whether  the  publisher  A  lilll  X  nlDUIlG  awards  presentation  were  S.  D. 

•noff  ‘WowCT.nr.oi.c  woe  rrUron  oo  WUS  Obligated  tO  SUbmlt  the  Owor.  niorVlf  TYISi.TiaffinP’  editnr* 


nett  Newspapers,  was  given  an 
honorary  rating  as  a  chief  jour- 


was  obligated  to  submit  the 
matter  to  arbitration.  The  courts 


Owen,  night  managing  editor; 
A.  M.  Kennedy,  day  managing 


honorary  rating  as  a  chief  jour-  “•"'-‘''ci  ^  ,  WT*  A.  M.  Kennedy,  day  managing 

nalist,  U.  S.  Navy,  by  Capt.  F.  I'uled  against  the  Item.  VI^-q  HLqM^  editor;  and  W.  W.  Abbey,  news 

T>  ■»» _  TToxT  _ _  Sale  of  the  Item  to  the  Times-  tt  xxx  ^ _ 


R.  More,  USN,  commanding  &aie  oi  tne  item  to  tne  i  imes- 
Brunswick  Naval  Air  Station.  last  September  was 

Mr.  Shulman  was  given  a  effected  before  the  preparation 
mahogany-framed  citation,  the  ^  ^peal  to  the  Supreme 
badge  of  a  chief  petty  officer,  Court.  Counsel  for  the  Guild 
journalist,  USN,  and  the  official  arranged  for  a  payment  of  $2.- 


Sale  of  the  Item  to  the  Times-  iTAVyAA  ▼▼  ixx  editor. 

Picayune  last  September  was  |  x  j  The  Edward  Scott  Beck  Foun- 

effected  before  the  preparation  MppU  AWHrQS  dation  honors  the  memory  of 
of  an  appeal  to  the  Supreme  former  Tribune  managing 

Court.  Counsel  for  the  Guild  Chicago  editor,  who  died  on  Christmas 

arranged  for  a  payment  of^|2.-  Announcement  of  the  1959  Day,  1942. 


emblem  of  Brunswick  Naval  Air  850  in  cash,  representing  about  gcott  Beck  Foundation  • 

t  -  8  ^  Mr  PotleHel;  Awards  for  excellence  in  news  Miami  Herald  Has 

ha^tUld^rt  e"a'rr;ZTh:"  |,rerhrenTaSg”a^i  rrit^^ilShnrulTSftorS  Exe*.  Newa  Editor 

he  thought  was  routine  coverage  universities  here  ^  department  dinner  of  the  Chi- 


In  addition,  the  settlement  in-  i  noune.  i^-acn  ci 

V  fL  eluded  a  letter  from  the  Item  J . 

officer  of  the  station.  After  r> _ _ _ hit-  The  1958  award  for  doi 


Tribune. 


Miami,  Fla. 
John  McMullan,  Miami  Herald 
city  editor  since  January  1951 


officer  of  the  station.  After  t  m,.  The  1958  award  for  domestic  has  been  promoted  to  execute 

photographing  the  commander,  ^r.mThaVan/.I  news  went  to  Wayne  Thomis,  news  editor.  Managing  Editor 

Mr.  Shulman  was  summoned  to  j  HonvJno-  nnv  infant  im  aviation  editor,  for  a  series  of  George  Beebe  announced  this 
Capt.  More’s  side  at  the  public  stories  outlining  this  nation’s  week.  .... 

address  microphone  in  one  of  --x*  i,-  i  u  fVa  development  of  defense  against  Named  acting  city  editor  is 

the  Station’s  hangars.  Camera  y  o  ®  missile-carrying  submarines.  Derick  Daniels,  an  assistant  city 

1 _ j  i..  _ -  j  United  States.  •’  ® 


in  hand  he  stood  waiting — and 
puzzled — until  Capt.  More  began 


Poteet  had 


Two  Share  Award 


to  read  the  citation.  It’s  believed  charged  after  the  Times-Pica 
the  honor  is  unprecedented  in  yuue  published  his  name  as  i 
Maine.  signer  to  a  petition  urging  elim 


Derick  Daniels,  an  assistant  city 
editor  for  three  years. 

Mr.  McMullan  will  supervi* 


‘Gratitude  and  Appreciation* 


w.Vvi:ci..xct  VvSe  «=  o  The  award  for  local  news  re- 

yune  published  his  name  as  a  .  presented  to  George 

signer  to  a  petition  urging  ehm-  ^Uss,  labor  editor  and  police 
ination  of  racial  segregation  on  J.  ,  o„„j„ 

city  huscs.  The  Item’eUee  of 


“It  is  with  a  great  sense  of 

pride  and  personal  satisfaction  associating  with  persom 

that  I  convey  to  you  the  heart-  Patriotism  had  been  ques. 

felt  gratitude  and  appreciation  ‘  , 

of  the  U.  S.  Naval  Air  Station, 

Brunswick,  Maine,  for  the  out-  Siiiinanws  Annnint 
standing  public  service  which  »unpape**8  Appoint 

you  have  performed  in  the  field  personnel  iHanager 
of  journalism,”  the  citation  read.  Baltimore 

“As  a  newspaper  correspond-  John  W.  Kotun  has  been 


city  uu^ek,.  xne  if^rn  s  nouce  oi  j.  -  reporter.  By  their  combined 
dismissal  charged  Mr.  Poteet  efforts  they  enabled  the  Tribune 
with  associating  with  persons 
whose  patriotism  had  been  ques-  .  ^  ^ 


ing  of  a  schoolmate. 

"The  award  for  photography 
went  to  Edward  Feeney,  sports 
photographer,  for  a  sequence  of 
pictures  at  the  sixth  World 
Series  game. 


lotographer,  for  a  sequence  of  McMullan  Daniels 

ctures  at  the  sixth  World  , 

jries  game.  I'l'®  night  side  coordination  oi 

Two  special  awards  were  made  the  city  desk,  state  desk 
T  W.  D.  Maxwell.  Tribune  edi-  telegraph  news  desk.  Formerly 


ent  with  many  years  of  wide  and  named  to  the  new  position  of  by  W.  D.  Maxwell,  "Tribune  edi-  j,j5 

varied  experience,  your  efforts  personnel  manager  of  the  A.  S.  tor,  to  Lanj  Rue,  Bonn  corre-  f  ^Yity  editor  ^e  hx 
to  transmit  to  the  public  a  com-  Abell  Company,  publishers  of  spondent  and  Henry  Gaggiottim,  a  backgroimd  ot  yearn  ^ 
plete  and  factual  coverage  of  the  the  Sunpopers,  in  a  realignment  Rorne  corespondent,  for  their  ^  j  ^  University  of  Georgia 
activities  of  the  N^val  Air  Sta-  of  business  office  staff  following  ^e^k  in  obtaining  color  pictures 


activities  of  the  N^val  Air  Sta-  of  business  office  staff  following 
tion  have  been  of  inestimable  the  retirement  of  C.  Bruce  Eam- 
value  in  helping  the  Navy  to  est,  promotion  and  personnel 
establish  the  fine  community  re-  manager. 

lations  it  now  enjoys  within  the  Mr.  Kotun,  assistant  circula- 
local  area,  it  continued.  tion  mnnncrpr  Vina  Vippn  a/>tixrp 


of  the  new  Pope  and  for  color  und  has  a  law  degree  from 
photos  of  the  funeral  of  the  late  University  of  Miami. 

Pope.  The  two  Tribune  news-  M*'*  Daniels  joined  the  H®”, 
men  received  $250  each.  a  copy  editor  in  1954.  He  is 

a  graduate  of  the  University  oi 
North  Carolina. 


esiaoiisn  tne  nne  community  re-  manager.  a  upc.  xnc  i,v*u  ahuumc;  i.cwo-  .  .  .  . 

lS"ar?a"Mt  eSaS*'”"  rgvaZaLlML'uJhttS .1 

^  ^  continued.  t,on  manager,  has  been  active  Praises  Staff  North  Carolina, 

sto^  to1rwri?^n”fr''2tnrp*^o  Mr.  Maxwell,  in  his  remarks 

be  taken,  your  willin'ineas  to  u;ions.  He  a'asnmS  ma^r**  'wIlteff'th^uT  f'*"®'' •"'’"'‘■lie, 

fulfil  the  station’s  requests  for  sponsibility  for  contract  negotia-  staff  through  gppjit  j^H  fip  Qot 

nashville,  le^ 

inrSo^tb’nLVr,^ 

beSToZrel  LIv  '>1'“"’!  Promotion  man-  Chesaer  M.  Campbell,  pub-  atate,  former  Governor  » 

„  .  J  ager  under  the  new  setup,  with  lisher  of  the  Tribune  and  presi-  Nance  McCord,  now  editor  w 

r  Aif  XT  ambassador  Howard  Baetjer  II  moving  from  dent  of  the  Tribune  Company,  the  Lewisburg  (Tenn.)  Marshd 

for  the  Navy  with  your  mechani-  the  circulation  department  to  be  spoke  on  the  Tribune’s  progress  Gazette,  spent  $24,889  in  his  un- 

cal  instruments,  a  typewriter  his  assistant.  and  the  progress  of  its  16  sub-  successful  bid  for  another  tern 

and  camera,  the  untold  good  Richard  C.  Hinman,  who  has  sidiaries,  eight  of  which  are  in  as  chief  executive.  An 
which  you  have  accomplished  been  assistant  in  promotion  and  Canada  and  eight  in  the  U.  S.  pendent  candidate,  he 

cannot  be  measured  in  terms  of  personnel,  becomes  circulation  Henry  Wales,  chief  of  the  spent  all  but  $1  of  the  $22,890 
words  alone.”  promotion  manager.  Tribune  bureau  in  Paris,  also  contributions  received. 
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Utility  Firms  Shaping  Case 
For  Court  on  Ad  Deductions 

Groundwork  for  Business  Expense 

Item  Will  Be  Laid  at  Jan.  Parley  many  parts  of  the  country. 


Ry  Janies  J.  Butler 

Washington  the  current  proceeding,  the  1957 
As  utilities  and  the  Federal  budget  passed  the  $1.2  million 
Power  Commission  made  prepa-  mark, 
rations  for  a  Jan.  6  session  at  r  to  r  . 

which  will  be  discussed  the 

proper  bookkeeping  entry  for  Utility  lawyers  are  going  into 


cost  of  such  advertising  in  oper¬ 
ating  expenses.” 

It  is  the  intention  of  the 
utility  companies  to  offer  at 
least  16  “expert”  witnesses 
whose  testimony  they  estimate 
will  consume  more  than  one 
week  on  the  Examiner’s  docket, 
government  power  is  playing  an  When  this  procedure  has  been 
increasingly  important  function  concluded  the  entire  record  will 
in  the  sale  of  electric  energy  in  go  to  the  Federal  Pow'er  Com¬ 
mission.  The  complaint  in  this 
3.  That  large  areas  formerly  ^as Jiled  thejCommjs- 

seiwed  by  investor-owned  com¬ 
panies  have  been  taken  over  by 
government  power. 


sion  after  a  staff  report  estab¬ 
lished  to  its  satisfaction  the  ex¬ 
istence  of  a  primn  facie  case  of 
improper  accounting,  within  the 

4.  That  important  customers  j-e^lations.  The  Commission 

of  investor-owned  companies  uphold  the  Examiner,  in 

have  been  induced  to  move  to  ^hich  event  the  testimony  on 
areas  seiwed  by  public  power,  reasonableness  and  necessity  as 

5.  That  this  competition  must  an  ordinary  business  expense 

power  company  advertising  ex-  the  Jan.  6  session  witlT  complete  he  met  for  reason.s  fully  to  be  will  be  ruled  out;  or,  FPC  may 
penses  under  the  FPC  system  of  knowledge  of  the  outcome,  at  enumerated,  including^  di^rimi-  direct  the  Examiner  to  proceM 
accounting,  it  appeared  certain  that  point.  When  their  expert  natory  taxation  and  discrimina-  to  hear  arguments  why  the  ad- 
that  the  dispute  is  headed  for  witness  is  denied  permission  to  torily  low  capital  costs.  vertising  costs  should  be  a  part 

the  courts.  di.scuss  the  business  need  for  fi.  That  certain  individuals  ra^-fixing  base.  It  al- 

The  upcoming  meeting  shapes  educating  the  public  in  the  cost,  and  groups,  as  well  as  certain  of  has  been  assui-ed  that  the 

up  as  little  more  than  a  trial  inequity,  of  public  power  the  agencies  concerned,  have  I'’'’*"*?  party-^onipanies,  or  goy- 

run.  (E&P,  Dec.  6,  page  14).  systems,  an  objection  will  be  made  observations  about  in-  eminent  will  take  the  case  to 
Utility  lawyers  have  been  told  made  on-the-record.  Then  the  vestor-owned  companies  which  eeurt. 
by  the  hearing  examiner  who  lawyers  will  be  permitted  to  require  correction.  Ruling 

will  conduct  the  session  that  he  make  an  “offer  of  proof.”  Such  .... 

will  rule  out  any  testimony  in-  offer  corresponds  roughly  (.overnmcnt  Ariiviiies  While  the  Power  Commission 

tended  to  show  that  the  com-  to  a  lawyer’s  opening  statement  ^  specific,”  a  aspects  of  the  ad  campaign  are 

panies  spent  $863,130  on  adver-  at  a  jury  trial:  a  recital  of  the  spokesman  explained,  “we  ex-  examination,  the  utilities 

tising  designed  only  “to  sell  ^acts  on  which  the  litigant  re-  ^  present  evidence  as  to:  are  marking  tune  m  their  con- 
power  and  meet  competition.”  1ms  and  a  promi.se  to  support  ^  test  of  Internal  Revenue  Service 

the  statement  with  competent  fl)  activities  of  the  gov-  ,.efusal  to  permit  an  income  tax 
Precise  Rules  testimony.  The  point  of  differ-  ernment  power  groups  as  having  (deduction  of  the  identical 

Tho  oA  ®ace  in  the  FPC  case  is  that  the  increased  the  cost  of  the  large  amounts  as  “ordinary  business 

nninteH  iin  statement  will  go  in  the  record  amounts  of  new  capital  required  expen.se.”  IRS  made  its  ruling 

nrivaip  as  “pi’oofs  whlch  the  petitioner  far  the  expansion  and  improve-  after  complaint  was  received 

electric  ener^  ^ver  use  of  tax  "^auld  pre.sent,  were  he  per-  ment  of  the  facilities  of  many  fj-om  Senator  Estes  Kefauver 


money  for  TVA  and  similar  sta-  ^ 

tion.s.  This,  said  Examiner  Ed-  "^any. 

ward  B.  Marsh,  was  an  outlay  For  purposes  of  the  proceed 


investor-owned  companies  and  gt^te  includes  TVA’s 

thus  having  increased  the  ag-  headquarters  and  principal  op- 
gregate  charges,  including  capi-  eration.  Sen.  Kefauver  contends 
tal  charges,  which  such  com-  advertisements  were  in  the 


for  participation  in  discussion  iags,  53  of  the  76  companies  in- 

p?eIent^ioVbut  sevSal  oT  the  through  their  rate  struc-  hence  not  deductible  for  income 


of  a  political  question,  or  public  solved  will  join  in  one  overall  of  lobbying  Congress, 


controversy.  uuw  v/x  x 

Whether  the  advertisements  “(2)  advertising  as  a  proper  , 

Srcom!^Sn'‘arTl!;srdVe^  f£lct  u^^^reirla^fngl^^^  manTgemenS’ of t^e'^com^  Sales  Tax  Ruling 

rSai^L!  h"ef f V^A^Il  ¥'5  ^  Won  by  Newspaper 

d-  c„rM“cc’:n”H 

may  be  included  for  purposes  of  o^T^m  ^s  Problems,  and  plans,  and  to  meet  has  handed  down  an  oral  opinion 

determining  a  consumer  rate,  wu  "wint  the  competition  of  government  favoring  the  Albuquerque  Pub- 

Obviou.sly  the  companies  may  of  fn^  thf  e^indf  P^'^^r  as  they  would  meet  the  hshing  Co.,  in  a  suit  filed  against 

charge  more  if  their  base  ex-  justifying  the  expendi  ,  anv  other  busi-  the  State  Bureau  of  Revenue 


penses  including  costs  of  meet- 
mg  the  “threat”  of  public 
power;  less,  if  this  disbursement 
m,  as  FPC  lawyers  say,  some- 


tures 


competition  of  any  other  busi¬ 
ness  adversary.  and  the  City  of  Albuquerque. 

Al.so:  “The  scope  and  purpose  its  complaint  the  firm  had 

A,  to  rea»„abIo„os,,  they  questioned^  advertise  “■'f’.'f. ‘‘j* 


Competition  Claimed 


ments,  as  demonstrated  by  their  the  state’s  2  percent  sales  tax 

holdprr,a7*r"‘”‘ 7  trm^lv'nenHVtnVcTfo^th^  Contents;  the  propriety,  from  and  the  city  1  percent  sales  tax 

holders  of  the  private  company.  expendRures  for  accounting,  ?n  national  advertising  carried 

wt  IS  an  appropriate  exerc  e  advertisine  charees  as  ordl-  'u  the  Albuquerque  Journal  and 

discretion  on  the  part  of  the  anvei  using  cnarges  as  oim  The 


Public  Projects 
The  issue  is  whether  the  Ten- 


ni.  cieuon  on  pan,  narv  and  necessarv  operating  the  Albuquerque  Tribune.  The 

managements.  On  the  point  of  ueces.sary  operating  ^  \ 

-  i,„c  icii-  <rener  cxpenses,  whether  or  not  such  argument  was  based  on  a  recent 

nessee  Valley  Authority  and  Jiiv^  thel  exnect  to  show*^  advertising  expenditures  have  State  Supreme  Court  opinion 

other  public  projects  constitute  expect  to  snow.  holding  radio  and  television  sta- 

*  political  issue”  or  a  “subject  That  the  respondent  com-  p^gg  resisting  competition  of  tions  exempt  from  state  tax- 

of  public  controversy,”  or  are,  panies  have  been  confronted  government  power;  the  legitl-  ation  on  interstate  business. 

private  with  active  business  competition  macy  and  appropriateness  of  the  The  company  sought  repay- 
Ifof  ^  n^et  in  the  mar-  through  the  generation,  trans-  managerial  decisions  to  use  ad-  ment  of  taxes  paid  under  pro- 

place  of  trade  with  the  most  mission  and  distribution  of  gov-  vertising  for  all  of  the  business  test  since  Sept.  1,  1957,  and  a 

ective  tools  of  merchandising,  comment  power.  objectives  here  sought  to  be  decision  stopping  collection  of 

While  $863,130  is  involved  in  2.  That  the  competition  of  achieved,  and  to  include  the  the  taxes. 
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Task  Force  Reporting 
Under  Critical  Review 


Boston 

“Task  Force  Journalism”  is 
under  the  editorial  microscope 
at  the  Ne%v  York  Times. 

After  several  experiments 
with  team-reporting,  the  Times’ 
editors  are  subjecting  the  tech¬ 
niques  to  critical  analysis.  Of 
paramount  concern  in  this  soul- 
searching  exercise,  Clifton 
Daniel  told  the  New  England 
Society  of  Newspaper  Editors, 
is  the  propriety  and  validity  of 
reportorial  predictions  in  an 
election  campaign. 

The  candid  report  on  the 
Times’  news  suiwey  enterprises 
was  given  by  Mr.  Daniel,  an 
assistant  managing  editor  of 
that  newspaper,  at  a  luncheon 
session  Dec.  6  at  the  new  Boston 
Globe  plant. 

Personal  Views 

Ml’.  Daniel  said  the  Times’ 
editors  are  still  examining 
methods  and  results  and  no  firm 
conclusion  has  been  reached. 
From  his  own  experience  with 
the  sui’veys  he  offered  these 
thoughts : 

1.  The  team  sui’vey  is  an  ad¬ 
miral  device  for  dramatizing, 
exploring  and  explaining  a  big 
issue  or  a  big  problem  to  read¬ 
ers. 

2.  It  provides  a  fascinating 
insight  into  the  minds  of  the 
American  people  —  what  they 
are  thinking  and  why. 

3.  The  team  survey,  as  it  is 
now  conducted,  cannot  tell  you 
precisely  what  the  voters  will  do 
in  the  polling  booths  on  election 
day. 

“Therefore,”  he  said,  “I  would 
certainly  propose  to  continue 
the  surveys,  but  try  somehow 
to  get  over  the  problem  of  pre¬ 
dicting,  either  by  making  no 
predictions  or  by  making  them 
more  accurately.” 

Manpower  to  Spare 

Since  the  Times  is  one  of  the 
few  newspapers  that  have  man¬ 
power  to  spare,  Mr.  Daniel  rec¬ 
ommended  that  it  be  used  “mas¬ 
sively  and  prodically.”  At  the 
same  time,  he  suggested,  the 
virtues  of  “task  force  journal¬ 
ism”  —  careful  preparation,  ex¬ 
haustive  reporting  and  complete 
presentation  —  can  just  as  well 
be  practised  by  one  man  as  by 
25  men. 

Mr.  Daniel  said  that  Turner 
Catledge,  managing  editor  of 
the  Times,  had  assigned  him  to 
edit  the  first  major  survey  re¬ 
port  on  the  story  of  integra¬ 


tion  in  the  South  in  1956.  He 
had  been  chosen,  he  said,  be¬ 
cause  of  his  15  years  absence 
from  the  country,  serving  as 
Moscow  correspondent,  and  open 
mind  on  the  subject  matter. 

Wrote  Critiques 

A  team  of  Times  reporters  — 
nine  men  and  one  woman  — 
fanned  through  the  South  to 
survey  two  states  each.  They 
were  allowed  a  short  rest  before 
assembling  their  notes  and  writ¬ 
ing.  Some  found  it  a  very  diffi¬ 
cult  chore  but  those  who  had 
written  up  their  notes  each  day 
had  an  easier  time  of  it. 

It  was  Mr.  Daniel’s  task  to 
watch  the  copy  for  absolute  ob¬ 
jectivity.  He  would  analyze  each 
reporter’s  portion  of  the  survey 
and  write  a  critique  on  it,  call¬ 
ing  for  more  information  or  sug¬ 
gesting  a  different  approach. 
Some  times,  Mr,  Daniel  said,  his 
memorandum  was  longer  than 
the  story.  One  man  threatened 
to  resign. 

“I  told  him  he  would  have 
to  see  the  Managing  Editor, 
I  was  only  authorized  to  criti¬ 
cize  the  correspondents,  not  to 
get  rid  of  them,”  Mr.  Daniel 
related. 

The  series  finally  ran  as  an 
eight-page  supplement  on  March 
13,  1956  and  sales  exceeded  717,- 
000  copies  that  day  —  about 
100,000  above  average. 

The  survey,  Mr.  Daniel  said, 
stood  up  remarkably  well  32 
months  after  it  was  originally 
written. 

The  next  Times  “blockbuster” 
was  one  on  the  Middle  East  and 
this  scored  a  sale  of  761,000 
copies. 

Presiflenlial  Campaign 

In  the  1956  Presidential  cam¬ 
paign  the  Times  sent  four  teams 
of  reporters  —  25  in  all  —  all 
over  the  country.  This  project, 
initiated  by  Assistant  ME  Ted 
Bernstein,  grew  out  of  the  fiasco 
of  1948  when  so  many  forecasts 
went  awry.  The  Times,  Mr. 
Daniel  remarked,  had  relied  on 
Dr.  Gallup  and  he  proved  to 
have  feet  of  clay. 

“The  magnitude  of  the  sur¬ 
vey  was  magnificent,”  Mr. 
Daniel  told  the  New  Englanders, 
“but  the  survey  failed  to  show 
the  result  for  President  in  five 
of  the  27  states  surveyed.” 

The  survey  also  failed  to 
gauge  the  full  extent  of  the 
Eisenhower  landslide. 

Mr.  Daniel  disclosed  that 
Times  editors  had  some  doubts 


NEW  PRESIDENT — Pictured  at  New  England  Society  of  Newspaper 
Editors  meeting  at  the  Boston  Globe  plant  are:  Left  to  right — William 
W.  Vosburgh  Jr.,  Waterbury  (Conn.)  Republican  and  American,  elected 
president;  Clifton  Daniel,  New  York  Times,  guest  speaker;  and  David 
Brickman,  Malden  (Mass.)  News,  outgoing  president. 

at  that  time  about  the  wisdom  “some  of  the  largest  weeklies 
of  attempting  to  foreca.st  the  brazenly  sold  news  space  for 
results  of  an  election  and  some  whatever  they  could  get.  Edi- 
still  do.  One  of  them,  he  said,  tors  printed  campaign  state- 
is  James  (Scotty)  Reston,  ments  verbatim,  including  the 
Washington  correspondent,  who  candidate’s  own  choice  for  a 
does  not  think  the  survey  tech-  headline.” 
niques  are  scientific  and  reliable. 

He  is  opposed  to  staking  the  Kdiional  Policy 

reputation  and  prestige  of  the  a  panel  discussion  on  “The 
Times  on  these  surveys.  Care  and  Feeding  of  Editorial 


reputation  and  prestige  of  the  a  panel  discussion  on  “The 
Times  on  these  surveys.  Care  and  Feeding  of  Editorial 

Others  hold  to  the  view  that  Policy”  brought  forth  much  dis- 
forecasting  is  more  or  less  in-  cussion.  Panel  members  were 
evitable,  Mr.  Daniel  said,  and  in  William  H.  Heath,  moderator; 
19.58  the  reporters  were  given  Herbert  Brucker,  Hartford 
more  time  —  five  intead  of  three  (Conn.)  Courant;  Philip  S. 


days  —  per  state. 


Weld,  Gloucester  (Mass.) 


In  a  post-mortem  memoran-  Times;  Edgar  A.  Comee,  Port- 
dum,  the  1958  survey  editor,  (Mg.)  Press  Herald-Ei- 

Joseph  Herzberg,  figured  a  bat-  press;  and  John  S.  Hooper, 
ting  average  of  about  .750.  Brattlehoro,  (Vt.)  Reformer. 
“If  we  were  buying  a  poll  Heath  said  “Policy  is  a 


from  Dr.  Gallup,  we  wouldn’t  pattern  of  conduct  and  depends 


think  that  was  good  enough,”  pn  the  character  of  ownership. 
Mr.  Daniel  commented.  Mr.  Weld  said:  “A  publisher 

‘Blackom’  on  Campaign  does  have  to  do  a  lot  of  thin£ 
He  doesn  t  have  the  time  for 
Arthur  E.  Rowse,  a  copy  edi-  thoughtful  prose,  unless  he  can 
tor  on  the  Boston  Traveler  who  think  for  two  hours  a  day  on 
is  author  of  “Slanted  News,”  what  comes  through  the  type- 
told  a  panel  session  at  the  edi-  writer.” 

tors’  meeting  that  he  had  seen  He  listed  the  following  points 
numerous  examples  of  a  “vir-  in  what  he  would  expect  of  a 
tual  blackout”  of  news  on  the  publisher: 

recent  Massachusetts  primary  “1.  Enough  sense  to  keep  a 
campaign.  little  cash  in  the  bank. 

“The  ironic  fact,”  he  said,  “is  “2.  Enough  awareness  of 


recent  Massachusetts  primary  “1.  Enough  sense  to  keep  a 
campaign.  little  cash  in  the  bank. 

“The  ironic  fact,”  he  said,  “is  “2.  Enough  awareness  of 
that  while  editors  were  killing  budget  problems, 
nearly  everything  political,  re-  .<3  -po  read  carefully  every 
porters  and  editorial  writers  edition  of  the  paper, 
were  publicly  bemoaning  the  ..4.  bother  or  belabor  the 
lack  of  interest  m  the  cam-  editor  with  little  prejudices. 

He  proposed  that  the  editors’  Have  expert  expression  0 


.society  set  up  panels  to  rate  the  local  levels. 

handling  of  certain  stories  “6.  Have  enough  experience 

against  criteria  for  fair  news  and  time  to  approve  with  sure 


handling. 


judgment  a  good  job  or  a 


He  said  the  Associated  In-  job. 
dustries  of  Massachusetts,  “7.  I  would  hope  that  he  be- 
“bought  quarter-page  ads  in  came  a  publisher  because  he 
Mas.sachusetts  dailies  urging  thought  the  newspaper  was  the 
the  election  of  business  candi-  most  important  thing  in  the 
dates,  yet  no  newspaper  I  saw  community.” 
labeled  the  ads  political  or  Mr.  Brucker  said  he  felt  that 
charged  the  political  rate.”  the  publisher  has  to  set  the  pol- 
Mr.  Rowse  also  charged  that  (Continued  on  page  75) 
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New  Legal  Action  May 
Prolong  Torre  Appeal 


BIPARTISAN  SALUTE — L.  U.  Leslie,  who  is  retiring  in  March  as  AP's 
Harrisburg  correspondent,  finds  himself  flanked  by  Pennsylvania's  party 
chairmen:  George  I.  Bloom,  Republican,  at  left,  and  Joseph  M.  Barr, 
Democrat,  at  right.  At  testimonial  dinner  Mr.  Leslie  was  given  a  TV  set 
in  salute  to  his  36  years  of  AP  service  at  Pittsburgh,  Charleston,  W.  Va. 
and  Harrisburg.  Taking  charge  of  Harrisburg  bureau  is  Leonard  A. 

Unger,  AP  staffer  since  1945. 


Marie  Torre’s  lawyers  are 
studying  possible  new  avenues 
of  approach  to  the  Supreme 
Court  for  a  review  of  the  ques¬ 
tion  of  a  reporter’s  confidential 
privilege. 

At  least  one  judge  (Associate 
Justice  William  0.  Douglas) 
disagreed  with  the  court’s  ac¬ 
tion  in  refusing  to  grant  a  writ 
for  consideration  of  the  unique 
question  of  law.  Associate  Jus¬ 
tice  Felix  J.  Frankfurter  did  not 
participate  because  of  his  illness 
and  Associate  Justice  Potter 
Stewart  withdrew  from  the  case 
since  it  involved  an  appeal  from 
his  Circuit  Court  opinion  ad¬ 
verse  to  Miss  Torre. 

More  Time  Allowed 

Lionel  S.  Popkin,  counsel  for 
Judy  Garland  who  seeks  to  com- 
pell  Miss  Torre  to  name  the 
source  of  information  published 
in  her  radio-TV  column  for  the 
New  York  Herald  Tribune  on 
Jan.  10,  1957,  told  E&P  he  had 
consented  to  allow  Miss  Torre’s 
lawyers  time  to  consider  the 
feasibility  of  a  petition  for  re¬ 
hearing  on  their  application  for 
a  writ  of  certiorari. 

Within  a  few  days,  Mr.  Pop- 
kin  said,  if  they  did  not  act 
in  this  respect,  he  would  again 
ask  Federal  Judge  Sylvester  J. 
Ryan  to  order  Miss  Torre  to 
answer  questions  concerning  the 
identity  of  executives  of  the 
Columbia  Broadcasting  System 
whom  she  quoted. 

If  the  columnist  persisted  in 
keeping  her  soui’ce  of  informa¬ 
tion  confidential.  Judge  Ryan 
would  be  asked  to  enforce  a  10- 
day  jail  sentence  for  contempt 
of  court.  Judge  Ryan  said  at 
the  time  of  sentencing  Miss 
Torre  a  year  ago  that  she  would 
have  another  opportunity  to 
purge  herself  of  contempt,  by 
divulging  her  sources,  if  the 
higher  courts  ruled  against  her 
claim  that  the  First  Amend- 
ment  provides  protection  for 
reportorial  confidence. 

Gould  Modify  Sentence 

It  Would  also  be  within  Judge 
Ryan’s  power  to  modify  the 
sentence  or  suspend  it.  He  co- 
f*perated  with  Miss  Torre’s 
^unsel  in  preparing  the  case 
lor  a  test  since  there  is  neither 
federal  nor  New  York  State 
statutes  covering  it. 

Mathias  F.  Correa  and  Shel¬ 
don  Oliensis  of  the  firm  of  Ca- 
bul,  Gordon,  Reindel  and  Ohl, 
stained  by  Ogden  F.  Reid, 
president-editor  of  the  Herald 


Tribune,  have  represented  Miss 
Torre. 

The  effect  of  the  Supreme 
Court’s  denial  of  an  appeal  is 
to  leave  standing,  as  judicial 
precedent,  the  unanimous  opin¬ 
ion  of  the  three  members  of 
the  Circuit  Court  of  Appeals. 
Judge  Stewart,  who  was  ele- 
vat^  to  the  Supreme  Court 
shortly  after  this  ruling  last 
May,  wrote  the  opinion  which 
defined  a  doctrine  that  freedom 
of  the  press  is  not  an  absolute 
right;  the  duty  of  a  witness  to 
testify  in  a  court  of  law  has 
roots  just  as  deep  in  our  con¬ 
stitutional  law. 

F.H!>ential  to  Trial 

Miss  Garland  is  suing  CBS 
for  dissemination  of  allegedly 
libelous  statements  about  her 
personality,  talents  and  physical 
makeup.  She  is  not  suing  the 
Herald  Tribune  nor  Miss  Torre 
individually  but  demands  that 
the  columnist  name  the  persons 
who  reportedly  said  damaging 
things  about  her.  This  testi¬ 
mony,  Miss  Garland’s  lawyers 
contend,  is  essential  to  fair  trial 
of  her  suit.  They  argued  in  the 
Supreme  Court  that  a  "gossip 
columnist”  should  not  have  con¬ 
fidential  status  under  the  law. 

Miss  Torre’s  lawyers  .sought 
a  determination  by  the  highest 
court  on  the  basic  questions  of 
whether  forced  disclosure  of  con¬ 
fidential  news  sources  is  a  re¬ 
straint  on  new’s-gathering  and 
public  information  and  whether 
compelling  a  reporter  to  divulge 
his  sources  inflicts  occupational 
injury  in  view  of  the  widespread 
reliance  on  a  newsman’s  honor 
and  integrity. 

Miss  Garland’s  lawyers  point 
to  the  fact  that  Miss  'Torre 
went  so  far  as  to  quote  “CBS 
executives”  and  this,  in  their 
argument,  amounte<l  to  divulg¬ 
ing  her  source  of  information, 
without  actually  giving  the 
names. 


Station  Sale  Off 

Des  Moines 
An  amicable  termination  of 
negotiations  for  sale  of  WREC- 
AM-TV  at  Memphis,  Tenn.  to 
the  Des  Moines  Register  & 
Tribune  Co.  was  announced  tbis 
week  in  a  joint  statement  by 
Luther  L.  Hill,  publisher,  and 
Hoyt  B.  Wooten,  licensee  of  the 
Memphis  stations.  The  price  had 
been  given  as  $6  million  cash. 
No  reason  was  given  for  calling 
off  the  transaction. 


Editor  Wins 
Cleanup  of 
Film  Ad  Copy 

Columbus,  Ohio 

A  letter  FROM  the  editor  and 
the  cooperation  of  local  theater 
owners  has  virtually  eliminated 
sugge.stive  and  othei-wise  offen¬ 
sive  theater  advertising  in  the 
Columbus  Dispatch. 

For  more  than  a  year  the  Dis¬ 
patch  had  been  receiving  com¬ 
plaints  from  readers  about 
illu.strations  and  descriptive 
matter  in  ads  on  the  theater 
page.  The  letters  came  from 
leaders  of  all  faiths  and  all 
walks  of  life. 

On  Aug.  25,  Editor  George 
A.  Smallsreed  Sr.  wrote  a  letter 
to  local  theater  operators,  re- 
que.sting  them  to  present  their 
advertising  in  a  manner  “which 
is  less  offensive  to  a  great  num¬ 
ber  of  our  readers.” 

Young  Pe«>ple 

The  editor  said  advertising 
copy  is  .seen  by  young  people  of 
an  impressionable  age,  and  more 
and  more  parents  are  rebelling 
against  their  children  being  ex¬ 
posed  to  some  of  the  present 
copy. 

“Your  compliance  with  this 
request  will  be  greatly  appre¬ 
ciated,  and  will  prevent  editing 
of  your  copy  by  our  editorial 
department  at  some  future 
date,”  letter  closed. 

Mr.  Smallsreed  began  editing 
copy  on  movie  ads  placed  in 


the  Dispatch.  In  one  case,  the 
word  “married”  was  slashed 
from  the  line  “A  young  girl’s 
love  affairs  with  a  boy  .  .  .  and 
a  married  man!”  In  another 
case,  a  theater  owner  was  told 
the  press  book  ad  illustrations 
for  a  certain  movie  were  un¬ 
acceptable. 

Such  action,  however,  was  not 
necessary  for  long.  Theater 
operators  began  to  comply  with 
the  editor’s  request.  None  voiced 
objections  to  the  paper. 

A  look  at  today’s  Dispatch 
theater  page  and  those  of  six 
months  ago  shows  a  definite 
change. 

• 

John  Fox  Allowed 
Big?  Tax  Deductions 

Washington 

The  U.  S.  Tax  Court  has 
lopped  substantial  sums  from 
the  federal  income  tax  bill  of 
more  than  $1  million  which  the 
Internal  Revenue  Service  had 
presented  to  John  Fox,  former 
publisher  of  the  defunct  Boston 
(Mass.)  Post. 

The  court  accepted  his  con¬ 
tention  that  $175,565  in  stock 
dividends  and  $216,152  received 
from  gas  sales  were  incomes  of 
the  Post  Company.  IRS  had 
added  these  amounts  to  his  per¬ 
sonal  account. 

ALso  in  dispute  had  been 
whether  Mr.  Fox  had  irrevoc¬ 
ably  donated  leases  and  stock 
of  North  Penn  Gas  Co.  to  the 
Post,  retaining  no  beneficial  in¬ 
terest. 

Judge  Norman  Tietjens  ruled 
the  gift  was  absolute  and  that 
incomes  were  chargeable  to  the 
publishing  company. 

IS 
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Papers  Spurn 
Copy  Offered 
In  Union  Case 


San  Francisco 

Advertising  Copy  proffered  by 
the  Retail  Clerks  Union,  Locals 
128  and  633,  of  Toledo,  O.,  on 
strike  against  the  Macy’s  organ¬ 
ization  there  for  more  than  a 
year,  is  being  rejected  by  num¬ 
erous  California  newspapers. 

Union  spokesmen  contend  that 
rejection  of  its  advertising  is  a 
curtailment  of  the  right  to  free 
speech. 

Macy’s  of  California  points 
out  that  it  has  injunctions  which 
could  provide  grounds  for  legal 
action  if  copy  of  the  type  offered 
is  used. 

One  union  ad  describes  the 
Toledo  strike  as  evidence  of  a 
Taft-Hartley  blow  at  unionism. 
It  refers  to  a  clause  which  re¬ 
portedly  was  labelled  as  “licen¬ 
sing  union  busting”  by  President 
Eisenhower  in  a  19.52  speech. 

Some  daily  newspapers  have 
rejected  the  copy  without  com¬ 
ment.  One  I’eported  an  intensive 
investigation  conducted  on  its 
own  account.  Some  have  sug¬ 
gested  copy  changes  but  these 
have  been  declined  by  the  ad¬ 
vertiser,  the  agency  reported. 

Similar  copy  has  been  offered 
in  every  area  where  a  Macy 
organization  has  stores,  accord¬ 
ing  to  one  repoi't.  Acceptance 
in  only  one  city  w'as  indicated 
by  this  source. 

The  copy  has  been  rejected  by 
12  of  the  14  daily  newspapers 
to  which  it  was  offered  in  the 
five  San  Francisco  Bay  counties 
and  most  accepted  the  initial 
placement,  accoi’ding  to  David 
E.  Selvin,  head  of  the  union’s 
advertising  and  public  relations 
agency  here.  His  count  was  39 
acceptances  to  two  rejections. 

Radio  stations  also  declined 
the  copy  offered.  Nine  did  in¬ 
dicate  acceptance,  but  that  num¬ 
ber  was  reduced  to  one  by  Dec. 
8,  Mr.  Selvin  reported. 

The  copy  was  offered  to 
weekly  newspapers  through 
CNPA  Services,  Inc.,  w'hich  since 
has  advised  the  agency  to  place 
future  copy  direct  with  the 
weeklies,  Mr.  Selvin  said. 

CNPA  Seiwices  Inc.  with¬ 
drew  because  it  w’as  felt  that 
since  the  copy  was  under  ques¬ 
tion  it  was  best  for  the  agency 
to  deal  directly  with  the  indi¬ 
vidual  publishers,  declared  A.  E. 
Gilbert,  San  Francisco  office 
manager  of  the  California  News¬ 
paper  Publishers  Association. 

An  injunction  was  granted 
Macy’s  here  months  ago  follow¬ 
ing  the  appearance  of  three 
Toledo  strikers  who  sought  to 


distribute  literature  about  the 
distant  strike. 

Garret  McEnerney,  attorney 
for  the  store  organization,  said 
the  spirit  of  the  injunction  is  to 
i-estrain  any  method  of  pi’o- 
viding  the  impression  that 
Macy’s,  California,  is  involved 
in  the  Toledo  strike. 

The  San  Francisco  County 
order  refers  specifically  to  the 
placard  demonstration  here 
wffiich  occasioned  the  company’s 
request  for  a  court  ruling. 

Ray  Spangler,  Redwood  City 
Tribune,  said  his  investigation 
included  telephone  checks  with 
Toledo.  His  findings  caused  re¬ 
jection  of  the  advertisement  on 
principle,  he  told  E&P. 


Pinkley  Buys 
Group  of  5 
Calif.  Papers 

El  Centro,  Calif. 

Virgil  Pinkley  has  purchased 
the  three  daily  and  two  weekly 
newspapers  of  the  Associated 
Desert  Newspaper  group  of 
California  and  taken  over  their 
operation  as  editor  and  pub¬ 
lisher.  The  sale  was  made  by 
Paul  A.  Jenkins,  who  is  retiring 
from  newspaper  work. 

Included  in  the  sale  are  the 
Imperial  Valley  Press  and  the 
Morning  Post  of  El  Centro,  the 
Brawley  News,  all  dailies;  and 
the  Indio  News  and  the  Indio 
Date  Palm,  weeklies. 

Mr.  Pinkley  was  editor  and 
publisher  of  the  Los  Angeles 
Mirror-News  for  nine  years, 
from  its  founding  until  last 
year,  when  he  resigned.  Before 
that  he  was  European  vicepresi¬ 
dent  of  the  United  Press.  He 
was  with  UP  for  19  years. 

He  will  continue  to  broadcast 
a  daily  news  commentary  over 
the  Mutual-Don  Lee  network, 
as  he  has  done  for  .several  years. 

Associated  with  Mr.  Pinkley 
in  operating  the  newspaper 
group  as  executive  editor  is 
Phillip  H.  Ault,  former  assi.st- 
ant  managing  editor  of  the 
Mirror-News.  He  also  is  a 
former  UP  executive  and  war 
correspondent. 

Carl  W.  Schooss,  who  has 
been  co-publisher  of  the  El 
Centro  newspapers,  becomes 
general  manager. 

Miss  Josephine  M.  Ferguson 
W'as  named  by  Mr.  Pinkley  as 
assistant  to  the  editor  and  pub¬ 
lisher.  She  has  been  associated 
with  him  for  10  years. 

Gabbert  and  Hancock,  news¬ 
paper  brokers  of  Riverside, 
Calif.,  handled  the  transaction. 


INSIDE  AD-LINES 


\SOOLWORTH 
l>  NEWSPAPERS 

F.  W.  Woolworth  Company  is 
winding  up  this  year  under  a 
changed  policy  that  involves 
greater  use  of  local  newspaper 
advertising. 

So  successful  has  the  program 
been,  according  to  R.  C.  Mc¬ 
Laren,  vicepresident  in  charge 
of  public  relations,  that  more 
newspapers  than  ever  before 
will  be  used  in  1959.  Mr.  Mc¬ 
Laren  made  this  statement  after 
a  meeting  of  the  chain’s  10  dis¬ 
trict  sales  managers  at  New 
York  headquarters  last  week. 

A.  F.  Male,  Woolworth’s  ad¬ 
vertising  manager,  and  Ray 
Scott,  his  assistant,  declined  to 
spell  out  specific  details  of  the 
enlarged  program  for  “competi¬ 
tive  reasons.”  Mr.  Scott  was 
formerly  associated  with  the 
Bureau  of  Advertising,  ANPA. 

Woolworth  started  its  ex¬ 
panded  use  of  new’spaper  .space 
Jan.  1.  Then,  at  the  recommen¬ 
dation  of  Lynn  Baker,  Inc.,  ad¬ 
vertising  agency,  Ralf  Shockey 
Associates,  New  York,  merchan¬ 
dising  and  marketing  consult¬ 
ants,  was  assigned  to  handle 
copy. 

Each  of  the  10  districts  pre¬ 
scribes  its  ow’n  advertising  pro¬ 
gram.  In  general  the  current 
schedule  calls  for  placement  of 
a  1,000-line  ad  weekly  in  major 
markets.  However,  when  a  dis¬ 
trict  makes  special  buys  worthy 
of  advertising  support  other  ad¬ 
vertising  is  prepared  for  inser¬ 
tions  at  local  rates.  Tuesdays 
have  been  generally  cho.sen. 
*  *  * 

CITY  TAXES  D\  ADS 

It  is  an  “obvious  impossi¬ 
bility”  for  any  local  govern¬ 
ment  to  set  out  to  tax  all  ad¬ 
vertising  at  work  within  its 
boundaries,  according  to  a  61- 
page  report  covering  “City 
Taxes  on  Advertising”  just  re¬ 
leased  by  the  American  Munici¬ 
pal  As.sociation,  Washington, 
D.  C.  Copies  are  available  at 
$2  each. 

Devoted  mainly  to  a  ca.se 
study  of  the  Baltimore  ad  tax, 
the  report  predicts  that  city’s 
experience  “will  greatly  inhibit 
experimentation  with  taxes  of 
this  sort  in  the  future.” 

Last  week,  Baltimore  media 
began  making  tens  of  thou.sands 
of  refunds  in  the  wake  of  an 
order  directing  the  city  to  sur¬ 
render  $1,263,215.70  worth  of 
revenues  collected  from  its  out¬ 
lawed  taxes  (E&P,  Dec.  6,  page 
30). 

The  report  also  summarizes 
other  municipal  and  state  legis- 
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lation  relating  to  advertising, 
going  as  far  back  as  a  Massa¬ 
chusetts  provincial  tax  of  a 
halfpenny  on  newspapers  ii 
1755-57.  Effect  of  this  tax  was 
to  weaken  or  kill  newspapen 
and  it  was  repealed. 

“It  is  apparent,”  the  report 
says  in  summary,  “that  the 
taxation  of  such  activities  (ad¬ 
vertising)  must  be  within  the 
framework  of  ‘ordinary  forms 
of  taxation.’ 

“Taxation  within  these  areas 
requires,  as  this  report  demon¬ 
strates,  continuing  need  for 
evaluating  revenue  proposals 
against  the  economic  criteria 
heretofore  set  forth  —  among 
them,  ‘Does  (it)  ...  bear  equit¬ 
ably  on  all  affected.  .  .?’  “Is 
(it)  .  .  .  an  excessive  imposi¬ 
tion?’  and  ‘Is  (it)  ...  widely 
shared  by  all  in  the  commu¬ 
nity?’.” 

«  «  ♦ 

KEVLSEU  lll-Fl  CO.STS 

Revised  costs  for  preprinted 
Hi-Fi  newspaper  color  by  the 
lithographic  process,  which  per¬ 
mits  use  on  one  side  of  a  page 
by  an  advertiser,  were  an¬ 
nounced  this  week. 

A  memo  from  Hearst  Adver¬ 
tising  Service,  signed  by  Her¬ 
bert  Beyea,  president,  lisb: 
four  colors  one-side  on  32-pound 
newsprint  stock,  1,000,000  $9.2d 
per  m. ;  2,000,000  $7.90  per  m.; 
3,000,000  $7.40  per  m.;  4,00fl,- 
000  $7.15  per  m. ;  and  5,000,000 
$7.  per  m.  This  includes  rolls 
printed  and  delivered  to  news¬ 
papers,  except  to  California 
where  there  is  an  extra  ship¬ 
ping  charge.  Newspapers  charp 
the  black-and-white  rate. 

“Dream  Whip,”  introduced  by 
the  process  in  the  New  Yoii 
J  oumal- American  and  W’orH- 
Telegram  &  Sun  last  week,  go- 
sub.stantial  sales  action,  accord¬ 
ing  to  trade  reports. 

*  *  * 

ARMOUR  MEDIA  .SETUP 

Kenneth  L.  Skillin,  advertis¬ 
ing  director  of  Armour  &  Com¬ 
pany,  has  agreed  to  meet  wit! 
a  committee  of  newspaper  rep 
resentatives  to  work  out  a  pro 
gram  for  better  contact  on  thf 
fii'm’s  meat  product  sales  pro 
motion. 

This  arrangement  resulteo 
from  a  talk  to  Chicago  Chapte- 
of  AANR  Dec.  9  in  which  Mr 
Skillin  related  how’  six  regions 
sales  managers  are  responsible 
for  promotion  activities  but  the 
N.  W.  Ayer  agency  makes  the 
decisions  on  advertising. 
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Section  Edited 

By  Robert  B.  McIntyre 


ADA  Looks  to  Newspapers 
To  Aid  ’59  Promotions 


Dairy  Products  to  Get  Year- 
Around  Local  Sales  Impetus 

By  George  .4.  Brandenburg 


Chicago 

American  Dairy  Association 
stands  on  the  threshold  of  its 
biggest  year,  promotion  wise,  in 
1959,  with  a  total  budget  of  $6% 
million  for  market  research,  ad¬ 
vertising,  point-of-sale  merchan¬ 
dising  and  general  public  rela¬ 
tions. 

Newspapers,  in  turn,  stand  to 
profit  from  ADA’s  expanded  ad¬ 
vertising  program  in  print  me¬ 
dia,  plus  additional  advertising 
dollars  at  the  local  level  in  con¬ 
nection  with  each  of  ADA’s 
carefully-w  o  r  k  e  d  promotions 
during  1959. 

Newspapers  on  Top 

“Newspapers  today  know 
about  ADA,”  Alvin  E.  Erickson, 
merchandising  director  and 
ADA  product  manager  for  milk 
and  ice  cream,  told  E&P.  “Our 
biggest  print  schedule  will  be  in 
newspapers  in  1959.  These  ADA 
ads  will  spearhead  the  over-all 
aggressive  merchandising  ac¬ 
tivity  of  ADA. 

“ADA  in  1959  is  not  going  to 
leave  a  stone  unturned  in  mak¬ 
ing  our  advertising  promotions 
pay  off,”  he  continued.  “We  are 
counting  on  newspaper  admen 
to  work  with  us  in  this  year- 
’round  activity.  We  are  against 
just  ‘running  an  ad.’  We  w’ant 
to  make  our  owm  ads,  and  those 
of  local  dairies  and  dealers, 
‘working  ads’  that  will  sell  milk 
and  milk  specialty  products  at 
the  local  level. 

“June  Dairy  Month  is  now 
]ust  one  of  many  ADA  promo¬ 
tions  scheduled  for  next  year. 
Our  current  philosophy  is  12 
months  of  aggressive  promo¬ 
tions,  spread  over  four  quar¬ 
ters  and  each  timed  to  meet 
seasonal  opportunities  to  sell 
more  milk  and  dairy  products, 
rather  than  concentrating  our 
efforts  once  a  year  in  June.” 

3  Major  Objectives 

Mr.  Erickson  called  attention 
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to  the  three  major  objectives  of 
ADA  for  1959,  as  outlined  by 
Martin  J.  Framberger,  ADA 
general  manager,  in  a  foreword 
to  a  working  manual  covering 
all  ADA  promotion  plans  for 
next  year.  This  fat  brochure, 
already  in  the  hands  of  all  dairy 
dealers  and  major  food  outlets, 
is  also  available  to  newspapers 
so  they  can  tie-in  with  the  vari¬ 
ous  quarterly  promotions.  In 
presenting  the  ADA  program, 
Mr.  Framberger  outlines  the  ob¬ 
jectives  as  follow: 

“1.  To  develop  a  total  mar¬ 
keting  program  of  advertising, 
merchandising,  research  and 
public  relations,  financed  and 
controlled  by  dairy  farmers  for 
the  economic  benefit  of  dairy 
farmers  everywhere. 

“2.  To  provide  advantages 
which  are  necessary  for  dairy 
farmers  to  obtain,  most  of  which 
cannot  be  obtained  through  any 
other  program. 

“3.  To  attain  these  benefits 
through  a  national  program 
which  reaches  consumers  effi¬ 
ciently  and  economically  every¬ 
where.  This  is  consistant  with 
the  unique  leadership  position 
and  opportunities  of  the  associa¬ 
tion  as  a  producer-financed, 
non-brand  advertiser  of  all 
dairy  products. 

Needs  I.oeal  .Support 

“Our  1959  program  plans,  we 
feel,  meet  these  objectives,”  said 
Mr.  Framberger.  “We  know 
from  experience,  that  the  pro¬ 
gram  offered  can  be  a  strong 
aid  to  building  dairy  food  sales, 
and  that  through  the  coopera¬ 
tion  of  all  tho.se  who  are  in¬ 
volved  in  selling  dairy  foods, 
it  can  become  a  tremendous 
food  selling  operation  from  Jan¬ 
uary  1  through  December  31, 
1959.” 

ADA  will  again  utilize  news¬ 
papers,  magazines,  radio  and 
television  to  provide  continuity 
to  the  quarterly  promotions,  but 
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SUPPLEMENT  WITHIN  SUPPLE¬ 
MENT — ^This  ad  will  run  four-color 
in  mass-circulation  locally-edited 
Sunday  supplements  to  proclaim 
June  Dairy  Month,  1959. 


the  big  opportunity  awaits  at 
the  local  level  to  make  these 
ADA  promotions  really  sell 
dairy  products  on  a  consistent 
and  continuous  basis. 

Mr.  Erickson,  formerly  of  the 
Madison  (Wis.)  Newspapers’  ad 
staff  and  more  recently  associ¬ 
ated  with  Campbell-Mithun  ad¬ 
vertising  agency  which  handles 
the  ADA  account,  sees  a  great 
opportunity  for  newspapers,  and 
other  media,  to  “cash  in”  on  the 
’59  program  if  local  media  are 
alert  to  the  various  segments 
of  promotions  planned  for  next 
year. 


4- Way  Approach 

“We  have  a  total  marketing 
program  in  which  all  facets  of 
our  operation  are  being  closely 
related,”  he  explained.  “These 
include  (1)  advertising  aimed 
at  consumer  impact;  (2)  mer¬ 
chandising  to  extend  our  ad- 
advertising  to  the  point  of  sale; 
(3)  public  relations  aimed  at  a 
better  understanding  of  our  in¬ 
dustry;  and  (4)  market  re¬ 
search  designed  to  help  make 
our  future  promotions  more  ob¬ 
jective  from  a  sales  standpoint 
and  our  advertising  themes  more 
appealing  to  all  concerned,  in¬ 
cluding  retailers  and  the  buy¬ 
ing  public.” 

Typical  of  the  “new  ap¬ 
proach,”  ADA  is  launching  an 
“image  building”  advertising 
program  for  milk,  aimed  pri- 
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MILK  IN  PRINT— This  rough  lay¬ 
out  of  one  of  ADA's  proposed 
newspaper  ads  for  '59  suggests 
that  milk  makes  energy.  Properly 
exploited,  milk  can  make  extra 
linage,  too. 


marily  at  changing  the  public’s 
concept  of  milk.  ADA  will  be 
using  locally-edited  Sunday  roto 
magazine  sections,  plus  color 
comic  units  in  other  markets, 
in  an  effort  to  (1)  increase  milk 
drinking  among  adults  and  teen¬ 
agers;  (2)  to  sell  milk  as  a  re¬ 
freshing  beverage;  (3)  to  create 
a  favorable  image  of  milk;  (4) 
to  concentrate  primarily  on  in¬ 
creasing  consumption  in  the 
home  with  secondary  emphasis 
on  restaurant  consumption;  (5) 
to  encourage  increased  orders 
for  weekend  consumption;  (6) 
to  encourage  additional  grocery 
and  dealer  milk  promotion  ef¬ 
forts  by  staging  periodic  milk 
merchandising  events. 

Opportunity  for  Newspapers 

The  milk  promotional  ads, 
with  additional  ad  mats  for  local 
merchandising  events,  will  ap¬ 
pear  in  approximately  100  ma¬ 
jor  markets,  covering  every 
state  in  the  Union.  Another  pro¬ 
motion  will  be  on  sour  cream. 
There  will  also  be  cheese,  but¬ 
ter  and  ice  cream  promotions. 
Each  of  these  promotions  lends 
itself  to  local  merchandising  and 
newspaper  advertising,  it  was 
pointed  out. 

“There  is  tremendous  oppor¬ 
tunity  for  newspapers  to  obtain 
added  local  linage,  aside  from 
national  ADA  ads,”  declared 
Mr.  Erickson,  who  helped  pio¬ 
neer  “total  dairy  product  sell¬ 
ing”  through  newspapers  when 
he  was  in  Madison. 

ADA  will  have  a  ten-man 
merchandising  force  which  will 
go  into  more  than  75  major  mar¬ 
kets,  calling  on  top  grocery 
stores,  all  dairies,  newspapers, 
(Continued  on  page  18) 
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- ^ -  Dairy  NJ.  Space 

N.  Y.  Trib  Makes  Most  (continued  from  page  17)  Salesmen  Get, 

/»  I  •  1  ?  T  I  I  stations  to  pre-  ^ .  A  J  * 

Ui  Ketailers  Interests  s^isisfriyTl’sS:  tjive  Advice 

K  R  K  ^  R  M  f  f  tember  to  advise  local  dairies  newspaper  advertising 

By  Robert  B.  McIntyre  and  food  stores  of  the  associa-  has  thoroughly 

tion’s  hard-hitting,  year-round  familiarized  himself  with  his 

Because  New  York  Sunday  these  testimonials  as  a  regular  pro^am  for  59.  A  of  49  f^iler’s  operations  and  can  fully 
newspapers  help  create  con-  front-page  feature  in  the  Trib-  j^uncheon  meetings  m  the  coun-  understand  his  objectives  is 
sumer  demand  for  high  fashion  une’s  “Business  News  Round-  ^  ^  ?  largest  “usually  the  salesman  who  gets 

merchandise  in  key  fashion-con-  Up,”  a  weekly  eight-page  tab-  during  the  with  three  fhe  bulk  of  linage  for  his  news- 

scious  cities  throughout  the  loid  distributed  to  some  7,000  cove^g  tlm  cwntry  from  p^per,”  according  to  Harry  Gur- 

U.  S.,  retail  merchandise  man-  apparel  manufacturers  and  re-  Seattle  to  New  York.  general  merchandise  man¬ 

agers  of  top  out-of-town  stores  tailers  and  containing  current  More  than  25,000  promotion  ager  of  Quackenbush’s  depart- 
admit  to  getting  “tremendous  and  advance  news  of  style  pro-  booklets  were  mailed  to  dairies  ment  store,  Paterson,  N.  J. 
value”  from  studying  the  New  motions  in  the  New  York  ap-  grocers,  along  with  quar-  Speaking  before  The  Space 
York  newspapers  for  compari-  parel  market.  terly  advertising-promotion  cal-  Salesmen’s  Association  of  the 

sons  and  information.  ju  addition,  Mr.  Spivak  uses  ^^^dars  to  be  issued  every  three  Northern  New  Jersey  Daily 

How  the  New  York  Herald  the  retailer-acceptance  state-  ^o^'ths  to  keep  the  trade  alerted  Newspapers,  Mr.  Gursky  also 
Tribune  is  making  the  most  of  ments  in  his  thrice-weekly  sales  events.  noted  that  ROP  color  in  fashira 

this  interest  on  the  part  of  r^  “Merchandising  Notes”  column  Kick-Off  Show  advertising  is  becoming  vitally 

t&il  TTiGTcliRDdiSG  iTiRDR^62*s  Id  whicli  TUDs  in  tliG  l)usiiicss  hgws  importRiit  to  tliG  fldvGrtiscr  And 

advertising  and  promotions  section  of  the  Tribune.  This  A  dramatic  “Razzle  Dairy  urged  the  New  Jersey  news- 

scheduled  in  the  pages  of  its  column  also  appears  as  a  paid  Dazzle”  stage  show  was  sched-  paper  group  to  make  color 

Sunday  edition  and  its  Sunday  ad  in  Women’s  Wear  Daily  as  “led  for  Wednesday  morning,  available, 

magazine  Today’s  Living  was  a  regular  part  of  the  Tribune’s  Hec.  10,  to  present  to  dairy,  The  association,  formed  in  Oc- 
told  to  EPitor  &  Publisher  this  consistent  trade  promotion  pro-  milk  and  ice  cream  association  tober  of  1957  by  local  retail  ad 

week  by  Max  Spivak,  the  Trib-  gram.  leaders  the  1959  ADA  progi’am  salesmen  of  the  five  dailies  in 

une’s  director  of  merchandisine,  approach  towards  help-  ^  also Jieard  Mann, 

Se.k.N.Uoo.ILu».e  ing  advertisers  reach  a  "pre-  Asher, ^president.  Fashion  Kml- 


Big  Kick-Off  Show 


une’s  director  of  merchandising. 

Seek.  NaUonal  Linage  ing“rdver«se7s'‘ r^aerr  “pre-  Chicago.  This  show  included  an  Asher,  president  Fashion  Kni^ 

^  *  sold”  suburban  apparel  market  18-piece  orchestra  dancing  girls  wear  Hackensack,  N.  J.,  assert 

Obviously,  the  Tribune  is  seek-  was  first  tried  by  Mr  Spivak  “razzle-dazzle’  that  the  newspaper  can  play  the 

mg  national  advertising  linage  tack  in  1957  when  he' brought  ^  w  ®  successful 

for  its  Sunday  pages.  To  get  out  a  “Dial-A-Market”  card-  conscious  of  ADA’s  1959  battle  between  the  small  dow 

this  linage,  however,  the  news-  board  wheel  showing  that  75%  merchant  and  the  shoppinj; 

paper  must  first  convince  po-  of  all  general  merchandise  sold  Looking  ahead  to  June  Dai^  center  giants, 
tential  soft  goods  advertisers  jjj  ^he  U.  S.  is  sold  in  30  key  Month,  newspapers  will  again  Members  of  a  panel  comprised 
of  the  national  infiuence  it  ex-  cities  in  suburban  areas  on  the  carry  the  freight,  both  from  an  of  space  salesmen  found  retail- 

erts  on  retailers  by  proving  Eastern  seaboard  (E&P,  Dec.  7,  advertising  and  editorial  stand-  ers  guilty  of  the  lack  of  plan- 

that  the  retailers  buy  from  ap-  >57^  page  22).  '  '  point.  ADA  will  employ  mass-  ning  as  well  as  failing  to  take 

parel  advertisers  in  the  Sunday  ..  .  "  aTiT.,.«ooT,  audience  print  media,  including  advantage  of  all  the  selling  tools 

Tribune.  .  .  ,  .  four-color  pages  in  locally-edited  the  local  newspaper  makes  avail- 

Mr.  Spivak’s  approach  to  se-  ^  secure%eTom^ton  as  Sunday  supplements,  featuring  able  to  him.  The  panel  cited  the 

curing  this  proof  was  simple:  nHvpH-isW  “June’s  Best  Meal  Ideals — Made  retailer  as  being  meticulous  in 

he  interviewed  various  retail  „4.  av-  timiTiipininir  Dairy  Foods.”  June  Dairy  seeking  store  location  and  se- 

merchandise  managers  who  hap-  „  a  loi-wo  Month  advertising  in  secondary  lecting  merchandise  and  prices 

pened  to  be  in  town  on  business  .  ..  naHnn’o  markets  will  take  the  form  of  but  added  that  when  it  comes 

in  the  heart  of  New  York’s  gar-  market  notential  specially  -  prepared  black -and-  to  advertising,  “it  is  usually 

ment  district,  and  just  around  **  ‘  white  ads,  advocating  the  same  planned  the  moment  the  sales- 

the  comer  from  his  office  at  the  *  recipes  featured  in  the  four-  man  walked  in  the  door.” 

Tribune.  RA«iflrna  Volk AwncrfAti  color  sunnlement  nasres.  Adver-  This  condition  was  called  “the 


the  heart  of  New  York’s  gar-  market  notential  specially  -  prepared  black -and-  to  advertising,  “it  is  usually 

;nt  district,  and  just  around  **  ‘  white  ads,  advocating  the  same  planned  the  moment  the  sales- 

e  comer  from  his  office  at  the  *  recipes  featured  in  the  four-  man  walked  in  the  door.” 

•ibune.  Resigns  Volkswagen  color  supplement  pages.  Adver-  This  condition  was  called  “the 

„  .  .  ,  „  ,  1  «,.  •  j.-c  tising  services,  including  the  basis  of  strained  relations  be- 

TeMimonials  Failure  to  resolve  basic  dif-  Milwaukee  Journal  ROP  Color  tween  retailer  and  newspaper." 

Before  long,  Mr.  Spivak  was  ® ^  Service  will  provide  advertis-  Serving  on  the  panel  of  news- 

»11  _ _ A  promotion  policies  resuitea  in  -_j  nnhl  c  tv  matpr  nla  _ _ _ U.l 
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well-armed  with  a  batch  of  J-esignation  of  the  Volks^gen  publicity  materials.  paper  ad  salesmen  were:  Hal 

signed  testimonials  from  mer-  America  Inc  account  by  ADA  will  also  cooperate  with  Gluck,  Bergen  Evening  Record; 
chandise  managers  representing  j  m.  Mathes  Inc  effective  Bureau  of  Advertising,  Paul  Atamian,  Paterson  Evt- 

such  emporiums  as  Carson  Pirie  q-i  ’’  ANPA’s  proposed  “total  selling”  ninflr  News;  and  Mendall  Bloom, 


wcii-axiii«a  witii  Udten  oi  resignation  of  the  Volkswagen 
sipied  testimonials  from  mer-  America,  Inc.,  account  by 


Scott  &  Co.,  Chicago;  Wolff  & 
Marx,  San  Antonio,  Texas; 


ANPA’s  proposed  “total  selling”  ning  News;  and  Mendall  Bloom, 
food  promotion  scheduled  for  Pa,ssaic-Clifton  Herald  Newt. 


next  September. 


Dolph  Cantisano,  Passaic-Clif- 

Woodward  &  Lothrop,  Washing-  ^ard  Names  Grev  *  Herald  News,  served  as  mod- 

ton,  D.  C. ;  and  Bailey  Co.,  Cleve-  ^  t  wr  rk*  erator. 

land,  Ohio.  Ward  Baking  Co.  has  ap-  Geyer  8  K.eamey  llies  0 

To  date,  Mr.  Spivak  has  com-  ^rey  Advertising  Agen-  Yonkers,  N.  Y.  Schenlev  in  515  Paners 

piled  16  testimonials,  each  ad-  I"?”  Frank  A.  Kearney,  director  »cnenley  m  Papers 

mitting  to  having  a  “very  defi-  Ihompson  ^^d  vicepresident  of  Geyer  Ad-  Between  now  and  Christmas, 

nite  relationship”  with  the  ad-  agency  on  vertising,  Inc.,  died  here  sud-  Schenley  Distillers  Co.’s  holiday 

vertising  and  promotions  sched-  ®  ^‘P  ^°P  denly  Dec.  2.  He  was  60  years  ad  progn"am  (via  BBDO)  for  its 


piled  16  testimonials,  each  ad- 

mitting  to  having  a  “very  defi-  Walter  The 

nite  relationship”  with  the  ad-  S"  T" 

vertising  and  promotions  sched-  ^  ^‘P  T°P 

uled  in  New  York  newspapers  • 

O-kile 

merchandising  “have  a  very  ef-  Richard  K.  Manoff,  Inc.,  has 


Joins  Media  Records 


Schenley  Reserve  whiskey  will 
run  as  a  saturation  schedule  in 
515  dailies  throughout  the  U.  S. 
Insertions  will  range  up  to  hsH 


fective  value  for  out-of-town  re-  been  appointed  by  Oakite  Prod-  Effective  Jan.  1,  the  Boise  pages.  This  will  be  backed  bl 
tailers.”  ucts,  Inc.,  as  its  advertising  (Idaho)  Statesmen  will  become  full-page,  full-color  copy  in  M* 

Mr.  Spivak  has  been  running  agency,  effective  Jan.  1.  a  member  of  Media  Records.  tional  magazines. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 

(Evening  and  Sunday) 


Advertising  Offices:  PhiUdelphia  •  New  York  •  Chicago 
Representatives:  Sawyer  Ferfusoa  Walker  Company  in  Detroit  •  Atlanta  •  Loa  Anielea  •  San  Francisco 
Florida  Resorts:  The  Leonard  Company  •  Miami  Beach 

editor  Bc  publisher  for  December  13.  1958 
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Chi  Tribune 
Offers  Guide 
On  Liquor  Ads 

Chicago 

A  guide  to  increased  liquor 
and  beer  sales  in  the  five-state 
Chicago  alcholic  beverage  mar¬ 
ket  has  been  published  by  the 
Chicago  Tribune  advertising  de¬ 
partment. 

The  68-page  booklet  outlines 
the  scope  of  the  market,  sum¬ 
marizes  potentials  and  prefer- 

Mr.  Hathaway  is  also  secre-  eluding  two  or  three  special  copy  ’  ences  of  its  inhabitants,  and 

tary  of  the  agency  and  a  mem-  tests  for  both  black  and  white  Douglas  R.  Hathaway  suggests  ways  m  w  ic  the 

ber  of  its  plans  board.  He  has  and  color  advertisements,  it  beer  advertiser  can 

been  in  advertising  agency  vrork  seems  rather  obvious,  that  the  bathes  in  1936.  He  was  ap-  improve  his  product  s  personali- 
since  1920,  shortly  after  he  was  additional  readership  obtained  ®  ^  ty  in  the  nation  s  second  largest 

graduated  from  Union  College,  by  the  use  of  color  more  than  1937,  vicepresident  in  marketplace. 

Data  now  available  on  media  justifies  the  extra  cost,  accord-  Residents  of  Metropolitan  Chi- 

and  their  markets  is,  he  thinks,  ing  to  Mr.  Hathaway.  *  cago  alone  purchase  more  than 

one  of  the  greatest  changes  that  Mr.  Hathaway  welcomes  what  a  i  T*  11 

has  taken  place  in  advertising  he  termed  “the  pronounced  AdS  1  Cll  fjOBl  and  more  than  $200  million 

through  the  years.  trend”  on  the  part  of  newspa-  ^  of  beer  annually,  accord- 

“Space  buying  today  is  far  pers  to  offer  discounts  for  vol-  Of  SimO.fl  Car  o",?  publication.  And  the 

more  complicated  than  it  used  ume  and  frequency.  “All  of  us  2‘4-million  barrels  of  premmm 

to  be,’’  he  declared.  “Yet  at  the  in  advertising  are  aware  of  the  To  let  the  American  public  re^SenS^^m^e  this  c!tv 

same  time,  because  of  the  enor-  importance  of  using  advertis-  know  why  Chrysler  Corp.  chose  ..  natinn’o  No  1  nremium  mar- 

mous  amount  of  data  available  ing  fiequently  and  in  dominat-  Simea  as  the  corporation’s  en-  •  ^ 

nn  whinVi  fn  rytolrn  da/tici/\-ne  if  -Tn oli .  •  ii.  .  .  _  _  • _ a  _  j  KCt. 


MEDIA  DIRECTOR  XXXI; 

Dailies  Aid  Buyers 
With  Market  Facts 

By  Philip  N.  Schuyler 

Up-to-the-minute  marketing  sales  promotions.  Included  in 
facts  furnished  by  daily  news-  these  are  clients  that  have  used 
papers  were  described  this  week  newspaper  ROP  color  to  a  con- 
as  “a  great  aid  to  space  buyers”  siderable  extent, 
by  Douglas  R.  Hathaway,  vice-  , 

president  and  media  director  of  (x>lor  Cosi  Justified 

J.  M.  Mathes,  Inc.,  New  York.  From  all  available  data,  in- 


Data  now  available  on  media  justifies  the  extra  cost,  accord- 
and  their  markets  is,  he  thinks,  ing  to  Mr.  Hathaway. 


Douglas  R.  Hathaway 


one  of  the  greatest  changes  that  jjj.  Hathaway  welcomes  what 
has  taken  place  in  advertising  ^e  termed  “the  pronounced 


through  the  years 


trend”  on  the  part  of  newspa- 


“Space  buying  today  is  far  pers  to  offer  discounts  for  vol- 
more  complicated  than  it  used  ume  and  frequency.  “All  of  us 


Ads  Tell  Goal 
Of  Simea  Car 


to  be,”  he  declared.  “Yet  at  the  in  advertising  are  aware  of  the  To  let  the  American  public 
same  time,  because  of  the  enor-  importance  of  using  advertis-  know  why  Chrysler  Corp.  chose 

mous  amount  of  data  available  ing  fiequently  and  in  dominat-  Simea  as  the  corporation’s  en- 

on  which  to  make  decisions,  it  ing  fashion  in  any  medium  to  try  in  the  expanding  imported 

is  possible  to  get  a  much  clearer  get  the  best  results.”  car  market,  David  R.  Crandall, 


answer  to  existing  problems. 
Newspapers  Cooperative 


get  the  best  results.”  car  market,  David  R.  Crandall, 

J.  M.  Mathes  handles  about  director,  Simea  sales,  Chrysler 
$20,000,000  a  year  in  billings.  Motors  Corp.,  said  a  newspaper 
’The  space  and  time  buying  de-  advertising  campaign  was 


Suggestions  Included 

Included  in  the  publication 
are  advertising  and  merchandis- 


“Because  of  their  close  con-  partments  are  separated,  each  launched  early  in  November  in-  suggestions  for  improving 


tacts  with  local  markets,  news-  manned 


specialists. 


itially  in  25  major  foreign  car  alcoholic  beverage  sales 


papers  are  especially  helpful  to  Hathaway’s  department  is  con-  markets  in  the  U.  S.  metropolitan  Chicago;  in  e 

space  buyers.  We  receive  excel-  cerned  with  print  media  exclu-  “Our  primary  objective  was  Illinois  (w  ic  ran. 

lent  cooperation  from  this  me-  sively.  Read  Wright  is  vice-  the  top  25  of  the  195  primarv  among  the  top  ‘9^0  ‘ 

dium.”  president  in  charge  of  air  me-  markets  for  imported  cars  in  the  XlZ 

In  addition  to  corresponding  dia.  There  are  20  in  the  print  U.  S.,”  Mr.  Crandall  said.  “As  st^e  area  surrounding 
with  newspapers  directly  for  in-  media  department  with  the  ac-  rapidly  as  new  markets  are  de- 

formation,  Mr.  Hathaway  keeps  counts  split  up  between  Mr.  veloped  and  Simea  dealers  are  *7  ,  ®  ??  1  ^ 

his  mornings  open  for  calls  from  Hathaway,  and  space  buyers  A1  selected  from  the  ranks  of  #  ° 

special  representatives.  He  also  Kracht  and  Nicholas  Sal imbene.  Chrysler  dealers  across  the  coun-  ‘P**  tnan  lb7o  01 

reads  and  makes  use  of  trade  Mr.  Hathaway,  as  a  member  of  try,  plans  call  for  use  of  the  consump  ion 

papers  for  information,  includ-  the  plans  board,  plays  a  part  newspapers  in  the  top  75  20 70  of  the  coun  ly 

ing  editor  &  Publisher.  What  in  decisions  as  to  whether  print  markets.  We  also  are  developing  publication  s  • 

he  constantly  seeks  is  data  on  or  broadcast  media  will  be  best  secondary  markets  with  either  residems  01  in 

readers  by  incomes,  ages  and  suited  to  the  promotion  plans  700-line  new  dealer  announce-  Michigan 

occupations  and  such  marketing  of  the  different  clients.  ment  ads  or  400-line  ads.  The  Wisconsin  together  consumw 

information  as  trends  of  sales  original  ‘Why’  ads  were  all  1,320  J"®*'® 

of  products  by  local  retailers,  •  lines.” 

price  changes,  deals  by  compet-  Mr.  Hathaway  buys  a  sizeable  1  v  .  .1  * 

ing  firms,  special  merchandising  amount  of  space  in  the  Sunday  ‘  Pproa«  i  fitiPiTmali  Fiimiirer 

plans,  and  advertising  programs  supplements,  particularly  when  Utilizing  a  sound  marketing  .  n  j  c  l  . 

being  ran  locally  by  firms  in  the  color  is  desired.  He  feels  that  approach,  the  ads  told  the  “in-  *881168  Urfllld  Stlld\ 
same  fields  as  the  clients  his  the  use  of  this  “versatile”  news-  side  facts”  behind  Chrysler  The  Cincinnati  (Ohio)  En- 
agency  serves.  He  finds  the  EDI-  paper  medium  might  in  isolated  Corp.’s  decision,  after  two  years  quiver  this  week  released  its 
*  Publisher  Market  Guide  situations,  divert  linage  from  of  top-secret,  world-wide  tests,  Cincinnati  1958  Top  Ten  Brands 
very  helpful.  the  black  and  white  dailies  in  to  select  the  French-built  Simea  iT>Trr>l\r:ncr  tVinn  2.001' 


state  area  surrounding  Chicago. 

This  area  contains  more  than 
20%  of  the  country’s  retail 


original  ‘Why’  ads  were  all  1,320 
lines.” 

-Sound  .Vpproach 


Ions  of  liquor. 


Cincinnati  Enquirer 


“Most  of  the  promotion  we  re-  the  same  markets.  economy  cars  to  market  in  this  “in  the  home”  interviews  in  the 

^ive  from  newspapers  is  good,”  Mr.  Hathaway’s  first  experi-  country.  Cincinnati  market  based  on  two 

Mr.  Hathaway  said.  “Of  par-  ence  in  media  buying  was  with  In  broad  circulation  maga-  independent  probability  samples- 
ticular  interest  are  the  books  on  the  old  George  Batten  Company  zines  for  umbrella  coverage  of  One  sample  is  for  the  ABC  city, 
consumer  analysis  which  a  num-  jn  1920.  After  three  years  in  the  the  basic  “Why  Chrysler  Chose  the  other  for  the  balance  of  the 
per  of  newspapers  are  now  issu-  New  York  office  of  this  agency  Simea”  story,  three  pages  ap-  19-county  Cincinnati  market. 

he  w’as  transferred  to  Chicago  peared  in  Life  on  Nov.  24  and  a  Among  classifications  “pr®" 
There  are  many  clients  at  as  media  director.  After  10  similar  bleed-spread  two-page  ad  filed”  are  cake  mix,  frozen  foods. 
Mathes  that  are  steady  users  of  years  in  Chicago,  he  left  Batten  will  appear  in  Look.  A  one-page  soap,  toilet  tissue,  coffee,  mar- 
newspaper  advertising,  both  on  to  become  associated  with  Me-  ad  on  Simea’s  selection  by  garine,  refrigerators, 
a  long  term  continuity  basis,  Cann-Erickson  as  a  space  buyer,  Chrysler  Corporation  ran  in  machines,  cigarettes,  dog  food, 

and  also  for  special  concentrated  remaining  there  until  he  joined  Automotive  News  on  Dec.  1.  gasoline  and  headache  remedies- 
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the  black  and  white  dailies  in  to  select  the  French-built  Simea  study  involving  more  than  2,00i' 


ceive  from  newspapers  is  good,” 
Mr.  Hathaway  said.  “Of  par- 


economy  cars  to  market  in  this 


Mr.  Hathaway’s  first  experi-  country. 


/ 


/ 


MORE  PROOF 

THAT  THE  TRIB  GETS  TO 

THE  UPPER  CRUST  FAMILIES!... 


The  latest  Herald  Tribune  Home  Study— on  Long  Island  — 
reveals  that  63^c  of  TRIH  families  have  incomes 
in  excess  of  $7000  . . .  of  the  working 
members  of  these  families  are  in  managerial,  executive 
or  professional  positions  . . .  94 ‘'c  own  their  homes! 

These  are  the  qualihj  families  who  buy  quantity  . . . 
at  a  profit!  You’re  missing  plenty  if  you’re 
not  reaching  the  top  of  the  Xew  York  market. 

(let  all  the  details  . . .  today! 


NtW  YORK 

Heratb  ^Tribune 

TODAY'S  VITAL  NEWSPAPER! 

230  West  41st  Street.  New  Vorh  36.  N.  V. 


•  A  (European  Kdition  of  the  fferald  Tribune  is  published  daily  in  Paris 
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1958  TOP  TEN  BRANDS  Consumer  Inventory 
now  available  upon  request 


ADVERTISER  •  NEWSPAPER 


THERE  IS  ONLY  ONE  WAY  TO  REACH  THE 

AKRON  BEACON  JOURNAL 

AREA  OF  INFLUENCE 

A  One  diUion  350  Million  OoHar  Market 

Akron,  the  biggest  ONE  Newspaper  Market  in  the 
nation,  is  also  Ohio’s  most  concentrated  area 
of  great  industrial  names.  For  only  40c  per  line, 
daily  or  Sunday,  you  can  do  a  complete  job  of 
selling  the  area.  There  is  no  substitute. 

ROP  Spot  or  full  color  available 
in  all  issues. 


Agency  Starts  New 
ROP  Color  Study 


Population  . . . 

. 719,435 

NEWSPAPER  COVERAGE 

Families  . 

. 213,048 

DAILY  Cire. 

%  Cov. 

Total  Buyina 

Akron  Beacon 

Power  . 

..$1,349,384,000. 

Journal  . 159,532 

74.9% 

Total  Retail 

Cleveland 

Sales  . 

...|  958,138,000. 

Plain  Dealer..  21,596 

10.0% 

Food  Sales  . . 

....$238,114,000. 

Cleveland  Press..  7,525 

3.5% 

Gen.  Mdse. 

Cleveland  News. .  2,081 

0.9% 

Sales  . 

...$  132,837,000. 

SUNDAY 

Fr-H-R  Sales  . . 

...$  44,996,000. 

Akron  Beacon 

Automotive 

Journal  . 160,139 

75.0% 

Sales  . . 

...$  205,680,000. 

Cleveland 

Drug  Sales  . . . 

...$  29,035,000. 

Plain  Dealer. .  21,179 

9.0% 

S^orM  19$S  Sale*  Maoagenient 
Swaf  •!  Buying  Power 


Source  March  31,  19$8 
A.  B.  C.  Audit  StatemeoU 


AKRON 

BEACON  JOURNAL 

"Ohio's  Most  Complete  Newspaper" 

John  S.  Knight,  Publisher.  Represented  by  Story,  Brooks  &  Finley 
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A  new  study  of  ROP  news¬ 
paper  color,  part  of  a  continuing 
study  of  print  media,  has  been 
started  by  Bryan-Houston,  Inc., 
New  York  ad  agency. 

This  research  is  being  under¬ 
taken  now  at  the  request  of  the 
agency’s  account  executives,  re¬ 
flecting  an  increasing  interest 
in  this  particular  development  of 
the  versatile  newspaper  adver¬ 
tising  medium,  Fred  L.  Ryner, 

'  vicepresident  and  research  di¬ 
rector,  said  this  week.  It  is  ex¬ 
pected  to  be  finished  early  in 
!  1959 

Mr  Ryner  is  being  assisted  in 
:  assembling  ROP  colorfacts  by 
I  Coral  Eaton,  associate  research 
director.  Miss  Eaton  joined  B-H 
last  July  after  six  years  in  the 
research  department  of  McCann- 
Erickson,  Inc.,  New  York. 

Data  Welcome 

Data  collected  so  far  includes 
material  from  Editor  &  Pub¬ 
lisher’s  special  editions  on  ROP 
color.  Starch,  the  Milwaukee 
Journal,  and  the  Bureau  of  Ad¬ 
vertising,  ANPA.  Miss  Eaton  is 
interested  in  receiving  informa¬ 
tion  from  other  sources. 

The  ROP  Newspaper  Color 
Report  will  complement  a  study 
on  magazines  recently  completed 
by  the  agency.  A  special  re¬ 
view  of  the  newspaper  medium 
is  also  planned.  It  will  help  up¬ 
date  a  newspaper  study  made  by 
B-H  in  1955. 

The  38-page  magazine  study 
shows,  according  to  Mr.  Ryner, 
that  this  print  advertising 
medium  has  maintained  its  im- 
!  portance,  despite  the  dramatic 
advances  made  by  TV  during 
the  past  five  years.  The  dollar 
volume  of  magazine  advertising 
has  increased  from  $136,300,000 
in  1935  to  $814,300,000  through 
1957.  Magazine  circulation  is 
also  steadily  increasing.  In  1920, 
146  magazines  showed  ABC  cir¬ 
culation  of  approximately  44,- 
000,000,  By  the  end  of  1957,  278 
magazines  had  ABC  circulation 
of  about  181,000,000. 

Between  1940  and  1957  maga¬ 
zine  circulation  showed  a  grovrth 
of  91.3%.  Newspaper  circulation 
advanced  40.5%.  During  the 
same  period  the  country’s  popu¬ 
lation  increased  29.1%. 

No  Medium  Favored 

“In  our  studies  of  the  different 
print  media,  we  are  not  trying 
to  make  a  case  for  any  one  type 


of  medium  over  another,’’  Mr. 
Ryner  said.  “We  make  periodic 
reviews  to  keep  our  agency  ex¬ 
ecutives  and  clients  up-to-date 
on  all  of  them.  Our  purpose  ia 
to  show  how  print  media  avail¬ 
able  to  advertisers  can  be  used 
most  effectively.  We  try  to  as¬ 
semble  in  one  place,  and  give 
meaning  to,  figures  and  reports 
from  a  variety  of  sources.  It  is 
part  of  our  effort  to  keep  our 
media  research  library  at  a  con¬ 
stant  peak  of  efficiency.” 

There  have  been  two  other 
B-H  special  studies  involving 
newspapers  since  the  last  gen¬ 
eral  review  completed  in  1965. 
One  was  on  comic  section  adver¬ 
tising;  the  other  on  multipl^ 
small-space  newspaper  ads  vi 
large  space. 

IBM  Installation 

B-H  has  a  special  computer 
unit  used  exclusively  for  pnx- 
essing  media  and  other  research 
data.  In  addition  to  media  r^ 
search,  Mr.  Ryner’s  departmait 
also  pre-tests  advertising  copy, 
frequently  using  newspaper 
split-runs  to  decide  what  text 
has  the  greatest  appeal.  In 
making  consumer  research,  the 
department  uses  established 
panels.  The  department  evalu¬ 
ates  most  research  submitted  to 
the  agency  by  media  or  media 
organizations.  Mr.  Ryner  com¬ 
mented  that  this  type  of  re¬ 
search  has  greatly  improved  in 
recent  years. 


Alcoa  in  KC  Star 

Kansas  City,  Mo. 

Aluminum  Company  rf 
America  used  a  sheet  of  alumi¬ 
num  inserted  in  the  Dec.  3  edi¬ 
tion  of  the  Kansas  City  Star. 
It  appeared  opposite  a  full-page 
Alcoa  ad.  A  full-page  tie-in  ad 
by  Sears,  Roebuck  &  Co,  ap¬ 
peared  in  the  same  issue  and 
featured  aluminum  tools,  kitchen 
wares  and  windows. 


WNR  Names  Smith 

Los  Angklb 
Charles  E.  Smith,  most  re¬ 
cently  with  High  K.  Meyers  4 
Associates  and  R.  W.  Harker 
Associates,  Los  Ang^eles  pub 
lishers  representatives,  has  been 
appointed  manager  of  the  West 
Coast  office  of  Weekly  News¬ 
paper  Representatives,  In*-’ 
with  offices  here. 
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Among  Metropolitan  Areas  of  a  Million-or-More 
Population,  Kansas  City  Is  One  of  the  Twelve 
Cities  Most  Frequently  Used  as  a  Test  Market! 


HUGE  TRADE  AREA 

Free  from  mountains,  lakes,  ocean  or  other  natural 
barriers,  Kansas  City's  commerce  flows  unimpeded 
in  every  direction.  Dominant  in  agricultural  market¬ 
ing  and  product  distribution. 

STABLE.  BROAD-BASED  ECONOMY 

Wealth  from  the  good  earth— wheat,  corn,  oil,  live¬ 
stock,  lumber,  minerals.  Surging  manufacturing 
development.  Great  hub  of  a  tremendous  distribu¬ 
tion  network.  Supreme  among  cities  in  the  year-in, 
year-out  uniformity  of  its  prosperity. 

MOST  THOROUGH  COVERAGE 

The  Star  hos  the  nation's  most  thorough  twice- 
daily  circulation  coverage  .  .  .  blankets  every  class, 
income  and  racial  segment  of  a  city  and  area 
typically  American  in  response  to  merchandising 
and  selling  appeals. 

MR.  TEST  MARKETER! 

Put  Kansas  City  and  The  Star  at  the  head  of  your 
list,  as  other  leading  advertisers  do. 


HEART  OF  AMERICA 

Equi-distant  from  Canada  to  Gulf,  Atlantic  to 
Pacific.  Kansas  City  is  simultaneously  an  Eastern 
city,  a  Western  city,  a  Northern  city  and  a  South¬ 
ern  city.  The  buying  habits  of  every  section  of 
the  country  are  reflected  here.  Often  called  the 
"most  American  city." 


18th  LARGEST  CITY 

Population,  1,017,000.  Families,  328,490.  Con¬ 
sumer  expendable  income,  $2,151,625,000.00.  3rd 
in  America  in  retail  sales  per  household  among 
metropolitan  areas  of  a  million  or  more  population. 


CONCENTRATED  RETAIL  OUTLETS 

Four  grocery  organizations  do  56.3%  of  dollar 
volume;  three  drug  chains  do  65%.  16th  in  America 
in  retail  sales,  13th  in  drug  sales.  Quality  of 
market  25.2%  above  national  average.  Merchan¬ 
dising-minded,  tie-up  conscious  retailers  insure 
quicker  checkable  response,  greater  volume. 


^sWarkef 


Nation's  To 


THE  KANSAS 

Nation's , 


OFFICES 
KANSAS  CITY 

1729  Grand  Ave.,  HArriion  M200 

CHICAGO 

202  S.  Slot*  St.,  WEbstar  9-0S32 

NEW  YORK 

21  E.  40th  St.,  Murray  Hill  3-6161 

SAN  FRANCISCO 

62S  Markat  St.,  GArtiald  1-2003 
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Newspapers  Too  Good 
For  Their  Own  Good 

By  John  L.  Moran 

John  Cullen  Co.,  Publislier’s  Representatives,  New  York 


Everywhere  we  turn  we  read 
or  hear  the  sad  tale  of  the  news¬ 
papers’  plight  today.  Lower 
revenues  and  decreasing  linage 
point  up  the  situation  all  too 
well.  The  question  is,  what  are 
we  doing  about  it  and  what  will 
tve  do  about  it? 

We  are,  fortunately,  served 
capably  by  many  fine  organiza¬ 
tions  such  as  the  Bureau  of 
Advertising,  ANPA,  AANR, 
NAEA  and  other  professional 
groups  interested  in  the  news¬ 
paper  business.  All  of  these  as¬ 
sociations,  their  officers,  and 
members  are  hard  at  the  task 
of  reversing  the  downward 
trend  of  newspaper  importance. 

We  w'ould  like  to  add  to  their 
splendid  efforts  with  a  sugges¬ 
tion  based  on  our  observations 
of  the  industry  and  its  ills  over 
the  past  11  years. 


In  analyzing  our  predicament 
today  a  fact  stands  clear  in  my 
mind  that  has  often  been  a 
source  of  concern  to  me  many 
times  in  the  past.  Newspapers 
are  simply  and  unquestionably 
too  good!  Normally  this  could 
not  be  considered  a  bad  thing 
—  but  it  is  hurting  us  competi¬ 
tively  in  these  times  of  complex 
competitive  media  and  glamor¬ 
ous  “Ivory  Tower”  thinking. 

(  ^nimonpluce 

The  newspaper  is  one  of  the 
greatest  products  of  man’s  in¬ 
telligence  and  ingenuity.  We  can 
all  be  proud  of  the  vast  im¬ 
portance  of  the  industry.  The 
trouble  is  newspapers  do  the 
job  so  completely  that  we  have 
become  commonplace.  New'spa- 
pers  are  so  much  a  vital  part  of 
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life  that  we  are  noticed  about 
as  much  as  the  sky,  or  the  sun 
by  the  general  public.  How  often 
does  a  man  notice  or  show  en¬ 
thusiasm  for  the  breath  he  takes 
day  in,  day  out?  The  daily  news¬ 
paper  is  equally  indispensable 
to  our  national  life,  but  unfortu¬ 
nately,  equally  integrated  and 
commonplace  to  the  public. 

Each  of  us  has  heard,  all  too 
often,  conversations  in  the  office, 
home,  on  the  bus,  at  parties, 
everywhere,  by  our  friends, 
neighbors  and  associates  to  the 
effect  —  “did  you  catch  the 
Perry  Glea.son  show'  last  night? 
Wasn’t  it  terrific?  etc.,  etc.” 
How  often  do  you  hear  anyone 
comment  on  a  newspaper  fea¬ 
ture,  editorial,  new's  story,  comic 
strip?  Not  very  often  these  days 
—  at  least  not  commensurate 
w’ith  the  fabulous  treasures  in 
each  and  every  newspaper  every 
day.  No,  we  do  not  receive  the 
same  interest,  excitement  or  en¬ 
thusiasm  of  the  glamour  media. 

This  lack  of  reaction  is  not 
because  newspapers  do  not 
create  excitement,  interest  or 
enthusia.sm  while  informing, 
educating  and  entertaining  the 
reader.  On  the  contrary,  news¬ 
papers  are  so  good  at  it  that 
they  are  expected  to  do  these 
things  day  in,  day  out  without 
fanfare.  If  the  newspaper  did 
not  perform  these  functions  bet¬ 
ter  than  any  other  source,  w'e’d 
soon  know'.  Producing  the  best 
product  in  the  world  is  our  busi¬ 
ness  and  we  do  just  that  —  and 
w'e  are  suffering  for  doing  it. 

Penalized  for  Good  Job 

Newspapers  are  so  dara  good 
that  W'e  are  being  penalized.  The 
thud  of  the  paper’s  arrival  on 
the  porch  or  the  act  of  grabbing 
the  latest  edition  from  the  pile 
on  the  newsstand  is  now  so 
common  and  normal  a  part  of 
life  that  the  new'spaper  is  taken 
for  granted.  The  function  of 
the  newspaper  is  as  ordinary 
as  eating  or  sleeping. 

Instead  of  enjoying  public 
and  business  support  for  the 
great  accomplishments  of  new'S- 
papers  w'e  are  steadily  losing 
ground  to  the  sensational  forms 
of  competitive  media  that  can 
be  labeled  “uncommon”  and  “un¬ 
usual.” 

What  is  the  answer  to  the 
dilemma  of  being  damned  by 
performing  our  function  too 
well? 

The  sales  side  of  the  new'spa- 
per  industry  is  currently  en¬ 
gaged  in  an  industry-wide  “total 
selling”  plan.  We  agree  with  the 
objectives  and  methods  of  im¬ 
plementing  the  plan  for  results. 
Why  can’t  the  entire  industry, 
each  and  every  person  engaged 
in  the  production  of  newspapers 


be  enlisted  in  an  additional  ef¬ 
fort? 

Imagine,  if  you  will,  the  fan¬ 
tastic  impact  if  each  and  every 
one  of  the  nation’s  more  than 
1700  newspapers’  employes,  to 
a  man,  were  aroused  and  in¬ 
spired  to  actively  promote  news¬ 
papers  in  general  and  their  own 
in  particular.  The  results  w'ould 
be  staggering. 

I  have  no  way  of  knowing  the 
total  number  of  the  newspaper 
industry’s  employes,  but  it  sure¬ 
ly  would  be  a  formidable 
amount.  For  argument’s  sake 
let’s  say  there  are  100,000  peo¬ 
ple  engaged  in  the  production 
of  daily  newspapers  and  per¬ 
haps  another  25,000  or  30,000 
indirectly  dependent  on  the  in¬ 
dustry  for  their  livelihood  such 
as  suppliers  of  newsprint,  equip¬ 
ment,  etc.  I  think  a  total  of  130,- 
000  is  a  conservative  estimate 
of  the  number  of  actual  jobs 
performed. 

Now  to  carry  this  another 
step.  We  can  project  that  each 
of  these  people  directly  effect 
their  ow'n  family  to  encompass 
some  500,000  people  directly  and 
economically  concerned  w'ith  the 
future  of  newspapers. 

Fantastic  Force 

This  is  a  fantastic  force. 
What  an  amazing  legion  of  po¬ 
tential  salesmen  virtually  un¬ 
tapped.  What  promotion  man¬ 
ager  couldn’t  accomplish  sensa¬ 
tional  goals  with  such  a  work 
crew  at  his  disposal? 

Here  we  have  the  largest  pos¬ 
sible  task  force  available  to 
spread  the  newspaper  storj'  in 
every  city  and  community  in 
the  nation  just  “warming  the 
bench.”  Everyone  of  these  half 
million  “salesmen”  depend  on 
the  newspaper  for  their  homes, 
children’s  education,  car,  sav¬ 
ings  and  future  dreams.  Their 
success  and  progress  are  direct¬ 
ly  involved  and  go  hand-in-hand 
with  the  success  and  progress 
of  the  industry. 

The  time  has  come  for  every¬ 
one  engaged  in  the  production 
of  our  great  new’spapers  to  be¬ 
come  an  active  part  of  the 
“total  selling”  effort.  Certainly 
nothing  could  be  more  important 
to  each  of  us  than  our  ow'n  lives 
and  future.  Each  newspaper 
person  should  be  enlisted  to  sup¬ 
port  the  plan.  And  each  should 
be  given  a  brief  outline  of  the 
problems  and  objectives  alonp 
with  a  brief  “sales  course”  of 
how  they  can  help. 

If  a  thorough  team  spirit  can 
be  accomplished,  each  industry 
member  will  soon  have  the  habit 
of  promoting  newspapers  to 
friends  and  associates.  Through 
this  newspaper  sales  force  every 

(Continued  on  page  26) 


EDITOR  8C  PUBLISHER  for  December  13.  19V 


500,000  635,000 


larger  circulations  than  the  Minneapolis  Sunday  Tribune 


—New  York,  Chicago,  Los  Angeles,  Philadelphia. 
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Minneapolis 
Star  Tribune 

EVENING _ MORNING  A  SUNDAY 

MORE  THAN  500,000  DAILY  •  635,000  SUNDAY 

JOHN  COWLES,  President 


I 


25 


1 


Among  those  people  who  said  subjects  of  interest  to  viewers 
they  had  been  influenced  by  in  the  TV  columns  of  newspa- 
views,  23%  indicated  that  this  pers.  Along  these  lines,  people 
occurred  “regularly’*  (compared  specified  the  following  (figure 
to  only  15%  in  August,  1956) ;  parenthesis  is  percentage  ot 
25%  said  It  happened  “fairly  interviewed): 

often  ;  the  balance  (52%)  —  .  ,  .  . 

“occasionally.” 

j  1.  on../  ^  i-i-  new  TV  programs  (62%);  Ad- 

Compared  to  the  80%  of  the  information  and  reviews 

people  who  read  TV  columns  m  ^ 

newspapers,  only  66.5%  reported  (62%);  Reviews  of  special 

reading  columns  and  articles  de-  program  which  are  telecast 

voted  to  news  and  reviews  of  Information 

new  movies.  Furthermoi^  TV  performers  (35%); 

among  p^ple  who  had  gone  to  TV  programs  tele- 

a  movie  in  the  month  prior  to  ^ast  regularly  (47%);  and 

the  study,  only  51%  said  they  (10%). 

Mr/iMr  T/\  CAA  O  r\Q  Y»fl/»11  Iq  !•  mAVIA  •  '  ' 
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TV  Columns 
Exert  More 
Influence 


Too  Good 

(Continued  from  page  24) 


retailer  will  be  sold  on  the  news¬ 
paper  whenever  a  purchase  is 
made  in  every  daily  newspaper 
market.  This  constant  effort  will 
snowball  throughout  the  country 
until  newspaper  importance  will 
be  known  and  appreciated  by 
everyone. 

It  seems  to  me  that  our  news¬ 
paper  story  has  to  be  sold  con¬ 
stantly  at  every  point  of  our 
daily  contacts  if  we  are  to  re¬ 
tain  our  leading  position  in  com¬ 
munications.  Since  it  would  be 
impossible  to  retain  a  sales  force 
large  enough  to  accomplish  this 
then  we  must  obtain  the  actiye 
interest  and  support  of  those 
who  are  available  and  know  the 
Industry  best  —  the  people  in 
the  business.  Let's  use  the  am¬ 
munition  we  have  and  stop  tak¬ 
ing  a  back  seat  to  other  media 
that  truthfully  cannot  compare 
with  newspapers.  We  know  what 
we  have  to  offer ;  let’s  tell  every¬ 
one! 

4>Point  Program 

The  program  suggested  could 
be  accomplished  in  the  following 
manner : 

1)  Enlist  the  active  support 
of  each  newspaper  publisher. 

2)  Publication  of  an  outline 
to  each  newspaper  employe  ad¬ 
vising:  (a)  'The  situation;  (b) 
The  importance  of  the  newspa¬ 
per;  (c)  The  individual’s  respon¬ 
sibility:  fdl  How  to  help  the 


SAN  DIEGO:  A  BIGGER  MARKET 


San  Diego's  1957  general  merchandise  sales  totaled  $132,763,000!  Bigger  than 


$131,667,000  AKRON,  OHIO . $109,958,000 

$126,331,000  LOUISVILLE,  KENTUCKY  .  $106,048,000 


Sell  the  San  Diego  market  through  The  San  Diego  Union  and  Evening  Tribune. 
Combined  daily  circulation:  over  2(K),0()0!  84.4%  readership — unduplicated. 


siuiiicy,  tu;  xauw  lo  iicii/ 
plan;  (e)  The  rewards  involved. 

3)  Periodic  follow-up  to  main¬ 
tain  the  program. 

4)  A  standing  education  pro¬ 
gram  for  new  employes  and  a 
refresher  course  for  all  person¬ 
nel. 

Such  a  project  would  be  a  r^ 
warding  and  worthwhile  undeP 
taking  for  one  of  the  industry 
associations.  It  could  be  dubbed 
“Operation  Newspaper” 
used  as  a  first-line  direct  meP 
chandising  program. 
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^l)(  ian  Inion  •  Evening  Tribune 

j  /*  .  "The  Ring  ^6  of  Truth" 


15  "Hometown''  Newspopers  covering  Son  Diego,  California  —  Northern  Illinois  —  Springfield,  Illinois 
los  Angeles  .  .  .  Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 


and  Greatei 


In  two  months  (Oct.  and  iVot'.,  1958), 

Nine  newspapers 

and  a  news  agency .  .  . 

joined  the  leoridimie 

!BY  wire  facilities  of  the 

j3alN  Ploririttg  |  New  York  Herald  Tribune 

i Neivs  Service 


The  Daily  News 
THE  YOMIURI I 


BY  MAIL 

CllAMPAIGN-URBANA  COURIER 
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oic^URHERALD  I 

ST.  CLAIR  AND  MADISON  COUNTIES  I 

Ivening  Mwrn^ 

1Ei>monton  SournaT] 

HAPDONG  NEWS  AGENCY 


Because — 

the  trusted  HTNS  (and  London  Observer) 
by-lines  take  readers  behind  the 
breaking  news  .  .  .  giving  the  world 
picture  a  third  dimension — depth. 

We  would  be  happy  to  show 
you  more. 
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THERE’S  A  C  UTLE  R  -  H  AM  M  E  R 
NEWSPAPER  PRES,S  DRIVE  BUILT 

TO  MEET  YOUR  SPECIFIC  REQUIREMENTS 


Experienced  newspaper  men  know  there  are  many  factors  to  be  considered  in 
the  selection  of  the  proper  press  drive  for  each  press  installation.  Recognizing 
this  fact  that  there  isn’t  any  one  type  of  drive  which  can  perfectly  serve  the 
entire  newspaper  industry,  Cutler-Hammer  has  developed  the  first  and  only 
complete  line  of  newspaper  press  drives  and  control.  Now  Cutler-Hammer 
offers  the  A-c  Webmaster  and  D-c  Webmaster  Drives  for  Unit  Type  Presses 
and  both  A-c  and  D-c  Group  Drives  for  single  and  two  motor  presses. 


If  you  are  planning  a  new  press  plant  or  modernizing 
existing  facilities,  no  longer  is  it  necessary  to  QOM/JroMiSe  in  the 
selection  of  the  press  drives  to  be  installed.  Cutler-Hammer 
will  provide  the  right  type  and  size  drive  selected  on  the  basis  of  a 
thorough  analysis  of  your  particular  operational  requirements, 
plant  power  characteristics,  future  plans,  etc. 
Get  all  the  facts  today,  write  .  .  . 


Dept.  Y-21U 
Cutler-Hammer  Inc. 

Milwaukee  1,  W^is. 


s 


THE  CLEVELAND 


PRESS,  Cleveland, 


Ohio  uses  the  new  A-c 


Webmaster  unit  press 
drive  and  on  their  new 
8  unit,  1  folder  press. 


THE  EASTON 
EXPRESS, 

Easton,  Pa.  will  equip 
their  new  press  plant 
with  a  Cutler-Hammer 
D-c  Webmaster  Unit 
Press  Drive  and  Control 
system. 


Look  to  CUTLER-HAMMER 
for  the  first  and  only 
complete  line  of  Newspaper 
Press  Drives  and  Control 


THE  BELOIT  DAILY 
NEWS,  Beloit,  Wis. 
selected  2  single  motor 
D-c  Group  Drives  for 
their  new  6  unit,  1  folder 
press  installation. 


THE  LUDINGTON 
DAILY  NEWS, 

Ludington,  Mich,  uses  a 
Cutler-Hammer  A-c  2- 
motor  Group  Drive  and 
Control  on  their  press. 


a?« 


JTLER'HAMMErI 

CONTRoT 


Cutler-Hammer  Inc.,  Milwaukee,  Wis.  Division:  Airborne  Instruments  Laboratory,  foreign  Cutler-Hammer  International,  C.  A. 

Assotiaies:  Canadian  Cutler-Hammer.  Ltd.;  Cutler-Hammer  Mexicana.  S.  A.;  Intercontinental  Electronics  Corporation,  Inc. 
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Stores  Unite 
In  $50,000 
Promotion 

Madison,  Wis. 

Big  new  shopping  centers  on 
the  outskirts  of  Chicago  and 
Milwaukee  have  helped  convince 
merchants  here  that  they  should 
bury  the  hatchets  and  unite  in 
a  $50,000  advertising  and  pro¬ 
motion  campaign  (via  Stephan 
ft  Brady,  Inc.)  directed  toward 
600,000  consumers  in  19  coun¬ 
ties. 

What  is  planned  as  a  year 
•round  campaign  got  underway 
Nov.  23  in  Madison  newspapers 
and  on  radio-TV  stations.  It  has 
a  central  figure,  a  cartoon 
character  named  “Shopmore 
Easily,”  a  slogan  (“Shopping’s 
fun  in  Madison!”)  and  a  musical 
jingle.  Overall  pitch  is  that 
Madison’s  celebrated  charms  and 
facilities  make  shopping  both 
enjoyable  and  easy. 

14  Newspaper  Ads 
For  the  Christmas  season,  the 


campaign  includes  14  news¬ 
paper  ads  of  1,260  lines  each 
and  about  300  TV  and  500  radio 
announcements.  The  agency  esti¬ 
mates  this  program  will  result 
in  50  million  impressions  on 
readers,  viewers  and  listeners 
in  the  Madison  trade  area  in 
four  and  one  half  weeks. 

General  direction  of  the  cam- 
paig^i  is  by  the  Greater  Madi¬ 
son  Promotion  Committee  of  the 
Madison  Chamber  of  Commerce. 
Merchants  are  supporting  the 
campaign  on  a  formula  based  on 
1/lOth  of  1%  of  annual  sales 
volume. 


St.  Louis,  Mo. 

“Downtown  St.  Louis  Gives 
You  More”  is  the  theme  of  the 
$120,000  advertising  and  pro¬ 
motion  campaign  (via  Gardner 
Advertising  Co.)  sponsored  by 
Downtown  in  St.  Louis,  Inc.,  and 
recently  launched  with  a  full- 
page  newspaper  ad. 

Downtovm  in  St.  Louis,  Inc., 
has  as  its  immediate  goal  at¬ 
tracting  more  persons  to  the 
downtown  area,  together  with  a 
long-range  development  pro¬ 
gram  to  eliminate  disadvantages 
such  as  lack  of  parking  space. 


Reynolds  Debuts  ’59 
Aluminum  Gift  Wrap 


TULSA 


CENTER  OF  THE 
MAGIC  EMPIRE 


ONLY  THE  WORLD  AND  TRIBUNE 
GIVE  ADEQUATE  COVERAGE 
IN  THIS  RICH  AREA 

Yes,  only  the  Tulso  World  and  Tulso  Tribune  con  g*''* 
adequate  coverage  in  this  importont  mojor  market.  The 
people  who  live  in  this  fobulous  area,  BUY,  READ,, 
ortd  BELIEVE  in  these  newspopers.  One  reoson  why  Tulso 
newspopers  consistently  corry  more,  much  more,  news 
ond  Advertising  then  ony  other  newspapers  in  Oklohomo. 


OIL  CAPITAL  NEWSPAPERS 

TULSA  WORLD  •  TULSA  TRIBUNE 

MORNING  •  EVENING  •  SUNDAY 
REPRESENTED  NATIONALLY  BY  •  THE  BRANHAM  CO. 
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New  Alaska  Market 
Study  Made  by  JWT 

Richmond,  Va.  A  comprehensive  market  re- 
Reynolds  Metals  Company  has  port  on  Alaska,  newest  and 
launched  previews  of  its  1959  largest  state  in  the  nation,  has 
aluminum  foil  gift  wrap  in  two  just  been  published  by  J.  Walter 
cities  with  foil  newspaper  ads  Thompson  Co.  Entitled  “The 
in  the  Richmond  (Va.)  Times-  Alaskan  Market,”  the  40-page 
Dispatch  and  the  Long  Beach  report  presents  a  wide  range  of 
(Calif.)  Independent  Press-Tele-  market  information  including 
gram.  material  not  previously  pub- 

The  ads — full  page  samples  of  Hshed. 
one  of  the  new  gift  wrap  de-  The  report,  documented  with 
signs — are  said  to  be  the  first  charts  and  tables,  analyzes  and 
decorative  foil  inserts  in  Ameri-  evaluates  the  Alaskan  market, 
can  newspaper  publishing  his-  using  12  categories  as  a  yard- 
tory.  Laminated  with  paper  on  stick:  population  and  character- 
the  reverse  side,  they  are  printed  istics;  land  and  its  climate; 
on  both  sides.  mineral  and  vegetable  resourcei; 

The  ads  are  being  run  on  co-  energy  and  power;  fisheriei, 
operation  with  “preview-center”  livestock  and  agriculture;  mans- 
department  stores:  Thalhimers  facturing;  transport  and  com- 
in  Richmond  and  Buffums’  in  munications;  interstate  and  for- 
Long  Beach.  trade;  income  and  standaid 

Printed  in  Reynolds’  St.  Louis  of  living;  market  classification 
gravure  plant,  the  ads  were  cities  and  towns;  consumption 
shipped  in  30-inch  rolls  of  20,000  ^od  distribution;  and  Alaska’s 
inserts  each  to  Long  Beach  and  ‘Tour  markets”. 

Richmond.  The  ads  were  then  Alaska  s  “four  markets”  and 
smoothly  inserted  in  regular  edi-  their  estimated  annual  volume 
tions  by  the  newspapers  during  civil  consumer  market 

normal  press  runs  of  36,000  to  $200,000,000;  military  consumer 


38,000  copies  per  hour. 

J,  P.  McKinney’s 
Doug  Taylor  Retiring 


Alaska  Progress 
Edition,  164  Pages 

Fairbanks,  Alaska 
The  Ninth  Annual  Progress 
Edition  of  the  Fairbanks  DaSu 


market,  $10,000,000;  civil  public 
construction  market,  $15, 000,- 
000;  and  military  construction 
market,  $85,000,000. 

Copies  of  the  report  may  be 
obtained  free  of  charge  bj 

Douglas  Taylor  of  the  J.  P.  J® 

McKin^y  &  Son  division  of  Co.  420  Wngton  Avenue,  New 

Gannett  Newspapers  will  retire  ’ 

Jan.  1.  He  will  continue  to  serve  • 

the  Gannett  organization  on  a 
retainer  for  special  services. 

Mr.  Taylor  is  known  for  a 
number  of  studies  over  the 
years,  including  The  Nationwide 
Newspaper  Formula,  and  The 
Wholesale- Retail  Ratio  Formula. 

Before  joining  McKinney  he  News-Miner,  published  Dec.  3, 
was  manager  of  the  New  York  contained  164  nine-columi 
Times’  Chicago  office.  Prior  to  paj?es,  and  had  a  press  run  of 
that  he  was  in  the  agency  busi-  35,000  copies.  There  were  more 
ness  and  was  vicepresident  of  than  10,000  inches  of  advertis- 
Printers’  Ink  magazine.  He  holds  ing,  according  to  Clifford  Ce^ 
the  first  honorary  membership  nick,  editor.  The  production,  o- 
given  by  the  Newspaper  Adver-  eluding  four-color  work,  wl' 
tising  Executives  Association.  coordinated  by  Calvin  Sunder- 
Mr.  Taylor  has  served  as  land,  a  former  weekly  newspa- 
treasurer  of  the  New  York  per  publisher  who  is  employed 
Chapter,  American  Marketing  in  the  News-Miner’s  composiij 
Association;  chairman  of  the  room. 

new  business  committee  of  the  Theme  of  the  edition  was  “Op- 
American  Association  of  News-  portunity  in  Alaska  —  the  49tli 
paper  Representatives;  and  is  State.”  'The  cover,  a  map  show- 
past  president  of  the  AANR’s  ing  the  new  state’s  natural  re- 
New  York  Chapter  and  of  the  sources,  was  created  by  Ernest 
national  organization.  Dudley  Chase,  New  England 

^  artist. 
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Directs  Y&R  PR 

Harry  Rauch,  a  vicepresient 
of  Young  &  Rubicam,  Inc.,  and 
manager  of  the  TV  publicity  de¬ 
partment,  will  direct  Y&R’s 
public  relations  in  addition  to 
his  current  activity.  Mr.  Rauch, 
a  former  newspajierman,  joined 
Y&R  in  1944. 
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O’Connor  Appointed 

John  R.  O’Connor  has  bee 
appointed  Eastern  manager  « 
This  Week  magazine  and  w® 
supervise  the  New  York,  Boston 
Philadelphia  and  Atlanta  office 
He  has  been  in  the  New  York 
office  for  the  past  seven  yesi' 
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MAT 

Newspapers  are  now  using  them  every 
day  for  100%  of  their  production! 
Let  us  demonstrate  what  can  be  done! 


BURGESS  CELLULOSE  COMPANY 

Manufacturers  and  Distributors  of  Burgess  Chrome  and  Supreme  Tone-Tex  Mats,  Freeport,  Illinois 

Canadian  Representative,  R.  M.  Louson  &  Co.,  Ltd.,  Kennedy  Road,  Agincourt,  Ontario 
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Ford’s  MEL  Div. 
Shuffles  Agencies 

Dearborn,  Mich. 

A  realignment  of  advertising 
agencies  handling  the  automo¬ 
tive  accounts  of  the  MEL  Divi¬ 
sion  of  Ford  Motor  Company, 
involving  Kenyon  &  Eckhardt, 
Inc.,  and  Foote,  Cone  &  Belding, 
was  announced  this  w'eek  by 
C.  E.  Bowie,  general  sales  man¬ 
ager. 

Under  the  new  arrangement. 
Mercury  and  Edsel  advertising 
will  be  assigned  to  K&E,  with 
the  Lincoln  and  Continental  ac¬ 
counts  going  to  FC&B. 

K&E  formerly  was  associated 
with  Mercury  and  Lincoln,  while 
Edsel  advertising  was  prepared 
and  administered  by  FC&B. 

“The  repositioning  of  the 
Edsel  in  the  lower  price  field, 
and  the  combining  of  Edsel 
franchises  with  Mercury  dealer¬ 
ships  in  many  market  areas,  has 
required  greater  integration  and 
coordination  of  the  advertising 
and  sales  promotion  plans  for 
the  two  car  lines,”  Mr.  Bowie 
said. 

“Advertising  and  sales  pro¬ 


motion  programs  for  the  Lincoln 
and  Continental  will  be  the  re¬ 
sponsibility  of  FC&B  who  will 
concentrate  their  attention  on 
the  merchandising  of  these  cars 
in  the  luxury  price  market,” 
he  added. 

Under  the  new  program,  K&E 
will  immediately  assume  re¬ 
sponsibility  for  all  phases  of  the 
Mercury  and  Edsel  programs, 
including  Ed  Sullivan’s  CBS 
television  show.  Lincoln’s  new 
television  show,  “Leonard  Bern¬ 
stein  and  the  New  York  Phil¬ 
harmonic,”  will  be  administered 
for  Lincoln  by  FC&B.  Other  de¬ 
tails  of  the  changeover  in  news¬ 
paper  and  magazine  advertise¬ 
ments  will  be  worked  out  im¬ 
mediately  by  agreement  between 
the  two  agencies  and  MEL 
Division. 

• 

Sponsors  Ski  Meet 

Detroit 

The  Detroit  News  will  spon¬ 
sor  the  inaugural  Michigan  Ski 
Meet,  Jan.  10  and  11,  at  the 
Mt.  Holly  Ski  Club,  40  miles 
north  of  Detroit.  The  two-day 
Slalom  event  will  be  open  to  all 
amateur  skiers.  The  News  will 
offer  24  awards  in  eight  entry 
divisions. 


(Safeway  to 
the  MOON 

IV’e  Dominate  at  Cape  Canax'eial 
[Moon  Missile  Base]  in  Brevard  and  in  Four 
other  Florida  counties  xvhere  me 
outsell  Miami,  Jax  and  Tampa  papers  5  to  1. 

Down  in  Orlando,  Flo.  we  hove  just  started 
printing  on  our  big  new  $2V2  million  (including 
building  and  color  gadgets)  8  unit  Hoe  Color 
Convertible  press,  fully  equipped  with  oil  the  lat¬ 
est  devices  to  insure  the  best  color  printing  possible. 

We've  already  announced  new  LOWER  COLOR 
RATES.  That's  not  all.  Now,  we  are  proud  to 
announce  .  .  . 

OVER  100,000 
DAILY  CIRCULATION 

[in  a  City  of  85  thousand] 

Plus:  NEW  ABC  CITY  ZONE  FIGURE 

171,168 

Orlando  Sentinel -Star 

"Asfc  Branham  about  Sentinel-Star  Color” 


Warren  Tobacco  Tests 
Mild,  All  Cigarettes 

Milds  and  king-size,  cork 
filter  All  cigarets  are  now  being 
introduced  in  major  test  areas 
by  Brambleigh,  Inc.,  interna¬ 
tional  marketing  organization 
for  the  new  tobacco  items  made 
by  Warren  Tobacco  Co.,  New 
York.  Milds  will  retail  for  25c 
per  pack;  All’s  for  30c. 

Brambleigh  expects  to  com¬ 
plete  national  distribution  by 
Jan.  15  when  it  will  break  to¬ 
bacco  trade  advertising.  Con¬ 
sumer  advertising  in  newspa¬ 
pers  will  start  three  to  six 
months  from  now.  The  new 
cigarets  have  not  been  assigned 
to  any  ad  agency  as  yet. 

• 

Rowland  to  Head 
TCU  Department 

Carbondale,  Ill. 

D.  Wayne  Rowland,  assistant 
professor  of  journalism  at 
Southern  Illinois  University,  has 
been  named  chairman  of  the  de¬ 
partment  of  journalism  at  Texas 
Chri-stian  University.  The  ap¬ 
pointment  is  effective  Sept.  1, 
1959. 

A  community  newspaper  spe¬ 
cialist,  Mr.  Rowland  has  been  at 
SIU  since  1955.  He  is  assistant 
to  the  editor  of  Qxdll,  Sigma 
Delta  Chi  magazine.  He  holds 
two  degrees  fi’om  the  Univer¬ 
sity  of  Missouri  School  of  Jour¬ 
nalism  and  has  edited  and  pub¬ 
lished  several  community  news¬ 
papers  in  .southwest  Missouri. 

• 

Ad  Agency  Officer 
Will  Be  Publisher 

Fort  William,  Ont. 

George  Brown  MacGillivray 
of  Toronto  has  been  elected  a 
director  of  the  Times-Journal  of 
Fort  William,  Limited,  and  will 
assume  the  position  of  publisher 
of  the  Daily  Times-Joumal  in 
January,  the  company’s  presi¬ 
dent,  Mrs.  F.  X.  Murphy,  has 
announced. 

Mr.  MacGillivray  is  a  vice- 
president  of  Kenyon  and  Eck¬ 
hardt,  Limited,  Toronto  adver¬ 
tising  firm.  He  is  a  brother  of 
Mrs.  Murphy. 

• 

Furniture  Show 

Detroit 

The  Detroit  News  will  co¬ 
sponsor  the  1959  Detroit  Home 
I  Furnishings  Show,  April  4-12. 

The  News’  co-sponsorship  was 
I  enlisted  by  the  Furniture  Club 
i  of  Detroit,  an  association  of 
retailers  who  sponsored  Detroit’s 
first  home  furnishings  exposition 
earlier  this  year.  The  show  will 
be  produced  by  Philip  Metz 
j  Associates. 
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Anderson  &  Cairns 
Separates  PR  Function 

Creative  PR,  Inc.,  a  new,  in¬ 
dependent  public  relations  com¬ 
pany,  has  been  organized  by 
Anderson  &  Cairns,  Inc.,  adver¬ 
tising  agency. 

The  new  subsidiary  will  oper¬ 
ate  as  a  separate  firm  under  the 
supervision  of  its  own  officers 
and  directors.  It  will  handle  the 
public  relations  and  publicity 
assignments  of  A&C’s  clients  in 
addition  to  seeking  new  business 
on  its  own.  The  public  relations 
and  publicity  department  has 
functioned  as  an  agency  service 
for  the  past  15  years. 

Ralph  C.  Tanner  has  been 
named  president,  Ashley  W, 
Burner  vicepresident,  Raymond 
Corder  secretary  and  Harold 
Lester  treasurer,  of  the  new 
company. 

The  policies  of  the  new  com¬ 
pany  will  be  guided  by  a  three- 
man  board  of  directors,  consist¬ 
ing  of  John  A.  Cairns,  A&C 
president,  as  chairman,  Mr. 
Tanner  and  Mr.  Burner. 

• 

State  Publicity 
Director  Appointed 

Albany,  N.  Y. 

Walter  D.  Osborne  of  Albany 
has  been  named  to  the  $13,310 
post  of  director  of  publicity  of 
the  New  York  State  Department 
of  Commerce,  succeeding  Well¬ 
ington  Wales,  former  newspa¬ 
perman  who  resigned  several 
months  ago  to  enter  private 
business. 

Mr.  Osborne  has  been  direc¬ 
tor  of  business  publicity  for  the 
department  since  January,  1957. 
He  was  a  former  contributing 
editor  to  the  weekly  Westchester 
(N.  Y.)  Neu's, 

• 

Pricing  Code  Issued 

Better  Business  Bureau  of 
New  York  City  will  distribute 
to  7,000  retailers  copies  of  ad¬ 
vertising  standards  designed  to 
assure  accurate  and  informative 
price  reduction,  comparison  or 
saving  claims.  The  new  code 
goes  into  effect  Jan.  1. 

• 

GF  Promotes  Wagner 

White  Plains,  N.  Y. 

Allen  Wagner  has  been  named 
manager  of  public  relations  for 
General  Foods  Corp.  He  joined 
GF  early  this  year  as  manager 
of  special  services  in  the  PR 
department. 

First  Full-Color  Ad 

Toronto 

The  Toronto  (Ont.)  Telegram 
ran  its  first  full-page,  full-color 
ad  on  Nov.  24  for  British  Ameri¬ 
can  Oil  Co.,  Ltd.’s  “98”  and  “88' 
gasolines. 
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BB  is  for : 


.  .  .  which— like  St.  Nick,  holly,  the  Yule 
log  and  sleigh  bells — is  one  of  the  symbols 
of  the  Christmas  season. 

And  that  season  is  soon,  so  we  take  this 
time  to  wish  the  ladies  and  gentlemen  of 
the  Fourth  Estate  .  .  . 

A  Very  Merry  Christmas. 

TELETYPE 

CORPORATION 

SUBSIDIARY  OF  WesTem  Electric  Company  inc. 
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CLASSIFIED  CLINIC 

You  Should  Put  ‘Sell’ 
In  Help  Wanted  Copy 

By  Daniel  L.  Lionel 
CAM.  New  York  Herald  Tribune 


While  most  of  the  want  ad 
aids  cited  in  the  current  series 
have  been  directed  to  real  estate 
advertisers,  a  number  of  CAMs 
have  addressed  themselves  to 
the  problem  of  another  large 
segment  of  their  clients — the 
personnel  seekers. 

“How  To  Get  The  Workers 
You  Want”  is  the  title  of  a 
booklet  distributed  by  the  Phila¬ 
delphia  (Pa.)  Bulletin.  Pre¬ 
pared  by  Howard  Parish  Associ¬ 
ates,  Inc.,  the  booklet  has  20 
hints  for  successful  personnel 
recruiting  via  classified.  One  of 
the  most  cogent  among  these  is 
that  entitled  “TO  FILL  JOBS, 
SELL  JOBS!”  Here  the  adver¬ 
tiser  is  advised  to  “Approach 
the  writing  of  help  wanted  ads 
as  a  sales  problem.  Just  as 
though  you  were  trying  to  at¬ 
tract  buyers  for  automobiles  or 
houses  or  portable  TV  sets.” 


We  have  all  had  the  experi¬ 
ence  of  hearing  out  an  indignant 
help  wanted  advertiser  who  says 
“I  placed  that  ad  in  your  paper 
for  seven  full  days  just  as  your 
young  lady  suggested — and  I 
didn’t  get  a  single  call!”  Almost 
invariably  an  analysis  of  the 
advertiser’s  copy  will  reveal  that 
his  low  estimate  of  your  classi¬ 
fied  section  is  the  result  of  his 
own  poor  copy. 

His  ad  has  undoubtedly 
stressed  the  qualifications  he  is 
seeking  in  his  potential  em¬ 
ployee  but  he  has  probably 
failed  to  mention  any  of  the 
benefits  he  is  likely  to  receive 
by  working  for  him  as  opposed 
to  a  competitor.  When  you  out¬ 
line  to  him  the  elements  he 
should  have  included  in  his  ad, 
he  usually  agrees  that  such 
would  help  but,  he  asks,  “Why 
didn’t  your  girl  suggest  that 


THE  DISPATCH  &  THE  ARGUS 
Two  Evening  Newspapers,  Independently 
Owned  that  cover 
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before  I  wasted  seven  days  of 
advertising  and  lost  a  whole 
week?”  There’s  the  pity  of  it 
and  that’s  why  more  and  more 
CAMs  are  working  up  check 
lists  for  each  classification  for 
ad  takers  to  suggest  at  the 
point  of  sale. 

Jack  Henderson,  Montreal 
(Ont.)  Gazette,  has  devised  a 
far  more  elaborate  gadget  called 
“A  Handbook  for  Help  Wanted.” 
This  is  an  by  11"  affair 

with  vari-colored  index  tabs.  He 
includes  “benefit  phrases”  such 
as:  “Three  shifts  in  our  plant 
with  every  attempt  made  to  give 
you  the  one  you  prefer”,  “Winter 
and  Summer  you  will  find  work¬ 
ing  in  our  air-conditioned  office 
pleasant  and  helpful”  and  “ — 
you’re  on  your  own  in  this  sales 
job  and  can  plan  your  work 
and  use  your  time  accordingly.” 

The  booklet  also  includes 
samples  of  successful  help 
wanted  ads  as  well  as  a  section 
offering  a  run-down  of  the 
Gazette’s  special  service  for 
“Help  wanted  advertisers.”  One 
of  these  is  a  feature  entitled 
“Offered  Today”  —  which  lists 
the  job  titles  of  help  wanted  ads 
offered  on  a  particular  day  on 
the  front  page  of  the  want  ad 
section. 

*  *  * 

YELLOW  PAGE  DIVER.SION 

Yellow  Page  competition  both¬ 
ering  you?  Bill  Golding,  execu¬ 
tive  vicepresident  of  Howard 
Parish  Associates,  makes  some 
excellent  points  on  the  subject 
of  diverting  advertising  from 
the  yellow  pages  to  the  want  ad 
columns.  A  copy-conscious  direct 
mail  man  observed  that  actually 
not  one  out  of  fifty  display  units 
in  the  yellow  pages  could  qualify 
as  an  ad  .  .  .  they  are  merely 
blown  up  directory  notices.  An 
advertiser  won’t  benefit  from  a 
directory  notice  a  fraction  of 
what  he  potentially  could  with 
an  ad  that  tells  his  sales  story. 
In  summary,  he  would  divert 
business  to  Classified  by  writ¬ 
ing  top  notch  selling  copy  — 
pit  it  against  a  directory  notice. 

An  ad  agency  VP  turned 
through  40  pages  of  yellow 
pages  and  pointed  out  that  not 
one  of  the  display  ads  carried 
a  price,  and  only  three  in  those 
pages  carried  a  buyer  benefit 
headline.  He  strongly  made  the 
point  that  national  advertisers 
test  whenever  possible  .  .  .  and 
would  never  make  a  commitment 
for  months  for  something  they 
couldn’t  change  or  cancel. 

While  national  advertisers  do 
use  yellow  pages,  they  do  not 
depend  on  them  to  sell.  The 
yellow  page  notice  has  value 
only  when  the  product  service 
has  been  thoroughly  sold  first 
so  that  an  acceptance  has  been 
established. 
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In  print  media,  an  advertiser 
expects  and  gets  readership 
from  buyers  who  aren’t  looking 
for  his  particular  ad,  but  who 
are  exposed  to  it  as  they  glance 
through  a  page  or  read  down  a 
column.  He  doubted  that  sus¬ 
taining  amount  of  business 
could  be  developed  from  ex¬ 
posure  to  only  the  limited  num¬ 
ber  of  people  turning  to  a  sp^ 
cific  yellow  page  for  a  particular 
service. 

• 

More  White  Space 
In  New  Makeup 

WlNSTON-SAIi:M,  N.  C. 

The  Winston-Salem  Journal 
(morning)  and  the  Turin  City 
Sentinel  (afternoon)  have  been 
redesigned. 

They  have  converted  to  8  pt 
Corona  type  on  an  8%  pt.  slug. 

Engravings  are  made  nar¬ 
rower  and  shallower  to  give  the 
effect  of  a  frame  of  white. 

On  the  Sentinel,  the  column 
rules,  dashes  and  all  cut-off  rules 
have  been  eliminated,  leaving 
only  white  space. 

For  several  days  after  the 
new  look  went  into  effect,  the 
rule  was  omitted  from  beneath 
the  dateline  on  page  1.  But  it 
was  restored  by  popular  demand. 

The  Journal  has  retained  ib 
column  rules  and  dashes,  but 
headlines  are  being  written 
shorter  and  other  devices  are 
being  used  to  pick  up  white 
space. 

• 

Hoaf;  &  Provandie 
Get  Moretti  Car 

Boston 

Hoag  &  Provandie,  Inc.,  has 
been  appointed  to  handle  adver¬ 
tising  for  the  JFR  Company. 
North  Attleboro,  Mass.,  exclu¬ 
sive  U.  S.  distributor  for  the 
Italian-made  Moretti  passenger 
and  sports  cars. 

The  Moretti,  90%  hand  made, 
is  being  introduced  in  the  U.  S. 
Newspaper  advertising  will  be 
used  on  a  tie-in  basis  with 
dealers  as  they  are  appointed. 
Monroe  B.  Scharff  &  Co.,  Nev 
York,  will  handle  public  rela¬ 
tions  and  publicity  in  associa¬ 
tion  with  the  agency. 

• 

Joins  Ridder-Johns 

Jim  Vento,  formerly  in  the 
national  advertising  department 
of  the  Long  Beach  (Calif.)  la' 
dependent,  Press-Telegram,  will 
join  the  Los  Angeles  office  of 
Bidder- Johns,  Inc.,  newspaper 
representatives,  effective  D«- 
15.  At  one  time  he  worked  on 
the  Glendale  (Calif.)  Afw*' 
Press  and  the  Alhambra  (Calif-) 
Post-Advocate. 
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RUN-OF-PAPER  COLOR  PRESS  ROOMS  ARE  POWERFUL  SALES  ROOMS  —  Mr.  O.  C.  Marschner,  Shell  Oil  Company’s  Sales  Promotion 
Advertising  Manager  writes  us:  "Shell  has  the  best  combination  of  colors  in  the  business,  and  ROP  helps  us  take  advantage  of  them.' 

ROP  COLOR  SELLS 
GASOLINE  AND  OIL  FOR  SHELL 


Newspapers  see  top  advertisers  like  Sliell 
using  ROP  color,  and  ask  themselves:  “Oan 
ICC  afford  ROP  color  too?” 

The  answer  is  'S'KS  lor  a  great  many  news- 
pajters  who  had  thought  the  answer  was  no! 
Far-sighted  newspaj)er  managements  seek 
help  in  making  this  important  decision.  Thev 
ask  the  experts  at  Hoe,  makers  of  the  linest 
color  presses  available,  for  facts. 

The  facts  are  clear:  ROP  color  has  rocketed 
many  newspapers  from  obscurity  to  solid 
market  leadership.  Color  brings  tremendous 
prestige,  increased  circulation  and  adver¬ 
tising.  Over  the  years  these  advantages 
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Ml'I.TIPLY.  Color  presses  are  wise  capital 
investments.  Selection  of  the  right  press 
e<piipment  is  es.sential.  and  no  one  is  better 
(pialified  than  Hoe  to  help  pidflishers  find 
the  answers.  All  floe  color  convertible  presses 
are  engineered  for  your  future. 

Whether  your  decision  on  ROP  color  is 
made  now  or  in  the  future  ...  if  will  jmy  you 
to  gc/  in  touch  wth  Hoe. 


^co^/ve. 


•10  Cast  130tli  Straat,  Naw  YoHi  S4.  N.Y. 

Salts  Officts;  Boston  *  Ntw  York  *  Chicogo  *  Oollos  *  Miomi  ■  Son  Francisco 


Appetizers 


Louisiana/  shrimp  cocktail 


California  crab  meat 


][lho(Je  Island  chicken  noodle 


Texas  steak 


For  almost  everyone  in  America 
today,  the  zest  and  excitement  of  holiday  eating  carry 
through  the  entire  year  .  .  .  because  the  motor  truck 
has  revolutionized  our  distribution  system  to  bring  us  daily 
deliveries  of  greater  varieties  of  fresher, 
more  nutritious  foods  no  matter  where  we  live! 


American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 


THE  WHEELS  THAT  GO  EVERYWHERE 
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Wider  ‘Total 
Selling’  Urged 
At  CPA  Meet 

San  FRANasco 

Expansion  of  the  “total  sell¬ 
ing”  movement  to  include  all 
newspapers,  weekly  as  well  as 
daily,  was  urged  at  California 
Press  Association  sessions  here. 

The  extension  of  the  program 
to  the  entire  newspaper  field 
was  proposed  during  a  presenta¬ 
tion  before  the  CPA’s  conven¬ 
tion.  The  suggestion  won  im¬ 
mediate  approval  from  the  floor. 

The  bid  for  expansion  came 
after  L.  S.  Van  Sant,  Pacific 
Coast  Manager,  Bureau  of  Ad¬ 
vertising,  ANPA,  outlined  the 
program  and  representatives  of 
dailies  and  of  representatives 
organizations  had  presented  spe¬ 
cial  reports. 

Speakers  included  Clair  Otis, 
advertising  director,  Eureka 
Newspapers,  who  described  the 
campaign  as  the  biggest  and 
best-planned  drive  in  the  history 
of  selling. 

James  Wingate,  of  Jann  & 
Kelley,  and  president  of  the  San 
Francisco  chapter,  AANR,  told 


how  the  representatives  are 
“geared  and  eager  for”  the  move 
which  will  send  a  total  force  of 
20,000  sales  people  into  action 
for  newspapers. 

R.  S.  Nicholson,  West-Holli- 
day  and  panel  chairman,  pointed 
to  the  first  joint  meetings  of 
entire  newspaper  staffs  which 
have  resulted  in  West  Coast 
preparations  for  “total  selling.” 

Such  a  session  in  the  Monter¬ 
rey  Peninsula  has  resulted  in  a 
decision  for  united  selling  of 
newspapers  to  regional  accounts 
in  that  area,  according  to  a  re¬ 
port  from  Francis  Cisilini, 
Salinas  Californian.  There  have 
been  no  organized  joint  efforts 
there  before,  he  said. 

Ralph  Turner,  publisher. 
Temple  City  Times,  urged  sell¬ 
ing  of  all  newspapers  in  “an 
expansion  of  thinking  to  include 
all  newspapers,  not  just  dailies.” 

“I  am  not  prepared  to  say 
just  how  to  undertake  this  ex¬ 
pansion,  but  let’s  tie  up  the 
whole  newspaper  picture,”  Mr. 
Turner  suggested. 

Paul  West,  now  publishing 
weeklies  at  Riverton  and  Isle- 
ton,  emphasized  that  he  is  no 
longer  associated  with  West- 
Holliday  Co.,  representatives 
firm,  in  adding  his  advocacy  of 
including  weeklies  in  the  “total 
selling^’  effort. 


AD  MANAGER — Frank  J.  Blawitt 
is  fha  naw  advartising  managar  of 
tha  Scranton  (Pa.)  Timas  aftar  30 
yaars  on  tha  staff.  During  World 
War  II  ha  was  a  parachutist  and 
instructor  ovarsaas  with  tha  Troop 
Carriar  Command.  For  savaral 
yaars  ha  taught  tha  fundamantals 
of  advartising  at  Marywood  Col- 
lega. 


34,000  Ad  Lines 

Montreial 
A  total  of  34,000  lines  of  ad¬ 
vertising  was  carried  in  a  spe¬ 
cial  20-pa£:e  Christmas  gift  sec¬ 
tion  published  Nov.  25  in  the 
Montreal  Gazette. 


Officials  Support  j 
Secrecy  Protest 

Kansas  City  | 
Missouri  Associated  Press  | 
members  were  told  they  may  ex-  j 
pect  the  sympathetic  support  of  ! 
Gov.  James  T.  Blair  and  his  , 
brother,  Judge  Sam  Blair,  in  » 
their  fight  against  secrecy  pro-  , 
visions  of  the  state’s  new  juve-  jj 
nile  code.  The  new  law  forbids  ^ 
use  of  names  of  juvenile  offend-  \ 
ers.  - 

Lang  Rogers,  news  editor  of  ! 
the  Joplin  News-Herald,  said  he  : 
had  contacted  the  brothers  and  . 
they  were  very  sympathetic.  I 

Rich  Clarkeson,  chief  photog-  ; 

rapher  for  the  Topeka  Capital-  ; 

Journal,  won  the  1958  Missouri-  | 
Kansas  photo  contest  sweep- 
stakes  award.  His  prize-winning  | 

picture  showed  a  motorist  grap-  * 

pling  with  a  highway  patrolman 
after  an  accident. 

• 

Yule  Book  Section 

Montreal  j 

The  Montreal  (Que.)  Gazette 
of  Nov.  29  published  its  fourth 
annual  Christmas  book  section. 

It  ran  eight  pages  and  contained 
more  than  9,500  lines  of  adver¬ 
tising.  Cover  was  printed  in 
four  colors.  i 
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IN  DETROIT.  .  .THERE’S 


TODAY.  DETROIT’S  ON  THE  GO! 

Money's  on  the  move!  Retail  business  is  on 
the  rise!  Employment's  increasing  daily! 
Factory  wage  rates  are  the  highest  in  the 
nation! 


PRODICTION .. 
PROSPERITY 


THERE’S  NO  TIME  LIKE  TODAY  to 

step-up  your  Detroit  advertising  and  speed¬ 
up  your  Detroit  sales  by  pushing  your 
product  in  The  Detroit  News. 

TODAY,  AS  ALWAYS,  THE  DETROIT 
NEWS  IS  THE  DOMINANT  SELLING 

FORCE  in  the  Detroit  market.  That’s  why 
The  Detroit  News  outpulls  the  other  two 
Detroit  newspapers  and  carries  more  adver¬ 
tising  linage  than  both  of  them  combined. 


First  in  Circulcition  463,469  Weekdays,  372,276  Sunday,  ASC  9/30/33 

The  Detroit  News 

Easfern  Office  260  Morfiion*  N.Y.*  CMccgoOffice  435  N.MIchioofi,  •  Pacific  Office  705  Mark«t.  Son  Froncisco*  Miami  Beach  Tho  Loonord  Co..  311  Uneoln  lid* 
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City  Editors’ 
Seminar  Opens 

Twenty-eight  newspapermen 
are  attending  a  two-week  semi¬ 
nar  for  city  editors  at  the 
American  Press  Institute,  Co¬ 
lumbia  University.  It  will  be 
the  second  API  seminar  for  city 
editors  held  this  year. 

Seminar  members  are: 

Sheldon  J.  Binn,  New  York 
Times; 

W.  Ralph  Billing,  Lancaster 
(Pa.)  Sunday  News  (York  edi¬ 
tion)  ; 

Penn  G.  Dively,  Johnstown 
(Pa.)  Tribune-Democrat; 

Stuart  A.  Dunham,  Bingham¬ 
ton  (N.  Y.)  Press; 

Lewis  B.  Edwards,  Cleveland 
(Ohio)  Plain  Dealer; 

Seymour  L.  Fishbein,  IFos/i- 
ington  (D.  C.)  Post  &  Times 
Herald; 

Robert  A.  Foster,  Worcester 
(Mass.)  Telegram; 

Barnett  Fowler,  Albany  (N. 
Y.)  Times-Union; 

Kenneth  L.  Gould,  Roanoke 
(Va.)  Times; 

Chester  L.  Hale,  Los  Angeles 
(Calif.)  Times; 

William  E.  Hannan,  Stam¬ 


ford  (Conn.)  Advocate; 

Earl  Heffner,  Charlotte  (N. 
C.)  Observer; 

C.  T.  House,  Oklahoma  City 
(Okla.)  Daily  Oklahoman; 

Norman  A.  Kahl,  Washington 
(D.  C.)  Star; 

Robert  J.  McGarvey,  New 
Brunswick  (N.  J.)  Home  News; 

Ben  McGrath,  Pawtucket  (R. 
I.)  Times; 

Howard  W.  MacDougall,  Cam¬ 
den  (N.  J.)  Courier-Post; 

Russell  W.  MacFadden,  De¬ 
troit  (Mich.)  Free  Press; 

K.  Robert  Norling,  Ports¬ 
mouth  (N.  H.)  Herald; 

Edgar  R.  Oliver,  Huntington 
(W.  Va.)  Herald-Dispatch; 

Charles  H.  Pokrandt,  James¬ 
town  (N.  Y.)  Post-Journal; 

Jack  W.  Roberts,  Miami 
(Fla.)  News; 

Nat  Sestei’o,  Hartford 
(Conn.)  Times; 

Louis  H.  Wacker,  Buffalo 
(N.  Y.)  Evening  News; 

Clarence  W.  Walton,  Norfolk 
(Va.)  Evening  Ledger-Dis¬ 
patch; 

Pat  Watters,  Atlanta  (Ga.) 
Journal; 

Val  Werier,  Winnipeg  (Man.) 
Tribune ; 

Ozzie  Worley,  Roanoke  (Va.) 
World-News. 


IN 

LANSING 

MICHIGAN’S  GREAT 
CAPITAL  aXY 

This  is  how  advertisers  express 
their  confidence  in  The  Journal! 
1957  Total  Advertising  Linage 


Total  Advertising 
Lineage  —  1957* 


Detroit  News .  !•"** 

Flint  Journal  . 32,562,166  lines 

LANSING  STATE  JOURNAL .  26,273,324  lines 

Grand  Rapids  Press  . 24,9M,37l  lines 

Detroit  Free  Press  .  21,898,491  lines 

Kalamazoo  Gazette  . 20,9%,192  lines 

Saginaw  News  .  19,947,998  lines 

Pontiac  Press  . 19,010,164  lines 

Detroit  Times  . 18,689,763  lines 


•Editor  &  Publisher  Report  April  5,  1958 


4  color  editorial  art  and  lively  food  columns 
attracted  2,313,388  lines  retail  food,  1957 


LANSING 


Capital  City 
pf  Michigan 


THE  STATE  JOURNAL 

Member  of  Federoted  Publications 
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ipninuiMiiiiiiiiiMiMiiiiii  EDITORIAL  WORKSHOP  imiiiiiiiininiinniiiiiiiiiiniiimiiQ 
1  I 

I  By  Roy  H.  Copperud 

I  In  Short 

I  Well  and  Good 

1  Well-known  has  been  placed  under  interdiction  in 
J  some  quarters  on  the  fussy  assumption  it  is  an  error 

g  for  widely  known.  There  is  nothing  to  this.  Widely 

g  known  is  perfectly  all  right,  of  course.  So  is  well-known. 

I  It  is  solidly  enough  established  to  be  in  the  dictionary, 

I  and  the  expressions  are  synonymous. 

I  Now  and  then  one  encounters  well  breeding,  apparently 
S  the  misshapen  descendant  of  well-bred,  as  in  “The  apol- 

I  ogy  showed  well  breeding.’’  Well  cannot  be  used  as  an 

J  adjective  in  the  sense  of  good,  and  what  is  meant  is 

g  “The  apology  showed  good  breeding.’’  Well-breeding  will 

g  have  to  be  reserved  for  the  breeders  of  wells,  presum- 

I  ably  well-diggers. 

i  Naval  officers  use  the  peculiar  expression,  “That’s  well” 

1  to  express  approval,  usually  to  subordinates.  They  don’t 
1  always  mean  simply  “That’s  good”  by  it,  but  sometimes 
1  “That’s  enough.” 

I  *  *  « 

1  Matters  of  Sequence 

I  FOR  SALE:  Piano,  by  a  lady  going  to  Europe  with 
g  carved  legs.  The  authors  of  books  on  grammar  are  so 
=  fond  of  quoting  examples  like  this  that  we  might  expect  | 
g  such  errors  to  be  extinct  by  now.  There  is  a  cure  for  | 
1  this  kind  of  thing,  but  it  is  so  magical  I  hesitate  to  | 
I  divulge  it.  Oh  well,  here  it  is:  stay  awake.  And  be-  | 
1  yond  this,  reread  critically  what  you  have  written.  I 

g  “Details  are  slipping  out  of  plans  for  the  first  Soviet-  f 
1  bloc  beauty  contest.”  (“Details  of  plans  for  the  first  | 
1  Soviet-block  beauty  contest  are  slipping  out.”)  | 

g  “He  said  every  chance  would  be  given  to  complete  | 
g  satisfactorily  the  negotiations.”  This  is  too  Teutonic  | 
g  for  the  American  eai*.  (“. .  .  to  complete  the  negotiations  | 
1  satisfactorily.”)  | 

1  “Ho.spital  attendants  .said  the  baby  had  a  history  since  i 
I  birth  of  heart  distress.”  (“.  .  .  of  heart  distress  since  j 
1  birth.”)  I 

g  “An  applicant  for  a  federal  job  should  have  a  chance  | 
g  to  explain  informally  derogatory  information.”  (“.  .  .  | 

g  to  explain  derogatory  information  informally.”)  I 

1  “They  held  at  gunpoint  the  woman  in  her  home  for  I 
1  four  hours.”  (“They  held  the  woman  at  gunpoint  .  .  .”)  I 
g  “The  group  opposed  a  proposal  calling  for  a  written 
g  definition  of  the  positions  on  disarmament  of  the  great 
1  powers.”  (“.  .  .  of  the  positions  of  the  great  powers  on 
1  di.sarmament.”) 
g  •  *  • 

1  Christmas  in  the  Workshop 

g  In  19.')4,  the  first  year  of  this  column,  I  set  what  be- 
g  came  a  precedent  for  wishing  readers  a  merry  Christmas 
g  at  this  season.  Up  till  now  I  have  succeeded  in  finding 
g  .some  journalistic  or  linguistic  hook  to  hang  the  salu- 
g  tation  on,  and  thus  more  or  less  justify  it.  'This  par- 
M  ticular  well  has  gone  dry,  however,  and  there  seems 
g  nothing  for  it  but  to  offer  my  Yuletide  greetings 
g  barefacedly  and  irrelevantly,  though  no  less  warmly. 

M  I  want  especially  to  thank  the  numerous  readers  who 
^  have  written  in,  many  of  them  with  suggestions  of  topics 

2  for  discussion,  and  many  with  requests  for  reprints, 

B  which  have  encouraged  the  project  to  bring  out  a  book 
1  based  on  the  columns.  I  must  also  express  my  apprecia- 
I  tion  for  the  almost  unfailing  consideration  shown  by 
1  correspondents  in  refraining  from  disagreeing  with  me. 
g  What  more  can  anyone  ask  who  makes  a  practice  of 
1  shooting  off  his  prejudices  and  opinions  in  public? 
g 

I  No.  107  iMNHaBvaMiiiig^^ 
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UESTION: 

What  big  **newspaper-buy**  in  the 
West  blankets  an  isolated  market  so 
distinctly  different  that  it  cannot  be  measured  by 
its  metropolitan  area  alone  . . .  and  which  offers 
you  more  food  sales  than  any  but  the  top  1 8  metro 
areas  .  .  .  more  drug  sales  than  any  but  the  top  20 
metro  areas  .  .  .  and  more  automotive  sales 
than  any  but  the  top  1 9  metro  areas? 


they  cover  a 
market  that  is 


A 


NSW  HR: 

i  the  two  big  Spokane  Neu’spapers 

I  The  Spokesman-Review  and 
^  Spokane  Daily  Chronicle 


\ 

m  WASHfNOTOM  1 

V  MONTANA  ■* 

\  \  ' -V 

f-y 

IDAHO  I 

i 

I 


I 


4  UmM  as  iig  at  a  kokf  f 


Tcld  Spsk— 

Nn  INCOM 

$1,01  Mtf, 000 


TAr  SpOmmum-Utvitw  mmd 
SpaJtm  Daily  Ckrmmdt  noth 
5  M$t«f  10  familm 


■•tall  TraOhit  T«m 
NniKoai 
$1,230414,000 


TAr  Spitktammn  Rtvitw  amd 
Sptkam  Daily  CbnmkU  noth 
7  matf  10  famUin 


HdTcssHHM  SpskHM 

^  nn  INCOM 
$337407,000 

TA(  Spokttmaa-Rniiw  aad 
Sptkam  Daily  Ckrmidt  nodi 
tmt  thorn  9m$$tfl0  faauHn 

AM  sau  NoMa*«  IfN 


The  market  covered  by  the  two  big  Spokane  newspapers  is  one  of 
the  West’s  truly  great  sales  areas.  Walled-in  on  all  sides  by  giant 
mountain  ranges  and  with  300  or  more  miles  separating  Spokane 
from  other  metro  areas,  it  is  an  isolated  and  unified  sales  entity  that 
is  ONE  BIG  EXCEPTION  to  the  metropolitan  concept  of  markets. 
Measured  by  population  .  .  .  income  ...  or  sales  .  .  .  it’s  4  times  as 
big  as  its  metropolitan  center.  And  you  sell  it  completely  and  effec¬ 
tively  with  just  one  big  newspaper-buy:  The  Spokesman-Review 
and  Spokane  Daily  Chronicle.  You’ll  want  to  be  sure  the  two  big 
Spokane  newspapers  are  on  all  of  your  "A”  schedules! 


9  out  of  10  Subscribers  delivered  at  Home— 86.41%  UN-duplicated 


The  Spokesman-Review 

.....1*  ^  tmtmmJ  £m$pirr 

Spokane  Daily  Chronicle 

1  out  of  every 

Adwrtnmg  Repnientatiiti:  Cmmer  6  VoaJuant.  Im  Samiiy  SpokeimM-Ketneu  idirin  Metro  Sumii)  comhi  joJ  Thi  magdzmt.  2  families 
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Yauch  Tells  Value 
Of  ‘Older’  Carriers 


“Older”  carriers  are  really 
older  as  far  as  the  St.  Peters¬ 
burg  (Fla.)  Times  is  concerned. 
Joseph  Yauch,  Times  circula¬ 
tion  manager,  is  using  adult  car¬ 
riers,  some  of  whom  are  in  their 
late  60’s  or  early  70’s. 

Mr.  Yauch  recently  pointed 
out  in  a  talk  before  the  Southern 
circulators  that  older  boys  and 
adults  are  better  for  morning 
paper  routes.  He  stated  in  part: 

j  Big  Sunday  Papers 

“The  paper  averages  58  pages 
daily  and  frequently  runs  up  to 
88.  The  Sunday  average  is  170 
counting  the  tabloid  Magazine 
I  and  Parade  pages  as  half  pages. 
Both  bulk  and  weight  are  a 
definite  factor  in  distribution. 
As  a  result,  with  the  exception 
of  half  a  dozen  walking  routes 
in  trailer  parks  and  fewer 
bicycle  routes  in  the  downtown 
area,  all  city  deliveries  are 
I  made  by  automobile. 

“Of  our  200  city  carriers,  we 
have  four  or  five  high  school 
seniors  and  possibly  a  dozen 
I  college  students,  some  of  whom 
are  married.  The  remainder  of 
our  city  carriers  average  about 
40  years  of  age. 

“We  have  young  men  and  some 
women  who  supplement  their 
regular  job  earnings.  We  have 
young  to  middle-aged  couples, 
fathers  and  sons,  and  mothers 
I  and  sons  who  very  successfully 
I  operate  their  routes  as  a  team. 

Finally,  we  have  a  number  of 
1  older  men  who  supplement 
I  rather  modest  pensions  by  han¬ 
dling  routes. 

I  “The  man-and-wife,  the  fa- 

I 


ther-and-son  or  the  mother-and- 
son  combination  have  worked 
out  very  w’ell.  Usually  one  or 
both  will  work  at  the  deliveries, 
particularly  on  Sunday,  while 
the  other  will  handle  most  of  the 
collections,  complaint  adjust¬ 
ments  and  soliciting. 

I.4irge  Routes 

“With  a  team  such  as  these, 
the  route  is  well  backstopped  in 
case  of  illness  or  any  other  rea¬ 
son  that  might  cause  one  or  the 
other  to  miss  time  from  our  365- 
day  year. 

“Our  routes  range  from  200 
papers  to  600  papers,  with  the 
summer  average  being  slightly 
over  300.  The  average  in  the 
height  of  the  winter  season  well 
exceeds  400. 

Cullection  Policy 

“The  established  collection 
policy  is  for  the  subscriber  to 
pay  monthly  in  advance.  In 
turn,  the  carrier’s  policy  is  to 
collect  about  25%  of  his  route 
each  week  and  such  collection 
calls  are  usually  made  during 
the  day  if  it  is  a  team  opera¬ 
tion,  or  in  the  evening  and  Sat¬ 
urdays  where  the  carrier  is  an 
individual  with  another  occupa¬ 
tion. 

“Carrier  profits  in  the  city 
average  14 (4c  per  subscriber 
per  week  out  of  a  50c  per  week, 
or  $2.17  per  month,  retail  price. 
Thus,  our  average  carrier  would 
add  about  $200  a  month  to  his 
other  income  during  the  summer 
months  and  between  $275  and 
$300  during  the  winter  months.” 


Everything  in  Baltimore 
revolves  around 


Free  Weekly 
Audit  Firm 
Reaches  East 

The  Verified  Audit  Circula¬ 
tion  Company’s  Middle  Atlantic 
Board  of  Governors  for  weekly 
community  newspaper  audits 
met  for  the  first  time  recently 
in  New  York  City.  John  B. 
Knight,  president  of  VAC,  re¬ 
viewed  the  auditing  procedures 
the  firm  has  used  in  the  West¬ 
ern  Region  whei'e  the  idea  of 
the  community  newspaper  audit 
had  its  origin. 

Mr.  Knight  said  the  weekly 
community  newspaper  with  free 
circulation  could  now  get  an 
audit  of  circulation  equal  to 
that  previously  available  only 
to  paid  circulation  newspapers. 

“The  increase  in  the  number 
and  coverage  of  the  free  circu¬ 
lation  community  paper  has 
been  the  outgrowth  of  the  move¬ 
ment  of  the  population  to  the 
suburbs,”  Mr.  Knight  said.  “An 
audit  of  the  circulation  of  these 
papers  has  become  vital  to  the 
local  and  national  advertisers 
who  desire  to  reach  these  people 
through  the  community  newspa¬ 
pers.” 

The  Middle  Atlantic  Board 
recommended  that  the  VAC 
audit  report  indicate  whether 
or  not  the  paper  carried  local 
news,  general  editorial  matter 
or  was  straight  advertising. 

Those  in  attendance  included: 
Edward  Chasins,  advertising 
manager,  Melville  Shoe  Corp.; 
Anton  W.  Bondy,  print  media 
manager.  Lever  Brothers  Co.; 
and  Lewis  H.  Happ,  media  di¬ 
rector,  Geyer  Advertising,  Inc., 
all  of  New  York  City.  Also,  Don¬ 
ald  R.  Mayer,  vicepresident. 
Reach,  McClinton,  &  Co.,  Inc., 
Newark,  N.  J.;  Homer  Sanville, 
publisher,  Community  Record, 
Clementon,  N.  J.  and  Leo  J. 
Paulin,  publisher,  Paulin  News¬ 
papers,  Bethesda,  Md. 

Others  members  of  the  Board 
are  Sidney  Schwartz,  sales  pro¬ 
motion  and  advertising  man¬ 
ager,  Westinghouse  Appliances 
Sales  Corp.  and  Francis  Mine- 
han,  vicepresident  and  media  di¬ 
rector,  Sullivan,  Stauffer,  Col¬ 
well  &  Bayles,  Inc.,  both  of  New 
York  City,  and  Russell  L.  Wyck- 
off,  publisher,  Westfield  Shop¬ 
per,  Westfield,  N.  J. 

Paulin  Newspapers  Join  VAC 

The  three  newspapers  pub¬ 
lished  in  Montgomery  County, 
Maryland,  by  the  Paulin  Pub¬ 
lishing  Co.,  have  subscribed  to 
]  the  VAC  circulation  auditing 
service,  Mr.  Knight  announced, 
j  The  papers  are  the  Bethesda 
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News  Advertiser,  the  RockviUt 
Advertiser  and  the  Silver  Spring 
Advertiser. 

The  three  papers  ai’e  pub¬ 
lished  every  Wednesday  and  are 
delivered  entirely  by  mail  to  a 
list  approximately  95,000  fami¬ 
lies. 

The  headquarters  office  of  the 
Verified  Audit  Circulation  Co. 
this  week  reported  its  national 
list  of  trade  and  consumer 
magazine  and  newspaper  sub¬ 
scribers  is  approaching  the  175 
mark,  at  least  half  of  which 
represents  newspaper  members. 
• 

New  Weekly  Bows 
In  Daily’s  Area 

Oceanside,  Calif. 

A  new  weekly  in  the  Ocean- 
side-Carlsbad  area  was  estab¬ 
lished  this  week  by  Jack  Mac- 
Lean,  publisher  of  the  San  Mar¬ 
cos  and  Valley  Center  Nem 
Advertisers,  both  weeklies.  In 
the  enterprise  is  William  K. 
Shearer,  recent  unsuccessful  Re¬ 
publican  candidate  for  State 
Assemblyman,  who  will  ser\e 
as  editor.  Oceanside  now  has  the 
Daily  Blade-Tribune,  published 
by  Thomas  W.  Braden,  and 
Carlsbad  is  served  by  the  weekly 
Journal,  published  by  Robert  D. 
Garland. 

• 

William  Herman  Retires 
After  35  Years  Service 

William  Herman,  65,  foreman 
in  the  delivery  department  of 
the  New  York  News,  was  re¬ 
cently  honored  at  a  testimonial 
dinner  for  his  35  years  service 
with  the  daily.  He  retires  Jan.  1. 

Mr.  Herman  has  been  in  the 
newspaper  business  50  years.  He 
started  as  a  newsboy  in  1905 
and  at  the  age  of  15  joined  the 
Morning  Telegraph.  He  also 
worked  for  the  New  York  Her¬ 
ald  when  he  was  19.  He  joined 
the  News  in  1923  and  was  made 
foreman  the  same  year. 


Van  Urk  Resigns 

J.  Blan  van  Urk,  executive 
vice-president  and  director  of 
Calkins  &  Holden,  Inc.,  has  an¬ 
nounced  his  resignation,  effi*ctive 
Jan.  1,  to  open  a  public  relations, 
advertising  and  marketing  con¬ 
sulting  firm  in  February  with 
offices  in  Philadelphia  and  Pitts¬ 
burgh. 


Paper  Names  Rep 

Effective  Feb.  1,  1959,  Moran 
&  Fischer,  Inc.,  will  become  na¬ 
tional  advertising  representa¬ 
tive  of  the  Ahoskie  (N.  C.)  Her¬ 
ald,  according  to  John  W.  Mitch¬ 
ell,  Herald  advertising  director. 
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HAS  THE  PRESS... 


and  the  know-how ...  to  meet  your  individual  requirements 


Only  Goss  offers  a  full  line  of  presses  specifically  de¬ 
signed  and  built  to  meet  every  production  requirement, 
whether  your  circulation  is  just  a  few  thousand  or  in  the 
millions.  The  famed  Goss  Headliner  leads  the  way  for 
metropolitan  dailies— the  Universal,  Unitube,  and  Dek- 
A-Tube  cover  the  newspapers  of  medium  circulation 
range— and  the  Goss  Cox-O-Type  is  ideal  for  the  smaller 
dailies  and  weeklies. 


Goss  has  the  experience  and  know-how  to  help  in  ana¬ 
lyzing  your  requirements.  Our  staff  of  trained  experts 
is  available  for  invaluable  planning  assistance. 

No  matter  what  press  your  production  demands,  you 
can  get  it  from  Goss.  Your  choice  will  be  confirmed  by 
the  fact  that  75%  of  the  nation's  dailies  are  now  run¬ 
ning  Goss*  presses. ..  the  only  complete  line  of  news¬ 
paper  equipment. 


THE  GOSS  COMPANY 

DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 
5601  WEST  GIST  STREET,  CHICAGO  SO,  ILLINOIS 

%  Gots-Ouplex  presses. 
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Post  Office  Department  in  re¬ 
sponse  to  its  requests  for  sug¬ 
gestions  on  improving  service. 
The  resolution  stated: 

The  present  5c  penalty  method 
is  an  imposition  because  it  penal¬ 
izes  the  wrong  party.  It  penal¬ 
izes  a  publication  for  the 
subscriber’s  carelessness.  Sub¬ 
scribers  are  learning  that  if  they 
_  _  will  fill  out  a  change-of-address 

Ushers  would  have  the  Post  form,  the  post  office  will  see  to 
Office  Department  solve  one  of  it  that  their  periodicals  will 
its  problems  by  applying  a  follow  them.  The  post  office  gets 
simple  rule:  Destroy  all  unde-  credit  for  a  service  which  the 
liverable  second  class  matter,  publications  pay  for. 
and  forget  it.  jf  subscribers  learn  that  they 

This  proposal  was  made  in  a  are  not  going  to  continue  to  re- 


Simple  Rule 
Would  End 
Mail  Penalty 


Acceptances 
For  Press 
Congress 


Columbia,  Mo. 

Delegates  from  eight  coun¬ 
tries  have  signified  their  inten¬ 
tion  of  attending  the  Press  Con¬ 
gress  of  the  World  at  the  Uni¬ 
versity  of  Missouri  here  March 
2-4. 

Recent  acceptances  have  come 
from  Dogan  Nadi,  chief  editor, 
Cumhuriyet,  Istanbul,  Turkey, 
and  from  Rushdi  Maalouf,  man¬ 
aging  editor,  Al  Jaridah,  Beirut, 
Lebanon.  Attending  from  Paris, 
France,  will  be  Charles  Gom- 
bault,  editor  of  Franre-Soir. 
From  Havana,  Cuba  will  come 
Jose  I.  Rivero,  editor  and  pub¬ 
lisher,  Diario  de  la  Marina.  A 
tentative  acceptance  has  been 
made  by  Sir  Robert  Fraser,  di¬ 
rector  general  of  the  Independ¬ 
ent  Television  Authority,  Lon¬ 
don. 

Previous  acceptances  came 
from  Abel  Naranjo  Villeges, 
president  of  the  National  Asso¬ 
ciation  of  Radio  Broadcasters, 
Bogota,  Colombia;  Miguel  Lam 
Duret,  publisher  of  El  Univer¬ 
sal,  Mexico  City;  Julio  Mena- 
dier,  Santiago,  Chile,  director 
general  of  the  Inter- American 
Association  of  Broadcasters; 
and  from  H.  A.  Hetherington, 
editor  of  the  Manchester  Guard¬ 
ian,  England. 

TTie  World  Press  Congress  is 
being  held  as  one  of  the  major 
anniversary  events  of  the  50th 
year  of  the  School  of  Journalism 
at  the  University  of  Missouri. 
The  theme  of  the  year-long  anni¬ 
versary  program  is,  “A  Stronger 
Free  Press  for  a  Better  Free 
World.” 


If  your  clipping  files  are  jammed  . .  .  and 
becoming  more  crowded  every  day  .  .  .  you’ll 
find  the  answer  in  Micro-Clip.  Because  this  new, 
advanced  method  of  handling  background 
material  cuts  storage  space  up  to  96%  . . .  puts 
clippings  at  your  finger-tips  fast,  in  permanent, 
easy-to-use  form.  And  at  less  cost  than  you  ever 
thought  possible! 

Stop  expensive  and  often  inaccurate  weeding. 
Have  100%  of  the  material  in  the  files.  Just  send 
us  your  congested,  and  often  inactive  files.  We 
take  over  the  complete  job  . . .  and  rush  micro 
prints  (shown  at  left)  back  to  you  in  the  SAME 
SIZE  jacket.  This  enables  you  to  use  the  cabinets 
you  already  have,  and  interfile  the  Micro-Clip 
cards  with  your  regular  data. 

Micro-Clip  is  now  in  use  at  the  Louisville 
Courier-Journal,  Minneapolis  Star  and  Tribune, 
Cleveland  Press,  Washington  Post  and  others. 

We'd  like  to  tell  you  more.  Write  us  . . . 


$1  Verdicls  Given 
On  Letter  and  Story 

Ketchikan,  Alaska 
An  award  of  $1  in  compensa¬ 
tory  damages  and  $1  in  punitive 
damages  on  each  of  two  count' 
charging  civil  libel  was  made 
for  the  plaintiff  in  a  ca.se  tried 
before  a  Federal  Court  jury 
here  recently. 

C.  A.  Zaruba,  operator  of  the 
Potlatch  Bar,  had  sought  $45,- 
712.76,  plus  costs,  from  Emer)’ 
F.  Tobin,  former  editor  and  pub¬ 
lisher  of  the  Alaska  Sportsman- 
The  complaint  was  based  on  a 
letter  to  the  Ketchikan  City 
Council  and  a  story  in  the  Daily 
Alaska  Empire  of  Juneau  con¬ 
cerning  Mr.  Tobin’s  efforts  to 
block  the  issuance  of  a  liquor 
license  to  the  plaintiff. 
EDITOR  ac  PUBLISHER  for  December  13,  195« 


1700  Shaw  Avenue  *  Cleveland  12,  Ohio 


C!  S. 


Sc-orf/ng  goods  from  Abercrombie  4  Fifch 


One  ^^capita”  enjoying  his  share  of  steei 

If  he  had  his  choice,  the  average  man  would  probably  select  such  products  as  these  for  his  "share”  of  the 
steel  produced  each  year.  Steel  has  become  so  versatile,  so  useful,  that  the  per  capita  consumption  of  steel  in 
America  has  reached  nearly  1,400  pounds— about  three-quarters  of  a  ton  for  every  man,  woman,  and  child. 

Bethlehem  produces  steel  in  virtually  all  forms.  And  a  large  part  of  our  production  goes  to  manu¬ 
facturers  who  turn  out  products  that  add  more  enjoyment  to  leisure  hours. 


BETHLEHEM  STEEL 
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C'  wtr*a  awards  were  the  Moultrie  Ob- 

vCOiglfl  Jr aJrlll  server,  winning  its  second  tro- 

.  I  smaller  dailies  classi- 

AwflrdS  OlVCIl  ficatlon.  First  prize  in  the  week¬ 

ly  field  went  to  the  Camilla  En- 
Albany,  Ga.  terprise. 

The  Augusta  Chronicle-Her-  * 

aid  for  the  second  consecutive  Qn  Xnp  iq  Europe 
year  took  top  place  among  ^ 

Georgia’s  larger  newspapers  Geneva,  N.  Y. 

here  Nov.  18  in  the  Georgia  George  B.  Williams,  85-year. 
Farm  Bureau  Federation’s  an-  president  and  editor  of  the 
nual  award  for  service  to  agfri-  Geneva  Daily  Times,  is  enroute 
culture.  Europe,/ his  third  trip  abroad. 

The  Chronicle  -  Herald  was  to  visit  with  his  son,  Samuel  B. 
cited  for  farm  news  coverage  Williams,  a  student  in  Helsinki, 
and  editorial  interpretations  of  Finland, 
the  problems  confronting  farm-  • 

Jack»„,  aasistant  Viewing  the  South 

sales  manager  for  the  A&P  Nashville,  Tenn. 

Food  Store  of  Atlanta,  pre-  Hideo  Ishihara  of  Tokyo,  New 


“And  keep  that  press  box 
entrance  guarded,”  he  advised, 
“because  reporters  can  get  very 
mad  when  unauthorized  people 
show  up  in  the  press  box.  In 
Omaha  we  have  a  fellow  who 
knows  all  the  newspapermen  on 
the  press  box  gate.” 

Mr.  Bergesch  said  baseball 
clubs  should  try  to  work  news¬ 
papermen  into  all  their  promo¬ 
tions — as  judges  of  contests,  etc. 

Washington  “stay  out  of  the  picture  on  big 
Baseball  and  the  newspapers  stories,”  he  advised  the  front- 
are  “partners,”  each  in  the  busi-  office  men.  “On  any  big  story 
ness  of  trying  to  entertain  the  channel  it  through  your  mana- 
nation’s  fans,  and  club  officials  —  .  . 

should  keep  that  in  mind  at  all 
times,  according  to  Bill  Ber¬ 
gesch,  general  manager  of  the 
Omaha  (Nebr.)  Cardinals. 

Addressing  an  attendance 
symposium  at  the  annual  winter 
meetings  of  both  the  major  and 
minor  leagues  here  Dec.  1,  Mr. 

Bergesch  stressed  the  game’s 
dependence  upon  newspapers. 

He  offered  a  half-dozen  rules 
whereby  a  professional  club 
could  profit  in  its  relationship 
with  newspapers. 

A  successful  young  executive 
in  the  St.  Louis  Cardinal  farm 
system,  he  advised  that  general 
managers  maintain  an  “open- 
door”  policy  toward  newspaper¬ 
men.  “Never  be  afraid  to  take 
a  newspaperman  into  your  con¬ 
fidence,”  he  advised,  “because 
he  is  just  as  anxious  as  you  are 
to  have  a  winner. 

“Try  to  understand  the  news¬ 
paperman’s  problems,”  he  went 
on.  “Basically  they’re  the  same 
as  yours.  And  don’t  be  afraid  to 
say  thanks  for  a  good  story.” 

Mr.  Bergesch  stressed  avail¬ 
ability  of  club  personnel  for  in¬ 
terviews,  etc.  “I  know  that 
you’re  busy,  particularly  in  the 
lower  minors  where  you  take  on 
a  half-dozen  jobs  and  you’re 
liable  to  be  checking  the  books 
when  a  reporter  calls,  but  drop 
what  you’re  doing  and  talk  with 
him.  Don’t  ever  slough  them  off.” 

He  also  defended  the  news¬ 
paperman's  right  to  critize  and 
said  it  was  unwise  to  go  over  a 
reporter’s  head.  “If  it’s  a  ‘bad’ 
story  don’t  get  mad.  The  worst 
thing  you  can  do  is  to  go  to  the 
managing  editor  or  the  man’s 
boss.  Talk  it  over  with  him,”  he 
said. 

He  touched  on  entertainment, 
and  said  it  was  contingent  upon 
how  much  a  club  could  afford 
along  these  lines.  “Don’t  overdo 
it,  but  don’t  be  skimpy.  Be 
thoughtful.  A  card  when  some¬ 
one  is  ill,  a  bunch  of  flowers, 
and  try  to  work  in  a  man  on  at 
east  one  road  trip  a  year.  Don’t 
load  ’em  down  with  fancy  food 
during  the  game,  but  make  sure 
the  press  box  is  supplied  with 
coffee  during  the  cold  weather 
^nd  a  coke  during  the  hot 
weather. 
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Baseball  Men 
Told  How  to 
Treat  Press 

By  Harold  Rosenthal 


Microfilm  Quality 
k  Is  Important 


Where 


A  few  pennies  a  week  saved 
on  microfilming  your  paper  is 
rarely  worth  the  future  head¬ 
aches. 

Low-ratio  reproduction— 
16H  to  1— gives  a  clear,  sharp, 
image  in  standard  viewers.  It’s 
more  convenient  to  use,  saves 
research  time,  saves  eye  strain. 

Here  at  UM  the  to  1 
ratio  is  strongly  recommended, 
and  only  the  best  processing 
methods  and  materials  are  used. 

But  if  you’re  looking  for 
rock-bottom  price  (without 
sacrificing  film  quality)  you  can 
get  that  here,  too— a  17^  to  1 
ratio  at  a  price  that  is  lowest 
of  aU. 

Write  for  the  booklet— 
“Preserving  your  newspaper 
for  posterity’’— which  gives 
complete  details. 
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FAIRCHILD 

news 


The  Fairchild  News  Service  staff 
has  been  expanded  with  the  ap¬ 
pointment  of  news  correspondents 
in  six  cities.  These  new  Fair- 
child  representatives  are:  Leonard 
MacBain,  covering  Hunterdon 
County  in  New  Jersey;  Richard 
Geyer  in  Lafayette,  Ind.;  Mrs. 
Ralph  Cochrane,  Jr.,  in  Lincoln- 
ton,  N.  C.,;  Mrs.  Lora  Krauthoefer 
in  Thiensville,  Wis.;  Mrs.  Irene 
Holt  in  Joplin,  Mo.;  and  Dick 
Ondek  who  will  assist  the  regular 
Bridgeport  correspondent.  Jack 
Fleischer. 


The  just-starting  trend  of  minia-  i 
ture  supermarkets  in  downtown  ! 
areas  wdl  gain  momentum  next 
year,  according  to  supermarket  in¬ 
dustry  leaders  who  participated  in 
the  SUPERMARKET  NEWS’  An¬ 
nual  Opinion  Forum,  published 
Dec.  8.  I 


Clara  Hancox,  CoU^e  Shop  editor 
of  DAILY  NEWS  RECORD,  has 
been  selected  as  one  of  four  panel¬ 
ists  at  one  of  the  men’s  wear  ses¬ 
sions  of  the  National  Retail 
Merchants  Association  convention 
at  the  Statler  Hilton  Hotel  in  New 
York  next  month.  The  forum, 
on  Jan.  15,  will  discuss  The  Young 
Man’s  Business:  How  Should  It 
Be  Handled:  Its  Problems. 


A  weekly  feature  of  business  and 
financial  trends  has  been  inaugu¬ 
rated  by  two  Fairchild  dailies  as 
an  add^  service  to  readers.  Last 
week  WOMEN’S  WEAR  DAILY 
began  publication  of  basic  eco¬ 
nomic  indicators,  keys  to  the  state 
of  the  national  economy.  On 
January  5,  DAILY  NEWS  REC¬ 
ORD  begins  its  weekly  editorial 
feature,  interpreting  latest  busi¬ 
ness,  financial  and  credit  develop¬ 
ments  as  they  affect  the  industries 
served  by  the  pap>er. 


Morton  Bauman,  ad  promotion 
manager  of  FOOTWEAR  NEWS 
and  MEN’S  WEIAR,  returned  re¬ 
cently  from  a  10-day  swing  through 
Boston,  Baltimore,  Pittsburgh  and 
Cleveland,  where  he  visited  re¬ 
tailers  and  manufacturers  to  pre¬ 
pare  materials  for  a  special  slide 
film. 


Hal  King,  FOOTWEAR  NEWS  ad 
representative  in  St.  Louis,  and 
John  Freeman  of  the  paper’s  ad 
staff  in  Boston,  were  in  New  York 
headquarters  last  week  for  the 
annual  sales  meeting  of  the  FOOT¬ 
WEAR  NEWS  advertising  sales 
staff. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  News  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  Nows, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Editors  Appointed 

Harrisburg,  Pa. 

Norman  F.  Reber  has  been 
promoted  to  editor  of  the  Penn¬ 
sylvania  Farmer  and  Robert  H. 
Williams  has  been  named  man¬ 
aging  editor.  Both  have  been 
on  the  staff  several  years.  The 
appointments  followed  the  death 
of  Mason  C.  Gilpin,  70,  editor 
since  1950. 


Stanley  Bibbero,  with  the 
San  Francisco  (Calif.)  Call- 
Bulletin  two  years  —  to  chief 
copy  editor.  He  formerly  worked 
for  the  Chico  (Calif.)  Enter¬ 
prise-Record. 

*  * 

Richard  Blanpied  —  to  coun¬ 
try  circulation  manager,  Los 
Angeles  (Calif.)  Examiner, 
from  delivery  managership. 
Steve  Ratkovich  and  Harry 
Wall  —  to  co-managership.  Ex¬ 
aminer  home  delivery.  Dave 
Stevens  —  to  home  delivery  as¬ 
sistant  for  visual  education. 

*  * 

George  Borden,  classified  ad 
manager  of  the  Pueblo  (Colo.) 

S  ta  r-Joumal  and  Chieftain 
since  1954  —  to  CAM  of  the 
Redwood  City  (Calif.)  Tribune. 
He  is  replaced  by  Neil  Perins, 
classified  ad  salesman. 

*  *  >i< 

Jerry  Crawford,  area  editor 
of  the  San  Luis  Valley  Courier 
at  Alamoosa,  Colo.  —  to  acting 
editor,  succeeding  Cliff  Ed¬ 
wards,  now  with  the  Cortez 
(Colo.)  Sentinel. 

*  *  * 

Frank  Carrutii,  sports  edi¬ 
tor  of  the  Dalles  (Ore.)  Chroni¬ 
cle  for  three  years  —  now  CAM, 
replacing  Marlyn  Carlson,  re¬ 
signed  to  move  to  Yakima. 

*  * 

Oscar  W.  Lange  —  retired 
as  partner  in  the  Madras  (Ore.) 
Pioneer  to  enter  the  retail  busi¬ 
ness.  The  Pioneer  was  changed 
from  a  partnership  to  a  corpo¬ 
ration  with  Publisher  Bill  Rob¬ 
inson  and  Elmo  Smith,  pub¬ 
lisher  of  the  Albany  (Ore.) 
Democrat-Herald  as  principal 
stockholders. 

*  *  * 

Robert  E.  Kyle,  former  out¬ 
door  editor  of  the  Oregon  City 
(Ore.)  Enterprise-Courier  —  to 
director  of  information  and  edu- 
I  cation  with  the  Oregon  Fish 

Commission,  Salem,  Ore. 

•  *  * 

Brayton  Weider,  formerly 
with  the  McMinnville  (Ore.) 
News-Register  —  new  general 
reporter  with  the  Corvallis 
\  (Ore.)  Gazette-Times. 

I  •  *  * 

Waltfji  Moe,  former  Port¬ 

land  newspaperman  and  more 
recently  with  the  Baker  (Ore.) 


personal 


Storke’s  Memoirs 
In  500-Page  Edition 

Santa  Barbara,  Calif. 

“California  Editor,”  the  auto¬ 
biography  of  Thomas  M.  Storke, 
editor  and  publisher  of  the 
Santa  Barbara  News-Press,  has 
just  been  published  in  a  500- 
page,  illustrated  edition. 

Mr.  Storke’s  memoirs,  cover- 
ing  more  than  80  years  of  his¬ 
tory  in  the  making,  were  more 
than  18  months  in  preparation. 
The  publisher  is  the  Western- 
lore  Press  of  Los  Angeles. 


DIRECTOR— David  R.  Daniel,  pub- 
lisher  of  the  Hartford  (Conn.) 
Times,  is  a  newly  elected  director 
of  the  Gannet  Company,  Inc.,  fill-  31. 
ing  vacancy  caused  by  the  death  qui 
of  J.  David  Hogue,  Utica  pub-  thi 
lisher.  Mr.  Daniel  is  also  a  director  gjp 
of  the  Gannett  Foundation.  'p^, 

th( 

Democrat-Herald  —  new  circu-  to 
lation  manager  of  the  Grants  pa 
Pass  (Ore.)  Daily  Courier. 

*  e  * 

H.  E.  Philby,  former  city  Co 
editor  of  the  Dalles  (Ore.)  bu 
Chronicle  —  new  city  editor  of 
the  La  Grande  (Ore.)  Evening 
Observer.  jj. 

*  *  *  Bi 

Wendell  Webb,  managing  tk 

editor  of  the  Salem  (Ore.)  te; 
Statesman  —  to  chairman  of  the  ne 
Oregon  Associated  Press  news¬ 
papers. 

«  *  e 

Thomas  H.  Windgate,  former  2 
editor  and  general  manager  of 
the  Rutherford  (N.  C.)  County 
News  —  to  news  editor  of  the 
Shelby  (N.  C.)  Daily  Star. 

*  *  * 

Robert  G.  Beard,  editor  of 
the  Farmers  Federation  News 
at  Asheville,  N.  C.,  since  1952 
—  to  the  ad  department  of  the 
Asheville  Citizen-Times. 

V  V  * 

Robert  0.  Miller,  formerly 
with  the  Chickasha  (Okla.) 
Daily  Express  —  to  retail  ad 
manager  of  the  Henryetta 
(Okla.)  Daily  Free  Lance. 

*  a  * 

Bob  Hoig  —  from  the  New 
York  News  to  editorial  depart¬ 
ment  of  the  Lincoln  (Neb.)  Eve¬ 
ning  Journal. 

*  *  * 

Sam  Ezell,  assistant  sports 
editor  of  the  Selma  (Ala.) 
Times  Journal  for  three  years 
■  —  promoted  to  sports  editor, 

!  replacing  Bill  Wise,  who  is  now 
assistant  news  editor. 

EDITOR  &  PUBLI 


H.  F.  Bailey,  newspaperman 
for  36  years  and  business  man¬ 
ager  and  general  manager  of 
the  Adrian  (Mich.)  Daily  Tele¬ 
gram  since  1941  —  to  retire  Dec. 
31.  Within  the  last  year  he  ac¬ 
quired  a  financial  interest  in 
three  weekly  papers  in  Missis¬ 
sippi  County,  Ark.;  the  Osceola 
Times,  the  Manila  Sentinel  and 
the  Leachville  Star.  He  plans 
to  devote  increase  effort  to  the 
papers  and  other  interests. 

*  *  * 

Marie  White  —  to  Roxbury, 
Conn.,  correspondent.  Water- 
bury  Republican. 

*  *  * 

John  Uhler,  formerly  on 
Hartford,  Conn.,  bureau  staff, 
Bridgeport  Herald  —  to  publica¬ 
tions  writer,  U.  S.  Army  Quar¬ 
termaster  Research  and  Engi¬ 
neering  Command,  Natick,  Mass. 


EARLY  AMERICA— Sfafe  Editor 
Frank  CroHy,  left,  of  the  Woreev 
ter  (Mass.)  Telegram  and  Gaxetto. 
and  City  Editor  Yong  Jun  Kim  of 
the  Korea  Republic,  have  a  chuclds 
over  a  kettle  of  hot  wax  used  to 
make  bayberry  candles  at  Old 
Sturbridge  Village,  the  way  houso- 
wlves  of  New  England  made  can¬ 
dles  ISO  years  ago. 
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Can’t  Stand  Quiet 

Lexington,  Ky. 

Joanne  Nall,  a  proofreader  in 
the  Lexington  (Ky.)  Herald 
news  room  for  the  last  two 
years,  recently  resigned  to  ac¬ 
cept  a  position  with  the  Uni¬ 
versity  of  Kentucky  library. 

Two  days  later  she  showed  up 
in  the  newsroom  looking  for  her 
old  job. 

“I  just  can’t  stand  all  that 
quiet  in  the  library,”  she  ex¬ 
plained. 

She’s  reading  proof  again. 


Eugene  Smith,  former  re¬ 
porter  and  later  managing  edi¬ 
tor  for  the  Pine  Bluff  (Ark.) 
Graphic  —  to  advertising  man¬ 
ager,  Lion  Oil  Co.,  division  of 
Monsanto  Chemical  Co. 


FRUITFUL  EFFORT — W.  D.  Avera,  center,  editor  of  the  Moultrie  (Ga.) 
Observer,  holds  the  A&P  Food  Stores  trophy  presented  by  the  Georgia 
Farm  Bureau  Federation  for  outstanding  service  to  agriculture  in  1958. 
At  left,  John  P.  Duncan,  Georgia  Farm  Bureau;  at  right,  Harold  Jackson, 
A&P  representative.  The  Observer  published  a  Soil  Fertility  edition  and 
Fat  Cattle  Shows  section,  as  highlights  of  its  farm  coverage. 


Inez  Rogers,  head  switch¬ 
board  operator  37  years  —  hon¬ 
ored  at  an  all-day  testimonial 
party  at  the  Long  Beach 
(Calif.)  Independent,  Prenn- 
Telegmm  on  her  retirement. 
Nellie  Dalton,  also  a  veteran 
operator,  succeeds  Miss  Rogers 
as  head  of  the  board. 

*  *  * 

Ray  Doherty,  Wisconsin 
news  manager  of  United  Press 
International  —  elected  chair¬ 
man  of  the  Milwaukee  Chapter, 
Baseball  Writers  of  America, 
for  1959. 

*  *  * 

Leonard  Darnell,  copy  desk 
Miami  (Fla.)  Herald  —  to  copy 
desk  Afrron  (Ohio)  Beacon  Jour¬ 
nal. 

*  *  * 

Kathleen  Donahue,  former¬ 
ly  on  the  news  staff  of  Time 
magazine  and  the  Chicago  (Ill.) 
Tribune  —  to  public  relations 
director  of  the  Queens  Memorial 
Hospital,  Jamaica,  N.  Y. 

*  *  « 

Edward  R.  Johnson,  business 
editor  of  the  Milwaukee  (Wis.) 
Sentinel  —  elected  president  of 
die  Milwaukee  Professional 
chapter  of  Sigma  Delta  Chi. 

*  *  * 

Gladys  Halousek,  one  time 
reporter  for  the  Klamath  Falls 
(Ore.)  Herald  and  News  —  to 
|he  reporting  staff  of  the  Tule- 
(Calif.)  Reporter  covering 
the  Malin,  Ore.,  area. 


Jim  Colby,  Davenport  (Iowa) 
Democrat  —  elected  president 
of  the  Newspaper  Farm  Editors 
Association.  _ 

editor  8c  publisher  for 


Don  Brackenbury,  assistant 
city  editor  of  the  Long  Beach 
(Calif.)  Press-Telegram  — 
elected  president  of  the  Los  An¬ 
geles  Newspaper  Guild. 

*  *  V 

Jack  Keaveney,  veteran  re¬ 
porter  for  the  Gloversville 
Leader-Herald  at  Johnstown,  N. 
Y.  now  Johnstown  deputy  city 
clerk  to  serve  until  Jan.  15  when 
he  will  succeed  the  retiring  city 
clerk. 

*  ♦  ♦ 

Frank  McArdle,  formerly 
with  the  New  Orleans  (La.) 
Item  —  to  the  public  relations 
.staff  of  the  Alabama  State  Com¬ 
mission  on  Alcoholism. 

*  *  * 

George  McCauslin,  classified 
manager  since  1954  of  the  New¬ 
ark  (Ohio)  Advocate  —  to  CAM 
of  the  Ashury  Park  (N.  J.) 
Press. 


Jack  E.  Schiffer,  with  the 
classified  department  of  the 
V’enango  Newspapers,  Oil  City, 
Pa.,  since  1957  —  promoted  to 
CAM. 

*  «  * 

Eugene  Secunda — to  Water¬ 
ford,  Conn.,  reporter.  New  Lon¬ 
don  Evening  Day. 

«  *  * 

Edwin  R.  Edwards,  manag¬ 
ing  editor  of  the  Bedford  (Pa.) 
Gazette  —  to  the  Honolulu  (T. 
H.)  Star-Bulletin. 

*  *  * 

Robert  L.  West,  assistant 
general  advertising  manager  of 
the  Stockton  (Calif.)  Record 
since  1954  —  to  general  ad  man¬ 
ager. 

«  *  * 

Howard  Rausch — from  man¬ 
ager  of  the  Port  Jervis  bureau 
of  the  Middle toum  (N.  Y.)  Daily 
Record  to  assistant  news  editor. 
He  is  replaced  by  Robert  H. 
Hevenob,  who  formerly  covered 
the  southern  Orange  County 
area.  Malcolm  W.  Browne,  for¬ 
merly  on  general  assignments, 
replaces  Mr.  Hevenor. 

{Continued  on  page  50) 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you're  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  A  Tenth,  Kansas  City  Mo 
.  Ne.s  York  Chicago  San  Franc isc... 
107  William  1 75  W  100  Bush 

St  lackson  St 


eral  advertising  staff,  Rochester 
(N.  Y.)  Times-Union,  to  man¬ 
ager,  Syracuse  office,  J.  P.  Mc¬ 
Kinney  &  Son  Inc.,  advertising 
representatives  branch  of  Gan¬ 
nett  Newspapers. 

Durward  B.  Grissom,  former-  *  •  • 

ly  with  the  Danville  (Va.)  Reg-  Robert  Wilbur,  former  Utica 
ister  and  Fayetteville  (N.  C.)  sports  writer  —  to  assistant 
Observer  —  to  the  Montgomery  sports  editor,  Elmira  (N.  Y.) 
(Ala.)  Advertiser-Journal  state  Star-Gazette.  James  T.  Morse, 
desk  succeeding  Neal  Brogden,  former  sports  editor  of  the  El- 
who  moved  to  the  copy  rim.  mira  (N.  Y.)  Advertiser  and 
Matt  Long,  formerly  with  columnist  of  Star-Gazette  —  to 
Birmingham  (Ala.)  News  and  managing  editor,  Elmira  Ad- 
New  Orleans  (La.)  Item,  has  vertiser,  succeeding  Hillard 
also  joined  the  copy  rim,  sue-  Gordon,  who  became  ME  of  the 
ceeding  Jimmy  Staff,  retired  Newburgh  (N.  Y.)  News.  Pete 
because  of  physical  disability.  Esfosito,  formerly  in  Coming 

*  *  ♦  Glass  p.r.  and  McGraw-Hill  cir- 

Walter  Mattila,  reporter  for  culation  promotion  —  to  re- 

the  Portland  Oregon  Journal  —  porter,  Elmira  (N.  Y.)  Adver- 

resigned  after  10  years  with  User. 

that  newspaper.  •  *  ♦ 

♦  *  ♦  Maurice  W.  Leckenby,  editor 

Joe  Green,  labor  reporter  of  and  publisher  of  the  Steamboat 

the  Cincinnati  (Ohio)  Enquirer  Pilot,  Steamboat  Springs,  Colo., 
—  to  the  Kentucky  side  to  cover  weekly  —  to  the  staff  of  U.  S. 
the  Kentucky  Legislature  and  Senator  John  A.  Carroll  (D)  of 
other  major  stories.  Gene  Bal-  Colorado  in  Washington.  His 
LiETT  —  from  Kentucky  side  to  son,  Charles  J.  Leckenby,  will 
Enquirer  copy  desk.  join  the  paper’s  staff. 


Personals 

{Continued  from  page  49) 


Mark  Twain^s 
Weekly  Is  100 

Virginia  City,  Nct. 

The  Territorial  Enterpriu, 
pioneer  weekly  now  own^  by 
Lucius  Beebe,  who  was  with  tbt 
New  York  Herald  Tribune  for  21 
years,  and  Charles  Clegg,  is  ob¬ 
serving  its  100th  birthday  with 
a  commemorative  issue  printed 
on  book  stock  for  libraries  and 
collectors  of  Western  Ameri¬ 
cana.  The  issue  carries  felicita¬ 
tions  from  notables,  including 
President  Eisenhower, 

There  probably  will  be  an  in¬ 
formal  gathering  of  the  staff  in 
the  Delta  Saloon  across  tbt 
street,  where  Enterprise  editors 
have  held  conferences  almost 
daily  since  1864  when  a  young 
reporter  named  Samuel  Lang- 
home  Clemens  first  started  sign¬ 
ing  stories  in  the  paper  with  thf 
byline  Mark  Twain. 


tary  in  the  business  office  of 
Racine  (Wis.)  Journal  Times, 
and  Keith  E.  Brehm,  former 
sports  editor  of  the  daily  and 
now  on  the  sports  staff  of  the 
Chicago  (Ill.)  Sun-Times  — 
married  in  St.  Rose  Church, 
Racine. 


paper  he  is  purchasing  at  Jules- 
burg,  Colo. 

*  *  « 

Gerald  H.  Grosvenor,  busi¬ 
ness  manager  of  Mesa  (Aritl 
Tribune  since  1953  —  named 
publisher  of  Gallup  (N.  M.)  /«- 
dependent,  succeeding  Wallao 
Leiach  who  resigned  to  open  bis 
print  shop. 


Gilbert  Roberts 


Hortense  Piotrowski,  secre- 


Charles  Jenkins,  77,  a  mem¬ 
ber  of  the  Colorado  Springs 
(Colo.)  Gazette  Telegraph  ad¬ 
vertising  staff  since  1944  —  re¬ 
tired. 


500  Honor  Editor 

Bosks 

C.  Edward  Holland,  newly  ap¬ 
pointed  assistant  managing  edi- 

_  _  ^  _  __  tor  of  the  Boston  Daily  Reevri 

publisher  of  the  Prince  George  was  honored  by  500  friends  at 
(B.  C.)  Citizen.  a  testimonial  dinner  Nov.  B 


James  N.  Montgomi;ry,  for¬ 
merly  a  radio  station  ad  sales¬ 
man  —  now  on  the  advertising 
staff  of  the  Gallup  (N,  M.) 
Independent. 


by  comntanf,  picture^  «Tror>}n  l«et  or 
Idontlty;  or  of  i  vlold^ng  Prtvocy  or 
Copyright,  Piracy  of  motfor  or  formot 

F  O  R  T  I  f  Y 

loU 

with  our  tpotioi  OKCOU 

INSURANCE 

covoring  these  botdrdt— 

;  unique,  effoctivo,  tnexponsive  :  ^ 


ture  and  langyuages  during  the 
daytime. 

Receives  Ag  Award 

Roswell,  N.  H 


A  Complete  Week  of 
TV  Listing  Features 
and  Netps  —  A  Proven 
Circulation  and  Line- 
age  Builder  •Sold  and 
j  Edited  by: 


Jess  Price,  editor  of  the  T*' 
cumcari  Daily  News,  received 
the  1958  distinguish^  service 


award  for  agricultural 
ing  in  New  Mexico  sponsored 
by  the  New  Mexico  Farm  aad 


Livestock  Bureau.  The  award  h 
a  hand-lettered  leather  pla<I<>^ 
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Jet  Age  Travel  Opportunities 


The  jet  age  isn’t  on  the  way  ...  it  has  arrived! 

With  it  come  great  new  opportunities  for  business 
planning,  and  for  personal  participation  in  important 
meetings,  no  matter  where  they  are.  Right  now,  you  can 
fly  by  jet  between  New  York  and  Paris,  Rome  or  London. 
Within  weeks,  you’ll  be  able  to  enjoy  jet  speed  and 
comfort  to  California  and  Florida.  Soon,  many  other  key 
places  in  the  U.  S.  and  abroad  will  be  linked  by  jets. 

More  than  500  jet  airliners  are  on  order  by  the  world’s 
airlines.  Of  these,  408  are  being  built  by  three  great 
American  companies— Boeing,  Douglas  and  Convair. 


THESE  LEADING  AIRLINES  SPECIFY 
PRATT  A  WHITNEY  JET  ENGINES  AND  HAMILTON  STANDARD 

JET  AIRCRAFT  EQUIPMENT: 


Almost  all  of  the  Boeing  and  Douglas  jets  will  have  Pratt 
&  Whitney  Aircraft  engines,  while  aircraft  built  by  all  three 
companies  will  depend  upon  such  Hamilton  Standard 
equipment  as  engine  controls  or  air  conditioning  systems. 

Both  Pratt  &  Whitney  Aircraft  and  Hamilton  Standard 
are  divisions  of  United  Aircraft  Corporation.  For  more 
than  30  years  they  have  supplied  engines,  propellers  and 
other  equipment  enabling  the  world’s  airlines  to  grow 
and  progress.  They  are  continuing  that  role  in  the  jet  age 
—contributing  to  this  bright  new  era  which  is  so  full  of 
opportunity  for  everyone. 

American  Airlines  *  BranifT  International  Airways  *  Continental 
Air  Lines  *  Delta  Air  Lines  *  Eastern  Air  Lines  •  National  Airlines 

•  Northwest  Orient  Airlines  •  ^anagra  •  Pan  American  •  Trans 
Caribbean  Airways  •  TWA  •  United  Air  Lines  •  Air  France  • 
Cubans  Airlines  •  Japan  Air  Lines  •  KLM  •  Olympic  Airways 

*  Panair  do  Brasil  •  Qantas  *  Sabena  *  SAS  ■  South  African 
Airways  •  Swissair  •  TAI  •  UAT-Aeromaritime. 


UNITED  AIRCRAFT  CORPORATION.  East  Hartford,  Connecticut 
Designer*  and  builders  of  PRATT  &  WHITNEY  AIRCRAFT  engines,  HAMILTON  STANDARD  propellers  and  aircraft  equipment, 
SIKORSKY  AIRCRAFT  helicopters,  and  NORDEN  products  . ,  ,for  our  armed  forces,  industry,  and  the  world's  finest  airlines  . . . 

and  planners  for  the  future  in  MISSILES  A  SPACE  SYSTEMS. 
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Foreign  News 
Research  Idea 
Commended 

Study  of  an  idea  to  establish 
a  research  center  within  the 
newspaper  industry  to  develop 
better  ways  of  handling  foreign 
news  is  recommended  by  a  com¬ 
mittee  which  has  just  completed 
an  examination  of  the  Ameri¬ 
can  attitude  toward  the  United 
Nations. 

The  project  was  cairied  out 
by  the  Carnegie  Endowment  for 
International  Peace,  with  a 
grant  from  the  Ford  Founda¬ 
tion,  under  the  direction  of  a 
steering  committee  from  the 
.\merican  Association  for  the 
United  Nations. 

This  committee  included  Pal¬ 
mer  Hoyt,  publisher  of  the  Den¬ 
ver  (Colo.)  Post,  and  Lester 
Markel,  Sunday  editor  of  the 
New  York  Times.  Paul  G.  Hoff¬ 
man  was  chairman  and  other 
members  w’ere:  William  Benton, 
publisher  of  the  Encyclopedia 
Britannica;  Ken  R.  Dyke,  vice- 
president  of  Young  &  Rubicam, 
Inc.;  Grayson  Kirk,  president  of 
Columbia  University;  Joseph  E. 
Johnson,  Carnegie  Endowment; 
H.  Neil  Mallon,  Dresser  Indus¬ 
tries,  Inc.;  and  J.  E.  Wallace 
Sterling,  president  of  Stanford 
University. 

Small  Aniuiint  of  Ncms 

The  committee  did  not  identify 
the  source  of  the  suggestion  for 
a  newspaper  research  center  but 
said  it  feels  that  the  idea  has 
great  merit  and  deserves  further 
study.  The  proposal,  which  em¬ 
braces  an  exchange  of  ideas  be¬ 
tween  American  and  foreign 
editors  in  seminars  to  improve 
the  flow  of  news  in  both  direc¬ 
tions,  grew  out  of  a  finding  that 
there  is  generally  little  coverage 
of  UN  activities  in  newspapers 
except  in  times  of  world  crises. 


During  the  period  under  study 
(January  to  May  1956),  an 
average  of  3%  to  5%  of  gen¬ 
eral  news  space  in  100  papers  of 
varying  size  was  devoted  to 
items  of  foreign  affairs.  The 
amount  of  space  given  to  the 
UN  seldom  reached  1%. 

The  Committee  stated  that  it 
believes  far  too  few  of  the  mass 
media  consistently  fulfill  their 
responsibiilty  of  disseminating 
information  essential  to  the 
effective  functioning  of  a  democ¬ 
racy.  It  was  critical  of  “so  much 
space  in  print  and  so  much  time 
on  the  air”  devoted  to  entertain¬ 
ment  and  local  affairs. 

If  there  is  public  disinterest 
in  international  affairs,  the  Com¬ 
mittee  said,  the  blame  rests  on 
the  lack  of  quality  in  presenta¬ 
tion. 

In  conclusion,  the  Committee 
said  it  believes  that  journalists 
must  make  the  complex  events 
in  this  complicated  wmrld  clear 
for  the  reader  and  related  di¬ 
rectly  to  him. 

“We  believe,”  the  Committee 
said,  “that  the  people  really 
want  to  know'.” 

The  group  recommended  that 
more  newspapers  employ  trained 
foreign  news  editors  and  make 
an  organized  effort  to  see  that 
news  editors,  telegraph  editors 
and  othei-s  be  given  the  oppor¬ 
tunity  for  briefings  in  Washing¬ 
ton  and  at  the  UN. 

• 

Microfilm  Issues 

COLINDALE,  England 

Micrafilmed  issues  of  six 
American  new'spapers,  the  Wall 
Street  Journal,  New  York 
Times,  New  York  Herald  Trib¬ 
une,  San  Francisco  Chronicle, 
Chicago  Tribune  and  the  New 
Orleans  Times-Picayune  will  be 
purchased  next  year  by  the 
British  Museum  which  previous¬ 
ly  bought  and  bound  the  papers 
itself.  The  new’  plan  is  expected 
to  be  less  expensive  and  will  also 
solve  the  problem  of  storing  the 
“immense  American  editions.” 
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ENGINEERS  •  ARCHITECTS 
Boston  16,  Mass  New  York  17,  N.  Y.  Spartanburg,  S.  C 

316  Stuart ’^treet  ^  4l  East  42nd  Street  ^on  igomcry  Bldg 

_  on  i  ,,.f/ 


John  Gould’s  Paper 
Stronji  on  Baekpround 

Lisbon  Falls,  Me. 

The  Enterprise,  first  state¬ 
wide  w’eekly  paper  in  Maine 
history,  authored  and  edited  by 
humorist  John  Gould,  has  pub¬ 
lished  its  first  two  issues.  Its 
tone  appears  to  be  largely  con¬ 
servative,  with  emphasis  on 
lower  taxes,  intersper.sed  with 
excellent  examples  of  Gouldian 
wit. 

Long  feature  articles  of  gen¬ 
eral  state  interest  are  dotted 
throughout.  There’s  apparently 
going  to  be  little  spot  news 
scoopage  but  an  attempt  will 
be  made  to  give  fuller  informa¬ 
tion  in  a  background  way  than 
the  state’s  dailies  do.  The  paper 
has  UPI  service,  and  w’ork  is 
progressing  on  a  new  building. 
The  paper  will  probably  serve 
to  keep  Maine  editors  a  bit  more 
on  their  toes  —  something  that 
Mr.  Gould  has  advocated  in 
national  magazine  articles. 

• 

‘News  .4rouud  Clock’ 
Goes  to  WPAT  Jan.  1 

The  Neiv  York  Daily  News 
and  radio  station  WPAT  have 
arranged  for  broadcast  of  news 
supplied  by  the  new’spaper  — 
the  “News  Around  the  Clock” 
programs  which  have  been  on 
the  air  since  Feb.  15,  1942  over 
WNEW  —  starting  Jan.  1. 

“New’s  Around  the  Clock”  edi¬ 
tions  are  prepared  by  a  staff  of 
14  new'smen  headed  by  Carl 
Warren,  veteran  news  executive. 
His  assistant  is  William  H. 
F  agan. 


IN  NEW  SPOT— After  13  years  as 
an  assistant  sales  director  of  King 
Features  Syndicate,  Lloyd  D. 
Hagan  this  week  moved  to  the 
New  York  Herald  Tribune  Syndi¬ 
cate  and  News  Service  as  director. 
He  is  a  former  newsman  with  a 
law  degree  from  Creighton  Univer¬ 
sity,  Omaha.  (E4P,  Nov.  29,  page 
46). 


Texas  School 
Development 
Plan  Started 

Austin,  Texas 
A  $300,000  University  of 
Texas  School  of  Journalism  de¬ 
velopment  program  and  the  first 
$50,000  gift  to  a  proposed  Jour¬ 
nalism  Foundation  were  an¬ 
nounced  Dec.  6  at  a  dinner 
honoring  Prof.  Paul  J.  Thomp¬ 
son,  the  school’s  director  emeri¬ 
tus. 

The  $50,000  gift  from  Houston 
Endowment  is  earmarked  for  an 
Institute  of  Public  Affairs  Re¬ 
porting,  and  is  conditioned  on 
the  School  of  Journalism  ob¬ 
taining  a  matching  $50,000.  The 
total  $100,000  would  underwrite 
half  the  proposed  institute’s 
cost  for  five  years. 

The  Institute  of  Public  Af¬ 
fairs  Reporting,  conceived  two 
years  ago  by  Prof.  Thompson, 
would  supervise  an  intensified 
journalism-government  program 
for  students  preparing  to  become 
reporters  of  public  affairs  and 
would  conduct  clinics,  workshops 
and  conferences  for  professional 
newsmen  to  enrich  their  knowl¬ 
edge  of  current  governmental, 
political  and  economic  affairs. 

Dr.  Logan  Wilson,  University 
president,  announced  the  jour¬ 
nalism  development  program 
and  foundation,  which  have  been 
approved  by  the  University  De¬ 
velopment  Board  and  await  ap¬ 
proval  by  the  Board  of  Regents. 

The  proposed  $300,000  de¬ 
velopment  program  would  also 
include  funds  for  graduate  fel¬ 
lowships,  freshman  and  sopho¬ 
more  scholarships,  a  center  for 
Southwest  journalism  history 
and  several  cooperative  ventures 
with  the  mass  media. 

More  than  500  former  stu¬ 
dents,  newsmen  and  other 
friends  of  Prof.  Thompson  at¬ 
tended  the  dinner.  Presented  to 
Prof.  Thompson  were  a  $2,100 
cash  gift  from  ex-students  and 
friends,  two  bronze  plaques 
(from  the  Texas  Press  Associa¬ 
tion  and  Texas  Daily  News¬ 
paper  Association),  a  certificate 
of  appreciation  from  the  Texas 
Public  Relations  Association, 
letters  and  telegrams  from  other 
schools  of  journalism  and  news¬ 
men  from  other  states. 


Jones  Opens  PR  Shop 

Lem  Jones,  executive  assist¬ 
ant  and  press  secretary  to  the 
late  Wendell  Wilkie  and  at  one 
time  a  reporter  on  the  Nev 
York  Herald  Tribune,  has 
opened  his  own  PR  firm  in  New 
York. 
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Our  dollars  travel  to  work 
where  they’re  needed 

There  is  a  definite  pattern  and  purpose,  beneficial  all  over  the  country.  These  are  the  funds  they  en- 

to  the  nation’s  economy,  in  the  geographical  dis-  trust  to  us  so  that  we  may  guarantee  insurance 

tribution  and  in  the  industrial  diversification  of  protection  for  them  and  their  beneficiaries, 
life  insmance  investments.  In  <iie  meantime,  this  money  is  ce^ital  seeking 

Take  MONY’s  portfolio,  for  example.  Our  in-  employment.  By  channeling  it  into  expanding  re- 

vestment  money  generally  tends  to  flow  into  those  gions  and  industries,  it  is  put  to  useful  work.  Thus, 

areas  of  the  country  and  into  those  industries  that  MONY  investments  serve  a  double  purpose:  They 

have  the  need  for  capital.  keep  our  policyholders’  money  at  work  earning 

Where  do  these  funds  for  investment  come  from?  income  which  helps  reduce  the  cost  of  their  insur- 

They  come  from  the  premium  payments  we  receive  ance  protection;  and  they  encourage  industrial  and 

from  our  more  than  1,000,000  policyholders  living  economic  growth  in  all  sections  of  America. 


EW  1R>RK 

The  Mutual  Life  Insurance  Campany  Of  New  York,  New  York,  N.  Y. 

Offices  located  throughout  the  United  States  and  in  Canada 

FOR  LIFE,  ACCIDENT  &  SICKNESS,  GROUP  INSURANCE,  PENSION  PLANS 
MONY  TODAY  MEANS  MONtT  TOMORROWI 
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PREFERRED  throughout  the  world 

by  those  who  know  .  .  .  INTERTYPE 


$1,000  for  an  Idea 
That  Saves  $10,000 

For  an  idea  that  salvaged 
$10,000  worth  of  otherwise  un- 
Qseable  newsprint,  Bob  Lundin 
won  an  award  of  $1,000,  the 
highest  ever  made  through  the 
Vew  Fork  News  Suggestion 
System.  The  News  was  reim- 
harsed  for  the  fiill  amount  by 
the  St  Croix  Paper  Co.,  sup¬ 
plier  of  Coloroto  newsprint, 
which  benefited  from  the  sug¬ 
gestion. 

Several  months  ago  the  News 
discovered  that  about  300  tons 
ti  roto  newsprint  were  sulphur- 
contaminated  and  therefore  cor¬ 
rosive  to  the  copper  plated  roto- 
ptvure  press  cylinders.  Bob’s 
idea  was  to  plate  the  cylinders 
with  chrome  which  is  not  af¬ 
fected  by  sulphur.  This  per¬ 
mitted  use  of  the  paper  thus 
saving  the  manufacturer  the 
discount  of  the  newsprint’s  re¬ 
sale  value  representing  more 
than  $10,000. 

Bob,  a  paper  technician,  has 
been  a  member  of  the  paper  and 
ink  testing  laboratory  since  join¬ 
ing  the  News  in  1949. 

Teleprinter  Net 
Speeds  News  Flow 

London,  Ont. 

A  network  of  private  tele¬ 
printer  lines  linking  important 
news  sources  with  the  London 
Free  Press  newsroom  has  more 
than  paid  for  itself,  according 
to  J.  P.  Gore,  assistant  manag¬ 
ing  editor.  One  dividend  is  a 
substantially  reduced  load  for 
the  rewrite  staff. 

First  part  of  the  network  was 
set  up  at  police  headquarters 
and  at  City  Hall.  Other  units 
followed  at  Free  Press  bureaus 
at  five  cities  within  a  70-mile 
radius  of  London. 

Reporters  now  write  their 
copy  directly  on  teleprinter  ma¬ 
chines.  News  room  staff  has 
found  that  the  manual  switch¬ 
board  “handles  very  easily,”  Mr. 
Gore  said. 

• 

Office  Building 
In  Colonial  Style 

Roanoke,  Va. 

The  Times-World  Corpora- 
fion,  publisher  of  the  Roanoke 
Times  and  World  News,  plans  to 
build  a  one-story  office  at  the 
rorner  of  Clay  and  Colorado 
streets  in  nearby  Salem. 

The  brick-cased  building  will 
^  of  colonial  architecture  to 
barmonize  with  the  architecture 
of  Roanoke  College.  Application 
for  a  permit  has  been  made.  The 
site  lies  in  an  area  now  zoned 
for  residential  property. 
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Written  Memos 
Reduce  Errors 
In  Paper  Count 

St.  Louis 

Despite  the  voice-muffling  din 
of  the  presses,  the  St.  Louis 
Post-Dispatch  has  no  problem 
in  mailroom  to  pressroom  com¬ 
munications. 

When  the  noise  is  at  its  worst 
and  pressure  is  at  its  greatest, 
information  on  the  number  of 
papers  for  the  next  edition, 
pages  to  be  replated,  additional 
papers  needed,  notification  of 
bad  markers,  etc.  is  sent  down 
by  equipment  that  transmits 
handwritten  messages  by  wire. 

“The  written  record  we  get 
with  this  equipment,  both  in  the 
mailroom  and  the  pressroom,  is 
of  special  value  to  us,”  said 
Mailroom  Foreman  Robert  L. 
DuBois.  “It  is  the  best  way  to 
prevent  errors,  and  if  they 
should  occur,  it  fixes  the  re¬ 
sponsibility  for  them.” 

Mr.  DuBois  and  Pressroom 
Foreman  Clarence  Keller  recall 
the  days  when  the  Post-Dispatch 
depended  on  verbal  communica¬ 
tions  between  the  mail  and 
pressrooms.  Some  messages  were 
bellowed  down  traveler  chutes, 
others  through  speaking  tubes. 

“Mistakes  were  bound  to  occur 
and  there  would  be  differences 
of  opinion  and  arguments  over 
how  many  copies  had  actually 
been  ordered  and  why  the  order 
hadn’t  been  properly  filled. 

“Now  with  TelAutograph 
equipment,  each  order  is  repro¬ 
duced  in  written  form  twice  — 
on  the  transceiver  that  sends  it 
and  on  the  one  that  receives  it. 

How  System  Operates 

As  the  system  is  set  up,  Mr. 
DuBois  gets  an  order  sheet  from 
the  circulation  bookkeeping  de¬ 
partment.  It  lists  the  number 
of  papers  requested  for  a  par¬ 
ticular  edition.  After  checking 
it,  and  possibly  adding  a  small 
percentage  for  safety,  either  Mr. 
DuBois  or  the  Assistant  Mail- 
room  Foreman,  Theodore  Lee, 
transmits  the  information  to  the 
pressroom. 

To  do  this,  DuBois  or  Lee 
goes  to  the  mailroom  trans¬ 
ceiver  and  writes  the  name  of 
the  edition:  “city”  for  example, 
and  the  number  of  copies:  say 
“100,000.”  He  writes  with  the 
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FROM  MAILROOM.  Theodore 
Lee  sends  a  message  on  edition 
order  via  TelAutograph  trans¬ 
ceiver  .  .  . 


TO  PRESS  ROOM,  where  Theo¬ 
dore  Bristol  carefully  copies  the 
written  figures. 


transceiver’s  pen-like  stylus,  and 
what  he  writes  is  instantaneous¬ 
ly  reproduced,  in  ink  on  paper, 
in  both  machines.  (The  system 
also  works  in  reverse,  although 
few  messages  are  sent  from  the 
pressroom  to  the  mailroom.) 

In  the  pressroom,  two  men 
who  look  for  bad  sheets  are  also 
assigned  to  keep  an  eye  on  the 
transceiver.  This  is  no  problem 
because  when  a  message  has 
been  transmitted,  a  red  light 
signal  goes  on. 

The  pressman  goes  to  the 
transceiver  and  carefully  copies 
onto  a  sheet  of  paper  the  in¬ 
formation  transmitted.  He  gives 
this  to  an  assistant  foreman, 
who  divides  the  number  of  copies 
needed  by  the  number  of  presses 
in  action  —  four  for  a  straight 
run,  or  six  for  a  collect  run. 
The  assistant  foreman  makes 
these  calculations  on  the  same 
sheet  of  paper,  checks  them, 
then  goes  to  each  press  and 
writes  the  number  of  papers 
it  is  to  print  on  a  production 
report  clipped  to  it.  Thus,  the 
pressman  knows  how  many  to 
run. 

No  MiRundemtanding 

As  the  edition  is  loaded  onto 
the  trucks,  the  loading  dispatch¬ 
er  may  see  the  need  for  addi¬ 


tional  papers.  He  then  calls 
the  mailroom  via  intercom,  with 
his  request — “add  100  on  south¬ 
west,”  for  example.  His  exact 
words  are  repeated  to  him  by 
mailroom  personnel  to  be  sure 
they  were  understood  correctly. 

It  may  be  possible  to  add 
these  papers  from  the  next  press 
run.  If  not,  however,  DuBois 
or  Lee  goes  to  the  transceiver 
and  simply  writes  “100”  under 
the  original  quantity  of  paper 
ordered.  The  pen  in  the  press¬ 
room  transceiver  simultaneous¬ 
ly  writes  the  figure  there  and 
the  signal  light  flashes  on  again. 

The  assistant  pressroom  fore¬ 
man  is  given  this  information, 
and  assigns  the  extra  papers  to 
a  press. 

When  DuBois  is  satisfied  that 
enough  copies  have  been  run 
for  the  edition,  he  simply  trans¬ 
mits  the  word  “final”  on  the 
telautograph  equipment.  This 
informs  the  pressroom  that  it 
has  clearance  to  replate  for  the 
following  edition. 

Here  again,  responsibility  is 
definitely  fixed. 

After  each  bit  of  information 
is  transmitted,  both  transceivers 
automatically  advance  their 
paper.  Thus,  there  is  no  chance 
of  a  message  being  written  on 
top  of  the  previous  one. 

The  paper  is  in  continuous 
form,  and  is  automatically 
reeled  up  as  it  leaves  the  ma¬ 
chine.  A  roll  of  paper  lasts 
about  two  to  two-and-a-half 
months.  The  mailroom  roll  is 
save  for  another  month  for 
reference  purposes.  The  press¬ 
room  roll  is  saved  for  only  three 
to  four  days.  Both  are  then 
carefully  burned  in  the  furnace, 
to  destroy  the  confidential  circu¬ 
lation  figures  they  contain. 

• 

Plant  Expansion 
Contract  Is  Let 

Baton  Rouge,  La. 

Charles  P.  Manship  Jr.,  presi¬ 
dent,  Capital  City  Press,  pub¬ 
lishers  of  the  State-Times  and 
Morning  Advocate,  announced 
this  week  the  award  of  a  con¬ 
tract  for  construction  of  a 
36,000  square  foot  plant  addition 
to  house  mailing  room,  a  new 
photoengraving  department, 
paper  storage  and  a  press  foun¬ 
dation  to  provide  for  an  even¬ 
tual  16  units. 

Construction,  to  cost  $437,359, 
is  scheduled  to  begin  the  first  of 
the  year  and  to  be  completed 
about  Sept.  1. 


55 


AUTOMATIC  SWAGE 


Plant  •  Equipment 

WHAT’S 

NEW 

MULTI-PHOTO  MACHINE 

The  multiple  printing  of 
photographs  on  a  continuous  roll 
has  proven  effective  in  18 
months  of  operation,  reports 
Loren  Smith,  San  Francisco 
commercial  photographer. 

The  film  industry’s  method  of 
handling  movie  rolls  was 
adapted  to  still  photos  by  the 
use  of  special  equipment  he  and 
his  associates  developed.  Sensi¬ 
tized  rolled  paper  is  fed  under 
a  camera.  Then  it  is  run  over  a 
.series  of  13  rollers.  The  develop¬ 
ment  stage  sends  the  rolls  suc¬ 
cessively  through  developer, 
“short  stop”  and  fixing  baths. 

The  automatic  reproduction 
process  provides  uniform  quality 
because  of  the  control  of  the 
negative,  Mr.  Smith  declares. 

*  *  * 

.SAW  >MTH  SAFETY 

The  Breidenbach  composing 
room  safety  saw  is  available 
through  American  Type  Found¬ 
ers  Co. 

The  new  saw  features  a  sta¬ 
tionary  bed  capable  of  handling 
work  from  a  clamping  minimum 
of  9  points  to  a  sawing  capacity 
of  146  picas  wide  by  149  picas 
long.  Working  table  area  is 
24>/2"  X  29%". 

The  saw  head  and  motor  as¬ 
sembly  glide  easily  back  and 
forth  on  a  precision  ground  bed. 
The  bed  controls  the  precise 
24%"  path  of  the  10"  diameter 
carbide  tipped  blade  driven  by 
twin  V  belts  from  a  1%  h.p. 
motor.  Safety  is  built-in  the  ma¬ 
chine.  There  are  no  loose  ends 
when  sawing  and  chips  cannot 
fly  up.  Work  is  securely  clamped 
by  the  twin  sections  of  the 
plexiglass  covered  workholder. 


Quality  Control  Corporation  of 
New  York  City  has  a  new  ma¬ 
chine,  the  Matri-Sw'age,  which 
restores  Linotype  and  Intertype 
mats  that  have  worn  aligning 
lugs  to  precise  factory  standard 
size.  The  machine  automatically 
swages  the  aligning  lugs,  to 
correct  size  and  shape. 

According  to  Lewis  Palmer, 
president  of  the  company,  the 
Matri-Swage  was  developed  as 
a  companion  to  the  Matri-Chek 
Machine,  which  inspects  and 
cuHs  out  mats  with  worn  lugs. 
♦  ♦  * 

48-IN(.H  BENCH 

A  48"  Work  Bench  has  been 
introduced  by  Lyon  Metal  Prod¬ 
ucts,  Inc.,  Aurora,  Ill.  The  bench 
is  34"  high,  and  is  made  in  28" 
and  34"  depths.  It  is  available 
with  plain  steel,  tempered 
pressed  wood  over  steel  or  lam¬ 
inated  hardwood  top. 

Standard  bench  accessories  in¬ 
clude  shelf,  riser,  electrical  out¬ 
let  strip,  back  and  end  stops, 
channel  type  stringer  and  bench 
drawers.  The  finish  is  durable, 
green  baked-on  enamel. 

*  ♦  * 

MAGIC  MAKKEK 

A  unique  writing,  marking 
and  coloring  implement,  the  ink 
of  which  dries  instantly  on 
porous  surfaces,  is  the  Speeddry 
D/R  Magic  Marker.  Constructed 
with  a  felt  point  already  im¬ 
pregnated  with  the  secret  form¬ 
ula  ink,  the  marker  can  write 
in  four  widths.  There  can  be  no 
leaking  or  spilling  as  there  is 
no  loose  ink.  Just  lift  the  cap 
and  write — it  is  always  ready 
to  use. 

«  *  * 

.SIGNAL  ACTUATOR 

Star  Parts  has  developed  a 
Feeder  Signal  Actuator  which 
attaches  to  the  back  of  the 
feeder  housing  on  linecasters. 
The  new  device  is  not  a  signal¬ 
ling  unit  in  itself,  but  rather  a 
signal  actuator. 
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Pereira  Firm  Designs 
Newspaper  Plants 

CHICAGO  (UD)  — Pereira  & 
Associates,  architects  and  engi¬ 
neers,  has  specialized  for  years 
in  the  design  and  planning  of 
newspaper,  publishing  and 
printing  plants  —  including  ad¬ 
ditions,  modernizations  and 
production  analyses. 
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TIMING-BELT  drive  is  installed  on 
a  newspaper  press;  it's  a  flexible 
neoprene-toothed,  nylon  duclt- 
covered,  steel  cable-wound  cable 
drive  at  the  Spokesman  Publishing 
Co.,  New  Brunswick,  N.  J.  It  re¬ 
places  heavy  chain  drive  on  a 
Scott  rotary. 

-An  outlet  on  the  back  of  the 
actuator  can  be  used  to  plug  in 
the  operator’s  copy  light.  When 
the  pig  needs  replacement,  the 
trip  on  the  chain  will  actuate  a 
lever,  attached  to  a  microswitch, 
shutting  off  the  operator’s  light. 
The  signal  actuator  can  also 
have  a  buzzer  or  other  audible 
warning  plugged  into,  or  it  can 
be  wired  to  the  trouble  light 
in  the  top  of  the  machine,  or  to 
the  machinist’s  signal  board. 

♦  *  * 

•SLUG  jog(;er 

Simplified  Slug  Jogger  has 
been  announced  by  Star  Parts, 
Inc.  This  slug  jogger  moves  each 
slug  a  uniform  distance  to  the 
left,  in  the  galley,  since  it  is 
actuated  by  the  first  elevator 
slide  instead  of  the  justification 
lever.  This  eliminates  one  of  the 
principal  causes  of  slug  pile-ups 
in  the  galley  on  a  linecasting 
machine. 

As  a  safety,  an  “overthrow” 
spring  prevents  damage  to  the 
jogger  or  to  the  machine  should 
an  interference  occur  w'hich 
would  prevent  slug  movement. 
In  the  event  of  such  interference, 
the  safety  spring  expands,  al¬ 
lowing  the  machine  to  complete 
a  normal  cycle. 

♦  ♦  ♦ 

SYNTHETIC,  CHAMOIS 

Imported  from  West  Ger¬ 
many,  Chamie-Tex  is  a  plate  and 
type-cleaning  material  that  has 
the  texture  of  natural  chamois 
and  is  used  like  a  chamois.  Made 
of  nitrile  rubber  and  nylon, 
Chamie-Tex  cannot  be  harmed 
by  grease,  oil,  or  solvents.  Wet 
or  dry,  it  stays  soft:  no  danger 
of  marring  type  or  plates.  It 
never  becomes  slippery  or  slimy. 


and  can  be  used  with  any  clean¬ 
ing  solution — even  kerosene  or 
carbon-tet.  When  dirty,  a  short 
soaking  in  any  soap  or  deter¬ 
gent,  followed  by  a  quick  riiut 
restores  Chamie-Tex. 

*  V  * 

Al  TOMATIC  BALER 

The  Firewel  Company,  Ity. 
Buffalo,  N.  Y.  has  designed  a 
baler  unit  w’hich  solves  a  paper 
scrap  removal  problem.  TTiL' 
automatic  power  baler,  built 
with  an  all-welded  steel  con¬ 
struction,  can  be  plugged  into 
an  ordinary  wall  socket,  Thli 
press  produces  a  bale  28  x  T 
X  34. 

*  ♦  • 

l»R INTER'S  HELPER 

The  second  edition  of 
“Troubleshooting  for  Printers,' 
a  48-page  compilation  of  time 
and  cost-saving  ideas  from  more 
than  200  printers  has  been  pub¬ 
lished  by  Kimberly-Clark  Cor 
poration,  Neenah,  Wis.  The 
booklet  contains  221  tips,  sug 
gestions  and  applications  sub¬ 
mitted  by  printers  in  small 
large  and  medium-size  plants. 

♦  ♦  ♦ 

DROS.S  DRUM  DUMPER 

Imperial  Type  Metal  Com¬ 
pany  has  a  new  Dross  Drum 
Dumper  which  eliminates  the 
dust  usually  present  w’hen  dross 
is  dumped  into  the  drum  from, 
the  remelt  pot.  The  dumpor 
cover  is  constructed  of  welde<i 
steel  and  withstands  rough 
treatment  when  dross  is  dumped 
into  a  standard  size  metal  drum 
Top  hinge  design  prevents  Jm 
ming  due  to  dross  accumulation 
on  the  hinge.  The  top  cover 
handle  provides  ease  of  inter¬ 
changeability  from  one  drum  to 
another. 

• 

Paper  Prints  Color 
Line  on  Margin 

Gaky,  Ind 

The  Gary  Po.tt-Tribune  is 
using  a  new  printing  device  th»t 
provides  a  colored  promotion 
banner  running  lengthwise  down, 
the  right  side  of  the  front-page 

The  banner  is  printed  fi-om» 
6-inch  diameter  wheel  that  uses 
rubber  type.  The  device  is  beiul 
te.sted  for  the  Charles  Slater 
Company. 

The  Post-Tribune  made  fins' 
use  of  the  banner  in  the  Thanks¬ 
giving  issue. 

The  band  is  printed  in  colon 
and  carries  nearly  the  same  im¬ 
pact  as  does  a  banner  headline 
The  Post-Tribune  is  a  9-coli^ 
newspaper  and  with  the  H-'W 
color  band  now  utilizes  every 
inch  of  the  front  page.  The  pro¬ 
motion  band  is  continuous  an 
partially  repeats  itself  on  every 
front  page. 
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Great  Lakes 
Conference 
Topics  Posted 

Detroit 

Economics  of  composing  room 
management,  phototypesetting, 
packless  mats  and  daily  news¬ 
paper  color  will  dominate  dis¬ 
cussions  at  the  Great  Lakes 
Newspaper  Mechanical  Confer¬ 
ence  at  Hotel  Statler  Hilton 
here  Jan.  18-20.  There  will  be 
50  exhibit  booths. 

The  conference  president, 
Robert  C.  Nelson,  production 
manager  of  the  Detroit  News, 
assures  production  and  mechani¬ 
cal  executives  attending  the 
Non-metropolitan  meeting  on 
Sunday  afternoon,  Jan.  18,  that 
the  subjects  to  be  discussed  will 
be  related  entirely  to  smaller 
daily  newspaper  techniques. 
Chairmen  of  the  meeting  will  be 
Stanley  Amos,  Lafayette  (Ind.) 
Jmimal  and  Courier,  and  Ben 
IMiitacre,  Kokomo  (Ind.)  Trib¬ 
une. 

Concurrently  with  the  Non¬ 
metropolitan  meeting  will  be 
held  the  Machinists’  session. 
Chairmen  are  Ted  Gardiner, 
Indianapolis  (Ind.)  Star  and 
Sews,  and  Ralph  Elliott,  Indian¬ 
apolis  (Ind.)  Times. 

The  Pressroom  Session  on 
Monday  morning,  Jan.  19,  will 
be  presided  over  by  Itobert 
Knight, /ndi’anopo/is  (Ind.)  Star 
and  News,  and  Robert  Adams, 
Canton  (0.)  Repository. 

It  is  anticipated  that  the 
Stereotype  Session  on  Monday 
afternoon,  Jan.  19,  will  be  a  j 
provocative  one  due  to  the  ex¬ 
periences  with  packless  stereo 
mats.  Presiding  officers  are  John 
Signorelli,  Detroit  Times  and 
Erwin  Giannoni,  Chicago  Trib¬ 
une. 

On  Tuesday  morning.  Jan.  20, 
there  will  be  two  concurrent 
session.s — one  for  the  Mail  Room 
snd  one  for  the  Photoengravers, 
^airmen  for  the  mailers  will 
be  Edwin  Kolfke,  Milwaukee 
(Wis.)  Journal,  and  George 
Murray,  Detroit  Free  Press.  The 
Engraving  Room  Session  will  be 
presided  over  by  Ernie  Scherer, 
Oejrojf  News,  and  John  Dalton, 
Iwianapolis  (Ind.)  Star  and 
Sews. 

^be  Tuesday  afternoon,  Jan. 
20,  session  will  be  devoted  to 
•imposing  room  management 
and  techniques.  Charlie  Butter- 
more,  Cleveland  Plain  Dealer 
and  News,  and  Warren  Strem- 
ming,  Des  Moines  (la.)  Register 
and  Tribune,  will  preside. 

editor  8c  publisher 


Seminar  Planned 
For  Supervisors 

Garden  City,  N.  Y. 

A  seminar  for  supervisors  and 
foremen  and  prospective  can¬ 
didates  for  these  positions  in 
newspaper  production  will  be 
conducted  here  Jan.  4-9  by 
Collier  A.  Elliott. 

Heavy  emphasis  will  be  placed 
on  active  participation  by  the 
members  of  the  group,  Mr. 
Elliott  said.  The  program  aims 
at  the  development  of  manager¬ 
ial  skills  and  refinement  of  pro¬ 
cedures  for  liaison  with  top 
management.  Mr.  Elliott,  now  a 
consultant  on  newspaper  oper¬ 
ations,  was  formerly  in  the  sales 
training  organization  of  Mergen- 
thaler  Linotype  Company. 

The  conference  fee  is  $275 
per  man.  Sessions  will  take  place 
at  the  Garden  City  Hotel. 


Looks  Like  a  Bank 

Great  Bend,  Kas. 

The  Great  Bend  Tribune, 
which  has  an  unbroken  line  of 
ownership  in  one  family  since 
1876,  has  had  a  $50,000  expan¬ 
sion  program.  New  desks  are 
found  in  a  spacious  office  with 
mahogany  paneling  making  the 
interior  “look  like  a  bank.” 

• 

Moore  Retiring 

Decatur,  Ill. 

Ralph  M.  Moore,  former  Mid¬ 
west  sales  representative  of  In¬ 
tertype  Co.,  has  retired  after 
nearly  30  years  with  the  com¬ 
pany  and  44  years  in  the  print¬ 
ing  trades.  Mr.  Moore  joined  the 
Decatur  Herald  as  a  printer  in 
1914  and  continued  with  that 
newspaper  until  1929,  when  he 
joined  the  Intertype  Co. 


Letter  Is  Gained 
On  ‘Rockefeller’ 

The  New  York  Times  has 
added  the  name  of  Rockefeller 
to  its  growing  assortment  of 
tight-squeeze  logotypes  for  head¬ 
lines.  Eisenhower  was  the  first 
and  Hammarskjold  second  to  be 
reduced  in  length  so  a  head- 
writer  could  say  “urges”  instead 
of  only  “says.” 

Intertype'  Company  experts 
prepared  Rockefeller  logotypes 
after  Felix  Kimberley,  a  com¬ 
posing  room  machinist  foreman, 
had  improvised  one  for  use  on 
Election  stories.  (Nelson  Rocke¬ 
feller  was  elected  Governor  of 
New  York.)  He  took  matrices  of 
each  letter  from  the  linecasting 
machine  and  shaved  them  as 
close  as  possible,  then  riveted 
them  into  a  single  piece  of 
metal. 


THE  STAR 
SELECTRO-MATIC 
QUADDER . . . 


...features 
SAFETY 

The  STAR  Selectro-Matic  Quadder 
has  been  designed  for  complete  safety 
of  operation.  Safety  features  include 
the  Electro  Pump  Stop,  pioneered  by 
STAR,  to  prevent  casting  any  line  which 
is  more  than  .006"  short  of  full  measure. 
This  affords  operator  protection  and  elimi¬ 
nates  down-time  due  to  squirts. 

The  Short  Line  Device  “decides”  whether  a  line 
should  be  quadded  or  justified.  In  addition,  it  acts 
as  a  safety  by  automatically  calling  for  a  quadding 
signal  for  lines  which  may  accidentally  be  short  of  full 
measure.  All  lines  are  cast,  whether  on  full  measure  or 
not.  This  helps  with  proof  reading,  too,  since  there  are  no 
missed  lines. 


The  Selectro-Matic  electrical  components  operate  on  safe  24 
volt  current  similar  to  that  used  to  power  the  yoimgsters’  electric 
trains.  Accidental  contact  with  this  current  can  cause  no  discomfort. 
Yet  these  low  voltage  lines  operate  with  simple,  sure  efficiency  to  give 
you  maximum  quadding  production  with  a  minimum  of  mechanical 
linkage.  Consumption  of  current  is  infinitesimal. 

Write  for  the  Selectro-Matic  brochure  which  will  give  you  fuU  details  of  its 
many  advantages.  Also  ask  for  the  list  of  users,  so  you  can  check  in  a  neigh¬ 
boring  plant  on  Selectro-Matic  performance. 


Inc. 


HACKENSACK.  N.  J. 
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ChOCOlStGi  PODDfirmint  SCGntS  Subscnber-Reader  Comment  quested  they  smell  the  mint  g 

VllUWWiUlV,  WWW  cw  subscriber  said  her  dog  the  green  mint  leaves  of  th 

Okay;  Please,  No  Fertilizer  Ad 

J "  »  late  m  the  paper  delivered  to 

When  an  advertiser  decides  cessful  ad  for  the  New  York  their  yard  and  t^  up  the  On  all  ^nted^s  other  tk 


members  of  their  household  of  scriber  could  not  tell  the  diffe 
having  been  in  jail  all  night  in-  ence  because  wording  at  the  to) 
stead  of  working.  of  the  ad  called  their  attentioi 


of  the  ad  called  their  attentioi 
to  the  odor  of  mint  and  » 
quested  they  smell  the  mint  a 


Amount  and  Cost 


When  an  advertiser  decides  cessful  ad  for  the  New  York  "P  P®*  scented  ads,  other  tk 

.  ,  ♦  j  •  u  •  1  ^  1  A  T>ra  o  o  completely  trying  to  get  the  Lysol  ad,  we  Imve  used  i 

to  try  scented  ink  in  a  newspa-  Journal  American  was  a  cm-  ^  j  j.  e  ^  jv 

I  XI.*  1  u,  ^  A«*,x  what  seemed  to  be  a  delicious  product  manufactured  by  vc 

per  he  usually  thinks  only  of  namon-scented  one  for  Aunt  ,  concealed  therein  Ameripen-Haebler  Inc  of 

the  reaction  it  will  have  on  the  Jemima  on  which  the  subject  conceal^  themn.  Amengen  HaeWer,  of  N« 

readers.  What  about  the  press-  matter  was  right  and  the  scent  Our  cireulataon  _  department  York  (hty 


New 
Syst 
To  I 


le  lb  win  iiuvc  vii  wits  utriiimut  uii  wiuvji  wic  aui/jcvi/  ^  .  i  ..  j  ±.  r»:x,*  Ttu:« 

iaders.  What  about  the  press-  matter  was  right  and  the  scent  cireulataon  department  y.  P 

ten?  was  faithful.  Phelps  Dewey  of  notified  that  in  some  in-  mix  into  the  ink  It  does  not  k 

Well,  the  American  Press-  the  San  Francisco  Chronicle  re-  stanc^  the  odors  were  so  strong  ite  ^or  as  did^e  ^of  ^ppe- 
_ _ _ o  it  made  some  of  the  bus  nders  mint  we  secured  from  a  loa. 


man,  official  magazine  of  the  ported  good  results  with  a  soap  maue  some  oi  nus  nuers  .......  ^ 

nrp^men’s  union  sent  out  some  advertisement  scented  with  nine  reading  their  morning  source  for  the  mmt  ad.  It 

Sbnnairos  deafing  ^th  Se  papers  going  to  work.  One  lady  for  $5.00-$6.60  per  pound.  Ok 

humLi  interest  angle  as  well^  Running  scented  advertise-  she  had  an  ^lergy  to  ^ 

technical  d^i^-how  do  pr^s-  ments  in  a  newspaper  r^ults  in  seriously  affSted\r^e  ^ve?  of  coloiS  i^k.  Fot  instaJT^^ 
men  get  the  odor  out  of  their  various  complaints  and  prob-  oy  ...e  auvc.  so 

clothes  and  hair?  how  much  of  lems  to  management,  particu-  ti^m^t  in  our  pa^r  and  was  ^r^uinng  50  of  ^ 

the  scent  permeated  from  the  larly  to  the  circulation  and  edi-  threatening  to  sue  the  company.  oT^mn  fin  tl. 

pressroom  to  the  rest  of  f^e  torial  dei^rtments.  ^me  of  Odor  in  Plant  f^sol  1000-line  advertiW 

plant?  what  extra  work  was  in-  them  are  humorous,  others  are  ..cinw  a  m-aan  eponfo/t  inV 


veyer  sys 
newspape 
mailing  i 
RCA’s  b 
System. 

D.  A.  ' 
ager.  In* 
tion  Divi 
outstandi 
is  its  al 


volved?  what  was  learned? 

R.  J.  Richardson,  production 
manager  of  the  Memphis  Pub¬ 
lishing  Co.  (Memphis  Commer- 


Odor  in  Plant  Lysol  1000-line  advertisemes 

The  Lysol  runs  gave  all  of  using  a  gr^n  ^en^  ink  m 


Reaction  From  Pressmen 


US  the  impression  the  entire  furnished  by  the  adverte 

plant  had  been  gone  over  and  agency,  po  poimds 
thoroughly  cleansed,  fumigated  insertions. 


hshing  ek).  (Memptiis  Vommer-  On  the  humorous  side  we  tnorougmy  cieansea,  lumigatea  ,  .  ,  ,  ,  ,  , 

dal  Appeal  and  Press-Sdmi-  ^i^ht  mention  that  pressmen,  ^nd  disinfec^.  It  may  even  We  dete™ed  t^t  the 

tar),  wrapped  up  the  story  in  returning  home  from  improved  conditions  as  Ly-  mixed  compound  did  not  woit  | 

the  October  issue  of  the  Ameri-  have  been  accused  by  reputed  to  be  very  effec-  well  in  ink  pumps  and  tub^  S 

can  Pressman.  Here  are  some  their'  wivis  of  having  visited  destroyer.  stopp^  up  the  t^bes  a^  ii 

highlights  of  general  interest  questionable  places  of  amuse-  Most  of  the  odor  disappeared  had  to  be  out  ft 

to  “the  trade”:  ment  or  of  consorting  with  per-  when  the  pressmen  took  their  ^^mn  amgea  in  e 

We  have,  over  the  past  sev-  sons  other  than  the  one  wearing  afternoon  showers.  However,  u'*  rails  and  m  the  amtaiM- 

eral  years,  made  quite  a  few  the  gold  band  sealing  the  sacred  the  odor  was  still  noticeable  in 

runs  carrying  scented  advertise-  vows  of  matrimony.  Some  have  the  pressroom  for  about  a  lengtn  oi  time,  i  ne  nuirore  cm- 

ments.  These  have  included  been  threatened  with  divorce  "week.  tinued  to  seep  out  of  the  tute 


can  Pressman.  Here  are  some  their  wives  of  having  visited 
highlights  of  general  interest  questionable  places  of  amuse- 


to  “the  trade”: 

We  have,  over  the  past  sev 


such  odors  as  chocolate  for  a  proceedings. 


cake  ad,  ^  vanilla  for^  vanilla  Some  pressmen  have  been 


vreek.  tinued  to  seep  out  of  the  tubes 

and  crevices  of  the  pumps  te 
Advance  IVolice  and  Planning  three  or  four  weeks  after  tbe 


wafers,  mint  for  a  whiskey  ad,  nauseated  by  the  odors;  others  No  preparatory  planning  was 


last  run.  The  green  ink  !?• 


"  ''I"’  . -  ; .  7“’  nauseaieu  uy  wie  ouurs;  owiers  xvu  y  pHuimiig  was  ^  colored  ads- 

and  the  most  recent  a  six-in-  have  complained  of  headaches  necessary  other  than  to  deter-  it  I* 

section  schedule  for  Lvsol.  e/vvMA  ViavTA  TVtlTlA  T\/\CC'iT\1a  /la.fac  ®  Sp0C  OF  O  1 


sertion  schedule  for  Lysol.  and  other  illnesses;  some  have  mine  possible  dates  to  run  the  ^  ,,  ™  jr 

Frank  E.  Shaffer  commented  threatened  to  quit  their  job  ads  and  to  be  sure  the  processed 
that  both  the  Charleston  (W.  rather  than  make  a  repeat  press  inks  or  additives  would  be  in  .  Y.  ® 

Va.)  Daily  Mail  and  the  (jazette  j.yjj  qJ  |^he  same  product.  Some  our  pressroom  24  hours  prior  to 

have  accepted  perfumed  ink  ad-  have  complained  that  the  odors  press  starting  time  on  the  dates  afterthought  B 

vertisements  during  recent  have  remained  in  their  hair  and  the  ads  were  scheduled  to  run.  conclusion— we  have  wondert 

yeare.  The  only  one  he  could  for  weeks  after  making  No  extra  work  was  involved  in  ^^^t  would  happen  if 

recall  at  the  moment  was  an  one  of  these  runs  After  makinl  the  pressroom  other  than  clean-  and-coming,  alert,  energetic^ 

orange-scented  ad  for  oranges  r  tv,  t*  i  *ag  ink  pumps,  fountains,  and  vcr^ising  client  ^lould  reijuei 

placed  by  Kroger  to  move  a  several  of  the  Lysol  insertions  at  some  future  date,  an  “arou*’ 

carload  of  fruit.  The  ad  moved  some  pressmen’s  clothes  were 


ing  ink  pumps,  fountains,  and  vcrtising  client  should  rop* 


rollers  and  plate  registering. 


the  entire  carload.  Charles  L.  so  permeated  with  the  disinfect- 
Gould  reported  the  most  sue-  ant  odor  they  were  accused  by 


Trial  and  Error 


at  some  future  date,  an  “an»» 
tized”  fertilizer  advertisemeBt 


.2^  ROP  Color  Rollers 


The  nation's  finest  ROP  Color  Editions  ore  being  run  doily 
with  Ideal  DX  Newspaper  Rollers. 


quality  Foul'  large  Ideal  plants  — one  in 


your  vicinity  — and  sales  repre¬ 
sentatives  everywhere,  eager  to 
give  you  service  and  assistance. 
Fast  regrinding  facilities  avail¬ 
able  whenever  needed. 


but  the  ink  did  kill  the  odor  of  lost  a  fortune. 


over  any 
sharp  CO 
and  twis 
without 
losing  it 
copies. 

Newsp 
size,  froi 
be  trans 
cess  of  ( 
with  cer 
regular 
room. 


RCA 
its  grov 
automati 


Mention  was  made  above  of  * 

various  problems  that  confront  _  .  ^  m  ^ 

pressrooms  in  making  these  TW3in  S  MOIISTGr 

scented  ink  runs.  Here  are  a  Qjv0||  DlSDlaV  SPOt 
few  we  have  encountered:  r  #  r 

In  running  our  first  mint-  Hartford,  Coib 

scented  advertisement  we  se-  Work  has  started  on  altcB- 
cured  some  oil  of  peppermint  tions  at  the  Mark  Twain  Memor 
from  a  local  wholesale  drug  ial  building  here  to  make  roos 
concern.  This  was  mixed  with  for  a  new  display — the  typ^ 
the  green  ink.  The  oil  did  not  setting  machine  in  which  Twia 
affect  the  consistency  of  the  ink  (Samuel  Langhorn  ClemeW 


Twain’s  ‘Monster’ 
Given  Dispiay  Spot 

Hartford,  Com 
Work  has  started  on  altem 


TO  4  I  peppermint.  (The  paper  was  The  machine,  one  of  only**’ 
^  S  forced  to  make  good  tbe  inser-  models  ever  built,  is  the  ?»■?! 
^  ^  tion  at  a  later  date.)  The  sec-  typesetter,  which  Twain  refen** 
ond  time  we  ran  the  ad,  two  to  in  his  declining  years  as 

■  common  Flit  guns  were  se-  Monster.”  Between  1880  •* 
!  cured.  The  oil  of  peppermint  was  1891  he  poured  $300,000  into  ^ 
sprayed  on  the  web  as  it  passed  invention.  Before  it  could  be 
'  through  the  press.  The  aroma  into  production,  however,  ® 
.  of  mint  was  very  strong  when  unit  was  made  obsolete  by  “* 
I  applied  in  this  manner.  The  sub-  Mergenthaler  typesetter. 
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Plant  •  Equipment 


New  Conveyer 
System  Added 
To  RCA  Line 


SWISS  TWIST — A  newspaper  con¬ 
veyor  that  can  make  a  comp'ete 
twist  on  its  axis  and  turn  the 
sharpest  corner  without  smudging 
fresh  ink  or  losing  any  copies  has 
been  added  to  the  RCA  equip¬ 
ment  line  in  agreement  with  Swiss 
manufacturer. 


Carbm 


CARISON  HI-IO  NCWSPAPER  CHASE 
CARISON  SHELL  PLATE  FINISHER 
ROP  COLOR  separations 


action  which  enables  it  to  run 
whether  the  press  is  running  or 
not. 

In  normal  operation,  the  con¬ 
veyer  speed  setting  is  synchro¬ 
nized  to  the  speed  of  the  press 
being  served  by  means  of  an  at¬ 
tached  tachometer,  or  speed  in¬ 
dicator. 

Uses  ‘Kicker’ 

The  device  will  accept  the 
commonly  used  “kicker” — pa¬ 
pers  turned  slightly  out  of  line 
to  aid  in  visual  counting. 

“At  the  same  time,”  Mr. 
Thomas  said,  “the  new  conveyer 
is  ideally  suited  to  function  with 
the  RCA  transistorized  counter 
— a  multiple-source  unit  which 
can  total  simultaneously  the  out¬ 
put  of  forty  production,  proc¬ 
essing  and  packaging  opera¬ 
tions,  counting  up  to  120,000 
units  per  minute.  The  counter 
not  only  records  the  number  of 
papers  passing  it  but  can  be 
used  to  regulate  production  and 
pi’event  costly  press  over-runs 
or  premature  press  shutdowns.” 

A  detection  device  senses  the 
fold  of  each  newspaper  on  the 
conveyer  and  relays  the  count  to 
a  master  totalizer,  automat¬ 
ically  compensating  for  day-to- 
day  changes  in  the  number  of 
|)ages. 


Gannett  Papers’ 
Executives  Named 

Leland  J.  LeNeve  has  been 
appointed  composing  room  fore¬ 
man  of  the  Danville  (Ill.)  Com¬ 
mercial  News.  He  succeeds 
James  Rickard,  who  has  been 
chosen  as  superintendent  of  the 
composing  rooms  of  the  Utica 
(N.  Y.)  Press  and  Observer 
Dispatch.  They  are  all  members 
of  the  Gannett  Group. 

Mr.  LeNeve  has  been  with 
the  Danville  daily  since  1931. 
Mr.  Rickard  went  to  Danville  in 
1951  from  the  Rochester  (N.  Y.) 
Times-Union. 

• 

Holiday  Section 
Packaged  in  Foil 

Long  Beach,  Calif. 

The  Long-Beach  Independent, 
Press-Telegram  dressed  up  an 
advertising  section  (tabloid)  for 
Buffum’s  department  store  with 
aluminum  foil  in  brilliant  colors. 
The  section  was  distributed  Nov. 
30,  introducing  Reynolds  gift- 
wrap  foil  in  the  local  store. 

Werner  W.  Sell,  mechanical 
superintendent,  said  the  run  was 
made  at  35,000  copies  per  hour 
with  hand-plates.  Only  one  mill 
splice  was  lost. 


IF  YOU  HAVE  SOMETHING 
TO  TOOT  ABOUT... 

V/by 

not 

loot? 


Nation-wide  acceptance  of  Imperial  Type  Metal  and 
Imperial  Type  Metal  Plus  and  Service  Plans  perfected  by 
46  years  experience  has  brought  us  to  a  position  of  continu¬ 
ing  leadership — gives  us  something  to  talk  about.  A  pro¬ 
gram  of  research  and  development  pursued  vigorously  to 
give  customers  the  best  at  the  lowest  cost. 


You  get 

EXTRA  ADVANTAGES 

with 


IMPERIAL 
TYPE  METAL  CO. 


Chicago  SO  •  Now  York  7  • 


Philadelphia  34 

39 


Offset  Press 
Renamed;  Plan 
Distribution 


Chicago 

A  prototype  of  a  unit-style 
web-fed  offset  newspaper  press 
is  being  built  by  the  Goss  Com¬ 
pany,  a  division  of  Miehle-Goss- 
Dexter,  Inc.  The  press,  to  be 
known  as  the  Goss  Suburban 
Offset,  will  consist  of  four-page 
units,  roll  stands,  infeed  ar- 


Los  Angeles 
A  new  name  and  a  national 
distributorship  for  the  offset 
press  produced  for  newspapers 
by  Offset  Process  Company  of 
Fort  Worth,  Tex.,  were  an¬ 
nounced  here  this  week. 

The  Gemco,  developed  jointly 
by  the  Reporter  Publishing 
Company  and  the  Ghormley  En¬ 
gineering  and  Manufacturing 
Company,  has  become  the  Van¬ 
guard. 

Diilro  Opens  Offices 
Oiwille  Dutro  &  Son,  Inc.,  of 
Los  Angeles,  has  established  a 
new  subsidiary.  Vanguard  Sales 
and  Service.  Dutro  plans  to  es¬ 
tablish  Vanguard  offices  in  Dal¬ 
las  and  Atlanta  to  supplement 
its  activities  here,  in  Chicago  halftones  which  cost  even 

and  in  New  York.  than  good  copy. 

The  move  for  a  dealership  While  the  press  is  normally 
developed  from  response  to  the  a  wet  offset  press,  it  can  oper- 
first  announcement  of  the  new  "  ’  "  ’  ”  ' 

web  offset  perfecting  press 
which  appeared  in 
Publisher  (Oct.  11,  page 
and  elsewhere. 

The  Dutro  organization  was 
developed  nationally  to  service 
Speed-Flex  presses.  Orville 
Dutro  is  president,  William  R. 

Puglisi  is  vice-president  and  ^^rd 
Lyle  V.  Dutro  is  secretary- 
treasurer. 

Staley  McBrayer,  Texas  pub¬ 
lisher,  is  president  of  Offset 
Process  Co.  J.  G.  Ghormley,  Jr., 
president,  Ghormley  Engineer¬ 
ing,  is  general  manager. 

Up  to  4  Sections 
The  Vanguard  is  built  in  one, 
two,  three  or  four  perfecting 
sections,  each  capable  of  pro- 


FOUR-UNIT  web-fed  offset  press  designed  for  small  newspapers  is  now 
named  the  Vanguard  (formerly  the  Gemco).  It  was  engineered  by 
Texas  firm.  (See  story). 

ducing  4  pages  of  standard  size 

newspaper  or  8  pages  tabloid.  ll, _ _  — 

A  four  section  press  will  pro- 

duce  16  pages  standard  or  a  32  ^  I  ^  ^  I 

page  tabloid  in  monotone.  A 

Tbe  Vanguard  utilizes  the  off-  /__V^  Y’  i 
set  process  and  can  produce  fine 


SUBURBAN  offset  press  built  by  Goss  produces  a  16-page  standard-siie 
or  32-page  tabloid  and  units  can  be  superimposed  for  color. 


capacity.  Units  can  be  super- 
WStllGr  Roto  PrOCGSS  imposed  for  color.  Folders  can 
In  RAcInn  lloralfl  ^  provided  to  deliver  standard 

in  DUdlUn  nercliu  broad  sheet,  tabloid,  magazine, 

Boston  or  a  variable  size  product. 

Tbe  cover  page  of  the  Boston  The  Suburban  Press  prints 
Herald’s  Sunday  roto  magazine  blanket  to  blanket  and  no  dry- 
section  Nov.  23  was  processed  ers  are  required.  Each  page  can 
by  tbe  International-Wattier  be  printed  8  or  9  columns  wide 
method.  (E&P,  Nov.  8,  page  53).  with  a  22%  inch  cutoff.  Papers 
Continuous  tone  positives,  on  are  delivered  folded  at  the  rate 
stable  base  film,  were  furnished  of  12,000  per  hour.  Non-coated 
by  Neo  Gravure  Co.  and  Inter-  40-inch  diameter  roll  stock  is 
national  Color  Gravui-e,  Inc.  in  used  to  feed  the  press. 

New  York  made  the  halftone  Features  include  floor  mounted 
negatives  and  the  halftone  posi-  unit  construction  requiring  no 

pit,  color  flexibility,  and  an  auto- 
A  one-bath  40-degree  Baume  matic  lockup  which  permits 
pouring  etch,  (without  the  use  rnetal  plates  to  be  mounted  in 
of  swabs),  was  used  on  the  por-  jgss  than  a  minute.  The  same 
tion  of  production  cylinders  re-  lockup  can  be  used  for  paper 
served  for  the  front  cover  of  the  offset  plates.  The  pressman  can 
issue.  The  other  portion  of  the  easily  reach  all  cylinders, 
cylinder  was  processed  by  Neo’s  i  ^  j  x 

usual  procedure  and  the  entire  TJ*® 

production  run  was  printed  in  ink  m  direct  ratio  to 

the  usual  manner.  Sockets  are  de¬ 

signed  to  give  an  independent 
*  flat  adjustment  on  all  double 

nffirore  RAAlorlAfl  contact  rollers.  Throwoff  ar- 

UlTICerS  ne^ectea  rangement  provided  for  the  im- 

By  FmiDGCl  Group  pression  and  inkfeed  system,  can 

T,  ^  operated  at  each  unit  or  auto- 

. matically  for  all  units  from  a 
TTi  the  North^t  neutral  point. 


ate  equally  well  with  dry  offset 

^ _  plates,  either  high  etched  zinc 

eIhtor  &  or  Dow  process  plates — either 
05)  of  the  latter  type  of  plates  have 
a  life  of  two  to  five  million  im¬ 
pressions. 

Process  Color 

Another  feature  of  the  Van- 
1  is  its  ability  to  print 
three  and  four  color  process 
pictures  in  screens  from  85  to 
150  lines;  sharp  in  detail  and 
brilliant  in  color. 

Manufacturers  state  that  tan¬ 
dem  presses  up  to  eight  sections 
and  capable  of  producing  up  to 
32  pages  standard  or  64  pages 
tabloid  can  be  supplied.  The 
tandem  presses  can  be  operated 
in  unison  or  run  as  two  sepa¬ 
rate  presses. 


CAPCO  REWINDER 
SAVES  NEWSPRINT 

Save  up  to  4  rolls  of  newsprint 
a  day. 

Other  Copco  ProducH 

*  PORTABLE  INK 
FOUNTAIN 

*  CORE  STRIPPER  4 

*  PLATE  GAUGE  | 

*  "FACE-O-TYPE"  J 

MACHINE  m 


Mechanically  reproduces  engraved 
type,  slug,  border,  screen  pattern. 

For  complete  details  on  any  CAPCO  Products  write 
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Buys  16-Page  Press 

The  Newburyport  (Mass.) 
Daily  News  has  purchased  a  16- 
page  Duplex  standard  tubular 
rotary  press  that  will  cost  more 
than  $75,000.  Purchase  was 
made  from  the  Freeport  (Ill.) 
Journal  Standard,  which  re¬ 
cently  bought  a  new  40-page 
Hoe  “Printmaster.”  The  News 
will  acquire  its  Duplex  in  April. 


Plant  •  Equipment 


2  BuHe  Papers 
h  New  Building 


Butte,  Mont. 

The  Montana  Standard  and 
Butte  Daily  Post  are  now  estab¬ 
lished  under  one  roof  in  a  new 
building  at  25  West  Granite 
Street.  The  morning  Standard 
and  the  evening  Post  are  owned 
by  Anaconda  Copper  Mining 
Ciompany. 

The  two-story  building  is 
brick-faced  with  striking  red 
marble  trim  on  the  front.  On  its 
two  floors  there  are  32,400 
square  feet  of  space  and,  in  ad¬ 
dition,  a  basement  under  the 
front  part  of  the  building  pro¬ 
rides  another  5,760  square  feet. 

In  the  pressroom 


Selma,  N.  C. 

The  Johnstonian-Sun,  a  week¬ 
ly,  will  occupy  new  quarters 
here  in  January.  A  cinder  block 
and  brick  construction  plant  will 
be  around  the  comer  from  the 
present  site.  The  building  will 
contain  2,000  square  feet  of 
floor  space.  Tom  I.  Davis  is  edi¬ 
tor  and  publisher. 


iii  lilP 
Hi. 


twin  DOWN  IN  NEW  ZEALAND  this 

Duplex  presses  capable  of  pro-  Star-Sun  has  come  to  reality  after 

ducing  40-page  newspapers.  of  construction.  Ideas  were  contri 

The  large  composing  room,  55  paper  plants  in  other  parts  of  the 

feet  by  85  feet,  has  a  floor  of  Manager  A.  W.  Scott  and  Editor 

hickory  and  pecan  wood  9x9-  architect,  W.  H.  Trengrove.  The  n 

inch  blocks  laid  in  mastic.  The  \Td  pubiTs 

shop  area  ceilings  are  insulated 

steel  panels  in  aluminum  grids.  \  ~  |  ^ 

Suspended  from  the  ceilings  are  Selling  Blankets 
traveling  ducts  which  feed  elec-  ,  ,  ,  , 

trie  power  to  machines.  John  Foster  Jr.,  sales  man- 

The  heating  plant  is  operated  Tin^e,  Brown  &  Co., 

by  a  magic  eye  which  responds  pi’oducers  of  printing  P*®®* 
to  changes  in  the  outside  tern-  blankets,  announces  that  Wil- 
perature,  an  important  feature  Jacobson  has 

in  country  where  the  thermome-  the  Tingue,  Brown  sales 

ter  may  drop  to  a  low  of  35  de-  ^o^ce  and  will  cover  the  areas 
(Trees  below  zero.  The  building  Eastern  Pennsylvania,  ilaiy- 
is  heated  by  a  combination  of  land  Delaware,  Washington, 

steam  radiators  and  blowers  fed  1^-  and  Virginia.  J^e  has 

by  a  boiler  been  connected  with  the  Graphic 

The  Butte  Daily  Post  had  oc-  Arts  for  many  years  in  the  ink 
cupied  the  old  location  at  100  business. 

South  Main  since  Jan.  29,  1923  • 

and  various  departments  of  the 

Montena  Standard  were  trans-  PowdCrlCSS  EtCH 
lerred  there  m  later  years.  The  _  la  tmi  a  l  j 
Montana  Standard  w'as  formed  ROSUltS  WdlCnGCl 
by  the  purchase  of  the  old  Butte  „ 

Miner  and  its  consolidation  with  ortlan  ,  i  e. 

the  Butte  office  of  the  Anaconda  .  Daily  newspapers  are  watch- 
Sfandard  with  interest  the  time-sav¬ 

ing  results  of  the  installation 
•  of  a  Master  M-32  Junior  Model 

_  powderless  etching  machine  in 

Paper  Outgrows  the  photo-engraving  department 

2«RllilHinO'  Dlanl  Oregon  Journal.  The  ma- 

fc  OtIllUing  rlanT  chine  was  purchased  from  Mas- 

Quincy,  Mass,  ^er  Sales  and  Service  Corpora- 
The  Quincy  Patriot  Ledger,  tion,  Wyncote,  Penna.,  accord- 
now  located  in  downtown  Quin-  ‘"K  to  Harry  Machum,  head  of 


led  since  1863.  WOODBURY,  N.  J. 

- -  Six  years  ago  the  Woodbury 

can  be  produced  by  the  new,  al-  Daily  Times  installed  a  24-page 
most  completely  automatic  ma-  Goss  Dek-A-Tube  press.  Now 
chine,  Mr.  Machum  said,  in  the  Wilson  family,  which  has 
from  15  to  20  minutes  under  owned  the  paper  since  it  became 
the  same  conditions.  a  daily  in  1897,  has  ordered  a 

The  M-32  uses  a  Micrometal  40-page  Goss  Universal  press 
alloy.  for  installation  next  June. 


It’s  our  middle  name, 


When  it  comes  to 
moving  precious 
cargo  —  that  is,  your 
printing  equipment 
-  our  38  years’  experience 
assures  you  of  a 
complete  job,  well  done. 
Same  quality 
of  service  for  one 
press  or  an  entire  plant. 

Have  our  field  engineer 
give  you  a  free  estimate. 


CENTRAL  NEWSPAPER 
INSTALLATIONS,  INC. 

subsidiary  of: 

Central  Rigging  &  Contracting  Corp. 


St.  Petersburg,  Florida  Office: 
1st  Federal  Bank  Bldgr-, 

P.O.  Box  670 

St.  Petersburg  5-7404 


N.Y.C.  Home  Office: 
575  Washinirton  St. 
New  York  14.  N.  Y. 
ORegon  5-5100 


DISMANTLING  •  .MOVING  •  ERECTING  •  INSTALLING 

From  Coast  to  Coast 


FCC  Defers 
Daily’s  Bid 
For  Station 

Washington 

The  Federal  Communications 
Commission  has  called  for  a 
hearing  on  the  application  of  the 
Mansfield  (Ohio)  Journal  Co. 
for  approval  of  its  purchase  of 
radio  station  WCLW. 

In  1948  the  FCC  denied  a 
station  license  to  the  Mansfield 
News-Journal  publisher  because 
the  firm  had  been  found  guilty 
of  violating  the  anti-trust  laws 
in  refusing  to  sell  advertising  to 
those  who  bought  time  on  local 
radio  stations.  Its  affiliated 
newspaper  company,  the  Lorain 
Journal,  also  was  deemed  in  vio¬ 
lation  of  the  anti-trust  laws. 

Sons  Control 

Two  civil  suits  for  damages 
against  the  publishing  company 
are  reaching  pre-trial  stage. 
One  of  the  plaintiffs,  WMAN, 
has  protested  to  the  FCC 
against  approval  of  the  Jour¬ 
nal’s  purchase  of  a  station. 

The  Commission’s  notice  of 
hearing  said  it  could  not  de¬ 
termine  at  this  time  that  ap¬ 
proval  of  the  station  purchase 
would  be  in  the  public  interest 
in  the  light  of  the  company’s 
past  practices. 

In  reply,  the  Journal  Com¬ 
pany  said  its  policies  have  been 
changed  since  the  death  of  S.  A. 
Horvitz  two  years  agfo.  His  three 
sons,  Harry,  William  and  Leon¬ 
ard,  had  no  control  over  the 


STEEL  and  ALUMII 


THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUY! 

Amtco’s  electrically  welded  steel  chases, 
with  the  smoethly  ground  joints  are  world 
renowned. 

Bmsco  Aluminum  Chases  are  specifically 
made  for  operations  wherein  lightness  is 
a  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contact 
points  of  the  foot  stick  and  side  wedge 
screws. 

Squared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complete  chase  line”, 
for  newspapers,  commercial  printers,  ster- 
eetypers  and  electrotypers.  Standards  or 
specials  are  available. 

CITtlU  tUSILMU  FIM  KILEIJ  N  WtITE  MIECT 

ANEBICAN  STEEL  CHASE  CONPANT 
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newspaper’s  policy  while  he  was 
alive. 

The  purchase  price  for 
WCLW,  which  has  been  on  the 
air  the  past  year,  was  given 
as  $45,000. 

• 

Brokers’  Firm 
Lists  Changes 

San  Francisco 

The  reorganization  of  Stypes, 
Rountree  &  Co.  as  A.  W.  Stypes 
&  Co.  is  announced  by  A.  W. 
Stypes,  a  principal  in  the  30- 
year-old  newspaper  brokerage 
firm  since  its  inception  here. 

The  change  becomes  effective 
Jan.  1  when  Edd  E.  Rountree  is 
resigning  and  Albert  E.  Gilbert, 
for  12  years  manager  of  the 
San  Francisco  office  of  the  Cali¬ 
fornia  Newspaper  Publishers 
Association,  joins  the  firm. 

Mr.  Stypes,  who  has  negoti¬ 
ated  the  sale  of  more  than  200 
newspapers,  will  be  president  of 
the  new  corporation  with  Mr. 
Gilbert  vicepresident.  Mr.  Roun¬ 
tree,  a  California  newspaper 
publisher  before  becoming  a 
broker  five  years  ago,  is  resign¬ 
ing  to  devote  more  time  to  his 
1500-acre  ranch. 

Mr.  Gilbert  was  with  San 
Francisco  Bay  area  newspapers 
for  eight  years  before  his  six 
years  of  Army  duty.  He  is  a 
past  president  of  the  Northern 
California  professional  chapter 
of  Sigma  Delta  Chi. 


Old  Paper  Sold 

Sandersville,  Ga. 

The  Sandersville  Progress, 
72-year-old  weekly,  was  sold  to 
Jesse  Mize  by  Charles  Mc- 
Michael,  who  has  been  in  ill 
health. 

Mr.  McMichael  had  been  as¬ 
sociated  with  the  paper  for  the 
past  32  years.  The  Progress  has 
a  2,800  circulation. 


Here's  a  new  member  of  the  ever 
popular  Ludlow  Tempo  family,  in 
line  with  the  current  trend  for  an 
"extended”  face.  It  is  excellent 
for  dense,  black  display.  Note  its 
force  in  this  small  ad.  Available  in 
12,14, 18,  24,  30,  36  and  48  pt. 
in  caps  and  lower-case. 

Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14 


Priegtley  Buys  Weekly, 
*Like  Father  Like  Son* 

Las  Cruces,  N.  M. 

Orville  E,  Priestley  was  de¬ 
scribed  by  his  son.  Gene,  as 
being  “not  enthusiastic’’  about 
his  recent  purchase  of  the  week¬ 
ly  Las  Cruces  Citizen,  but  added 
that  the  elder  Mr.  Priestley,  who 
is  publisher  of  the  Las  Cruces 
Sun-News,  “was  not  opposed  to 
the  move.’’ 

Gene  Priestley  purchased  the 
Citizen  from  Homer  E.  Gruver, 
editor  and  publisher  since  1944. 
Mr.  Gruver  said  he  is  leaving 
the  newspaper  and  commercial 
printing  field  after  40  years. 
He  plans  to  have  “a  sort  of 
semi-retirement.’’ 

The  Citizen  also  publishes 
Wind  and  Sand  for  the  missile 
range  and  the  Round-Up  for 
A&M  college. 

Mr.  Gruver  added,  “This  sale 
will  make  newspaper  history, 
for  it  is  a  rare  occasion  indeed 
when  a  son  buys  a  newspaper 
and  goes  into  competition  with 
his  father  in  the  same  town.  .  .’’ 

*  *  * 

Tulelake,  Calif. 

The  Tulelake  Reporter,  es¬ 
tablished  in  1934  and  owned  for 
more  than  two  years  by  Chap¬ 
man  Wentworth,  has  been  pur¬ 
chased  by  Mr.  and  Mrs.  A1 
Childress.  Mr.  Wentworth  also 
owns  and  publishes  the  Duns- 
muir  News. 

Mr.  Childress  was  shop  fore¬ 
man  on  California  papers  and 
was  formerly  with  the  Rose- 
burg  (Ore.)  News-Review  and 
printer-operator  of  the  Las 
Vegas  (Nev.)  Review  Journal. 

*  *  « 

Anita,  Iowa 

Merle  E.  Temple,  for  the  past 
13  years  on  the  advertising 
staff  of  the  Kansas  City  (Mo.) 
Star,  purchased  the  Anita  Trib¬ 
une  from  David  and  Margaret 
S.  Ash,  Tribune  owners  since 
1952. 

Mr.  and  Mrs.  Ash  plan  to  buy 
a  larger  newspaper. 

I  Deal  was  negotiated  by 
Bailey  -  Krehbiel  Newspaper 
'  Service,  Norton,  Kas. 

^  *  *  * 

I  Canton,  N.  Y. 

I  The  Commercial  Advertiser 
has  been  merged  with  the  St. 
Lawrence  Plaindealer  to  form 
the  St.  Lawrence  Plaindealer 
and  Commercial  Advertiser. 

The  Advertiser  was  owned 
and  operated  by  the  late  John 
A.  Finnigan  until  his  death 
j  Sept.  27.  Denzil  R.  Bowman, 

'  foreman  of  the  Advertiser  shop 
and  Rossiter  Smith,  Plaindealer 
editor  and  publisher  acquired 
the  business  in  a  joint  purchase 
from  the  executors  of  Mr.  Fin- 
nigan’s  estate. 


Aurora,  OnL 

James  Johnston,  assistant  to 
the  president  of  the  Stratford 
Beacon-Herald  since  1955,  has 
purchased  all  the  common  shares 
of  the  Aurora  Banner  Publish¬ 
ing  Co.,  and  is  new  publisher  of 
the  Aurora  Banner. 

*  *  * 

Buffalo,  N.  Y. 

Merritt  D.  White  and  his 
brother  Howard  A.,  recently 
sold  the  South  Buffalo  News  and 
the  job-printing  plant  to  Donald 
F.  Schutt,  a  former  employe 
who  began  as  a  printer  appren¬ 
tice  with  the  News  13  years  ago. 
Mr.  Schutt  has  formed  a  corpo¬ 
ration  and  will  do  business  as 
the  South  Buffalo  News  Inc. 

The  White  brothers  were  the 
founders  and  chief  stockholders 
of  the  Erie  Press  Corp.,  which 
is  now  dissolved.  Merritt  White 
plans  to  retire. 

The  News  was  established  in 
1921  and  has  been  published 
weekly  for  nearly  38  years. 

•  *  * 

Wymore,  Neb. 

Bob  Morris,  editor  and  pub¬ 
lisher  of  the  Wymore  Arbor 
State,  has  purchased  the  Odell 
Oracle  from  Mr.  and  Mrs.  Earl 
W.  Boyd.  Sale  of  the  Oracle  will 
add  about  100  subscribers  to  the 
Arbor  State  which  will  carry 
an  Odell  section. 

*  *  * 

Dove  Creek,  Colo. 

Mr.  and  Mrs.  Birl  J.  Brewing- 
ton  are  again  owners  of  the 
Dove  Creek  Press.  They  owned 
and  operated  it  for  eight  years 
prior  to  1955. 

#  *  * 

Van  Horn,  Tex. 

Gene  Dow,  for  the  past  two 
years  editor  of  the  semi-weekly 
Monahans  (Tex.)  News,  pur¬ 
chased  the  Van  Horn  Advocate 
from  O.  R.  Bennett. 

*  •  « 

Bloomfield,  Mo. 

Vernon  Camer,  who  for  » 
number  of  years  has  been  asso¬ 
ciated  with  the  Cairo  (Ill.)  Eve¬ 
ning  Citizen,  and  Mrs.  Camer 
have  purchased  the  BloomfitU 
Vindicator  from  Mrs.  Vane 
Brannock  who  has  been  publish¬ 
ing  the  paper  since  the  death 
of  her  husband  a  few  months 

The  Vindicator  was  estab¬ 
lished  in  1877. 

*  *  * 

The  Berea  News  has  been  sold 
by  Carl  E.  Winter  to  James  C. 
Toedtman,  former  reporter  of 
the  Columbus  Dispatch  and  one 
time  head  of  the  journalism  de 
partment  at  Ohio  Wesleyan  Uni¬ 
versity.  He  is  now  vice  pr^' 
dent  of  the  D’Arcy  Advertising 
Co.  in  Cleveland.  Mr.  Winttf 
recently  bought  two  papers  m 
Liberty,  Mo.,  and  moved  there- 
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What  is  the 
largest ''farm  group 
in  your  state? 


.  .  •  IN  STATE  AFTER  STATE  IT’S  THE 

GROWING  GROUP  OF  FARM  FAMILIES 
WHO  SAVE  TRADING  STAMPS 


By  tradition  America’s  farm  families  are 
among  the  country’s  thriftiest.  So  it  is  not 
surprising  that  for  62  years  farm  families  have 
been  active  users  of  one  of  the  oldest  forms 
of  thrift  —  the  trading  stamp.  Today  70%  of 
all  farm  families  save  trading  stamps  and  the 
number  is  growing  along  with  the  growth  of 
the  trading  stamp  industry  itself. 

During  1957  alone,  25  million  dollars’ 
worth  of  trading  stamp  merchandise  went 
into  farm  homes.  Every  2  seconds  a  farm 
family  is  redeeming  trading  stamps  for  some¬ 
thing  it  wants  or  needs. 

At  the  same  time  that  trading  stamps  are 
putting  items  into  farmers’  homes  and  tool 
sheds,  they  are  also  putting  money  into  farm 
pockets.  America’s  farmers  have  a  stake  in 
supplying  food  for  90,000  workers  whose 
livelihood  depends  upon  the  business  gener¬ 
ated  by  the  trading  stamp  industry. The  indus¬ 


try  is  a  customer  of  theirs  for  primary  materials 
such  as  wool,  cotton,  leather  that  go  into  the 
manufacture  of  merchandise  for  stamp  re¬ 
demption.  In  fact,  total  farm  purchases  result¬ 
ing  from  the  stamp  industry  in  1957  were 
estimated  at  47  million  dollars — about  equal 
to  the  income  all  U.  S.  farmers  received  for 
the  raising  of  sheep  and  lambs  that  year. 

Economically  and  personally,  America’s 
farm  families  are  deej)ly  interested  in  the 
trading  stamp  industry.  They  benefit  not  only 
through  increased  income,  but  are  rewarded 
for  their  diligence  and  thrift  in  the  things 
they  get  with  trading  stamps. 

★  ★  ★ 

NOTE:  If  you  would  like  to  receive  research  material 
about  the  trading  stamp  industry ...  or  answers  to 
specific  questions  about  stamps,  simply  write  to  The 
Sperry  and  Hutchinson  Cxmipany,  114  Fifth  Avenue, 
New  York  11,  New  York. 


This  message  is  one  of  a  series  presented  for  your  information  by 
THE  SPERRY  AND  HUTCHINSON  COMPANY  which  pioruered  62  years  ago  in 
the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  GREEN  STAMPS  are  currently  being  saved  by  over  22  million  families. 
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PROMOTION 

NNPA  Booklet  Invites 
Promotion  Careers 


By  T.  S.  Irvin 

Another  effective  step  for¬ 
ward  in  the  important  area  of 
recruitment  for  newspaper  jobs 
is  made  by  the  National  News¬ 
paper  Promotion  Association 
with  publication  of  a  booklet, 
“Your  Future  in  Newspaper 
Promotion.” 

The  booklet  is  the  w'ork  of 
Rudy  Marcus,  public  relations 
director  of  the  Riverside  (Calif.) 
Press-Enterprise  and  chairman 
of  NNPA’s  schools  and  colleges 
committee.  He  was  assisted  in 
its  preparation  by  Ed  Reap,  pro¬ 
motion  manager  of  the  Los  An¬ 
geles  (Calif.)  Times. 

It  is  a  superior  effort.  Briefly, 
but  cogently  and  interestingly, 
it  tells  what  newspaper  promo¬ 
tion  is  and  what  job  opportuni¬ 
ties  it  holds  for  writers,  artists, 
researchers,  production  people, 
secretaries,  photographers,  et  al. 
It  shows  how  newspaper  pro¬ 
motion  provides  outlets  for  tal¬ 
ents  in  circulation,  advertising 


and  public  service. 

NNPA  proposes  to  get  the 
booklet  into  the  hands  of  high 
school  and  college  students 
while  they  are  considering  their 
lifetime  careers.  To  do  this,  it 
is  offering  the  booklet  to  news¬ 
papers  at  the  cost  price  of  25 
cents  a  copy  with  the  sugges¬ 
tion  that  copies  be  placed  in  the 
hands  of  school  and  college 
guidance  teachers.  It  seeks  also 
to  get  the  booklet  into  the  hands 
of  journalism  instructors. 

The  booklet  makes  an  effective 
companion  to  the  filmstrip 
“Your  Newspaper  Team,”  which 
NNPA  is  also  offering.  The  film¬ 
strip  is  now  being  processed  by 
Current  Affairs  Films,  New 
York,  in  both  silent  film  with 
captions  and  film  with  voice- 
record.  Infonnation  about  both 
booklet  and  film  may  be  obtained 
from  NNPA’s  secretary,  Clif¬ 
ford  A.  Shaw,  Journal-Bulletin, 
Providence,  R.  I. 


DON'T  get  caught  in  a  spot  like  this  —  without 
E  &  P!  Be  prepared!  Subscribe  NOW!  Editor  & 
Publisher  will  follow  you — even  to  Paradise  Island. 

Name . 

Address  . 

City . Zone . State . 

Company . 

Maid  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

t6A0  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


\^  OM)ERFl’L  WHAT? 

This  being  the  holiday  sea¬ 
son  of  the  year,  it  is  permissible, 
is  it  not,  to  take  a  spoof  at  TV? 
J.  Kenneth  Staats,  ad  manager 
of  the  Portsmouth  (O.)  Times, 
thought  so,  and  did.  Here’s  how: 

The  Carling  Brewing  Co.  was 
co-sponsor  some  Sundays  ago 
of  a  TV  showing  of  “Wonder¬ 
ful  Town,”  starring  Rosalind 
Russell.  The  local  distributor 
sent  Mr.  Staats  an  invitation 
to  watch  the  show. 

“Unfortunately,  Charles,”  Mr. 
Staats  replied,  “it  will  be  im¬ 
possible  for  me  to  accept  your 
invitation.  While  it  is  true  we 
have  a  TV  set  in  our  home,  it 
is  virtually  impossible  for  me 
to  say  with  any  degi'ee  of  cer¬ 
tainty  exactly  what  program 
we  will  watch  any  evening. 

“Here  in  Portsmouth  it  is 
possible  to  receive  three  TV  sta¬ 
tions  from  Columbus,  one  from 
Charleston,  two  from  Hunting- 
ton,  two  from  Dayton,  and  three 
from  Cincinnati.  Frankly,  there 
are  so  many  TV  programs  com¬ 
ing  into  Portsmouth  that  I’m 
so  confused  that  it’s  just  im¬ 
possible  for  me  to  be  absolutely 
certain  that  I’ll  be  watching  any. 

“There  is  still  another  compli¬ 
cation.  While  you  a.sked  me  to 
w'atch  ‘Wonderful  Towm,’  you 
neglected  to  invite  me  to  try 
your  product.  Now  it  is  an  ac¬ 
cepted  fact  that,  when  indulg¬ 
ing  in  a  bottle  of  Carling’s  ale, 
it  is  necessary  to  replenish  one’s 
supply  frequently  —  and  when 
is  this  done?  You’ve  guessed  it 
—  just  when  the  commercials 
come  on.” 

Then  comes  a  quick  pitch  for 
advertising  in  the  Times  as  a 
sure  way  to  get  attention  for 
Carling’s.  All  in  good  fun  — 
but  it  does  make  a  powerful 
point  too,  doesn’t  it? 

*  *  * 

BUZZARD  BF-ATER 

There  was  consternation  in 
Cincinnati  on  the  Friday  after 
Thanksgiving.  Traditionally,  it 
is  the  day  that  starts  the  Christ¬ 
mas  shopping  season.  Thurs¬ 
day’s  editions  of  the  Cincinnati 
(0.)  Enquirer  had  been  heavy 
with  store  advertising.  The  mer¬ 
chants  were  all  set  for  Friday 
business. 

And  then  came  the  snow  — 
some  10  inches  of  it  —  in  one  of 
the  worst  blizzards  to  hit  Cin¬ 
cinnati  in  recent  years.  The  city 
was  snowbound  for  24  hours. 
Consternation  among  the  mer¬ 
chants  was  turning  to  gloom. 

And  then  came  the  happy 
idea.  It  first  struck  Stanley  Fer- 
ger,  the  Enquirer’s  ad  director. 
He  enlisted  the  aid  immediately 
of  Joel  Irwin,  the  paper’s  pro¬ 
motion  manager.  Saturday’s  En¬ 
quirer  carried  a  business-saving 


page  advertisement,  rushed  to 
completion  within  an  hour  from 
idea  to  print. 

“Snow  Foolin’  Folks,”  the  ad 
said.  “The  stores  still  have  the 
biggest  and  best  selections.  The 
stores  still  have  more  people 
to  sei-ve  you.  The  stores  still  are 
filled  w'ith  holiday  spirit.  Put  on 
your  boots,  tie  your  scarf  .  . . 
get  out  and  get  with  it  now  — 
for  a  merry,  merry  Christmas 
for  your  family,  your  friends, 
and  your  business  associates.” 

Saturday,  the  Enquirer  was 
the  recipient  of  many  congratu¬ 
latory  messeges  from  merchants. 

“Flexibility,”  notes  Joel  Ir¬ 
win,  “continues  to  be  one  of  the 
advantages  of  the  daily  news¬ 
paper.  In  spite  of  the  snow  and 
ice,  the  merchants  had  a  highly 
successful  Saturday.” 

IN  THE  BAG 

What  Promotion  Manager  Joe 
Mitchell  calls  “workin’  both 
sides  of  the  road”  w'as  success¬ 
fully  worked  by  the  Pndunh 
(Ky.)  Sun-Detnocrat  recently  in 
a  2-color  full  page  advertise¬ 
ment  that  carried  two  headlines. 
“It  pays  to  read  the  Sun-Demo¬ 
crat,”  said  one.  “It  pays  to  ad¬ 
vertise  in  the  Sun-Democrat," 
said  the  other.  The  readers  were 
two  who  had  won  money  prizes 
offered  by  Sun-Democrat  adver¬ 
tisers.  Their  pictures  were 
shown  and  their  stories  told.  The 
advertisers  were  two  who  had 
won  —  and  keep  winning  — 
sales  through  their  advertising 
in  the  Sun-Democrat.  Their  pic¬ 
tures  were  shown  and  their 
testimony  offered.  The  whole 
page  added  up  to  good  reading 
and  fine  promotion. 

Speaking  of  small  ads  and 
soft  sell,  the  Middletown  (N 
Y.)  Record  has  been  running  a 
series  explaining  its  news  and 
editorial  set-up  and  policies, 
each  ad  carrying  a  tiny  memo 
for  advertisers.  “Interestinglyr 
notes  David  Bernstein,  editor 
and  publisher,  “w  hen  vre 
dropped  this  series  for  a  couple 
of  weeks,  vociferous  protest' 
came  from  our  own  advertising 
salesmen.  They  had  been  using 
the  ads  effectively  in  their  talk' 
with  advertisers  and  felt  strong¬ 
ly  that  they  should  be  con¬ 
tinued.”  They  were. 

• 

$35,000  Collected 

St.  Lot'? 

More  than  $.35,000  is  being 
distributed  to  children’s  agencies 
in  the  St.  Louis  area  on  the 
strength  of  the  Globe-Demo¬ 
crat’s  “Old  Newsboys  Day”  pr®" 
gram  this  year.  Copies  of  a  spe¬ 
cial  edition  of  the  Globe-Demo¬ 
crat  were  sold  for  whatever  any¬ 
one  wished  to  pay — from  5  cent' 
to  $1,000. 
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Here's  how  the  AIMBW 
helps  make  news 


Local  chapters  work  with 
newspapers  to  build  features, 
promotions,  supplements 

Across  the  country,  local  chapters  of  the 
American  Institute  of  Men’s  and  Boys’  Wear 
continually  spark  consumer  interest  in  the 
Dress  Right  Program  —  help  newspapers 
build  provocative  male-fashion  news  cover¬ 
age  like  this : 

•  A  newspaper  “Dress  Right  Clinic’’—  a 
feature  series  showing  how  local  men 
dressed  before  and  after  being  counseled  by 
their  aimbw  chapter. 

•  A  “Dress  Right  Contest’’  series,  with  a 
reporter  selecting  men  at  random  on  the 
basis  of  good  appearance.  Photo  and  story 
on  these  men  appeared  in  the  paper  running 
this  series. 

•  An  unusual  series  in  the  women’s  pages, 
giving  women  a  chance  to  air  their  opinions 
and  criticisms  of  local  male  attire. 

These  are  but  a  few  examples  of  the  many 
ways  local  aimbw  chapters  and  newspapers 
are  cooperating  with  each  other  to  their 
mutual  profit.  Sprightly  coverage  like  this 
builds  readership,  helps  newspapers  get 
more  ad  lineage  —  and  works  hard  to  help 
local  chapters  meet  their  most  important 
goal:  To  get  more  men's  and  boys'  wear 
sales  by  making  the  national  Institute  pro¬ 
gram  important  to  local  consumers. 


Sam  A.  Pasch,  president  of  the  Greater  Milwaukee 
Chapter  of  the  AIMBW,  and  other  officials  of  the 
chapter  meet  with  the  male-fashion  editor  of  a 
Milwaukee  newspaper  to  plan  a  special  spring  sup¬ 
plement  on  men’s  and  boys’  wear. 

Here  are  some  representative 
local  AIMBW  chapter  cities 

Akron  Chapter  Akron,  Ohio 

Greater  Boston  Chapter  Boston,  Mass. 

Bristol  Chapter  Bristol,  Virginia 

Chicago  Area  Chapter  .  Chicago,  Illinois 

Detroit  Area  Chapter  Detroit,  Michigan 

Calumet  Area  Chapter  Hammond,  Indiana 

Joliet  Chapter .  Joliet,  Illinois 

Greater  Milwaukee  Chapter  Milwaukee,  Wise. 
Bartlesville  Chapter  Bartlesville,  Oklahoma 
Philadelphia  Chapter  Philadelphia,  Pa. 

Columbia  Empire  Chapter  Portland,  Oregon 
Bay  Area  Chapter  San  Francisco,  Calif. 

Tulsa  Chapter  Tulsa,  Oklahoma 

Tucson  Chapter  Tucson,  Arizona 

Greater  Washington  Chapter  Washington,D.C. 
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SYNDICATES 


•  Mosedale  NANA  Editor 
•Becker’s  Bridge  Poem 

By  James  L.  Collings 


An  ex-stevedore  is  handling 
NAXA  freight. 

Gentleman  by  name  of  John 
Munger  Mosedale.  Mose  was 
named  editor  the  other  day,  re¬ 
placing  Don  Allen,  who  resigned. 
The  young  man  (32)  has  a 
stocky  build,  a  mouth  full  of 
wit  and  chewed-up  looking  hair. 
He  wants  very  badly  to  be  a 
novelist. 

These  facts,  and  more,  were 
presented  this  week  when  Mose 
took  time  out  to  tell  about  him¬ 
self. 

“You  ask  about  this  business 
of  writing  a  novel,”  he  said. 
“Well,  I’ll  give  you  the  bloody 
dope  (bloody  is  his  favorite 
word).  We  have  a  family  cabin 
in  northern  Minnesota.  A  few 
years  ago  I  decided  to  take  a 
year  off  fi’om  newspaper  work 
to  see  if  I  could  get  the  book 
out  of  my  system.  So  I  dug  in  at 
the  cabin.” 

A  grin  broke  all  over  his 
round  face. 

“The  less  said  about  the  book 
the  better.  Just  say  it  was  un¬ 
titled  and  dreadful.” 


here  at  NANA,  I’ve  written  an¬ 
other.  It’s  completed  and  about 
to  be  sent  to  a  publisher.  Yes,  I 
think  it’s  good  and  so  does  my 
wife  and  some  of  my  friends.” 

The  other  phases  of  John’s 
life  mostly  center  around  the 
Binghamton  (N.  Y.)  Press  and 
NANA.  He  was  a  reporter  and 
sportswriter  for  this  paper,  and 
served  the  Gannett  news  bu¬ 
reaus  in  Endicott  and  Johnson 
City,  N.  Y.  He  also  broadcast 
local  news  for  the  Press. 

Mose  joined  NANA  in  Oc¬ 
tober  of  1956  as  a  copy  editor. 
Soon  he  was  writing  features 
and  a  year  ago  he  was  installed 
as  associate  editor. 

*  If  * 

BECKER  POEM 

King  Features  Syndicate  is 
mailing  this  poem  by  its  bridge 
columnist,  B.  Jay  Becker,  to 
more  than  1,400  dailies  that  ai'e 
not  Mr.  Becker’s  clients  as  a 
“little  Christmas  gift  and  a 
pleasant  introduction.”  Shades 
of  Clement  Moore! 


Our  boy  apparently  doesn’t 
discourage  easily.  He  came  to 
New  York  and  landed  a  job  as 
a  stevedore,  hoping  the  physical 
effort  would  leave  his  mind  free 
and  clear  and  undrained  so  he 
could  finish  the  novel.  It  didn’t 
work.  By  the  end  of  the  day  he 
was  too  tired  to  do  anything  but 
sleep. 

“I  may  still  get  the  bloody 
thing  finished,”  he  said.  “But  in 
the  meantime,  since  I’ve  been 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  iiving,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
In  Australia, 

To  keep  in  touch  with  markefinq, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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‘Twas  the  night  before 
Christmas, 

Two  gtiests  in  our  house 
Had  started  to  play  bridge 
With  me  and  my  spouse. 

“Please  tell  me,"  she  shouted, 
“Why  didn’t  you  double? 
‘Twas  plain  from  the  start 
That  we  had  them  in  trouble." 

“  ‘Tis  futile,  my  dear,” 

Said  I,  taking  no  stand, 

“To  discuss  it  with  you — 
Let  us  play  the  next  hand. 


use  "TAPeCO' 


Corrected  Typesetter  Tape 
For  All  Leading 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 

Write  for  Predaction  Sehedale 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


“Remember  next  time,” 

Said  she,  icing  a  froivn, 

“To  double  a  contract 
That’s  sure  to  go  down.” 

So  I  picked  up  my  cards 
In  a  downtrodden  state, 

Then  I  opened  One  Spade 
And  awaited  my  fate. 

The  guy  sitting  South 
Was  like  many  I’ve  known. 

He  played  and  he  bid 
In  a  world  all  his  own. 

“Tu’o  diamonds,”  he  count¬ 
ered. 

With  scarcely  a  care; 

The  ace  in  his  hand 
Gave  him  courage  to  spare. 

My  wife,  she  smiled  faintly, 
And,  tossing  her  head. 

Leaned  over  the  table 
“I  double,”  she  said. 

And  North,  for  some  reason 
I  cannot  determine. 

Bid  Two  Hearts  as  though 
He  were  preaching  a  sermon. 

I  grinned  as  I  doubled. 
Enjoying  the  fun. 

And  turned  round  to  South 
To  see  ivhere  he  would  run. 

But  South,  undistressed. 

Not  at  loss  for  a  word. 

Came  forth  with  Two 
Spades — 

Did  I  hear  what  I  heard? 

The  other  two  passed. 

And  in  sheer  disbelief, 

I  said,  “Double,  my  friend. 
That’ll  bring  you  to  grief. 

South  passed  with  a  nod, 

His  composure  serene; 

My  wife  with  a  flourish 
Led  out  the  heart  queen. 

I  sat  there  and  chuckled 
Inside  o’er  their  fix — 

But  South  very  calmly 
Ran  off  eight  straight  tricks! 

He  ruffed  the  first  heart 
In  his  hand  right  away. 

And  then  trumped  a  club 
On  the  very  next  play. 

He  crossruffed  the  hand 
At  a  breathtaking  pace 
Til  I  was  left  holding 
Five  spcules  to  the  ace. 

In  anguish  my  wife  cried, 
“Your  mind’s  growing  old. 
Don’t  you  see  six  no-trump 
In  this  hand  is  ice  cold?” 

By  doubling  this  time 
I  committed  a  sin; 

It  ju.st  goes  to  prove 
That  you  never  can  win. 

*  *  * 

SHEINWOLD  WINS 

Speaking  of  cards,  Alfred 
Sheinwold  (General  Feature'. 

EDITOR  8C  PUB 


Corp.  bridge  columnist)  and  h 
teammates  have  just  won  th 
U.  S.  Masters  team  champio; 
ship.  Mr.  Sheinwold  and  h 
partners  competed  against  250ii 
bridge  champs  from  this  cou: 
try,  Canada  and  the  West 
Indies. 


Safer  School 
Crusade  Begun 

St,  Lou: 

The  tragic  Chicago  school  fire 
stirred  the  St.  Louis  Glok- 
Democrat  to  begin  a  cru.sadefo: 
safer  schools  in  the  area. 

In  a  story  the  day  after  the 
fire,  St.  Louis  school  official; 
issued  “it  couldn’t  happen  here' 
statements,  but  the  Globe  de¬ 
cided  to  find  out  for  itself.  It 
extended  its  school  safety  in¬ 
vestigation  into  suburban  Si 
Louis  and  across  the  river  intc- 
East  St.  Louis,  Ill, 

The  Globe  has  been  carrying 
front  page  stories  on  fire  safety 
violations  which  it  has  un¬ 
covered  in  city  recreation 
centers. 

St.  Louis  fire  officials  urged 
greater  safety  measures  in 
schools,  and  Percy  Bugbee,  gen¬ 
eral  manager  of  the  National 
Fire  Protection  Association,  told 
staff  writer  Ray  Noonan  that 
St.  Louis  area  schools  were 
generally  lacking  in  one  or 
more  “minimum  basic  safety 
needs”  —  as  were  schools 
throughout  the  country. 

• 

$115  Top  Bracket 
On  2  Texas  Papers 

Houston,  Tex. 

Sixth-year  minimum  for  re¬ 
porters  and  other  editorial  em¬ 
ployees  of  the  Houston  Press 
wdll  rise  to  $115-75  in  the  sec¬ 
ond  year  of  a  new  guild  con¬ 
tract.  The  top  minimum  was 
advanced  to  $113.25,  effective 
last  April  21.  Beginners’  pay  is 
$57.50  and  goes  up  $2  next 
April. 

*  *  it 

The  new  minimum  pay  for 
sixth-year  experience  bracket 
for  reporters,  photographers  and 
artists  on  the  San  Antonio  Light 
has  been  raised  to  $115  in  a  new 
guild  agreement.  The  top  mini¬ 
mum  for  rewrite  and  copy  desk 
is  $115  after  three  years. 

• 

Basford-Intam  Affiliate 

Formal  affiliation  of  G.  M. 
Basford  Co.  with  British  inter¬ 
national  ad  agency  Intam  Ltd-. 
London,  has  been  announced  by 
Fred  Adams,  Basford  president 
John  Sasso,  senior  vicepresident 
of  Basford,  will  be  in  charge  of 
agency’s  overseas  services. 
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Won’t  you  help 
us  speak 
our  mind? 


For  the  6th  consecutive  year,  The 

House  of  Seagram  is  publishing  this 

dramatic  message  of  moderation  for 

New  Year’s  Eve.  We  earnestly  request 

the  support  of  the  press  for  this 

significant  message  and  its  meaning, 

/ 

“Drinking  and  Driving  Do  Not  Mix.” 


SEA«RAII  OISTILLCRS  COMPANY.  N.Y 


Published  by 

THE  HOUSE  OF  SEAGRAM 

together  with  the  owners  *  of  America’s  package  stores  and  taverns 


*The  tavern  owners  include  the  entire  membership  of  the  National  Licensed  Beverage  Association. 

The  package  store  owners  include  the  entire  membership  of  the  National  Retail  Liquor  Package  Stores  Association 
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WASHINGTON  FOCUS  -"-“SS 

chooses  to  publish  any  of  the 

Bv  James  J.  Butler  presidents  of  foreign  nations  rumors  which,  some  true,  some 

'  (one  of  whom  lost  his  job  be-  false,  are  as  indigenous  to  and 

TOP  ATTRACTION  tie  rock.  Ark.,  has  entered  the  fore  he  arrived  back  in  his  home-  pervasive  in  Wall  Street  ^  i, 

„  ^  formal  challenge  necessary  to  ^t  the  age  of  78,  he  out-  the  odor  of  roasting  coffee.” 

Former  President  Harry  S.  election  of  see-reeationist  reporters  50  years  younger  This  was  prompted  by  two  press 

Truman  who  rejected  an  invita-  Alford  over  veteran  Rep  Washington  beat  releases  and  a  report  on  a  press 

tion  to  play  a  piano  duet  with  Arkon<;n<?  John  rarely  absents  himself  from  conference  traced  to  a  corpora- 

Richard  Nixon  (“My  answer  is  p  ^Vells  publisher  of  a  weekly  Presidential  and  other  major  tion  which  was  about  to-but 

NO.”)  filled  a  luncheon  speaking  >,0,  fiipd’hi<?  comnlaint  with  the  press  conferences.  had  not  as  yet— filed  a  stock 

engagement  Monday,  by  way  of  Hols^e  CorimS  on  *  *  *  registration  statement  with  SEC 

compromise.  Almost  500  Na-  charges  irregularities,  viola-  »I-ITZ  ON  AD  CLAIMS  as  required  by  law.  This  con- 
tional  Press  Club  members  Ob-  tions  of  law,  and  a  conspiracy  d\vect\or^  of  a  tj-avenes  the  statute,  said  Gads- 

tained  sought-after  tickets;  an-  engineered  by  Faubus  made  Al-  former  FBI  Aeenr  more  than  Jy-an  offense  by  the  corpora- 

rimraeyhe  aud^^v-  the  winner  by  write-in.  350  "^em^L  of  thT  tion,  not  by  the  press, 

lum.  When  NPC  has  a  luncheon  Tirencbine-  moderation  ^ memoers  01  me  reaerai 

speaker  of  .musual  drawing  S^nhowe;  S'^rTrira?  mdlTSlel 

auxmary  blr?n'themSnyo^^^^  and  Governor  Faubus  together  advertising  continuity  Cartoonists  have  been  put  on 

auxiliary  oar  in  me  mam  loanp  ^  conference  which  proved  rnonitor<! _ on  their  own  time  it  notice  by  the  U.  S.  Court  of 

tj  rehe™  overcrowding  £  he  v.^n  XSle  Claims  that  they  may  treelyte 


Bv  James  J.  Butler 


TOP  ATTRACTION 


BLITZ  ON  AD  CLAIMS 


registration  statement  with  SEC 
as  required  by  law.  This  con¬ 
travenes  the  statute,  said  Gads- 


Mem'be^s  Bar  Two  a^xdiaries  .  .  t^heir  own  snchTatSTmC 

bTen  e°x"pe“rienei“„g'"uS:  CK'niRON  CI.LB  PRBS11.F.NT  JIan,  has  been  appointed  to  head  »»  »«  - 

5eji«!onahlv  cold  weather  Watrhino-trtn'cr  “\Tr  -Movi'o  th®  nnit  whose  members  will  «onor  out  tney  can  ciaim  no 

seasonably  cold  went  .  „  J“^^„!-'™s”added  ihe  ?resh  =■''  Curlis'"a  twyT* 

BETTER  BNDEBSTA^niNG  f  ‘he  Gndiron  Clnbte  l,“ra^o^'^St?  fo'S  and  e£r^ 

Georgi  Zhukov,  Soviet  minis-  filled  out  and  fon^'arded  to  head-  »  syndicate  service  bearing  his 


neivspaperman  himsell.  "l  ■’  "  .  ^  "  whose  copy  is  suspect  of  mis-  nignest  Awaui.  ne 

served  as  a  working  reporter  for  representation,  fraud,  or  unfair  charged  that  the  Treasury  De- 

about  30  years  (TASS  corre-  competition  as  defined  in  the  partment  adopted  the  theme  and 

spondent  in  Paris),  and  natur-  Act.  The  blitz  on  radio-TV  ad-  likeness  of  his  copyrighted  strip  I 

ally  feel  that  this  helps  us  °  vertising  improprieties  begins  it®  Savings  Bond  sales  pro¬ 
understand  one  another  better,”  White  House  Correspondents  receive  and  refused  to  pay  him 

he  told  a  press  conference.  Association,  President  of  Over-  reporting  forms.  “j^^t  compensation.”  He  com- 

Zhukov,  no  kin  of  the  deposed  !f^®  Writers,  Chairman  of  the  ♦  ♦  ♦  puted  daniages  in  excess  of  $1 

General,  expressed  surprise  at  S'!!!"?,!  NONE  OF  SEC’s  Rl'SlNESS  million.  The  Claims  Court  found  I 

suggestions  that  the  foreign  Committee,  President  of  the  Na-  ■  .  ...  similarity  in  presentation 

press  is  barred  or  constricted  in  I'^^al  Conference  of  Business  “What  the  press  may  choose  and  ruled  no  property  rights 

his  country.  “We’re  glad  to  have  Paper  Editors,  member  of  the  to  publish  with  reference  to  were  involved, 

them  come' to  Russia,”  he  said.  Standing  Committee  of  Con-  financial  affairs,  whether  fact  ♦  *  * 

Tbe  vi<?iGTie-  Red  didn’t  know  gressional  Gallery  Correspond-  or  fancy  fiction,  is  none  of  our  BASIC  RULE  ON  MISSILES 

whether  Author  Boris  Paster-  ^^ts.  He  heads  the  inter-media  business  ”  concedes  SEC  Chair- 

nak  will  come  to  America  be-  group  which  stages  joint  recep-  man  Edward  N.  Gadsby  in  a  has  mJdrannli’cable  to  pSc 

cause,  said  Zhukov,  he  hasn’t  '  isiting  VIP  s  and  in  comment  which  is  remarkable  missile  firine  coverage  the 

indicated  any  desire  to  do  so.  But  ¥®  Pre-sented  kings  more  for  accuracy  than  for  in-  hasTc  ™lS  in  tercr  it  ^Cape 

Pasternak  may  leave  Russia  any  ^'nisters,  and  tended  flattery.  “Moreover,”  Canaveral!  iSa.  This  meal^ 

time  he  wants  to  do^so.  “Por  a  press  and  other  media  will  be 

I_  -  ...  priven  advance  notice  of  un¬ 
classified  firings,  adequate  warn¬ 
ing,  transportation  to  facilities 
for  observation  and  transmission 
i  one  hour  in  advance  of  any 
I  “shoot”  and  releaseable  back- 
f  J  ground  on  equipment  involved 
^  I  and  objectives.  Notification  of 
■j  ^  an  open  firing  is  to  be  received 
I  by  media  FYI,  since  weather 
conditions  and  factors  may  r^ 
quire  cancellations.  It  is  planned 
MT  to  set  off  a  THOR  IRBM  at 
Vandenberg  Air  Force  Base, 
California,  next  month,  followed 
by  more  activity  at  adjacent 
Point  Arguello. 

$l  Dividend 

JH  Chicago 

Directors  of  Chicago  Daily 

ELECTION  COMPLAINT  ADMIRAL  MEETS  THE  PRESS— Th*  "working  pres*"  at  the  Sigma  Delta  d^vid’enT^ter  stoclAold^ 

An  editor  who  had  been  a  Chi  convention  in  San  Diego  recently  had  a  field  day  aboard  an  a  as  of  Dec  20%ayable  on  Jan. 

_ _ : _ 1.  r>  carrier,  when  Admiral  Arleigh  Burke  conducted  a  conference  after  a  „  t  x  ^  j-  i..«,  A#- 

n  1  •c’  catered  luncheon  arranged  by  James  S.  Copley  (seated  at  right),  pub-  Last  year,  directors  O' 

Orval  E.  Faubus  handling  of  Ksher  of  the  San  Diego  Union  and  Tribune.  The  event  was  one  of  several  dared  a  50-cent-per-share  dm- 

the  school  racial  problem  in  Lit-  highlights  in  the  entertainment  schedule  hosted  by  Mr,  Copley.  dend. 

68  EDITOR  &  PUBLISHER  for  December  13,  195« 


trip,  or  forever,”  the  cultural 
adviser  added. 

a  «  « 

PRESS  CLUB  OFFICERS 

William  H.  Lawrence  of  the 
New  York  Times’  Bureau  will 
head  the  National  Press  Club 
in  1959  as  successor  to  John  V. 
Horner  of  the  Washington 
Evening  Star,  who  is  the  1958 
president.  Lawrence,  currently 
vicepresident,  w'as  unopposed. 
Others  who  wrere  unopposed  in 
the  annual  election  are:  Ed 
Edstrom,  Hearst  Newspapers, 
vicepresident;  Bryson  B.  Rash, 
National  Broadcasting  Co.,  sec¬ 
retary;  Joseph  A.  Dear,  Dear 
Publications,  treasurer;  Walter 
T.  Bidder,  Bidder  Publications, 
financial  secretary. 

*  *  « 

ELECTION  COMPLAINT 

An  editor  who  had  been  a 
leader  in  the  fight  against  Gov. 
Orval  E.  Faubus’  handling  of 
the  school  racial  problem  in  Lit- 


THEY’RE 
LOADED  WITH 
IDEA-MEN 
IN  NEW  ENGLAND 


It  certainly  seems  like  it,  anyway,  when  you  look 
at  all  the  new  inventions  that  keep!  turning  up 
in  Yankeeland.  A  quick  survey,  for  instance, 
uncovers  a  buttonless,  zipperless,  snapless,  book¬ 
less  washable,  non-jammable  fastening  device; 
a  pistol  which  can  be  quickly  converted  into 
a  rifle;  a  photoswitch  which  automatically  dims 
auto  headlights;  a  hydraulic  arch  support;  a 
new  electronic  .  .  .  but  why  go  on?  At  the  rate 
they  keep  on  inventing  things,  we’re  obsolete 
already,  anyway. 

To  take  advantage  of  this  Yankee  inventiveness, 
new  industries  keep  pouring  into  the  region,  and 
old  industries  keep  expanding.  In  August  the 
future  construction  rate  here  was  33%  above  a 
year  ago  ...  in  September  it  jumped  47% 
above  that  month  in  1957.  And  the  more  plants 
that  are  built,  the  more  jobs  created  for  more 
people  .  .  .  and  the  more  they  pay  into  the 
region’s  economy.  According  to  the  Federal 
Reserve  Bank  of  Boston,  New  England’s  1957 
per  capita  income  was  a  record  S2,298 — 13% 
above  the  national  average. 

It  all  adds  up  to  a  going  economy,  where  more 
people  have  more  money  to  spend  than  in  any 
comparable  area  in  the  country.  If  you’re  look¬ 
ing  for  new  markets — or  better  ones — why  not 
come  on  up  to  New  England  and  sell  through 
the  New  England  newspapers. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  Newt  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E),  Boston  Globe  (S), 
Brockton  Enterprise  ft  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Haverhill  Gazette  (E), 
Lawrence  Eagle-Tribune  (M&E),  Lynn  Item  (E),  North  Adams 
Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette 
(E),  Waltham  News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E).  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND — ^West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
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Wondering  Out  Loud 
Why  It’s  This  Way 


By  James  L.  Gollings 

On  the  street,  at  home  or  in 
the  darkroom,  have  you  ever 
found  yourself  wondering  why: 

There  are  so  many  short 
courses  for  photographers  and 
so  few  for  reporters? 

There  isn’t  an  all-around  press 
camera;  one  that  would  combine 
the  best  features  of  those 
cameras  presently  on  the 
market  ? 

There  is  such  an  emphasis  on 
shipboard,  airport  and  train  pic¬ 
tures,  a  la  crossed  legs?  Travel 
is  rather  old  hat  now,  isn’t  it? 

The  creditline  reads  “Photo 
by  Jones”?  You  put  a  byline  on 
a  story;  you  don’t  say  “Story 
by  Jones.”  It’s  obviously  a  pic¬ 
ture,  isn’t  it? 

The  picture  editor  crops  at 
the  waist  a  picture  of  a  7-foot 
basketball  player  leaping  three 
feet  off  the  floor? 

Artists’  drawings  of  press- 
type  cameras  are  so  inaccurate  ? 

All  Newsmen 

Your  daily  paper  uses  the  ex¬ 
pression  “newsmen  and  photog¬ 
raphers?”  Aren’t  photographers 
properly  classified  as  new'smen  ? 

There  isn’t  a  Pulitzer  for  the 
Photographer  of  the  Year,  based 
on  his  general  work? 

Photographers  themselves  al¬ 
ways  stare  into  the  camera 
when  their  pictures  are  made 
yet  tell  their  subjects  not  to? 

Weather  pictures  are  run  un¬ 
less  they  are  exceptional  ? 

There  isn’t  more  front-page 
play  of  local  pictures  by  big 
dailies  instead  of  the  usual  VIP 
handshaking  and  head-and- 
shoulder  shots? 

A  w’oman  is  described  as  a 
pretty  brunette  when  the  picture 
show's  her  anything  but? 

Wirephoto  and  telephoto 
credit  lines  are  used  in  this  age 
of  electronics? 

Captions  frequently  don’t 
match  the  picture,  are  w'ritten 
in  the  past  tense  and  perwert 
the  photographer’s  intentions? 


Photojournalist? 

There  aren’t  more  picture 
editors  with  photographic  back¬ 
grounds  ? 

Tbe  word  photojoumalist  is 
used?  Isn’t  photographer  good 
enough?  Or  cameraman?  Isn’t 
it  a  form  of  snobbishness,  a 
false  dignity,  to  insist  on  its 
use,  comparable  to  a  plumber 
calling  himself  a  sanitary  en¬ 
gineer  ? 
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Phony  pictures  w'earing  a 
straight  caption  face  are  per¬ 
mitted?  Why  not  say,  “This  is 
corny,  we  know,  but  we  thought 
you  would  enjoy  it,”  or,  “This 
is  a  re-enactment,”  or,  “Mr.  So- 
and-So  was  cropped  out  of  the 
picture?” 

There  isn’t  a  good  light-heavy¬ 
weight  among  photographers 
who  just  once  wall  slug  back 
when  slugged? 

Some  picture-conscious  papers 
use  feature  pictures  made  with¬ 
out  multiple  lighting? 

Several  photo  schools  are  per¬ 
mitted  to  issue  “special  photog¬ 
raphers’  cards”  for  admission  to 
news  stories? 

There  are  editors  who  believe 
a  boy  coming  out  of  the  dark¬ 
room  will  make  a  better  photog¬ 
rapher  than  one  trained  in  jour¬ 
nalism  school? 

Ought  to  Bp  a  Book 

Someone  doesn’t  write  a  book 
suggestively  entitled  “The 
Greatest  New’s  Pictures  of  the 
Past  50  Years,”  with  complete 
stories  behind  the  pictures? 

Most  photographers  scorn  pic¬ 
tures  made  by  writers  when  it’s 
been  proved  a  man  can  do  a  good 
job  of  both  writing  and  photog¬ 
raphy  ? 

There  isn’t  an  International 
Press  Photographers  Associa¬ 
tion  for  the  exchange  of  ideas, 
goodwill  and  understanding,  to 
say  nothing  of  helping  each 
other  with  w'orking  arrange¬ 
ments  when  traveling? 

It  seems  that  those  who  criti¬ 
cize  the  three-men-and-a-piece- 
of  paper  type  picture  most  can 
never  come  up  with  a  fresh  idea 
when  asked  how  they  would  have 
made  the  picture? 

Photographers  seem  to  have 
more  hobbies  and  outside  inter¬ 
ests  than  other  newsmen? 

Photo  magazines  consider  a 
picture  of  a  broken-dowm  house 
with  shattered  window  panes  a 
w'ork  of  art  rather  than  just  a 
picture  of  a  broken-dowm  house 
with  shattered  window  panes? 

Newspapers  don’t  give  apti¬ 
tude  tests  to  would-be  photog¬ 
raphers?  It’s  quite  the  thing  to 
do  these  days,  isn’t  it? 

Editors  constantly  belabor  the 
wire  services  for  original,  fresh 
pictures  then  refuse  to  run 
them  because  they  are  different  ? 

Newspapers  don’t  give  more 
sequence  and  continuity  to  their 
picture  pages  instead  of  pre¬ 


senting  a  hodgepodge  of  inter¬ 
ests? 

Some  papers  stick  to  one  type 
camera  when  several  are  needed 
to  do  the  job?  A  cai-penter  can’t 
build  with  just  one  tool,  can  he? 

A  man  who  has  time  to  kill 
will  tell  you  he  can  give  you 
only  five  minutes  to  make  his 
picture  ? 

There  shouldn’t  be  press-card 
reciprocity  among  contiguous 
states  ?  Or  even  nationally  ? 

More  cameramen  don’t  have 
solid  darkroom  experience? 

And  finally,  w'hy  more  news¬ 
papers  don’t  encourage  the  sub¬ 
mission  of  pictures  by  ama¬ 
teurs?  Some  of  these  boys  will 
be  tomorrow’s  press  photog¬ 
raphers,  won’t  they? 

♦  *  * 

Hicks:  Pix,  Fotogs 
Can  Both  Improve 

Wilson  Hicks,  ex-Li fe  picture 
editor  and  now  a  faculty  mem¬ 
ber  at  University  of  Miami, 
believes  new’s  photographers 
should  improve  their  techniques 
and  the  papei's  they  seiwe  should 
handle  their  pictures  better. 

As  one  of  the  speakers  at 
the  Southern  Newspaper  Pub¬ 
lishers  Association  convention 
at  Boca  Raton,  Fla.,  recently, 
Mr.  Hicks  made  these  points: 

Photographers  should  show 
greater  originality,  individuality 
and  imagination,  and  not  “run 
in  packs.” 

^me  publishers  apparently 
think  photojouimalism  is  purely 
mechanical;  that  photographers 
need  be  only  good  technicians 
with  adequate  equipment.  “A 
good  photographer  —  or  trainee 
w'ith  potential  —  must  be  not 
only  a  good  technician  but  a 
vi.sualist,  a  see-er,  an  artist,  a 
psychologist  with  perception.” 

That  many  photographers 
don’t  keep  up  with  the  news 
and  build  journalistic  back¬ 
grounds.  That  “editors  are  hu¬ 
man  —  and  humans  usually 
don’t  like  w'hat  they  don’t  under¬ 
stand.  Some  editors  must  hate 
pictures  because  of  what  they 
do  to  them  and  with  them.” 

The  big  thing  is  to  bring 
the  word  and  the  picture  man 
together  instead  of  having  them 
look  down  their  noses  at  each 
other. 

That  newspapers  too  often 
are  guilty  of  cropping  the 
“atmosphere”  out  of  pictures, 
and  are  too  addicted  to  spot- 
news  pictures,  and  don’t  hit 
back  hard  pictorially  after  TV 
has  covered  a  big  news  story. 

That  editors  don’t  play  good 
pictures  imaginatively  or  large 
enough.  “There’s  need  for  more 
experimenting,  more  enterprise, 
more  spending.  .  .  .  Why  not 
words  to  illustrate  a  picture  in¬ 
stead  of  so  often  vice  versa?” 

There  are  too  many  fake  pic- 
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tures,  and  the  setup  is  overdone] 
“They  don’t  take  what  actuall; 
happens  in  the  locker  rooijJ 
They  get  Stengel  kissing 
pitcher  when  maybe  he  didn; 
or  wouldn’t  have.” 

That  news  executive  spend: 
great  deal  of  time  talking  at> ; 
picture  problems  with  little  :! 
any  action  following.  “Let’s  i: 
something  about  it.” 

• 

Groups  Fight 
Judge’s  Ban 
On  Street  Pix 

Atlanta,  Gi 

Atlanta  Newspapers,  Inc.,  and 
the  Georgia  Press  .Association 
have  begun  a  court  test  in  .At¬ 
lanta,  Ga.,  of  a  judge’s  older 
which  extended  restrictions  on 
news  coverage  of  trials  to  pub¬ 
lic  streets  and  sidewalks. 

The  order  was  issued  Nov. 
by  Judge  Durwood  T.  Pye 
(E&P,  Nov.  15,  page  67),  and 
the  petitioners  have  asked  the 
Fulton  Superior  Court  for 
declaratory  judgment  against 
those  parts  of  it  pertaining  to 
the  taking  of  pictures  or  making 
tape  recordings  outside  the 
courthouse.  There  will  be  a 
hearing  Dec.  12. 

The  trouble  started  when,  on 
Nov.  7,  Eugene  Patterson,  vice- 
president  of  Atlanta  News¬ 
papers,  and  Marion  Johnson, 
staff  photographer,  asked  Ful¬ 
ton  County  Sheriff  T.  Ralph 
Grimes  if  pictures  could  he 
made  on  adjacent  streets.  They 
said  Mr.  Grimes  told  them  they 
couldn’t  and  if  they  did  they 
would  be  arrested.  The  suit  asks 
the  court  to  declare  that  the 
sheriff  has  no  duty  to  enforce 
the  contested  parts  of  Judge 
Pye’s  order. 

Atlanta  Newspapers  and  the 
GPA  stated  that  enforcement 
would  deny  them,  as  well  as 
others,  of  freedom  of  the  press 
and  speech.  They  denied  that 
shooting  pictures  or  making  re¬ 
cordings  on  nearby  streets  would 
interfere  with  the  administra¬ 
tion  of  justice. 

Combat  Chi  Lure 

Madison,  Wis. 

Madison  merchants  have 
raised  $50,000  to  urge  Wiscon¬ 
sin  shoppers  to  come  “back 
home.”  Merchants  feet  the  shop¬ 
ping  centers  bring  too  many 
Wisconsinites  into  the  Chicago 
area  to  shop.  Sponsoring  mer¬ 
chants  are  contributing  about 
one-tenth  of  1  per  cent  of  an¬ 
nual  sales  volume  to  a  radio 
and  newspaper  campaign  stress¬ 
ing  that  “shopping  is  easy  and 
enjoyable  in  Madison.” 
LISHER  for  December  13,  19« 


NEW  G-E  BROCHURE  PRESENTS  A  SOLUTION  TO 
YOUR  METROPOLITAN  TRANSPORTATION  PROBLEM 


You,  as  a  leader  in  forming  community  opinion,  will  be  vitally 
interested  in  the  story  contained  in  General  Electric’s  new,  full- 
color  brochure  entitled  “Metropolitan  U.S.A. — 1970.”  This  is  a 
story  about  metro  riders  of  1970  who  find  snarled  traffic  a  thing 
of  the  past.  It’s  a  story  of  how  metro  area  residents  travel  quickly, 
comfortably  and  economically  because  all  metro  transportation 
facilities  are  coordinated  to  work  together. 

This  is  not  science  fiction!  As  a  matter  of  fact,  you  could  be 
reading  about  the  very  future  of  your  city. 

FOR  YOUR  FREE  COPIES  of  this  four-color  illustrated  brochure, 
write  Section  107-62,  General  Electric  Co.,  Schenectady,  N.  Y.  107.62 
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Simple  Prose  Marks 
Funeral  Reporting 


Chicago 

Chicago  newsmen  turned  from 
grim  reporting  of  our  Lady  of 
the  Angels  School  fire  tragedy 
to  compassionate  writing  in 
simple  prose,  telling  of  the  mass 
funerals  of  the  nuns  and  chil¬ 
dren  last  Thursday,  Friday  and 
Saturday. 

Most  impressive  was  the  quiet 
dignity  of  the  news  stories,  re¬ 
porting  the  services  for  27  chil¬ 
dren  in  an  Armory  near  the 
scene  of  the  Dec.  1  catastrophe. 
Archbishop  Albert  Gregory 
Meyer  sang  the  pontifical  Re¬ 
quiem  Mass,  assisted  by  other 
priests. 

Reporters  voiced  their  praise 
for  the  excellent  cooperation 
given  the  press  by  Msgr.  Kelly, 
editor  of  the  New  World,  w-ho 
is  serving  as  press  relations 
officer  for  the  archdiocese. 

Texts  of  special  prayers  said 
at  the  Mass  were  carried  in 
full  by  the  four  Chicago  news¬ 
papers.  Stories  told  in  simple 
language  of  the  sorrowful  par¬ 
ents  and  relatives  in  attendance. 

Page  of  Pictures 

All  of  the  dailies  carried  in¬ 
dividual  pictures  of  the  dead 
children  as  an  aftermath  to  the 
fire  story.  The  Chicago  Ameri¬ 
can  devoted  its  entire  front  page 
on  Friday  to  pictures  of  70  of 
the  dead.  The  pictures  appeared 
below  a  simple  headline:  “Chi¬ 
cago  Mourns.”  An  editorial 
tribute  beneath  the  headline 
stated  in  part: 

“The  kids  aren’t  dead.  .  .  . 
They’ve  graduated  to  a  state  of 
perfect  joy  that  never  ends. 
That’s  the  thought  their  faith 
teaches  .  .  .  the  thought  that 
consoles  their  relatives  and 
friends  as  the  victims  of  Our 
Lady  of  the  Angels  School  fire 
are  laid  to  rest.” 

Equally  as  busy  as  the  Chi¬ 
cago  dailies  in  their  coverage  of 
the  fire  were  the  bureau  staffs 
of  the  Associated  Press  and 
United  Press  International. 
Each  filed  over  10,000  words  the 
night  of  the  fire  and  sent  more 
than  20  spot  news  pictures. 
(E&P,  Dec.  6,  page  9.) 

Both  services  acknowledged 
the  cooperation  given  them  by 
Chicago’s  dailies  in  supplying 
early  pictures  of  the  fire  scene. 
AP  and  UPI  cameramen  bucked 
heavy  traffic  to  get  to  the  fire, 
hospitals  and  morgue.  As  the 
evening  went  on  and  the  death 
toll  climbed,  they  provided  their 
own  picture  coverage. 


Carroll  Arimond,  AP  city  edi¬ 
tor,  wrote  the  early  running 
story,  turning  out  10  new  leads 
during  the  first  five  hours.  Russ 
Lane  took  over  shortly  before 
9  p.m.  to  write  the  overnight 
lead.  Harold  Liston  and  William 
Conway  covered  the  fire  scene 
and  the  hospitals.  Ed  D’Moch 
was  assigned  to  the  morgue. 

Copy  boy  Turns  Pholog 

Robert  Shue,  AP  copy  boy, 
who  lived  in  the  vicinity  of  the 
school  and  had  attended  classes 
there,  was  on  his  way  to  work 
when  the  fire  started.  He  saw 
the  blaze  and  rushed  back  home 
for  a  camera.  He  took  five  shots 
and  sped  to  the  AP  bureau.  Two 
of  his  shots  were  serviced. 

Fred  Wright  directed  AP’s 
picture  coverage.  He  was  as¬ 
sisted  by  Art  Tipple.  Camera¬ 
men  assigned  to  the  many-sided 
story  included  Harry  Hall,  Ed 
Kitch,  Paul  Cannon,  Charles 
Knowlock  and  Louis  Oakmin. 

Jan  Hartnett  and  William 
Conway  wrote  AP’s  funeral 
stories. 

Wears  Orderly’s  Coat 

At  UPI,  Dave  Smothers  wrote 
the  main  lead  on  the  fire,  with 
Richard  Montaba  doing  the  over¬ 
night  lead.  Working  at  the  fire 
and  hospitals  were  Ira  Luvey, 
Ed  Gorman,  Frank  Spencer  and 
Pat  Craig.  Mr.  Craig  got  into 
St.  Anne’s  hospital  and  donned 
an  orderly’s  coat  to  go  around 
from  bed  to  bed  to  get  identifi¬ 
cation  of  the  injured.  He  was 
discovered  when  he  found  him¬ 
self  in  a  doctors’  conference  on 
the  care  of  the  injured.  He  was 
asked  to  leave  the  hospital. 

Robert  Loughran  covered  po¬ 
lice  angles  for  UPI  and  Everett 
Irwin  was  assigned  to  the  Coun¬ 
ty  morgue. 

On  the  day  of  the  massed  fu¬ 
neral,  Marguerite  Davis,  UPI 
bureau  city  editor,  wrote  the 
day  lead  and  Francis  Leary,  di¬ 
vision  news  manager,  did  the 
night  lead. 

Pete  Harris,  UPI  picture  bu¬ 
reau  manager  and  Carl  Karmer, 
division  manager,  directed  pic¬ 
ture  coverage,  assisted  by  Roy 
Ripley.  UPI  cameramen  in¬ 
cluded  John  Quinn  at  the  fire, 
Frank  Klimek  at  the  hospitals, 
Tom  Shaffer  and  Roy  Miller  at 
the  morgue.  All  worked  through 
the  night. 

When  Joseph  B.  Egelhof,  who 
handled  the  main  lead  fire  story 
for  the  Tribune,  learned  his  by¬ 
line  was  to  be  on  the  story,  he 


asked  that  it  be  removed.  He 
explained  his  story  was  the  re¬ 
sult  of  work  by  many  other  re¬ 
porters.  He  remained  anony¬ 
mous  in  writing  a  story  that  is 
being  mentioned  for  major  prize 
consideration. 


Austin  Report 

(Continued  from  page  11) 


pend  on  my  newsgathering  and 
writing  for  information  on  sub¬ 
jects  vital  to  them.” 

“(I  relish)  the  opportunity 
to  raise  hell,  poke  fun  at  ‘stuffed 
shirts,’  laugh  at  the  ridiculous 
occurrences,  weep  at  tragedies, 
and  be  forever  startled  by  the 
obvious.” 

Drop  in  Demand 

A  survey  report  to  be  pub¬ 
lished  in  the  Fall  issue  of 
Journalism  Quarterly  refers  to 
the  journalism  school  picture  as 
“dim,”  with  enrollment  shading 
off  to  its  lowest  point  since 
1954,  and  a  falling  off  in  de¬ 
mand  for  graduates. 

“Nevertheless,”  this  report 
states,  “the  industry  need  for 
graduates  continues  to  remain 
higher  than  the  ability  of  the 
schools  to  supply  them.” 

The  information  on  demand 
for  graduates  was  obtained  by 
Charles  T.  Duncan,  dean  of  the 
University  of  Oregon  School  of 
Journalism;  that  on  enrollment 
was  compiled  by  Warren  C. 
Price,  professor  of  journalism  at 
Oregon.  The  enrollment  survey 
has  been  made  annually  by  the 
Quarterly  for  20  years  with 
Professor  Price  being  the  com¬ 
piler  for  11  years.  Dean  Duncan 
started  the  employment  survey 
six  years  ago. 

After  reaching  a  post-World 
War  II  low  in  1953,  journalism 
enrollment  made  a  series  of 
mild  gains.  The  number  of 
majors  this  Fall  was  reported 
at  10,992;  a  year  ago  the  total 
was  11,491.  An  all-time  high 
was  set  in  1948,  at  16,619  in  '73 
schools.  That  figure  represented 
the  abnormal  situation  caused 
by  the  immediate  post-war  influx 
of  veterans. 

860  Graduate  Studenl<> 

The  1958  enrollment  is  divided 
almost  equally  among  the  four 
undergraduate  years,  at  an  aver¬ 
age  of  about  2,500  journalism 
majors  per  class.  In  addition, 
there  are  860  graduate  students 
in  journalism.  The  great  major¬ 
ity  of  these  are  candidates  for 
master’s  degrees. 

Three  of  74  schools  said  they 
had  more  graduates  than  job 
requests.  Thirteen  reported 
supply  and  demand  to  be  “ap¬ 
proximately  in  balance,”  Dean 


Duncan  noted.  The  remainder 
had  more  industry  requests  for 
jobs  than  they  had  graduating 
seniors  or  master’s-degree  stu¬ 
dents  to  fill  them. 

Starling  Pay  Compared 

The  job  survey  showed  also 
that  journalism  starting  salaries 
are  the  lowest  among  competi¬ 
tive  fields  studied.  The  journal¬ 
ism  senior  man  received  in  1958 
an  average  starting  salary  of 
$347  a  month.  Engineering  was 
high  at  $468  (up  $16  a  month  in 
a  year  as  against  journalism’s 
$5),  Accounting  majors  starte<i 
this  year  at  $416,  sales  at  $412. 
general  business  majors  at  $408. 
Dean  Duncan’s  comparative  fig¬ 
ures  were  obtained  from  statis¬ 
tics  reported  in  Nation's  Bm- 
ness. 

The  greatest  demand  for  grad¬ 
uates  on  the  news  side  came 
from  daily  newspapers,  with  51 
of  the  74  schools  so  reporting. 
Twenty-three  schools  said  the 
second  highest  demand  came 
from  weekly  newspapers,  while 
19  reported  public  relations 
second  highest. 

Requests  to  fill  jobs  came 
from  wire  services,  radio  sta¬ 
tions,  television  stations,  maga¬ 
zines,  advertising  agencies  and 
general  industry. 

Dean  Duncan  reported  that 
the  percentages  of  women  stu¬ 
dents  and  graduate  student' 
entering  the  profession  and  the 
number  of  students  entering 
militai’y  service  shifted  only 
slightly. 

Actually  100  of  the  110  d^ 
gree-granting  schools  submitted 
enrollment  figures,  but  four  ar¬ 
rived  too  late  to  be  tabulated. 
The  trend  was  established,  how¬ 
ever,  and  these  few  would  not 
alter  the  4  percent  decline,  Pro¬ 
fessor  Price  said. 

DcH-line  in  Quality? 

A  decline  in  the  quality  of 
journalism  students  was  re¬ 
ported  by  A.  L.  Higgenbotham. 
University  of  Nevada  journalism 
head,  in  addressing  the  Cali¬ 
fornia  Press  Association  this 
week. 

His  claim  was  strongly  sup¬ 
ported  by  Dr.  Dwight  Bentel. 
San  Jose  State  College  journal¬ 
ism  head. 

Dr.  Chilton  Bush,  Stanford 
University  journalism  director, 
and  Dr.  Philip  Griffin,  head  of 
journalism  at  the  University  of 
California,  Berkley,  both  said 
they  did  not  feel  quality  has 
suffered. 

Dr.  Griffin  added  that  if  there 
had  been  any  decline,  it  could 
be  overcome  by  critical  develop¬ 
ment  after  hiring.  The  tie  vote 
on  the  quality  issue  developed 
from  a  poll  of  journalism  edu¬ 
cators  present  at  the  close  of 
Prof.  Higgenbotham’s  report. 
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New  York  Strike 

(Continued  'from  page  9) 


nounced,  disapproved  it  by  a 
vote  of  10  to  0.  The  membership 
vote  was  taken  under  the  super¬ 
vision  of  the  Honest  Ballot  As¬ 
sociation.  Although  the  union 
claims  4,500  members  only  about 
half  were  directly  involved  in 
the  newspaper  situation.  The 
1,662  votes  cast  were  termed  “a 
big  turnout”  by  union  spokes¬ 
men. 

Mr.  Feldman  had  warned 
several  weeks  ago  that  the  $7 
settlement  with  the  Newspaper 
Guild  was  “wholly  inadequate” 
in  the  view  of  his  union’s  mem¬ 
bers. 

The  drivers’  committee  had 
made  a  counterproposal  of  $9 
which  was  rejected  by  the  pub¬ 
lishers’  executive  committee,  of 
which  Barney  G.  Cameron,  vice- 
president  of  the  Herald  Tribune, 
is  chairman. 

Eight-Hour  Strike 

When  the  original  contract 
deadline  w'as  passed  at  12:01 
a.m.  Sunday,  drivers  went  off 
their  jobs  while  negotiators  con¬ 
tinued  in  sessions  with  Commis¬ 
sioner  Herbert  Haber  of  the 
Federal  Mediation  Service. 

Drivers  and  other  delivery 
workers  in  the  independent 
union  formed  picket  lines  but 
members  of  other  craft  unions 
and  of  the  Guild  refused  to 
honor  them.  The  pressmen’s 
union  had  announced  earlier 
that  its  members  would  stay 
out  but  Joseph  Dwyer,  president 
of  the  local  union,  reversed  his 
stand  and  told  members  to  re¬ 
port  for  worK. 

Mr.  Dwyer  said:  “The  de¬ 
liverers  made  certain  commit¬ 
ments  to  me  which  they  did  not 
keep.  I  no  longer  feel  obliged  to 
maintain  the  assurances  I  gave 
them.” 

With  announcement  that  the 
negotiating  committee  had  ac¬ 
cepted  the  $7  w'age  offer  and 
other  provisions  of  a  new  con¬ 
tract,  the  strike  broke  off  at 
8  a.m.  Monday.  Morning  edi¬ 
tions,  run-off  early  Sunday 
night,  were  delivered  to  key 
points. 

Later  that  day,  Mr.  Dwyer 
was  defeated  for  re-election  as 
president  of  the  pressmen’s 
union,  a  post  he  has  filled  for 
13  years.  'The  victor  in  the  runoff 
election  was  James  Mahoney  of 
the  Jewish  Daily  Forward 
chapel  who  had  run  unsuccess¬ 
fully  against  Mr.  Dwyer  in  two 
previous  contests.  After  the 
election  Mr.  Mahoney  remarked 
that  he  attributed  his  victory  to 
the  principle  of  honoring  a 
picket  line.  He  takes  office  Dec. 
21. 


The  newspapei's  published 
with  normal  opei'ations  Monday 
and  Tuesday  until  rejection 
vote  was  completed.  The  second 
strike  began  at  10  p.m.  Tuesday. 

It  was  a  hard  blow  to  Mr. 
Cameron  and  the  publishers’ 
committee.  They  had  held  mara¬ 
thon  meetings  at  the  mediation 
office  and  had  gone  home  to 
catch  up  on  sleep  in  the  belief 
they  had  reached  a  settlement 
that  would  hold. 

Others  on  the  committee  were 
C.  C.  Lane,  Times;  Philip  B. 
Stephens,  Neivs;  N.  S.  McNeish, 
World-Telegram  &  Sun;  W.  N. 
Thomson,  Mirror;  Thomas  E.  J. 
Crowley,  Journal- American; 
Marvin  Berger,  Post;  and  Theo¬ 
dore  Newhouse,  Long  Island 
Press  and  Star. 

Arbitration  on  W  holesaler 

Negotiations  with  the  drivers 
and  other  craft  unions,  whose 
contracts  expired  Dec.  7,  had 
been  retarded  as  the  publishers 
talked  with  the  drivers.  The 
negotiations  were  complicated 
by  a  situation  involving  de¬ 
liveries  of  six  New  York  papers 
and  the  Newhouse  papers  on 
Long  Island.  Claiming  “diffi¬ 
culties”  with  one  wholesaler,  the 
publishers  had  switched  to  two 
other  distributors.  Both  had  con¬ 
tracts  with  the  union. 

The  union  refu.sed  to  handle 
papers,  claiming  they  w'ere  not 
getting  back  pay,  holiday  and 
other  rights,  from  the  wholesaler 
the  publishers  had  fired.  This 
dispute  was  settled,  but  the 
union  objected  when  the  Long 
Island  Press,  which  had  started 
to  deliver  independently,  at¬ 
tempted  to  combine  deliveries 
again  with  the  New  York 
l)apers. 

It  was  finally  agreed  that  the 
latter  question  would  go  to 
arbitration.  To  solve  the  matter 
of  protecting  pay  and  other 
rights,  a  clause  was  inserted 
in  the  new  contract  under  which 
each  wholesaler  hired  by  the 
publishers  w'ould  have  to  post 
bond  to  assure  the  wage,  pen¬ 
sion,  and  other  benefits  if  dis¬ 
charged  by  the  papers. 

The  drivers’  union  had  also 
obtained  other  changes  in  work 
clauses.  Weight  of  bundles  had 
been  reduced  from  53  to  50 
pounds.  The  union  had  asked  for 
13  holidays,  expecting  at  least 
to  get  one  more — Columbus  Day. 
The  present  seven  holidays-with- 
pay  however,  was  held.  Present 
wages  are  $103.82  a  40-hour 
week  for  daytime;  $104.02  for 
a  37-hour  nightime  week. 

Negotiations  with  other  unions 
except  the  pressmen  were  con¬ 
tinuing.  The  pressmen  last  Sat¬ 
urday,  Dec.  6  had  left  a  meeting 
with  the  publishers  with  the 
assertion,  “we  seem  to  be  getting 
nowhere.”  It  was  considered 
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PLAN  FOR  SELLING — Bill  Colvert,  right,  advertising  director  of  h 
Carlsbad  (N.M.)  Current-Argus,  tells  R.  B.  Bradshears,  advertising  man. 
ager  of  the  Midland  (Tex.)  Reporter-Telegram,  about  the  New  Meilc; 
newspapers'  joint  promotional  effort  in  EDITOR  &  PUBLISHER  and 
other  trade  publications  to  sell  the  state  as  a  market.  Speaking  to  mart 
than  100  ad  managers  at  annual  Texas  Press  Association  meeting  in 
Austin,  Mr.  Colvert  urged  a  similar  promotion  effort  by  Ten* 
newspapers. 
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likely  that  Mr.  Dwyer  would 
appoint  his  successor-to-be  to 
the  negotiation  committee. 

Louis  J.  McFadden,  secretary 
and  treasurer  of  the  pressmen, 
said  Wednesday  in  his  official 
capacity  he  was  “directing  the 
men  to  go  to  work,”  while  the 
drivers  were  on  strike. 


Union  Protests 


'Bribery’  Claim 


Some  are  defiant  and  are  re¬ 
fusing  to  do  so,”  he  said. 

James  J.  McMahon,  stereo¬ 
typers’  president,  said  the  pub¬ 
lishers  had  not  yet  offered  them 
the  $7  package.  Another  meet¬ 
ing  is  scheduled  for  Tuesday, 
Dec.  16,  he  said. 


The  printers  and  paperhand- 
lers  met  Wednesday  with  the 
publishers.  A  meeting  with  the 
photoengravers  w'as  scheduled 
for  Friday.  This  union  had  been 
offered  $7,  but  the  contract  com¬ 
mittee  refused  to  recommend 
the  package  to  its  members,  ac¬ 
cording  to  Frederick  Scheid, 
business  manager. 

A  contract  with  the  machin¬ 
ists  does  not  expire  until  March 
7. 


Quebec 

Bribery  charges  made  by  a 
newspaper  executive  here 
touched  off  a  hot  row'  with  the 
French  -  language  Journalist' 
Union  this  week. 

A.  F.  Mercier,  general  man 
ager  of  L’evenement  Jourwl 
and  Le  Soleil,  said  in  a  staff 
meeting  that  the  acceptance  of 
gifts  W’as  reaching  epidemic 
proportions.  He  described  it  as 
“this  affliction  of  our  profession, 
bribes.”  The  problem  is  worse 
among  the  French -language  re¬ 
porters  than  among  the  English- 
language  reporters,  he  .said. 

Gerard  Fectau,  president  of 
the  union,  lashed  back  with  a 
vigorous  protest  against  the 
statement  and  placed  the  blame 
for  temptation  on  the  “unbeliev 
ably  low  salary  level”  provided 
by  the  newspapers. 


Baltimore  Sun’s 
‘Colonel’  Combs  Dies 


ITU's  Chief  Booked 
To  Address  Inland 
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Washington 
George  Washington  Combs, 
“the  Colonel”  of  the  Baltimore 
Sun’s  Washington  bureau  and 
a  14-year  veteran  as  treasurer 
of  the  National  Press  Club,  died 
in  his  Chevy  Chase  home  Dec.  5. 

The  Kentucky  Colonel  taught 
school  for  awhile  in  his  native 
state  before  coming  to  Washing¬ 
ton  on  Aug.  12,  1908,  where  he 
served  in  the  business  office. 
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INDIANAPOU? 

Elmer  Brow'n,  president  of 
the  International  Typographical 
Union,  has  accepted  an  inviU- 
tion  to  speak  to  the  Inland  Daily 
Press  Association  at  Chicago, 
February  17,  and  to  answer 
questions  from  the  floor.  He  will 
be  guest  of  honor  at  the  prO' 
luncheon  reception. 

This  will  be  the  fir.st  time  in 
many  years  that  an  ITU  pr«s‘‘ 
dent  has  spoken  before  a  news¬ 
paper  publishers’  organization. 

LISHER  for  December  13,  195* 
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Paper  Cited 
For  Cultural 
Contribution 


High  Point,  N.  C. 
The  High  Point  Enterprise 
ias  been  awarded  the  1958  Cor¬ 
porate  Citizenship  Award  of  the 
Worth  Carolina  Literary  and 
Historical  Association. 

Governor  Luther  Hodges  made 
the  presentation  to  D.  A.  Raw- 
ley.  co-publisher  with  Mrs.  R. 
B.  Terry,  at  ceremonies  in  Ra¬ 
leigh  concluding  a  week  of  meet¬ 
ings  by  cultural  and  literary  so¬ 
cieties. 

Established  for  the  first  time 
in  1957,  the  award  is  designed 
to  pay  tribute  to  “those  organi¬ 
zation '  that  are  adjudged  to 
have  rendered  the  greatest  serv¬ 
ice  to  the  literary,  historical  and 
general  cultural  advancement  of 
their  community  and/or  the 
State  of  North  Carolina.” 

Chambers  of  Commerce 
throughout  the  state  are  invited 
to  submit  nominations.  From 
these  nominations,  judging  is 
done  by  a  Board  of  Award  con¬ 
sisting  of  five  members  who  are 
appointed  by  the  executive  heads 
of  the  National  Association  of 
Manufacturers,  the  United 
States  Chamber  of  Commerce, 
the  American  Bankers  Associa¬ 
tion,  the  American  Association 
for  State  and  Local  H  istory  and 
the  Southern  Historical  Associa¬ 
tion. 

-Aid  to  Fducution 

Cited  particularly  were  the 
newspaper’s  contributions  and 
efforts  in  promoting  the  Jour¬ 
nalism  Foundation  of  the  Uni¬ 
versity  of  North  Carolina  and 
the  full  program  of  High  Point 
College,  a  Methodist  four-year 
college.  The  Enterprise’s  editor. 
Holt  McPherson,  is  chairman  of 
the  foundation  and  chairman  of 
the  board  of  trustees  of  High 
Point  College. 

In  addition,  scholarships  and 
other  financial  support  for  sev¬ 
eral  other  colleges  and  univer¬ 
sities  were  enumerated. 

Among  the  special  projects 
conducted  by  the  Enterprise 
during  the  past  year  were  two 
that  fitted  directly  into  the  bases 
of  nomination. 

During  the  summer  the  Enter¬ 
prise  organized  and  sponsored 
u  tour  of  64  persons  to  Europe, 
traveling  under  the  auspices  of 
the  President’s  people-to-people 
program. 

The  second  project  was  the 
making  of  arrangements  to 
bring  Major  Warwick  Charlton, 
the  Englishman  who  conceived 
Wd  executed  plans  for  building 

editor  ac  PUBLISHER 


and  sailing  Mayflower  II  to 
America,  to  High  Point  where 
he  made  several  appearances 
showing  films  and  explaining 
the  Mayflower  project.  His  lec- 
tuies  here  included  several  in 
the  city  schools. 

Civic  Campaigns 

Other  items  for  which  specific 
mention  was  made  in  the  nomi¬ 
nation  included  the  newspaper’s 
leading  role  in  three  major  cam¬ 
paigns  in  the  city  during  the 
year.  These  campaigns  resulted 
in  a  new  $1.50,000  building  to 
house  the  branch  YMCA  and 
YWC.A  for  Negroes,  a  new 
$100,000  library  for  Negi'oes 
and  a  $1.5  million  addition  to 
High  Point  Memorial  Hospital 
which  includes  a  special  Heart 
Center. 

The  Enterprise  was  also  cited 
for  its  major  support  of  the 
Guilford  County  Fine  Arts 
Festival  for  which  it  annually 
provides  the  leading  trophy  and 
for  its  assistance  in  establish¬ 
ing  for  Guilford  County  the 
state’s  first  Industrial  Training 
Center. 

Through  its  editor,  the  Enter¬ 
prise  also  was  given  major 
credit  for  the  leadership  of  the 
North  Carolina  Citizens  Com¬ 
mittee  for  Better  Schools,  dedi¬ 
cated  to  improvement  of  the 
public  school  system  in  the  state. 

In  presenting  the  award.  Gov¬ 
ernor  Hodges  said  the  kind  of 
work  done  on  a  day-to-day  basis 
bv  the  Enterprise  is  an  excellent 
example  of  the  kind  of  good 
corporate  citizens  the  state 
needs. 

• 

Frank  Vestal  Dies; 
Outtloor  Columnist 

Memphis,  Tenn. 

Frank  Vestal,  long-time  out¬ 
door  columnist  for  the  Memphis 
Commercial  Appeal  and  a  na¬ 
tionally  recognized  field  trials 
judge,  died  Dec.  4  of  a  heart 
attack  while  en  route  to  a  local 
hospital.  He  was  58. 

Mr.  Vestal  served  as  outdoor 
columnist  for  the  Memphis 
newspaper  nearly  20  years,  re¬ 
tiring  two  years  ago  to  devote 
full  time  to  his  sporting  goods 
business.  He  also  worked  in  the 
Commercial  Appeal’s  composing 
room  as  a  makeup  man  for  25 
years. 


Task  Force 

(Continued  from  page  14) 


icy  of  the  newspaper.  “What 
has  happened  to  the  Horace 
Greeley  owner-editor?”  he  asked. 
Who  ever  heard  of  Horace  Gree¬ 
ley’s  business  manager?” 

Mr.  Hooper  .said  he  felt  that 
“on  a  day  to  day  basis,  the  ed¬ 
itor  should  be  free  to  exercise 
his  own  judgment.  He  must  be 
given  a  free  hand  by  the  pub¬ 
lisher.” 

Mr.  Comee  said:  “There  is  a 
growing  trend  in  editorial  shops 
that  no  writer  must  be  obliged 
to  write  something  in  which  he 
does  not  concur.  This  is  a  good 
rule  to  be  observed.” 

Sevellon  Brown,  Providence, 
(R.  1.)  Journal,  speaking  from 
the  floor,  said:  “I  don’t  think 
that  a  good  editorial  policy  seeks 
to  maintain  harmony  for  all 
elements.” 

Drama  C.rilics  Are  Fair 

From  a  panel  on  “show  busi¬ 
ness,”  the  editors  heard  comment 
that  drama  critics  are  fair,  hon¬ 
est  and  accurate  hut  editors 
don’t  always  realize  the  theatre 
is  newsworthy. 

Richard  Hartford,  city  editor 
of  the  Hartford  Times,  reported 
good  results  with  the  Gannett 
training  pmgram  and  gave  two 
examples:  Richard  Eckel,  22, 
and  Don  Noel,  27,  who  say  they 
have  “fallen  in  love”  with  the 
newspaper  business  and  intend 
to  remain  in  it.  The  trainees, 
Mr.  Hartford  said,  receive  $75 
a  week  to  start. 

Dr.  Fred  L.  Whipple,  director 
of  Smithsonian  Astrophysical 
Laboratory,  complimented  re¬ 
porters  who  worked  on  the  Sput¬ 
nik  I  launching  in  October  1957 
for  “a  magnificent  job.” 

Editors  were  urged  by  David 
Brickman,  president  of  the  New 
England  group,  to  consider  the 
public  responsibility  of  with¬ 
holding  “scare”  stories  based  on 


'anonymous  phone  warnings  of 
bomb  threats. 

Impending  Threats 

Mr.  Brickman  also  cautioned 
that  the  courts’  refusal  to  pass 
on  the  question  of  a  reporter’s 
confidential  privilege,  in  the 
Marie  Torre  Case,  can  create 
situations  where  threats  will  be 
voiced  to  stop  newspapers  from 
engaging  in  crusades.  The  cir¬ 
cumstances  in  the  Torre  case, 
he  said,  'did  not  deal  with  the 
use  of  the  judicial  process  to 
force  a  wholesale  disclosure  of 
a  newspaper’s  source  of  news, 
nor  with  a  case  where  the 
identity  of  the  news  source  is 
of  doubtful  nature. 

“I  would  suggest,”  Mr.  Brick¬ 
man  said,  “that  our  editors  make 
certain  that  they  be  not  in¬ 
timidated  by  threats  of  con¬ 
tempt  to  them  or  their  staff  for 
disclosing  information  to  the 
public  that  law  enforcement 
sources  consider  may  embarass 
or  annoy  them.” 

Recently,  in  Springfield, 
Mass.,  reporters  gathered  infor¬ 
mation  on  gambling  rackets  and 
a  harassed  public  official  under¬ 
took  to  warn  the  newspaper  that 
he  might  seek  to  compel  dis¬ 
closure  of  the  source  of  informa¬ 
tion.  The  newspaper  stood  firm 
on  its  belief  that  it  could  not 
be  required  to  disclose  the 
sources,  Mr.  Brickman  said. 

Vosburgli  Ele<’led 

The  New  Englanders  voted  to 
continue  publication  of  the  so¬ 
ciety’s  quarterly,  the  American 
Editor,  which  has  been  faced 
with  some  financial  problems. 

William  W.  Vosburgh  Jr.,  edi¬ 
torial  director  of  the  Waterbury 
(Conn.)  Republican  and  Ameri¬ 
can,  was  advanced  to  the  presi¬ 
dency. 

Other  officers  are:  Vicepresi¬ 
dent  —  Sevellon  Brown,  Provi¬ 
dence  (R.  I.)  Journal- Bullet  in; 
treasurer  —  Robert  J.  Leeney, 
New  Haven  (Conn.)  Register; 
Secretary  —  Ralph  W.  Newell, 
Keene  (N.  H.)  Sentinel. 


When  there  are  decisions  to  be  made  in  the  sale  or 
purchase  of  newspapers,  radio  or  television  stations, 
consult  the  nationwide  staff  of  Blackburn  &  Company. 
Experience  insures  correct  quality  transactions. 


2  Unions  in  Pact 

The  Internat'onal  Typograph¬ 
ical  Union  (AFL-CIO)  and  the 
Amalgamated  Lithographers  of 
America  (unaffiliated)  have 
signed  a  mutual  cooperation 
agreement  and  have  established 
a  $100,000  joint  fund.  The  ar¬ 
rangement  is  expected  to  end 
jurisdictional  disputes  between 
the  two  unions. 

for  December  13,  1958 


d^faMurn  &'  (^t 


ompan^ 


RADIO  —  TV  —  NEWSPAPfR  BROKERS 


WoiMnsfeii  0.  C.  OIRe* 
Jamts  W.  Blackburn 
Jack  V.  Hanrcy 
Joseph  M.  Sitrick 
Washinpton  Buildinp 
STcrIini  3-4341 
Stmtktrm  OBleo 
Clifford  B.  Marshall 
Stanity  WhiUker 
Healey  Buildinp 
Atlanta,  Georiia 
JAcksan  5-1576 


Mld-Wtsf  Offleo 

H  W.  Cassill 
William  B.  Ryan 
333  N.  Michipan  Avenue 
Chicaio,  Illinois 
Financial  6-6460 
Wnat  Cooaf  Offleo 
Colin  M.  Selph 
California  Bank  Bldp. 
9441  Wilshire  Bhrd. 
Beverly  Hilh,  Calif. 
CRestview  4-2770 


Paul  Webb,  70,  who  retired 
from  the  Camden  (N.  J.)  Cour¬ 
ier-Post  two  years  ago;  Dec.  1. 

Chicago  A  member  of  Phi  Beta  Kappa 
Gertrude  Barry  Byrne,  70,  for  honorary  scholastic  fraternity, 
eight  years  in  the  1930s  secre-  he  worked  on  the  copy  desk  for 
tary  of  the  Newspaper  Repre-  many  years, 
sentatives  Association  of  Chi-  ♦  ♦  ♦ 

cago,  died  here,  Nov.  22.  Miss  Minnie  Crawford  Barbour, 
Byrne  was  founder  and  pub-  73^  society  editor  for  15  years 
lisher  of  TFoman,  a  Chicago  of  the  Cookeville  (Tenn.)  Put- 
magazine  of  the  early  ’40s.  She  nam  County  Herald;  Dec.  1. 
later  wrote  advertising  copy  for 
radio  and  TV  for  Universal 
Publicizers  prior  to  her  retire¬ 
ment  in  1957. 


Gertude  B.  Byrne, 
Chicago,  Dies 


ANNOUNCEMENTS 
Publications  Wanted 


NEWSPAPER  SERVICES 
ISetcs  Clippings-Reporter 


MACHI 


HAVE  $50,000  to  invest  in  Daily, 
Chart  Areas  10,  12,  9,  or  4  on  part¬ 
nership  basis  or  outright  purchase. 
Age  early  50’s  now  employed  as  Ad¬ 
vertising  Director  and  assistant  to 
publisher  on  large  Daily.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  man¬ 
agement.  Write  Box  6117,  Editor  & 
Publisher. 


TRADE  MAGAZINE  EDITORS  I  la 
me  be  your  news  reporter  in  the  St 
Louis  area  I  I  can  serve  a  variety  d 
exclusive  accounts,  complete  with  u 
efficient  clipping,  story,  and  photo  pro 
gram.  Send  your  rates,  requiremenu, 
and  inquiries  to  P.  E.  Patten,  43S 
Lindell,  St.  Louis  8,  Mo, 

Publishers  Representatiret 


See  the 
Intertype 
Intertype 
Intertype 
linotype 


Linotype  ] 
linot}^ 
Linotype  i 
Baconditio 
Migs.— I^ 


TWO  BROTHERS 


PUBUSHERS  REPRESENTATIVE 
AVAILABLE 

Located  New  York  City,  establidied 
(20)  twenty  years,  with  envinbfc 
record  of  accomplishments,  ample  D 
nancing  and  best  references  is  aviil. 
able  to  handle  (1)  one  established  con¬ 
sumer  or  trade  publication. 

At  present  have  (1)  assignment,  i 
publication  in  the  young  mens  field 
This  arrangement  is  cancelable  on 
short  notice  '"f  necessary  making  o- 
elusive  representation  possible. 

Will  relocate  in  Los  Angeles  area. 
All  correspondence  treated  in  etrirt 
confidence. 

Box  5221,  Eelitor  &  Publisher. 


editor  and  publisher  who  would 
welcome  thorough  personal  and 
financial  investigation,  wish 
to  purchase  a  medium  size 
daily,  $400,000  to  $700,000 
gross  in  (Jhart  Areas  1,  2  or 
6. 

PREVIOUS  record  of  suc¬ 
cessful  operation  of  two 
dailies,  combined  with  a  de¬ 
sire  to  carry  on  the  tradi¬ 
tions  of  a  family  run  news¬ 
paper. 

MAY  we  suggest  that  your 
lawyer  contact  Box  5142,  Edi¬ 
tor  &  Publisher  to  evaluate 
the  background  and  intent  of 
the  prospective  purchasers  be¬ 
fore  it  is  necessary  to  reveal 
the  identity  of  your  newspa¬ 
per. 


StbiJ^t  L 
Bebuilt  E 
Large  sel 
Ludic 


Claude  H.  Page,  65,  adver¬ 
tising  manager  of  the  Norwich 
(N,  Y.)  Sun;  Dec.  2. 


Midwest  k 
tti  Plymc 


John  P.  Jefferson,  38,  as¬ 
sistant  director  of  public  affairs 
for  CBS  News;  Nov.  27  of  a 
heart  attack.  He  started  his  ca¬ 
reer  as  a  reporter  for  the  Chi¬ 
cago  (Ill.)  Tribune. 


Michael  Kantor,  46,  foi-mer 
city  hall  reporter  and  legislative 
correspondent  of  the  Daily 
Worker,  of  a  heart  attack;  Nov. 
28.  He  had  worked  for  the  Com¬ 
munist  daily  for  15  years. 

Joseph  H.  Sheron,  76,  who  ♦  *  * 

was  associated  with  the  adver-  Francis  Earle  Lutz,  68,  for- 
tising  department  of  the  Au-  mer  newspaperman,  historian 
gust  a  (Ga.)  Chronicle  for  about  and  author;  Dec.  1  of  a  heart 
30  years;  Nov.  28.  attack. 


Press  Engineers 


UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Press*!. 
Duplex  and  Goss  ^atbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-S74I 
20  minutes  from  New  York  City 
Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 
BArclay  7-9776 


WE  HAVE  several  purchasers  for 
sound  dally  newspaper  properties  in 
the  midwest.  New  England  and  the 
South.  All  sales  handled  in  strict  con¬ 
fidence.  P.  T.  Hines.  Publishers  Serv¬ 
ice,  P.  O.  Box  3132,  Greensboro,  N.  C. 

Business  Opportunities _ 


Charles  Maurice  Elfer,  79,  James  S.  Sheehy,  62,  Pacific 
a  former  editor  of  the  Beaumont  division  radio  editor  for  United 
(Tex.)  Journal  and  Biloxi  Press  International  until  his  re- 
(Miss.)  Herald;  Nov.  21,  at  tirement  early  this  year;  Dec. 
Baton  Rouge,  La.  1  of  a  stroke. 


INVESTMENT  OPPORTUNITY  for 
advertising  manager  for  small  daily 
in  Chart  Area  8.  Family  man,  32-37, 
with  $15,000  or  more  to  invest.  Must 
be  aggressive,  alert,  imaginative  sales¬ 
man-executive.  Prefer  a  man  who  has 
some  experience  in  other  departments, 
including  news.  Must  come  prepared 
to  work  hard,  take  active  part  in  com¬ 
munity.  Write  Box  5129.  EMitor  & 
Publisher. 

YOUTHFUL.  EXPERIENCED  editor- 
manager-publisher  seeks  position  as 
general  manager  or  assistant  to  pub¬ 
lisher  with  opportunity  for  investment 
or  eventual  purchase.  Daily  or  large 
weekly  in  progressive,  prosperous,  cul¬ 
turally-minded  community.  Replies  held 
in  strict  confidence.  Box  6139,  Editor 
&  Publisher. 


DIEE(7r 
Newiprit 
Brootoa 
Chester  i 


MACHINERY  and  SI  PPLIES 


Complete  Plants 


classffieci  section 


MU’ST  DISPOSE  OF 
PRINTING  PLANT 
MACHINES  AVAILABLE 
FOR  SALE  OR  INDIVIDUALLY 
1  Big  Sheet  Offset  Press  #29  :  1  Smtll 
Sheet  14x20;  Multilith  Press  Modd 
1276;  1  Challenge  Style  F  Full  Hy¬ 
draulic  Paper  Cutter  Model  305;  2  Se^ 
tions  Negative  Steel  Cabinet;  Sted  $ 
Section  Roller  Cabinet;  Iron  Leg  Table; 
Electric  Fans;  Steel  Skids;  and  1  prt^ 
tically  new  Clark  Power  Worker  4000 
lb.  capacity. 

All  in  Excellent  Condition 
Must  dispose  of  at  once — need  room 
Call  Mr.  James  Golden 
CH  2-6360,  170  Varick  St.,  N.Y.C. 


li-page, 
mi"  3( 
Stereotyi 


Benefit  from  our  Vast  Newsfioper  Audience 


ANNOUNCEMENTS 
Publications  For  Sale 


ANNOUNCEMENTS 


34-psge, 
22%*  61 
SUieot^ 
Fountain 


Newspaper  Brokers 


(HOUSE  PLAN  SYNDICATED  COL¬ 
UMN) — Complete  Syndicated  House 
Pla-i  Service  set-up  including  over  600 
sets  of  original  drawings,  subscribing 
newspapers  and  all  company  assets. 
For  sale,  reasonable  as  owner  has  other 
business  interests  that  do  not  allow 
him  to  spend  necessary  time  with  this 
business.  Write  details — Box  5200, 
Editor  &  Publisher. 

Business  Opportunities  Wanted 


CALIFORNIA  EXCLUSIVE 
COUNTY  SEAT  WEEKLY 
ONLY  a  few  small  county  seats  in 
this  state.  Seldom  is  one  for  sale. 
Better  than  average  plant,  ideal  cli¬ 
mate.  Near  hunting,  fishing,  and  all 
types  of  California  recreation,  plenty 
isolation.  Grossing  $42,000,  can  be  in¬ 
creased.  Price  $45,000,  only  $13.()00 
down,  easy  payments.  Hurry  for  this  1 
J.  A.  Snyder,  Broker  (EP),  12163 

West  Washington  Blvd.,  Los  Angeles 

66,  California. _ 

FLORIDA  WEEKLIES.  3  in  Central 
Florida.  "Your  Florida  Broker”  A.  C. 
Santo.  742  N.  Mills  St..  Orlando.  Fla. 


THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker” 
16  Waverly,  Detroit,  Mich.  TO.  5-5864 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNBR  AGENCY 

Box  192 _ Mt.  Pleasant.  Mich. 

OUR  SERVKTES  continue  after  every 
sale.  Each  client  can  expect  our  inter¬ 
est  before,  during  and  after  he  buys  a 
California  or  Arizona  newspaper  from 
us.  GABBERT  &  HANCOCK.  3709B 

Arlington  Ave.,  Riverside.  Calif. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co., _ Ventura,  Calif. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 
WE  HAVE  serious,  well-financed  buy¬ 
ers  wanting  good  Southern  newspapers. 
Newspaper  ^rvice  Co.,  601  Ga.  Sav¬ 
ing]  Bank  Bldg.,  Atlanta,  Ga. 
SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nile  Phone:  EX  1-5238. 
★  ★  LET  US  help  you  find  a  sound 
property  in  the  West.  Stypes,  Rountree 
&  Cio.,  625  Market  Street,  San  Francisco 
5.  California. 

_ Newspaper  Appraisers _ 

200  VALUA’nO'NS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and 
other  purposes.  By  mail  if  de¬ 
sired  upon  receipt  of  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Advertising  Rates 

CLASSIFIED 

Line  Rotas  EACH  CONSECUTIVE 
InsoriloR 

SITUATIONS  WANTED  (Payable  witt 
order)  4  times  @  50c  per  line  eKi 
insertion;  3  times  @  55c;  2  9  EOc; 
1  ®  65c.  Add  20c  for  Box  Senki 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forw 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  95e  per  line  each  insertiop; 
3  times  @  $1.(10;  2  times  9 
1  @  $1.10.  * . 


loyal 

11164  Si 
Son  Val 
POplar 


buyer— PARTNER 
PUBLISHER- 
GENERAL  MANAGER 


rare  buy  in  New  England.  Weekly, 
job  shop.  ’58  gross  near  $40,000.  Mod¬ 
ern  equipment.  Lease  real  estate. 
Owner  has  other  interests.  Priced  to 
sell  at  $33,500,  cash.  Financial  refer¬ 
ences  required.  Box  5105,  Editor  and 
Publisher. _ 


WELL  KNOWN  eastern  producer 
available  January  1  for  any  situation 
demanding  top  performance  in  building 
readership,  advertising  linage,  commu¬ 
nity  and  employee  relations  and 
PROFTTS. 

THOROUGHLY  experienced  all 
phases,  heavy  on  advertising. 

TOP  local  and  industry  references. 

CAN  bring  own  money  and/or 
backers  to  buy  up  to  100%.  Primary 
consideration  is  good  growing  area. 
Prefer  Chart  Area  2,  4,  6  and  10 
for  purchase  ...  go  anywhere  to 
manage. 


_  _  , _  3  line  minimum.  Add  20e 

for  Box  Service. 

tl.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  4  p.m- 

Count  30  units  per  line,  no  ahbrevietiee* 
(add  1  line  for  box  information.)  m 
holders’  identities  held  in  strict  cen- 
fidence.  Replies  mailed  daily.  Editor  jj 
Pubiisher  reserves  the  right  to  edit  on 
copy. 


TWO  GOOD  county  seat  properties  in 
the  Carolinas.  Flach  can  be  handled 
for  $20,000  cash.  Partnership  and  pur¬ 
chase  opportunities  elsewhere  requir¬ 
ing  cash  of  $3,000  to  $185,000.  P.  T. 
Hines,  Publishers  Service,  P.  O.  Box 

3132,  Greensboro,  N.  C. _ 

MIDWEST  PUBLISHING-PRINTTNG 
Firm,  $300,000  gross,  $250,000  price, 
state  cash  first  letter.  ^iley-Krehbiel, 
Box  88,  Norton.  Ks. _ 


WRITTl  IMMEDIATOLY  TO 
Box  6230,  Flditor  &  Publisher 


Literary  Agents 


PROFITABLE  DAILY.  Chart  Area  12. 
$200,000  price  class.  Terms.  Only 
qualified  buyers.  Broker.  Box  5202, 
F>i itor  &  Publisher. _ 


DISPLAY  RATES 

Agate  1  6  13  26  K 

Lines  Time  Times  Times  Times  TiWi 

564  $510  $430  $405  $370  $3% 

282  290  240  228  210  ^ 

141  165  140  128  123  110 

70  105  9S  84  72 

35  62  54  48  45  40 

Editor  &  Publisher 

1700  Ttmas  Tewnr  N.  Y.  34.  N.  T. 
PheiM  BRyoat  9-3052 


AUTHOR’S  AGENT— T.V.— MOVIES 
— BOOKS.  No  reader’s  fee.  Naomi 
Bender  Sinks,  Northfield  Center.  Ohio. 


IF  you  have  been  considering  the  pur- 
chaie  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  &  ASSOCIATTIS 
Newspaper  Brokers 
6381  Hollywood  fflvd. 

Hollywood  28,  California 


NEWSPAPER  SERVICES 


Editorial  Supplies 


Just  MEASURE  with  a  Linkrule  and 
read  cut  sizes  from  copy.  Linkrule 
Co.,  18469  Greenlavvn,  Detroit  21, 

Michigan.  $14.60®. 

EDITOR  SC  PUBLISHER  for  December  13,  195« 


machinery  and  SUPPLIES 


GOOD  MACHINES— 
LOW  PRICED 

See  them  operating  on  our  floor 

[ntertype  Model  C  . $2|75& 

Intertype  Model  B  .  1,950 

Intertype  Model  D  .  5.600 

Unotype  Model  6  .  1,250 

Linotype  Model  8  .  2,760 

linotype  Model  14  .  2,750 

Linotype  Model  28  .  2,760 

Heeonditioned  Linotype  and  lntertyi>e 
Migs. — Fulls,  Splits  and  all  auxiliaries. 

BeboUt  Ludlow  outfit  .  3,750 

Rebuilt  Elrod,  6  molds  .  1,360 

Large  selection  of  good  Linotype  and 
Ludlow  mats.  Send  for  lists. 
Terms  available 

Midwest  Matrix  &  Machinery  Mart.  Inc. 
iU  Plymouth  Court  Chicago  6.  III. 


lODEL  26  LINOTYPE.  SERIAL 
#42348.  Electric  pot.  Four  molds.  Good 
eondition.  Has  had  excellent  mainte- 
ninee.  Price,  $1,700.  Multilith  plate 
vhitier  and  dryer  (two  motors),  $15. 
Odon  Journal,  Odon,  Indiana. 


WE  MAY  BE  forced  to  increase  prices 
non — Buy  now  while  prices  are  low  I 
Tbere’s  none  better  at  any  price. 
LAB.  Heavy  Duty  Newspaper  Turtles 
184.50  to  $97.60.  Write  for  literature. 
LAB.  Sales  Company.  Box  660, 
Phones  27  or  96,  Elkin.  N.  C. 


Newsprint 


NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  CO. 

45  W.  45  St.,  N.Y.  36.  JU  2-4830  :  2-5178 


DIBECr  Mill  Shipments  Fine  quality 
Newsprint.  All  sixes  Rolls  and  Sheets. 
Broolman  Paper  Corp.,  556  West- 
ehester  Ave.,  New  York.  MO  6-6022. 


Press  Room 


TWO 

ll-page,  DUPLEX  TUBIPLARS  2  to  1, 
80  H.P.  AC,  Drives,  Complete 
Stereotype. 

ONE 

^psge.  DUPLEX  TUBULAR  2  to  1. 
«%'  60  H.P.  AC,  Drive,  Complete 
Stereotype.  Balloon  Former,  Color 
Fountains. 

ONE 

82-44  page,  GOSS,  4-units,  Double 
Folder,  Balloon  Formers,  Color  Hump, 
22%'.  100  H.P.  AC,  C-W  Drive. 

WTAL  S.  DIXON  CO.  NEWSPAPER 
him  Saticoy  St.  PRESS 

Sun  Valley,  Calif.  ERECTORS 

POplar  6-0610 

1  S(»TT  HIGH  SPEED  UniU  made 
]24i'  length  sheet  cutoff  23-9/16"  with 
W  ro  AC  motor  drive.  Goss  3  Units 
®LC  24/48  pages  AC  motor  drives 
John  Griffiths  Co.,  Inc.,  415  Lexington 
*ye..  New  York  17,  N.  Y. _ 

8  PAGE  FLATBED  PRESSES 

3  DUPLEX.  Model  AB 
Located:  NEW  YORK  CITY 
SANFORD,  N.  C. 
WOODLAND.  CALIF. 

ben  shulman  associates 

w  R  42  St.  N.  Y.  17— ox  7-4590 

PRESS  MOTOH  DRIVES  of  25,  40. 
•f.  40  .  75,  100,  150  H.P.  AC.  George 
C-  Oxford.  Box  903,  Boise,  Idaho. 

^  SCOTT  PRESS 

■ULTI  COLOR  angle  bar  newspaper 
'HJJ*  22^  Indh  cut-off.  Five  units 
tyiie  construction,  two  folders, 
e^r  cylinders.  Roller  bearings  on 
S!  .fFlmderg.  8  arm  reels  with  Jones 
■■•on.  Geared  to  operate  at  speeds 
•  to  40,000  copies  per  hour.  Robber 
new  in  1956.  Press  overhauled 
*^56.  Good  40  to  80  page  press  In 
’“Went  operating  condition.  Com. 
?!**  etereotype  equipment  goes  with 
r**,  including  double  truck  castinc 
Amiable  in  July  1959.  San  Fran 
Sr"  ■  popping  News,  851  Howard 
'"•t,  San  Fnincieco.  California. 


M.ACHINERY  and  SUPPLIES 


Press  Room 


AYER  CUP  QUALITY 
PRESSES  FOR  SALE 

*JUST  three  years  ago,  this  press 
printed  the  papers  which  were  second 
only  to  the  N.  Y.  Herald-Tribune  in 
Ayer  Cup  competition. 

•TH^'RE  still  running  fine,  but  are 
just  a  little  alow  for  our  105,04)0 
combined  daily  circulation. 

*SO  WE’RE  buying  a  new  press,  and 
will  have  available  August  1,  1959, 
the  following: 

— FIVE  Scott  units,  straigbtline,  one 
of  them  new  in  1953. 

— DOUBLE  Folder  with  conveyors. 

— TOP  speed  36,000  papers  per  hour. 
— G.E.  125  h.p.  A.C.  group  drive,  new 
in  1956. 

— NOW  running  9  columns,  68"  web, 
23-^16"  cutoff. 

—THE  ’58  unit  has  a  color  cylinder 
with  single  reverse. 

— MISCELLANEOUS  rollers,  roll 
stands,  distributors,  parts,  etc. 

— PORTABliE  ink  fountains:  3  Cbipeo, 
1  Wood. 

*FOR  the  four  older  units,  the  double 
folder,  the  new  drive  and  controller, 
and  the  3  Capco  fountaina,  we  want 
850.000. 

*F0R  the  1958  Soott  color  unit  and 
the  Wood  fountain,  we  ask  $30,000. 
*WE  have  an  older  100  h.p.  A.C.  G.E. 
standby  drive  and  control  panel, 
$2,000. 

*WTTH  a  single  buyer,  who  wants  all 
of  these,  we  will  negotiate. 

■YCTU  can  see  the  press  in  operation 
at  the 

Journal  &  Sentinel 
Winston-Salem,  N.  C. 

•Or  call,  write,  wire 
-OWEN  LEWIS.  BILL  PAYNE  or 
JIM  GRAY 

-PArk  5-2311,  WINSTON-SALEM, 
N,  C. _ 

I  SIX  HOE  UNITS 


M.YUHINERY  and  SUPPLIES 


Press  Room 


BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Presses 
ALL  Steel  Cylinder,  Roller  Bearing 
Units  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 
3  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  F'ountains. 

PRICED  FOR  QUICK  SALE 
IMMEDIATELY  AVAILABLE 

BEN  SHULMAN  ASSOCIATES 

60  7.  42  St. _ N.  Y.  17— OX  7-4590 

HOE  24-PAGE  PRESS 

STRAIGHTLINE  3  deck.  2  Plate  wide. 
Singlewidth  22%"  cut-off.  Complete 
stereotype  including  Mat  Roller  and 
Sta-Hi  mat  former.  Take  flat  bed  in 
trade,  terms  on  balance. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 

_ Stereotype _ 

ONE  76-b.p.  Century  ballbearing  AG 
60-eyela  variable  speed  motor  with 
matched  grids,  used  about  two  years, 
11200;  one  6-ton  obround  Kemp  metal 
furnace,  oomplett  without  carburetor, 
81000;  one  Goss  curved  vacuum-back 
hand  casting  box  with  vacuum  pump, 
$1000;  one  curved  plate  shaver,  auto¬ 
matic  ejector,  start  and  stop,  motor 
mounted,  $500.  Above  equipment  220- 
Volt.  AC,  60-cycle,  cut-off  22%'  inches, 
7/16"  X  U%"  plate. 

CORPUS  CHRlS'n  CALLER-TTMES 
Corpiu  ChrisU,  Texas 
A.  T.  Blaase 

KEMP  7-TON  "OBROUND”  gas  fired 
stereotype  pot.  Ehcoellent  condition. 
Complete  with  immersion  burners, 
thermostatic  controls,  dual  carbure- 
tion.  Available  now.  Located  Knox¬ 
ville,  Tenn.  Contact  INLAND  NEW^ 
PAPER  SUPPLY  CO..  422  West  8th. 
Kansas  City  5,  Mo. 


now  in  operation:  av^lable  about  ^ril  PAPER  SUPPLY  CO..  422  West  8th. 
1.  6  Hoe  units  with  M  9/16  cutoff.  Will  Kansas  City  5,  Mo. 
run  webs  up  to  72  ,  rings  available  i.. 

for  %  or  %  margins,  anti-friction  Wanted  to  Buy 

bearings  on  plate  and  impression  cyl- 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

PftffGS*  opOv  COlOf  to  o2  PftJTCfl  HIQ  ILfAFP  UnTTTJTJQ 

portable  fountains.  Cutler  -  Hammer 

drive  with  two  100  horse  motors.  STEREO  EQUIPMENT 

JOHN  E.  KERNEY  BEN  SHULMAN  ASSOCIATES 

TRENTON  TIMES  60  E.  42  St.  N.Y,  17— OX  7-4590 

TRENTON,  N.  J.  - — — — 

_  NEWSPAPER  EQUIPMENT 

Name  your  own  price  NEWSPAPER  PRESSES 

Must  vacate  building  at  once  TYPESETTING  MACHINES 

4  or  6  Units  Hoe— 23-9/16  in.  cutoff  'TELETYPESETTER  EQUIPMENT 
Four  units  (64-32  pages)  Arch  type,  Ludlows— Elrods— Mat  Rollers 

cylinders  roller  bearing,  steel,  bronze,  ^Ok>(DI  CTC  Dl  AMTC 

fabroil  gearing,  spray  fountains,  dou-  rLC  I  C  r  L/MN  I  j 

ble  folders  shaft  driven,  tabloid  slit- 

ters,  offside  subway  delivery  to  con-  INLAND  NE^^S PAPER 
veyor,  substructure  two  roll  positions,  ci  inni  \/  id  AKt\/ 

electric  hoists,  automatic  tensions,  two  oUrrLT  L^VjMrAINT 

Cutler-Hammer  _76-7.6_H.P._  two  motor  422  West  8th  Kansas  City  6,  Mo. 

TOP  PRICES  for  Plants  Anywhere 
ra  general  PRINTING  EQUIPMENT 

c^ors.®  n ‘eiisrio  inrif  dilmeiera."*  ’ 

Fifth  unit  Hoe  Z  pattern  heavy  con-  WILL  Buy  for  Cash.  Complete  Plant 
structlon.  like  substructure,  gives  80-  “'*>  Individual  Machine  and  Equip- 

40  pages.  Sell  4  or  5  units.  Will  dem-  _ 

onstrate.  Crane  rail  over  press,  unit  PRINTCRA F  I  REPRFISFINTATIVES 
transporUtloq  bases  available.  277  Broadway,  New  York  7,  N.  Y. 

W.  B.  Pape — Republican-American,  WANTED:  8-page  Duplex  or  Goss 
1  Waterfaury  20,  f^nn,  PLaxe  4-0141.  flat-bed.  Advise  serial  no.  and  when 

$1  C  /VhO  Dl  IVC  available.  Northern  Machine  Works, 

Ib.UUU  DUTb  323  N.  4th  St.,  Phila.  6,  Pa. _ 

48  Pg.  Hoe  Press  vacuum  back,  curved  hand  casting 

DRIVE  and  starting  motors,  control  cutter,  for  7/16"  plate,  16" 

panel,  pair  of  folders,  conveyor  Avail-  diameter.  Box  6207,  Editor  & 

able  immediately.  Contact  Philip  H.  Publisher. 

Young,  Dispatch,  York,  Pa.  . .  . .1.— — 

-  - HELP  WANTED _ 

32  PAGE  Circulation _ 

DUPLEX  TUBULAR  PRESS  ciRcuLA-noN  manager,  virgin 

territory.  Successful  every  other  way, 
2  to  1  Model  4  Plate  Wide  evening  daily  needs  selling  drive,  su- 

Double  Folder  for  Double  Delivery  1  pervUion.  Open  now.  ready  to  step  up  7 
or  2  Section  Paper  AC  Drive  1  Box  5203,  Flditor  &  INiblisher. 

BEN  SHULMAN  ASSOCIATES  Classified  Advertising 

60  East  42nd  Street  New  York  17  1  CLASSIFIFU  MANAGER  —  13,000 
Oxford  7-4590  i  daily.  Write  D.  Grandon,  The  Daily 

!  Gazette,  Sterling,  Illinois. 


HELP  WANTED _ 


Administrative _ 


HOW  MANY  OF  THESE  SKILLS 
DO  YOU  OFFER? 

1.  INDUSTRIAL  RELATIONS 

2.  PUBLIC  Relations 

3.  GOVERNMENT  Relations 

4.  CONVFINTION  Planning 

5.  BULLETIN  Writing 

6.  NEWSPAPER  Trade  Liaison 

7.  OFFICE  Administration 

A  TOP  newspaper  trade  association 
offers  interesting  career  to  energetic 
man  who  can  qualify  now  in  three  or 
more  of  these  skills  and  learn  the  rest. 
Give  complete  resume,  references,  pres¬ 
ent  salary.  Box  5127,  Flditor  &  Pub¬ 
lisher. 


Classified  Advertising 


CLASSIFIED  MANAGER 
We  are  grrowing  fast  and  haven’t 
tapped  our  potential.  Bright  future  for 
the  man  who  can  organize  a  phone 
room,  supervise  outside  salesmen  and 
handle  key  accounts.  Perfect  climate 
tool  Southern  California  ABC  daily. 
Send  resume  to  Box  5100,  Editor  A 
Publisher. 


NONCOMPETITIVE  Morning-Evening- 
Sunday  has  opening  for  top  (Hassified 
Manager.  Please  give  full  details, 
references,  outline  methods  used.  Posi¬ 
tion  requires  experience  installing  ef¬ 
ficient  office  procedure.  Territory  un¬ 
worked.  Splendid  opportunity  for  pro¬ 
ducer.  Good  city  in  northwest.  Box 
6107,  Editor  &  Publisher. _ _ 


CL/vSSIFTED  ADVERTISING 
SALESMAN 

for  leading  New  Jersey  daily  news¬ 
paper.  Must  have  car  and  some  sales 
background.  Excellent  opportunity  for 
the  right  man.  Salary  3100.  Send  com¬ 
plete  resume  to  Box  5214,  Elditor  ft 
Publisher.  _ 


CLASSIFIED  MANAGFK  for  aftei^ 
noon  daily,  city  of  40,000,  Chart  Area 
2.  Good  selling  and  managerial  ability 
required.  $125.00  plus  bonus  to  start. 
Many  company  benefits.  Write  back¬ 
ground  in  detail  to  Box  5208,  Editor 
ft  Publisher. _ _ 

_ Display  Advertising 

EXPERIENCED  ADVERTISING 
SALESMAN  for  afternoon  daily.  No 
Sunday.  17,000  circulation.  Permanent. 
Excellent  working  conditions.  Chart 
Area  3.  Write  ^x  6131,  F^itor  ft 

Publisher. _ _ 

PROGRESSIVE  NEW  ENGLAND 
DAILY  of  over  44,000  circulation  plans 
to  expand  retail  staff  with  capable, 
aggressive  salesmen  with  a  minimum 
of  three  years  selling,  lay-out  and 
copy-writing  experience.  Salary  com¬ 
mensurate  with  experience.  Fhccellent 
benefits.  Send  complete  resume  to  L. 
T.  O’Brien.  Retail  Advertising  Man¬ 
ager.  Quincy  Patriot  Ledger,  Quincy, 
Massachusetts. 

RETAIL  DISPLAY  SALESMAN  — 
Need  another  good  producer  to  com¬ 
plete  winning  team.  Should  have  ex¬ 
perience  in  layout  and  copy  writing, 
but  above  all  must  be  able  to  sell. 
<Xty  of  60.000  in  Western  Pennsyl¬ 
vania.  Good  salary,  fringe  benefits, 
fine  working  conditions,  always  an  op- 
ix>rtunity  for  advancement.  Need  is 
immediate,  but  not  desi>erate.  Include 
past  experience  and  references  in  first 
letter.  All  will  receive  careful  con¬ 
sideration  and  a  prompt  reply.  James 
W.  Trevitt,  Advertising  Director,  New 
Qtstle  News,  New  Castle.  Pa. 
SUBURBAN  NEWSPAPER.  17,000 
circulation,  with  top  performance  rec¬ 
ord.  good  potential,  needs  ad  man 
35-45  to  head  display  department  of 
eight.  Must  have  experience  in  selling, 
management,  organization  plus  imagi¬ 
nation,  enthusiasm,  dedication.  Un¬ 
usual  opportunity  for  right  man.  Pay 
geared  to  performance.  Chart  Area 
it2.  Write  full  details  to  ^x  6128, 
Editor  ft  Publisher. 

ADVFniTISING  MANAGFHl  for  4000 
ABC  weekly,  chart  area  #2.  Must  be 
good  salesman  and  copy  writer.  $135.00 
plus  incentive  bonus.  Progressive  man- 
1  agement.  Challenging  growth  potential. 

‘  Write  fully  Box  52.36,  Editor  ft  Pub- 
i  Usher. 


Editor  &  publisher  for  December  13,  1958 
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HELP  WANTED 


Display  Advertising 


HELP  WANTED 

HELP  WANTED 

Editorial 

Mechanical 

HELP  WANTED 


ADVERTISING  MANAGER  —  We  are  SPORTS.  Ohio  small  daily  needs  man 
looking;  for  an  experienced  .salesman  able  to  produce  top  local  page,  daily 


who  can  direct  a  staff  of  three.  Salary  local  column.  Some  general  news  work, 
open  but  remunerative  if  results  are  Full  details  to  Box  5103,  Editor  & 


COMPOSING  ROOM 
SUPERINTENDENT 


shown.  Must  be  available  January  1.  Publisher^ _ _ _ _ 

Give  full  detmis  of  exiierience,  refer-  TOP  NOTCH  all  around  reporter  with  for  morning,  evening,  and  Sunday  met- 

ences  and  housing  required.  Daily  legislative  and  business  background,  ropolitan  newspaper.  Union  shop  em- 

News,  Newton.  Iowa.  opportunity.  Good  salary  for  ploying  125  printers.  Tape  and  photo 

right  man.  Write  Managing  Mitor,  composition  in  our  ojieration  makes 

ADVFRTtgiMP  New  Haven  Register.  367  Orange  St.,  expanse  in  these  areas  desirable  but 

ADVERTISING  SALESMAN  Connecticut.  _  not  mandatory. 


ADVERTISING  SALESMAN 


not  mandatory. 


**CIRCUS  WORK** 

NATION’S  OLDEST  touring 
Circus  wants  young,  aggressive 
publicist-promoter.  You  provide 
car  and  typewriter,  we  offer 
terrific  opimrtunity  and  pleas¬ 
ing  reward. 

HUNT  BROTHERS  CIRCUS 

Burlington,  New  Jersey 


pa 


Strong  on  selling  and  layout.  Per-  WANTED  competent  desk  man  for  ^  bonafide  oinwrtunitv  for  voung 

background  in  com- 

in  Chart  Area  2.  The  man  we  want  Sunday  New  England  newspaper  posing  room  work 

may  now  be  employed  as  a  retail  ad  quality  demanded  for  quality  newspa- 

manager  or  space  salesman  on  small  per.  Box  5104,  Editor  &  Publisher.  Salary  and  bonus  plus  libiral  em- 


daily.  Write  Box  5213,  Editor  &  Pub-  WOMEN’S  NEWS  REPORTER  for  ployee  benefits. 


PUBLIC  RELATIONS 
ASSISTANT 


large  Florida  weekly.  Send  all  details. 


ALABAMA’S  largest  semi-weekly,  well  sample  stories,  references  first  letter, 
established  in  plant  with  daily  equiii-  NEWS,  Lake  Wales,  Florida. _ 


ment,  stereo  pres.s,  offers  unlimited  op- 


Send  complete  work  and  personal 
resume  to  Box  522S,  Editor  &  Pub¬ 
lisher. 


Iiortunity  to  mature,  married  salesman-  JOB  MARKETT  letter,  with  list  of  avail- 
type  ad  man.  Call  or  wire  immediately  able  jobs  and  nationwide  employment 


for  interview.  I  will  be  in  South  Caro-  conditions.  Bill  McKee  Birch  Personnel, 
li^na.  North  Carolina,  Virginia,  during  59  e.  Madison.  Chicago.  Illinois. _ 


Ciristraas  Holidays  or  see  me  here.  ttT-po’  w  as 

Howard  N.  Jones,  Fort  Payne.  Ala.  -^HLRl  REPOR’TER  for^  general  as 
r - - - =2 — - — -  fiirnments  on  growing  Chart  Area  1 


MAXT  o, — 3 — ^ - J— : - 1 —  I  siKnments  on  growing  Chart  Area  1 

MAIN  OVEK  21  desirous  of  learning  daily.  State  refere.ices  and  salary  in 


display  and  classified  advertising  sales,  first  Tetter.  Box  5226,  Editor  &  Pub- 
South  Jersey  daily.  Start  at  *65.00  Usher. 


WANTED 
EXPERIENCED 
TELETYPESETTER 
PERFORATOR  OPERATORS 


EXCELLENT  career  opiwrtunity 
with  large  New  York  utility  for 
young  man  to  do  iiress  relation! 
and  writing.  Several  years  news- 
paiier  editorial  exiierience  essen¬ 
tial.  Public  relations  exiierience  de¬ 
sirable.  Convenient  downtown  loci, 
tion.  Liberal  benefits. 


SEND  resume  in  confidence, 
stating  salary  requirements 
BOX  5225,  EDI’TOR  &  PUBLISHER 


plus  car  allowance.  Full  company  bene¬ 
fits.  All  details  first  letter.  Box  5229, 
Editor  &  Publisher. 


CITY  EDITOR 


Capable  of  producing  a  minimum  of 
375  lines  of  clean  copy  per  hour.  Night 


INSTRUCTION 

Classified  Advertising 


r  XT  ic  1  j  work,  5  day,  37*^  hour  week.  $116.00  iSAnAiii 

for  southern  New  England  afternoon  Robert  A.  Hunter,  NOW— it’s  up  to  318  newspapers  thit 


OPPORTUNITY  FOR  EXPERIENCE  lO.OOO  circul^ion,  industrial  city  Haven  Register.  367  Orange  have  enrolled  studente  in  the  20  lenon  l■"«J 

“  -  -I  oO.OoO,  to  direct  local  staff  on  assign-  street.  New  Haven,  Connecticut.  Phone  Howard  Parish  Course  in  Clasiificd  I'.W  0*^ 


ShTrf  A”rL  f  -"t  ’  and^f^t^’^  R^sible^l^^sT:  ^Tp'IToi’  iS^t 

'-.^porter  p|ea.sant  working  conditions,  good  -11-1  foi  appointment. 

extra  on  one  paper°a1?d  [hen  fin"fi“t  1  ^j:?ar‘;P"fn?erv1[£‘%[^littTt,r6’“i^^^  r 

vacancy  on  any  of  the  six  papers  as  S  *  p.^'u^er  <l«'I>a'’tments  of  grow- 


vacancy  on  any  of  the  six  papers  as  ST  p.’ V  &  PubUsher  -  !  “  •  ,,  "»'I>a‘’P"’‘‘''t.s  ot  grow-  newspapers  ...  ineir  Mirapeopie  ^ 

permanent  staffer.  Good  salarv  manv  Arbiter  s  ruo  isner. -  semi-weekly  in  pleasant  southern  top  notch  training  AT  HOME  and  ON 

fringe  benefits,  progressive  or’ganiza-  COMBINATION  SPORTS  court  house  California  community.  No  frost,  no  ’THEIR  OWN  TIME.  ’The  salespeople 


W'ORKING  FOREMAN  for  rotary  One  big  reason  it’s  a  smart  plan  i« 
press  and  rtereo  departments  of  grow-  newspapers  .  .  .  their  salespeople 
ing  semi-weekly  in  pleasant  southern  top  notch  training  AT  HOME  Mid  OX 


tion.  Write  box  5005  Editor  and  Pub-  reiiorter,  northern  Illinois  small  daily,  heat  wave.  Steady  5  day  week.  $150  ■  go  for  it.  becau.se  it  helps  them  do  1 
Usher.  ’  Write  or  phone  Thomas  E.  We.st.  with  opportunity  for  improvement.  I  better  job  and  makes  them  worth  non 


5 Tsr.T.r» - : - : —  Herald,  Morris,  Illinois.  |  State  experience,  union  membership,  if  I  to  their  newspapers. 

PiaUfflER  .  or  CONNECnCUT  Si,-  |  ^  ^  „ 

iVaM?  wT“exVS  - ST' _ .  -  V.our  Classified  .people  in  thiscoum  Biainess 


Herald,  Morris,  Illinois. 


11,600  circulation.  Must  be  steady,  re-  WEEKLY  in  large  community  desires 
liable.  Furnish  samples  work,  refer-  lasting  association  with  experienced 


ences.  Starting  pay  *80  week  plus  good  editor  (age  28-45),  strong  on  makeup 
fringe  benefits  including  hospitaliza-  with  liberal  views  capable  of  intelli- 


Photography 


that  geta  more  linage  and  revenue...  on 


I  now’s  a  good  time  to  quit  being  1  unonna 
I  "puttor-offer”  I  Write  or  phone  us  their  |ehief 
names  .  .  .  or  if  you’d  rather,  well  lunager 
!  send  descriptive  brochure  and  regulsr  ^’sshing 
enrollment  forms.  The  tab  is  just  W 
.  bucks  apiece,  and  when  your  people  ^ 

!  have  finished  the  course,  if  you  don't 
1  feel  it  was  one  of  the  be.st  investmeny  Dnupp- 

!  of  the  year — let  us  know,  and  we'll  - 

j  send  you  a  bushel  of  fresh  Florida 
1  oranges  I 


tion.  Write  or  wire  Ken  Noble,  Man-  gent,  responsible  reporting.  Include 
aging  Editor,  Martinsville,  Virginia,  resume,  references,  work  samples,  pres- 


Bulletin.  ent  salary  in  first  letter.  Box  5220, 

6-DAY  FLORIDA  P.M.  seeks  general  tklito-  &  Publi.-her. - 

“ssignment  reporter.  Box  5022,  Editor  REPORTER  PHOTOGRAPHER  for 


PHOTOGRAPHER 


&  Publisher. 


WANTED 

MANAOIN(^  pniTDR  reporter,  some  experience,  regular 

m/MNrtOlINO  CUIIC^N  features.  Immediate  opening. 

u  .  state  salary.  Airmail  replies  to  Bob 

Growing,  high  class  daily.  Chart  Area  Paulos,  The  Daily  Chronicle,  The 


lively  central  Illinois  daily.  Phone  col¬ 
lect,  number  200,  Ken  Goodrich.  Man¬ 
aging  Editor,  Courier,  Lincoln,  Illinois. 


6,.  needs_  soundly  traintd  Managing  Dalles.  Oregon. 

Editor.  Must  effectively  employ  talents  - ' - - - , 

of  young,  aggressive,  professional  staff,  SPORTS-NIGHT .  EDITOR,  top  flight 


wanted  for  permanent  position 
on  p.m.  daily.  Must  be  able 
to  handle  darkroom,  have  car. 
Young  man  from  midwest  pre¬ 
ferred.  Pleas-int  working  con¬ 
ditions.  Write  giving  full  de¬ 
tails  to:  Glenn  Whitney.  Bkli- 
tor,  Pharos-Tribune,  Logans- 
port.  Indiana. 


Do  yourself  a  favor.  Check  this  inr 
portant  newspaper  executive’s  aid  to¬ 
day. 


be  strong  on  local  news  and  news  lo-  man  for  live  daily  ;  good  hours,  good 
calization,  alert  for  features  and  pic-  I>ay  plus  expenses  and  all  benefits. 


caiizauon,  alert  tor  teatures  and  pic-  I'ny  p*ua  exiienaes  aim  an  ueiiciii.i>.  o  tf 

ture  opportunities,  expert  in  tyiiog-  Must  have  car,  be  willing  to  relocate :  rromotion^—ruotic  Kelations 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 


raphy  ^d  makeup.  New  offices  and  knowlrfge  MAN  or  WOMAN  to  book  famous  ;  Classified  Advertising  Development 


plant,  best  equipment,  congenial  i«r-  Om-Man  show  with  colleges  and  civic  Services  For  Newspapers  Since  19S« 

sonnel  and  sound  hn^cial  backing  Managing  Editor  Morns  County  Daily  organizations  under  sponsorship.  Ex- 


make  unusual  op^rtunity.  Write  Box  R^^ord  55  Park  Place,  Morristown.  remuneration  and  future. ‘sherl  1  2900  N.  W.  79th  St.,  Miami  47.  Floridi 


5019,  Editor  &  Publisher,  giving  de-  New  Jersey. -  man  Enterprises,  839  Forest  Ave.,  Rye. 

tails,  ^ucation,  experience,  also  age  yOUNG  REPORTER  for  small  city  N.  Y.  Phone  Rye  7-1627. 
ana  references.  i...,.!  a  t.,-  ,.^1 _ 


PLaza  4-5591 


a  eie  ences.  loaded  with  news.  Experience  or  col- 

- _  lege  journalism  courses.  Only  western 

COURT  HOUSE  and  general  assign-  I  Pennsylvania.is  or  Ohioans  need  apply. 


ment  reporter  by  9850  circulation  daily.  Referen.-es.  Salary.  Write  full  letter. 
Some  camera  experience  helpful  but  Mr.  Wick.  Daily  Times.  Niles.  Ohio. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


not  absolutely  necessary.  Write  R.  S. 
Marvin,  Beatrice  (Neb.)  Daily  Sun. 


Free  Lance 


ED^ITOR  wan^  for  trade  association  free  LANCERS!  Sell  your  photos  to 
publications.  Work  includes  publicity,  hougg  organ  market.  4,000 


some  public  rejaUons.  Knowl^ge  of  company  magrazinea  buy.  Payment 


photography  helpful.  Prefer  J-School  from  $10  to  $100  for  single  pictures 
^ad,  age  30-40,  '"•th  experience  on  g^d  captions.  Free  information.  Gebbie 


house  organs,  industrial  publications  p^^sg  Pictures,  151  W.  48th.  ’ N  Y.C. 
or  newspapers.  Pleasant  living,  chal-  ' 


Instructors 


lenging  work  within  35  miles  of  Chi¬ 
cago,  with  one  of  the  foremost  na-  , 
tional  trade  associations.  Salary  up  MIDWESTERN  JOURNALISM 


to  $600  month,  depending  on  experi-  SCHOOL  has  two  faculty  openings, 
ence.  Address  replies,  including  com-  effective  January  1.  One  is  for  all- 


plete  resume,  to  C.  H.  Lanham,  Di-  around  newsman,  to  supervise  daily 
rector  of  Personnel,  American  Insti-  student  paper.  TTie  other  is  for  tested 


tute  of  Laundering,  Joliet,  Illinois.  |  newsman  with  record  of  sales  to  top 


EXPERIENCED  WOMEN’S  depart-  Master’s  degree  desirably 

ment  staffer  wanted  by  northwest  ^  5116.  Bklitor  A 


newspaper.  Must  be  able  to  dummy  Publisher, 
pages  and  plan  layouts.  Five-day  week. 

Send  samples  of  work,  full  details  and 
list  experience.  Box  6106,  Editor  A 
Publisher. 


GENERAL  REPORTER  for  progres- 


Mechanical 

COMPOSING  ROOM 
FOREMAN 


sive  Upstate  New  York  afternoon  daily.  Thorough  knowledge  of  all  composing 
Five-day  work  week,  other  benefits,  room  processes  including  teletype. 


Job  open  now.  List  education,  experi-  |  (jood  managerial  ability.  Population 
ence,  military  status,  salary  expected,  i  50.000.  Non  union.  Chart  Area  2  daily. 


Box  5135,  Elditor  A  Publisher. 
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,  Box  6126,  Editor  A  Publisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


EDITOR  BC  PUBLISHER  for  December  13,  195« 


OPPORTUNITY 
TOWARDS  SOMETHING 

more  than  just  a  job 

PREVIOUS  Kxi>erience  imi>ortant  not 
®ential.  Newspai>er  experience  neces- 
Abld  to  sell  at  executive  level. 
ma>rinative  and  ambitious.  Much 
ravel.  Headquarters  New  York  City. 
3ox  6235,  Editor  &  Publisher.  _ 


HELP  WANTED 


Syndicate  Salesmen 


INSTRUCTION 


Linotype  School 


OHIO  UNOTYPE  SCHOOL 
LOGAN.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


iDITOR-MANAGER  who  has  reached 
Mlinit  in  present  situation  seeks  chal- 
Mgine  opportunity  in  daily  or  large 
reekly  field.  Familiar  all  phases  news¬ 
paper,  job  printing  operations.  Record 
A  profit  growth  through  increased  vol 
new  ideas,  cost  control.  Press 
laociation.  civic  leader.  Age  37,  mar¬ 
ried,  children.  Now  earning  $13, COO. 
Replies  confidential.  Box  6140,  Editor 
t  Publisher. 


apscity.  Small  weekly-daily.  Experi- 


lled  own  weekly  3  years.  Box  5130, 
Editor  &  Publisher. 


GENERAL  MANAGER 
BUSINESS  MANAGER 

22  YEARS  NEWSPAPER 
EXPERIENCE 


Idiief  accountant-Assistant  Bus 
Ibnatrer)  on  Morninfr-Eveninf?*Su 
Wuhington  D.  C.  Times-Herald. 

Available  Promptly 


REVENUE  PRODUCING 

experience  and  ambition 


tnriti  and  advertising  ranks  with  con- 


tfy.  Box  5215,  Editor  &  Publisher. 


®crce  (Industrial  Engineer)  with 


Artists  •  Cartoonists 


POLITICAL  CARTOONIST 
•'low  employed  in  one  of  America* 
■•■“ng  cities.  Seeking  firm  « “ 
a  Resume.  Box  5007, 

*  Pablisher. 

DIRECTION,  trade  publications 
o^at  consultation,  cover  design,  edi- 
‘jrjal  and  promotional  layout,  type 
art  .  .  .  free  lance  $8  per 
^  or  full  time.  Box  5114,  Editor  A 
•Alisher. 


SITUATIONS  WANTED  1 

Circulation  \ 

PRE.SENTLY  EMPLOYED  Circulation  1  i 
Manager  desires  change.  Exi>erienced  j 
in  circulation  records,  promotion,  home  ^ 
delivei'y  and  moto.  routes.  Resume  upon  ■ 
re<iuest.  Box  5210,  Editor  &  Publisher.  |  ! 

Classified  Advertising  ' 

MANAGER — Age  34,  up  from  grass 
roots,  experienced  all  phases.  Fine  pro¬ 
duction  record,  national  references,  i 
Chart  Area  10-12.  Box  4904,  Eklitor 

A  Publisher.  j 

CLASSIFIED  MANAGER  or  Classified 
Display  experience  in  competitive  mar¬ 
ket.  Box  5109,  Eklitor  A  Publisher. 

Display  Advertising 

NATIONAL  ADVERTISING 
SALESMAN 

AGGREISSIVE  young  man  29.  Adver¬ 
tising  Degree,  seeks  position  in  Nation¬ 
al  Advertising  Department  of  metro¬ 
politan  newspaper.  Now  retail  space 
salesman  for  medium  size  daily.  Box 
4931,  Eklitor  A  Publisher. 

AD/SPACE  SALESMAN 

Ebcperienced  classified  and  display. 
Would  represent  publisher  in  New 
York  State  (not  New  York  City)  as 
telephone  solicitor  and/or  outside  sales¬ 
man.  Knowledgeable  all  phases  agency 
operation  an-1  business  world.  Trade 
or  consumer. 

Box  5009,  Eklitor  A  Publisher.  { 

ADVERTISING  MANAGER  of  mid¬ 
west  daily  (7,000  circulation)  contem¬ 
plating  change  first  quarter  19.19.  From 
newspaper  family — -15  years  diversified 
newspaper  experience  -stereo-pree.'.  3 
years — 12  years  advertising — assistant 
manager  11  years — advertising  manag¬ 
er  past  year — lineage  Increase  every  i 
month  1958  (350,000  lines  local  in  Oc¬ 
tober)  Top  working  knowledge  of  en¬ 
tire  newspaper.  Will  consider  adver¬ 
tising  manager  or  business  manager  in 
any  location.  Elxcellent  references  from 
emfiloyer  and  leading  advertising  ac¬ 
counts.  Minimum  $10,000. — 36  years, 
married,  2  children.  All  inquiries  held 
in  confidence.  Write  Box  5016,  EMitor 

A  Publisher. 

DISPLAY  MANAGER— married,  age 
27.  BS  Degree  in  Advertising.  4  years 
at  one  of  nation's  top  small  dailies, 
prefer  daily  5,000  to  15,000.  will  relo¬ 
cate.  For  complete  resume  write  Box 
•3120.  Editor  A  Publisher. 

AD  MANAGER  of  15-20,000  class  de¬ 
sires  chanjre.  36  years,  married.  12 
years  experience,  last  6  as  Ad  Manager. 
Thoroujfhly  familiar  with  all  pha-ses. 
Can  qualify  as  general  manager.  Will 
consitler  Ad  Manajcer  or  General  Man- 
ijrer  in  any  location.  Excellent  refer¬ 
ences.  Desire  opportunity  that  offers 
incentive.  Write  Box  5211,  EMitor  & 
Publisher. 

ADVESl'nSING  EDCECUnVE  —  Ex¬ 
tensive  department  store,  all  types  re¬ 
tail  experience.  Strong  agency,  com¬ 
pany  contacts  in  Elast,  Mid-West  .  .  . 
an  expensively-gainerl  background  you 
get  free.  Now  successful  executive 
competitive  city,  but  has  strong  ad¬ 
ministrative  experience  smaller  mar¬ 
kets.  Welcomes  opportunity,  so  wouUI 
appreciate  outline  of  your  needs.  Box 
.1217,  Eklitor  A  Publisher. 

I  ENJOY  WORK!  Can  make  YOUR 

1  staff  do  same:  working  manager  3-1 
haa  best  references,  experience  and 
education.  Can  produce  for  you.  Box 
5223,  Eklitor  A  Publisher. 

SITUATIONS  WANTED 


Editorial 


Circulation 


iCAPABLE.  Reputable,  Circulation 
— Proven  record.  Will  consider 
R^ume  on  request.  Box  4936 
gjltof  A  Publisher. _ 

^ULATION  MANAGER,  8  years 
Recently  strayed  to  weekly, 
return  to  daily.  Box 
~Ph>r  A  Publisher 


5201, 


YOUNG  REPORTER  with 
00  daily  wants  larger,  lively,  qual- 
IMtper.  Covered  everything  from 


2  area  but 


EDITORIAL  WRITER 

Pulitzer  Prize  winner,  mature  in 
years,  rich  in  experience,  capable  of 
producing  an  editorial  column  of  dis¬ 
tinction,  prestige  and  good  taste.  In¬ 
terested  publishers  invit^  to  write  for 
samples  of  published  work.  Box  5012, 
Editor  A  Publisher. 


BUSINESS  PAGE  EDITOR— Experi¬ 
enced  newsman,  single,  35,  B.A.,  vet. 
wants  business  page  post  with  future 
on  progressive  50,000  up  daily.  Ten 
years  all  desks,  heavy  on  make-up,  fea¬ 
tures.  Use  camera.  Now  editing  re¬ 
gional  trade  magazine,  salary  $440 
monthly.  Mature,  self-starter.  Prefer 
Fouth.  Box  5113,  Editor  A  Publisher. 


COPY  RE.ADER — 7  years  Big  City 
daily.  Rim  swing  man.  Slot,  makeup, 
telegraph  chair.  Young,  steady.  Pro¬ 
motion  chance  important.  Box  5143, 
Editor  A  Publisher. 

BEGINNER.  J-Grad.  6-years  experi¬ 
ence  reijorts  writer  Federal  Security 
Agency,  want-s  reporting  job  on  daily 
Ambitious:  salary  not  important  but 
want  opportunity  to  learn  and  become 
good  newsman.  Box  5136,  Editor  A 
Publisher. 

f'ASHION  EDITOR 
37.  Covered  "showings"  Europe,  U.  S. 
Handle  T.V.,  radio.  Box  5111,  Editor 
A  Publisher. 


GER^^ERAL  ASSIGNMENT,  desk,  fea¬ 
tures,  IV^  years  experience.  28.  single. 
Seek  Chart  Area  8  post.  Prefer  morn¬ 
ing  paper.  Tom  Donnelly,  4215  Elast  61 

Street.  Kansas  City  30,  Missouri. _ 

GENEHIAL  REPORTER,  32,  able 
and  adaptable,  with  4(4  years  of 
all-around  daily  experience,  will 
relocate  anywhere.  She  has 
traveled  widely,  is  imaginative, 
hard-working  and  can  use  camera. 
Proficient  in  spot  news  and 
investigatory  reporting.  M.S. 

Columbia  School  of  Journalism. 
Excellent  referenjee.  Box  5141, 

Ekiitor  and  Publisher. 


MANU.SCRIPTS  TYPEH) 

Fast  and  accurate  service. 

Contact  Box  6124,  Elditor  A  Publisher. 


REPORTER-TRAINEE  spot  on  daily 
or  weekly,  wanted  by  capable,  intelli¬ 
gent  college  grad.  24,  B.A.  Government. 
Journalism/English :  Object  ...  To 
become  1st  rate  newsman.  Box  5125. 
Editor  A  Publisher. 


REPORTER.  26.  B.A.,  Journalism, 

looking  for  right  opening  on  strong 
daily.  Need  change  after  18  months  on 
top  Elastem  paper.  Write  Box  5137. 
Editor  A  Publisher. 


THOROUGHLY  EXPERIENCED  edi¬ 
torial  writer,  32,  seeks  new,  more 
challenging  position.  AB  and  journal¬ 
ism  degrees.  Community  leader.  Box 
6132,  Ekiitor  A  Publisher. 


NATIONAL  SALESMAN 
Write  for  resume  of  background  and 
wide  experience  of  qualified  young  man 
seeking  opportunity  to  head  or  a.ssist 
in  general  department.  Knows  selling, 
marketing,  research  and  promotion. 
Ambitious,  a  producer,  self-starter, 
journalism  graduate,  excellent  refer-  . 
ences.  Arrange  meeting  during 
N.A.E.A.  Box  5216.  Eklitor  A  Pub¬ 
lisher. 


Editorial 


Inking  circulatton  execu- 

Ham  thorough  experience  to 

•iVr  evening  Sunday.  Box 

Editor  A  Publisher. 

Editor  &  publisher  for  December  13,  1958 


REPORTEHl-TRAINEE  job  on  daily 
wanted  by  world  traveled  young  wom¬ 
an  B.A.  journalism,  editorial  experi¬ 
ence.  Will  relocate  anywhere  U.S.  or 
Canada.  Box  5014.  Editor  A  Pub¬ 
lisher. 


25  YEIARS  experience.  Capital  city 
daily :  Chic^o  suburban,  Florida  daily 
and  Managing  Eklitor  territorial  sheet. 
Know  way  around  city  room.  Handle 
all.  Want  below  Mason-Dixon  line.  So¬ 
ber,  reliable,  cai>able  knowledgeable. 
Write  Box  6133,  Editor  A  Publisher. 
Immediately  available. _ 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast-to-coa.st  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St..  New  York.  OXford  7-6728 

ETlITORIAL  EXECUTIVE 
Exceptional  professional.  civic  and 
educational  background.  Has  directed 
news  o)>eration  on  papers  of  8.000  to 
400,000  circttlaUon.  Elxperienoed  in 
problems  of  coats,  |)ersonnel,  produc¬ 
tion  _  and  policy.  Qualified  to  advise 
publisher,  assist  chief  editor,  or  take 
full  charge  of  putting  out  paper,  in¬ 
cluding  editorial  page.  High  standards. 
Top  references.  Box  5224,  Eklitor  A 
Publisher. 


SITUATIONS  WANTED 

_ Editorial 

EDITORIAL  WRITER 
WINNER  OE'  4  NATIONAL  AWARDS 
wants  to  return  to  midwest  or  east  as 
editorial  writer  or  editor.  Ekcperience 
in  general,  business,  labor  and  farm 
fields.  Box  5204,  Editor  A  Publisher. 
FOHMER  EDITOR  of  Cornell  Daily 
Sun,  with  four  years  undergraduate 
experience,  and  brief  time  with  metro¬ 
politan  daily  and  T^me,  Inc.,  would 
like  job  with  metroi)olitan  or  good- 
sized  daily,  or  radio-tv  news-staff.  Have 
car,  training,  ambition.  Money  unim- 
IKyrtant,  Reply  Box  5206,  Eklitor  A 

Publisher^  ^ _ 

G^^RAL  REPORTER.  29.  available 
now,  with  3Vi  years  experience,  six)t 
news,  features,  and  know  photography. 
Have  car.  and  can  relocate.  B.S.  Vet. 
Sean  D.  Ryan,  Great  Pond  Road,  North 

Andover,  Massachusetts. _ 

HIGHEST  metroiwlitan  standards.  Copy 
desk/ reporter,  fully  experienced.  Now 
employed  80,000  daily.  College  grad, 
married.  Box  5227,  Editor  A  Publisher. 
IMAGINATIVE  IRISH  LEPRECHALTN 
Writing  and  drawing,  ten  years  expe¬ 
rience  as  teacher  and  writer  (ixretry 
also)  B.A.  in  English,  strong  religious 
principles.  Prefers  Catholic  press  or 
book  comi>aniea  if  possible.  Brian  _K. 
Lonergan,  c/o  Quinn,  162  W.  163th 
St..  New  York,  N.  Y. _ 

METTROPOLITAN-DAILY  copy-editor, 
former  medium-daily  editor,  34,  would 
consider  well-paying  i-ditorship  or  No. 
2  |>ost  with  future  on  medium  or  small 
daily.  West  (x>ast.  Available  for  inter¬ 
views  in  E'ebruary.  Box  5232.  Eklitor 

A  Publisher. _ _ 

NO  HOT  WATER — Young,  versatile 
newsman  just  returned  from  living  in 
S|>ain  seeks  spot  on  hard-hitting,  lively 
paiier.  Exi)erience<l  reporter-photog¬ 
rapher  and  sports  editor.  Knows  inter¬ 
national  front.  Looking  for  permanent 
job  with  future.  Box  5209,  Eklitor  A 

Publisher. _ 

NO  PAUSE.  NO  HOPE.  NO  CHANGE. 
YEH"  I  ENDURE.  Young  college  grad. 
Euro|>ean  travelerl.  seeks  start  as  gen¬ 
eral  re|X)rter  or  on  desk  with  daily. 
Box  3218,  Eklitor  A  Publisher. 


REPORTER-EDITORIAL  WRITER  — 
Managing  Editor — -25  year  training,  ex¬ 
perience.  Capital  city  daily,  suburban 
paper,  small-sized  daily.  Newsman,  fea¬ 
ture  writer  and  special  page  editor. 
South  immediately.  Ready,  able,  eager 
-no  drifter.  4  jobs  25  years.  Box 
5219,  Editor  A  Publisher. 

REPORTER — 3  years  experience  ghost¬ 
ing  nationally  syndic.ited  (including 
New  York  daily)  entertainment  column. 
Now  writing  free  lance  features,  so¬ 
ciety,  entertainment  columns  for  syn¬ 
dicates.  magazines.  4  years  covering 
local  spot  news  stories.  Makeup :  typog¬ 
raphy:  city  room  experience.  Elxcellent 
references.  Clippings.  Available  imme- 
diately.  Box  5231,  Eklitor  A  Publisher. 

WOMEN’S  EDITOR,  reporter.  6  years 
experience  dailies,  magazines.  J-degree. 
Desires  Elastern  daily.  Box  5212,  Editor 
A  Publisher. 


Newspaper  Representatives 

NEWSPAPER  PUBUSHER’S  REPREk 
SEINTATrVE  Experienced  6  years  as 
national  advertising  salesman  for  com¬ 
petitive  150.000  daily  calling  on  ad 
agencies,  distributors  and  manufac¬ 
turers.  Presently  newspaper  ad  man¬ 
ager  in  market  of  52,000.  34,  married, 
college  grad.  Complete  resume  avail- 
able.  Box  5122,  Eklitor  A  Publisher. 

PART  TIME  representation  in  central 
Connecticut  offered  by  experienced,  am¬ 
bitious  ad  man  (14  years  experience. 
BS  Business  Administration)  plus  full¬ 
time  phone  coverage.  Box  5144,  Editor 
A  Publisher. 


Photography 

Need  a  Photographer? 

The  National  Press  Photographers  As- 
so^.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prosp»‘ctive 
employers  maintains  a  CONFTDEIN- 
j  TIAL  list  of  News  Photographers 
available.  Still-’TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees  - 
Write,  wire  or  tele^one — 

Gerald  A.  Clarke 

4524  Towle  Avenue.  Hammond.  Indianu 
I  Telephone  WEstmore  l-29f)6 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trenil 


By  Robert  U.  Brown 


The  108th  “Editorial  Work¬ 
shop’  column  by  Roy  H.  Cop- 
perud  appears  in  this  week’s 
issue.  It  is  one  of  E&P’s  best 
read  features  judging  from  the 
number  of  requests  we  have  had 
for  reprints  or  tearsheets  of 
individual  columns  and  also  the 
entire  series.  Mr.  Cooperud  has 
been  in  negotiation  with  a  pub¬ 
lisher  and  there  is  a  possibility 
the  series  may  be  issued  in 
booklet  form.  If  it  materializes, 
E&P  will  inform  its  readers. 

Newspaper  columns  and  edi¬ 
torials  occasionally  deal  with 
matters  of  style  and  technique. 
Some  have  already  been  dis¬ 
cussed  in  E&P.  Frequently  an 
editor  questions  the  style  of 
other  publications  as  being  un¬ 
realistic. 

For  instance,  Weimar  Jones, 
editor  of  the  weekly  Franklin 
(N.  C.)  Press,  last  week  ex¬ 
pressed  his  dislike  for  “that 
widespread  practice  among 
newspapers  of  calling  a  man 
flatly  by  his  last  name,  without 
any  handle  before  it.  They’ll 
identify  him  first  as  ‘William 
C.  Brown’,  but  after  that  it’s 
plain  ‘Brown’.  ‘Brown  said’, 
‘Brown  thought’,  ‘Brown  w’enf, 
etc.” 

Mr.  Jones  thinks  newspapers 
should  show  some  dignity  for 
the  individual  by  calling  him 
“Mr.  Brown”  throughout. 

Another  gripe  of  his  is  the 
newspaper  practice  of  referring 
to  an  unmarried  woman  as 
“Sarah  Jones”  whether  she  is 
16  or  86.  Why  not  call  her  “Miss 
Sarah  Jones,”  he  asks,  which 
would  tell  the  reader  she  is  the 
unmarried  Sarah  Jones. 

Strangely  enough,  the  same 
paper  that  will  refer  to  “Brown” 
will  also  refer  to  “Miss  Jones” 
in  the  second  reference  to  the 
name.  Why  not  call  her  “Jones” 
as  would  be  done  if  she  were  a 
man?  he  asks. 

A  third  practice  questioned  by 
Mr.  Jones  is  that  of  referring 
to  a  married  woman  by  her 
given  name,  “Mrs.  Mary  Smith”, 
instead  of  her  married  name,” 
Mrs.  John  H.  Smith”.  If  the 
purpose  of  using  names  is  to 
identify  people,  why  not  use  the 
name  that  will  identify  them 
best  to  most  people? 

Perhaps  some  editor  who  does 
these  thing^s  will  have  a  good 
answer  to  these  questions. 


words :  cosmology,  mereticious, 
prospectus,  and  shard. 

It  may  be  true  that  all  readers 
of  book  reviews  are  of  college 
educational  level,  but  we  doubt 
it.  We  would  vote  for  simplex- 
language  (and  that  doesn’t 
necessarily  mean  child-like)  so 
that  all  newspaper  buyers  can 
lead  and  undei'stand  it. 


As  for  techniques,  the  Ottawa 
(Ontario)  Journal  devoted  an 
editorial  column  last  week  to 
criticism  of  “reporters  for 
placing  interpretation  on  stories 
and  passing  them  as  facts.” 

Interpretative  news  writing 
has  been  a  frequent  topic  of  dis¬ 
cussion  among  editors  groups. 
The  consensus  seems  to  have 
been  that  it  is  sometimes  valu¬ 
able  and  necessary  for  a  true 
understanding  of  a  story.  There 
is  some  confusion,  however,  as 
to  whether  editors  are  referring 
to  “background”  or  “editorial 
interpretation”  when  they  dis¬ 
cuss  the  subject. 

The  Ottawa  Journal  said  “if 
a  newspaper  is  not  carefully 
edited  there  is  a  tendency  .  .  . 
that  reporters  supposedly 
writing  a  ‘straight’  news  story 
intentionally  or  unintentionally 
lapse  into  the  role  of  a  reporter 
writing  a  signed  ‘interpretive’ 
piece,  or  even  into  the  role  of  a 
columnist  with  some  license  to 
free  wheel.  The  result  of  any 
let-down  in  vigilance  over  these 
matters  is  that  a  newspaper 
reader  is  left  with  an  under¬ 
standable  confusion  not  only  as 
to  what  is  fact  and  what  is 
opinion,  but  if  it  is  opinion 
whose  opinion  it  is?” 

The  Journal  concluded  “there 
has  been  a  lessening  of  clarity 
that  should  proclaim  whether  a 
newspaper  is  stating  fact  or 
fancy.  The  newspaper  profes¬ 
sion  should  not  follow  the  vagar¬ 
ies  of  radio  and  television  in 
this  matter.  It  should  be  our 
duty  to  make  absolutely  clear 
the  three  main  types  of  mes.sage 
that  come  into  our  newspaper: 
a  straight  news  report  (signed 
or  otherwise) ,  a  signed  personal 
opinion,  and  the  unsigned  edi¬ 
torial  opinion  that  is  the  opinion 
of  the  editors,  or,  if  you  like, 
the  newspaper.” 


Club  Founder  Dies 


"I  made  if  out  of  aluminum  foil!" 


Long  N^otiations 
End  in  Agreement 


Foreign  Publishers’ 
Convention  for  N.Y. 


Albany,  N.  Y. 
Following  seven  months  of 
negotiations,  the  Albany  Knick¬ 
erbocker  News  unit  of  the  News¬ 
paper  Guild  voted  to  accept  a 
new  two-year  contract,  with  a 
$5  i-aise  retroactive  to  May  1, 

1958,  and  $3  effective  May  1, 

1959,  to  top  minimums.  William 
Hazell,  New  York  State  negoti¬ 
ator,  was  called  in  to  work  out 
a  contract  acceptable  to  both 
parties. 


The  International  Federatior. 
of  Publishers  and  EditoK 
(FIEJ)  has  accepted  an  invita¬ 
tion  to  hold  its  1960  annual 
meeting  in  New  York  City.  The 
bid  was  extended  to  the  Execu¬ 
tive  Board  here  this  week  by 
Charles  F.  McCahill,  vicepresi¬ 
dent,  representing  the  American 
Newspaper  Publishers  Associa¬ 
tion  and  the  American  Society 
of  Newspaper  Editors. 


J.  O.  Cheneverl  Dies 


All  in  Press  Union 


Montreal 
Joseph  O.  Chenevert,  66,  man¬ 
ager  of  the  Wayagamack  Sales 
division  of  Consolidated  Paper 
Sales  Limited,  died  suddenly 
Nov.  16  at  his  home  at  Three 
Rivers,  Que.  He  was  known 
throughout  the  world  as  a  pulp 
and  paper  salesman. 


Denton,  Tei 
Under  NLRB  certification,  the 
pressmen’s  union  is  representing 
a  unit  of  pressroom,  stereo¬ 
typing  room  and  composing  room 
employes  in  bargaining  at  the 
Denton  Record-Chronicle.  NLBB 
took  jurisdiction  under  its  nev 
$200,000-a-year  gross  income 
criterion. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


One  of  our  own  pet  peeves  is 
the  use  of  long  and  difficult 
words  in  a  newspaper  article.  In 
one  paragraph  of  a  daily’s  book 
review  we  found  recently  these 


Washington 
Thomas  Kirby,  one  of  a  small 
group  of  men  who  organized  the 
National  Press  Club  50  years 
ago  (he  then  was  17  years  old) , 
died  at  his  home  following  a 
heart  attack  Dec.  6. 


EDITOR  6C  PUBLISHER  for  December  13,  I 


An  International  Episode 

-Just  Before  Deadline! 

When  kingdoms  topple  . . .  ocean  liners  sink 
. . .  and  big  U.  N.  decisions  come— it  always 
seems  to  happen  just  before  deadline!  Yet 
late  national  and  international  news  still  can 
make  the  edition— with  Linotype  Comets  in 
the  composing  room! 

When  you’re  playing  beat-the-clock  with 
headline  stories,  your  Linotype  Comet  makes 
news -fast!  Reason’s  simple.  No  linecasting 
machine  in  the  world  can  beat  it.  Comets 
save  precious  minutes  of  time  .  .  .  precious 
hours  of  overtime.  Downtime  for  mainte¬ 
nance  is  kept  at  rock-bottom,  too. 

A  simple  demonstration  ( which  your  Lino¬ 
type  Agency  would  be  pleased  to  arrange) 
will  show  you  just  how  fast  the  Comet  is— 
and  how  easy  it  is  to  maintain.  You’ll  also  see 
why  operators  prefer  its  wonderfully  respon¬ 
sive  touch.  Call  soon!  Mergenthaler  Linotype 
Company,  29  Ryerson  St.,  Brooklyn  5,  N.  Y. 


REACH  30% 

OF  FORT  WORTH  IN  THE  PRESS 

AS, 818  city  zone  families  read  Texas'  most  modern  newspaper  on  weekdaysf 


FACT  ONE 
FACT  TWO 
FACT  THREE 
FACT  FOUR 
CONCLUSION 


30%  of  all  Fort  Worth  cit\  /.one  families  get  the  claiK  Press.  That’s  reallv  a  Texas-size 
market  —  142,409  people!* 

Of  these  43,818  families,  45.3%  of  them  read  oiilv  The  Press  — no  other 
Fort  Worth  paper! 

The  Press  is  Texas’  most  modern  newspaper  — 6  column  tabloid  format  permits 
full  page  dominance  on  limited  budgets. 

The  Press  offers  new  low  Snnda\  comic  ad  rates,  new  greater  frecjnencv  discounts 
(up  to  15%  on  24  in.sertions) .  Carst  per  thousand,  as  low  as  $1.52.** 

You’ve  got  to  .schedule  The  Press,  to  sell  all  of  Fort  Worth.  And  the  price  is  right! 
Contact  anv  Scripps-Howard  repre.sentative. 


♦Total  City  Zone  Circulation,  ABC  Publisher’s  Statement,  9/30/58:  43.818  %  3.25  persons  j>er  family.  ♦♦S  page,  single  insertion. 


THE  FORT  WORTH  PRESS 

Most  Modern  Newspaper  in  Texas  ....  57,861  Daily  ....  55,305  Sunday 


SCRIPPS • HOWARD  NEWSPAPERS 


NEW  YOKK.y/orU-TtItgram  S Thm Sun 


aiVElAND . Fntt 

PITTStUROH . Prcii 

SAN  FRANQSCO . Nnwi 

INDIANAPOUS . Tim*, 


COLUMRUS . Cifitw 

aNCINNATI  .  .  .  Foil  t  Tiani  Slar 

KENTUCKY  .  .  .  Kmnlucky  Titian, 
Cincinnati  Foil  A  Timot-Slor 

KNOXVILLE  ....  Nawi  Sanlinal 


DENVER  .  .  .  Kocky  Mountain  Nowt 
■IRMINGHAM  ....  FotI  Horald 

MEMPHIS . Frmtt-Sciinilor 

MEMPHIS  .  .  .  Commorciol  Appuo/ 
WASHINGTON . N«wi 


EVANSVILLE . Trtu 

HOUSTON .  tu 

PORT  WORTH . 'rou 

ALRUQUERQUE . Tr  uM 

EL  PASO . Horolc  >od 


Canaral  A4v*rH«int  Dapartmant,  330  Park  Avanua,  Naw  Tark  City 


Chicapa  San  Pranciica  Datrait  Cincinnati  Philadalphia  D-  Mac 


